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GENERAL  INFORMATION 


By  every  survey,  the  Daily  News  is  the 
l)est-read  newspai)er  in  Chicago. 

.And  a  recent  study  by  Daniel  Starch 
reveals  that  columnist  Edan  Wright  tops 
every  other  feature  in  the  News.  A  similar 
survey  a  year  ago  showed  the  same  result. 

“Sincerely.  Edan  Wright.”  a  forum  of 
])ersonal  advice  for  all  ages,  is  read  by  an 
impressive  74%  of  all  women  readers!  The 
national  average  for  advice  columns  is  44%. 

On  the  survey  date  h'dan  was  tied  for 
highest  percentage  of  men  readers  with  an¬ 
other  Daily  News  columnist,  the  provocative 
Jack  Mabley. 

While  Miss  Wright  syndicates  a  teen-age 
column,  and  jKiints  much  of  her  Chicago 
column  at  the  ])rol)lems  of  young  readers,  it 
is  significant  that  the  Starch  study  was 
made  only  among  adults. 

She  receives  some  8.000  letters  a  month, 
and  maintains  regular  |)er.sonal  corresjwnd- 
ence  with  adults  and  teens  who  have  “deep- 
ditch”  problems.  Through  the  mail  she 
counsels  thousands  of  others  whose  troubles 
can’t  l)e  covered  in  her  column. 

This  is  significant  service  by  the  news- 
pa|)er  that  makes  significant  news  inter¬ 
esting. 
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This  could  be  a  Preview 
of  YOUR  New  Pressroom 


The  jrrowinjr  demand  for  ROP  and 


SPOT  color  with  Flexibility  for  page 
positioning  .  .  .  steadily  increasing  cir¬ 
culation  . . .  the  need  for  more  economi¬ 
cal  operation  . . .  These  are  vital  factors 
which  concern  every  profit-minded  pub¬ 
lisher  whose  plant  or  equipment  has 
become  obsolete. 

If  your  plant  needs  modernizing,  by 
all  means  let  SCOTT  engineers  show 
you  how  our  modern,  high-speed 
presses  meet  today’s  reciuirements  for 
color,  capacity  and  profitable  operation. 
We  will  submit  plans  and  proposals  lo 
meet  your  needs. 


Features  of  SCOTT  Presses 


•  Now  available  in  industrial  colors  of 
your  choice 

•  New  tensionplate  lockup 

•  Individual  color  plate  tension  lockup 

•  Waist-high  ink  adjustment 

•  Reversible  color  couples 

•  Variable,  vibrating  cylinder,  adjust¬ 
able  to  if  required  when  adapt¬ 
ing  color 

•  Motor-driven  compensator  rolls 

•  Single  and  double  portable  ink  foun¬ 
tains 


•  Aluminum  guards  for  reduced  weight 
and  added  strength 

•  Speeds,  up  to  60,000  papers  per  hour 

•  Single  or  double,  3-2  Ratio  Folder 
with  Cut  or  Folded  edge  forward 

•  Safety  coupling  and  automatic  “Kick- 
out”  clutch 

•  Geared  to  cut  and  fold  up  to  60,000 
80-page  papers  per  hour— straight 
run  or,  128  pages— collect  run 

•  Upper  former  and  bay  window 


SCOTT 


mim  SCOTT  &  CO. 

DIVISION  OF  WOOD  NEWSPAPER  MACHINERY  CORPORATION  Plant:  Plainfield,  N.  J. 

EXECUTIVE  &  SALES  OFFICE:  501  FIFTH  AVENUE,  NEW  YORK  17,  N.  Y. 

BUILDERS  OF  PRESSROOM  AND  REELROOM  MACHINERY  AND  EQUIPMENT  SINCE  1875 


The  Sun  shines  on 
the  nation’s  capital! 


It’s  not  because  Baltimore  is 
such  a  close  neighbor  of  Wash¬ 
ington  that  we  have  long  main¬ 
tained  one  of  the  largest  news 
bureaus  in  the  nation’s  capital. 
It’s  because  Washington  is  more 
than  ever  such  a  close  neighbor 
of  the  rest  of  the  world.  Big 
news  breaks  constantly  on  every 
front — and  it  takes  a  big  and 
experienced  complement  of  cor¬ 
respondents  to  keep  up  with  it, 
analyze  it,  report  it.  By  prac¬ 
ticing  this  first  rule  of  good 
journalism — be  where  the  news 
is  and  get  all  of  it — the  Sun- 
papers  provide  the  kind  of  at¬ 
tentive  readership  which,  in 
turn,  results  in  overwhelming 
advertising  leadership. 
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By  THOMAS  O’NEILL 


rresideHnimrimary 

Upt  and  downs  in  poBUcal  accl 
ance  have  been  the  lot  of  the 
dential  preference  primary  sincei^a^Ainpi 
first  was  adopted  in  Oregon  hJ 
century  ago.  The  current  trend  IpricMrS 
the  downside.  After  several  yean  high  in  Ma 
one  of  the  most  important  of  thejstMtIaUcg  r 
convention  tests,  the  Minn  The  May 
primary  was  abolished  in  Marctfwaa  124-.n1 
attempt  was  made  to  wipe  out  tha  the  price  J 
fomia  equivalent  on  the  candid  gl  comparison 
that  ddegates  conunitted  U  The  previ 
primary  winner  lost  bargamiag_^Mched  in  j 
at  the  convention.  Florida 
ture  has  voted  the  repea  /  rp. 
praised  upon  its  enactmen  /  i  ilQt*c 
ago  as  the  finest  in  Ui  /  ^ 
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The  Baltimore  Sunpapers 


ABC  3/31/59:  Combined  Morning  and  Evening  413,299  -  Sunday  319,972 


National  Representatives:  Creamer  &  Woodward,  Inc. — New  York,  San  Francisco,  Los  Angeles 


Scolaro,  Meeker  &  Scott— Chicago,  Detroit 
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in  the 


100,000 

circulation 
class  ... 


and  LOOK 


what  happened  to  the  Metropolitan  Mar¬ 
ket  —  made  up  of  Pinellas  County  (St. 
Petersburg)  and  Hillsborough  County 
(Tampa). 

Ranks  2nd  in  Florida 

26th  in  United  States. 


This  Market  was: 

44th  in  U.S.  five  years  ago, 

30th  in  U.S.  last  year, 

26th  NOW,  having  passed: 
Indianapolis,  Ind.  New  Orleans,  La. 
Hartford-New  Britain,  Conn. 
Bridgeport-Stamford-Norwalk,  Conn. 
The  St.  Petersburg  Times  has  the  largest 
circulation  within  this  bi-county  Metropoli¬ 
tan  area,  this  billion  dollar  market  - 


concentrated  circulation 
where  your  sales  are  made 


J^ctersburg  (TimcH 


* 

A.B.C.  annual 
average 
for  year 
ending 
3/31 /59. 


fLOmOAS  IIST  NfWSPAPER 


Writ*  —  wire  —  phene  or  beHer  tiill 
visit  us  for  detailed  market  dote. 


EDITOR  &  PUBLISHER  CALENDAR 

JULY 

19-24 — National  Conference  of  Weekly  Newspaper  Editors,  Southern  Illinois 
University,  Carbondale,  III. 

AUGUST 

2-4 — Texas  Dally  Newspaper  Association,  Western  Hills  Hotel,  Fort  Worth 
Tex. 

9- 11 — SNPA  Mechanical  Conference  (Eastern  Division),  Dinkier  Plazj 

Hotel,  Atlanta,  Ga. 

10- 15— International  Photo  Engravers  Union  of  North  America,  Ambassador 
Hotel,  Los  Angeles. 

12-14 — National  Federation  of  Press  Women,  Multnomah  Hotel,  Portland,  d 
Ore.  I 

12- 15— AP  Managing  Editors  Association,  Olympic  Hotel,  Seattle,  Wash.  1 

13 —  American  Press  Institute  Managing  Editors  Alumni,  breakfast,  Olympic  i 
Hotel,  Seattle,  Wash. 

15-21 — International  Typographical  Union,  Philadelphia.  ; 

19-22 — Theta  Sigma  Phi,  Golden  Anniversary.  Seattle,  Wash.  \ , 

23-26 — Western  Classified  Advertising  Association,  Vancouver,  B.  C. 
25-29 — Association  for  Education  in  Journalism,  University  of  Oregon, 
Eugene. 

30- Sept.  2 — New  England  AP  News  Executives  Association,  Griswold, 
Groton,  Conn. 

3 1 - Sept.  2 — New  England  Association  of  Circulation  Managers,  Mount 
Washington  Hotel,  Bretton  Woods,  N.  H. 


j  SEPTEMBER 

I  11-13 — Iowa  Dally  Press  Association  news  and  advertising  clinic.  Hotel 
1  Savery  Des  Moines. 

^  12 — UPl  Editors  of  Pennsylvania,  Bedford  Springs  Hotel,  Bedford,  Pa. 

12-13 — Ohio  Newspaper  Classified  Clinic,  Columbus, 
j  13-15 — Pennsylvania  Newspaper  Publishers'  Association  Classified  Clinic, 
Lawrence  Hotel,  Erie,  Pa. 

14- 17 — International  Labor  Press  Association,  Sir  Francis  Drake  Hotel,  San 

!  Francisco. 

16- 18 — Advertising  Media  Credit  Executives  Association,  Royal  York  Hotel, 

j  Toronto. 

18- 19 — Wisconsin  Newspaper  Advertising  Executives  Association,  Meade 

!  Hotel,  Wisconsin  Rapids. 

19- 20 — Minnesota  AP  newspaper  meeting.  New  Ulm. 

25-27 — Pacific  Newspaper  Mechanical  Conference,  U.  S.  Grant  Hotel,  San 
Diego,  Calif. 

i  26 — Editors  Day.  University  of  North  Dakota,  Grand  Forks,  N.  D. 

‘  27-Oct.  2 — Food  Editors  Conference,  Drake  Hotel,  Chicago. 

28 — Canadian  Press  Executive  Committee,  Fort  Garry  Hotel,  Winnipeg. 

28- 30 — Southern  Newspaper  Publishers  Association,  Arlington  Hotel,  Hot 
Springs,  Ark. 

29 -  Newspaper  Advertising  Seminar,  New  York. 

!  30 — Canadian  Press  Board  of  DIrectcxs,  Fort  Garry  Hotel,  Winnipeg. 

OCTOBER 

4-6— National  Newspaper  Promotion  Association,  Southern  Region  Promo¬ 
tion  Workshop.  Captain  Shreve  Hotel,  Shreveport,  La. 

6-8 — Inter  American  Press  Association,  San  Francisco. 

‘  7-10 — National  Conference  of  Editorial  Writers,  Toledo,  Ohio. 

15- 17 — Pennsylvania  Newspaper  Publishers'  Association,  PIck-Roosevelt 
Hotel.  Pittsburgh,  Pa. 

15-21 — National  Newspaper  Week. 

17-  Inter  American  Press  Association,  Bogota.  Colombia. 

18- 20— Inland  Daily  Press  Association,  Drake  Hotel.  Chicago. 

18-20— Interstate  Circulation  Managers  Association,  Sherwyn  Hotel.  Pitts¬ 
burgh,  Pa. 

18-21 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Hotel  del 
Coronado,  San  Diego,  Calif. 

20 -  New  England  Daily  Newspaper  Association,  Sheraton-Plaza.  Boston. 

22- 23 — Audit  Bureau  of  Circulations,  Drake  Hotel.  Chicago. 

23- 25— Ohio  Newspaper  Women's  Association,  Hotel  Antlers,  Lorain,  Ohio. 

24- 28 — Controllers  Institute  of  America,  Penn-Sheraton  Hotel,  Pittsburgh, 
Pa. 

30- 31 — Illinois  Press  Association,  St.  Nicholas  Hotel,  Springfield,  III. 

|‘  NOVEMBER 

11-14— Sigma  Delta  Chi,  Golden  Anniversary.  Claypool  Hotel.  Indianapolis 
and  DePauw  University.  Greencastle.  Ind. 
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Fisher  Body  to  Modernize  Its  Pontiac  Plant 


I  Mkl.  a<  as  bmltrs  i 
'  Pontiac  pa»«enc'‘r  cjri. 

I  lh»  complHiMi  W  (k*  mw 


wnpany  vntlur*  M  prvdKl^nounmniMt.  ih«  and  rushran  room  wiB  br  for  dual  productuM  of  “certain:  tka  or*  body  ibap  aH  far  Ba^  I  >1aM  la  Paatioe  la  tftt.  la  a 

mpio>mrat  IrvrU  would  br  piocram  will  tak*  ptac«  inoslty^ino\ad  iMo  tbr  arras  prrsAMly  or  Sparta.'*  but  not  all  (be  parts  pr»^'  (•aabrr  of  tWo  yrar  and  fiMpla  plaat  loralrd  at  Wraora  asd 
••I  tl  produetton  hrrr  wrrr.withw  tbr  conlatra  ol  rhr  rki9ling|rupird  by  the  body  and  paint  I  aoa  af  tto  raOro  project  bp  tbo  Walaut  otferta. 

1  lie  ««l  lh.t  ol  .h,  *"•*■■  Tl»  pre^  lUkhtt  .vooo. 

MM'  t  atmarMU  Ifni  ductnn  DUTBui^  i  *  dual  osoBfblv  Nar  orstmi  procriars  to  be  introdfMVd  would  Cofivrrtibir  tiodW  tor  ftwKiaca  *“*  In  oprralion  since 

lw^r«  I  ^  ^  Mt^t4  br  old.  and  be  automabd.  m  the  ams*  that'arr  prramity  produerd  in  the*’»-  *“•  un^cooe - - 

to  f>tirrly  nrw  bodv  and  .«  b.  (hry  -wild  br  run  with  vtftu.lly|F.shrr  Bndy  plant  m  Unsaff. 

,K«i  rtoo,.,  »o<  .h.,,  .,11  occupy  I'W.'M  «uucc,  ““*•  ***L  ““Sl  Tb.  Ii»lcn,ul<„y,  pco« 

srd  pi (irt<»-t;.Ki  might  Imd  il  frrt  of  spacr  formrrty  used  fur,  “d  lae  a  rrrrf\taf  dnk.  luodmUfotlon  procram  'afon  bodira  aiv  i2^**.bnnc  ihr  plants  total  fV 

•  mmr  jobs  Wial  fabrn-atuin  r«iUinrd  A  Fishrr  Borfv  «»krsman  said  will  tart  Immramtnv.-  mid  >  P'ant  bl  Euclid.  OhW.  ^ 


I  tHir-  A  Fisher  Body  spokesman  said  will  atari  ImmrdlatHy.-  f  plant  In  Euclid, 

jr  thr'lhr  nrw  asarmbly  line  will  used  Ulr  thorn.  “wNh  conaplrtlaa  of  |  flak  it  Bady  firot  brfan 
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MOVING  FORWARD... 

That's  What  We're  Doin^  in  Pontiac,  Mich. 

Since  1950,  our  trading  area  has  had  a  population  increase  of 
125,000.  One  of  the  big  reasons  is  our  industrial  strength.  There 
are  ninety-three  industrial  plants  in  our  immediate  trading  area. 


A  FEW  OF  OUR  PRINCIPAL  INDUSTRIES 


Company  Name 


Company  Product 


Amarican  Forging  &  Socket  Co . Auto  Ports 

Baldwin  Rubber  Co . Rubber  •  Mochanicol 

Dostal  Foundry  &  Machine  Co . Castings,  gray  iron 

Fisher  Body  Division,  G.M.C . Auto  Bodies 

GMC  Truck  A  Coach  Division . Trucks  A  Motor  Coaches 

M,  D,  Hnbbard  Spring  Co . Stamping  •  springs 

Pontiac  Millwork  Co . Wood  mill  work 

Pontiac  Motor  Division,  G.M.C . Automobiles 

Pontiac  Varnish  Co . Paint  and  varnish 

Prograssiva  Waldar . Wtiding  aquipmant 

Univtrsal  Oil-Saal  Co . Oil  seals 

Whizzor  Indnstriss . Motor  bikes* 

Aluminum  windows 

Remember!  It  Takes  Only  One  Paper 

THE  PONTIAC  PRESS 

To  Cover  This  BIG  Market 

Over  74%  of  Press  Homes  Take  No  Other  Daily  Newspaper 


In  the  East:  Scolaro,  Meeker  &  Scott 
ITOR  &  PUBLISHER  for  July  11,  1959 


In  the  West:  Doyle  &  Hawley 


HE  SERVICE  THAT  HELPS  IN  THE  USE  OF  NEWSPAPER  ADVERTISING 
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Yes,  Santa  Claus,  there  is  a  Virginia  O’Hanlon.  She  “exists 
as  certainly  as  love  and  generosity  and  devotion  exist,  and 
you  know  that  they  abound  and  give  to  your  life  its  highest 
beauty  and  joy.” 

Affected  by  the  skepticism  of  a  skeptical 
subway  to  Brooklyn  to  talk  to  Virginia  (: 

"  /  '  the  day  she  retired  after  serving  the  city 

teacher  and  principal  for  43  years. 


Everywhere, 

men  who  authorize  and  influence 
the  buying  of  advertising 
read  The  Wall  Street  Journal 


Mrs.  Laura  Vir¬ 


ginia  Douglas) 
schools 

As  £ui  inqusitive  8-year-old,  she  wrote  Editor  Charles  A.  Dana 
of  the  New  York  Sun  her  now-famous  inquiry,  expecting  a 
simple  yes-or-no  answer.  Instead,  her  life  was  changed  and  a  ^ 
world  classic  was  born  when  the  editorial  answer  “Is  There  a 
Santa  Claus?”  appeared  in  The  Sun  Sept.  21,  1897.  It  was 
written  by  Francis  Pharcellus  Church  but  the  identity  of  the 
writer  was  not  revealed  until  Mr.  Church’s  death  in  1906. 

“We  lived  across  the  river  from  Mr.  Church  in  New  Jersey 
in  the  Summers  but  never  met  him,”  said  Mrs.  Douglas.  “We 
thought  Mr.  Dana  wrote  the  editorial  until  Mr.  Church  was 
credited  with  it. 

“As  I’ve  grown  older,  I  have  gained  overwhelming  proof 
that  there  is  a  Santa  Claus  and  I  have  learned  to  read  between 
the  lines  of  the  editorial  and  find  there  a  whole  philosophy  of 
life,”  she  continued.  “People  always  have  had  a  kindly  and 
friendly  attitude  toward  me  because  of  the  editorial  and  it 


THE  WAU  STREET  JMJRMAL 


fublished  at: 

NEW  YORK 
WASHINGTON,  D.  C. 

CHICAGO 
DAUAS 
SAN  FRANCISCO 


from  ACB's 

Specialized  Equipment 


—Apt  description  of  the  breakup  of  the  press  corps  at  Genera: 
“Meanwhile,  AP  staffers  dispersed  like  astronomers  at  dawn." 
.  .  .  Happy  headline  in  the  Wathington  Daily  Newt  (submitted  hj 
Leonard  Warner,  press  relations  director,  American  Farm  Bureao 
Federation,  Washington,  and  a  former  Providence  Journal  man): 
“Ingy  Has  a  Right,  All  Right!*'  ...  Solving  news  problem* 
should  be  no  trouble  on  the  city  desks  of  the  Toledo  Blade  and 


At  ACB’s  service  offices  at  New  York,  Chicago,  Columbus,  Mem¬ 
phis,  and  San  Francisco,  you  will  find  specialized  equipment  de¬ 
signed  and  especially  built  for  the  handling  of  newspaper  tear- 
sheets.  Hundreds  of  bins  and  newspaper  files  like  those  shown 
above  are  used  for  the  sorting  of  tearsheets  “by  advertiser”  and 
“by  advertising  agency.” 

There  are  specially  constructed  and  lighted  desks  for  the  readers 
and  coders  .  .  .  [>ower  machines  to  cut  the  newspaper  pages  apart 
.  .  .  ACB’s  own  trucks  carrying  material  between  post  office, 
office  and  advertising  agency  without  delay  .  .  .  the  latest,  most 
effective  methods  and  equipment  for  sorting  and  mailing  ...  all 
cut  days  from  the  time  an  advertisement  leaves  your  press  and 
ACB  gets  it  into  the  hands  of  the  advertiser  or  agency. 

Once  it  was  said  some  agencies  preferred  to  advertise  in  magazines 
rather  than  newspapers  because  of  the  newspaper  tearsheet  and 
checking  problem.  Today,  because  of  ACB  &rvice,  the  “missing 
tearsheet”  is  no  longer  a  problem. 


Rewrite  Man 

Tile  Gettysburg  Address  he  reads. 

And  thinks  more  punch  is  what  it  needs 
And  on  Marc  Antony's  Oration, 

He'd  do  a  job  of  condensation ; 

The  Twenty  Third  Psalm  he'd  revise; 

From  the  Commandments  he'd  excise 
Some  words;  why,  the  sublime  Lord's  P 
He'd  want  to  alter  here  and  there. 


*74e  Advertising  Checking  Bureou/  Inc. 

New  York  (10)  353  Perk  A^eaue  South  e  Chicafo  (3)  18  9* 
liichlffAQ  Ave.  e  Columbui  (15)  20  South  Third  St.  e  Memphis 
(3)  161  JefTpreW)  Are  e  8an  Francisco  (5)  51  Flt^t  St. 


5'/.  BILLION  DOLLARS 
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It's  a  tremendous  sales  potential.  You'll  find 
it  in  a  tight,  concentrated  market  of  just 
24%  of  New  Jersey's  total  area  .  .  .  where 
688,000  households,  or  44%  of  the  state's 
total,  have  a  consumer  spendable  income 
per  household  of  $8,041,  making  it  the 
SECOND  RICHEST  IN  THE  UNITED  STATES! 


Coverage  of  this  market  by  New  York  eve¬ 
ning  newspapers  range  from  1%  to  4%  .  . . 
while  morning  newspapers  give  it  5%  to  227o. 
Newark's  morning  and  evening  newspapers 
combined  give  it  a  solid  67%! 


And  Newark's  morning  Star-Ledger  has 
exceeded  the  growth  of  the  area,  and  that 
of  the  evening  newspaper  as  well,  in  circu¬ 
lation  growth  and  in  display  advertising. 
Why  don't  you  make  sales  hay  while  the 
Star- Ledger  shines  I 


Repratanled  Nationally  by  Moloney,  Regan  &  Schmitt,  Inc. 


NEWARK  STAR-LEDGER 

Largest  Sunday  and  Largest  Morning  Circulation  in  New  Jersey! 
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editorial 


Press  and  Foreign  Policy 

Another  iudge  asserts  that  the  Secretarv'  of  State  must  be  allowed 
“wide  lattitude”  in  carrying  out  foreign  policy  (F,&P,  June  13, 
jjage  6)  and  with  respect  to  issuing  passports  for  Americans  to  go 
to  Red  China. 

“It  is  axiomatic,”  the  Court  of  Appeals  said,  “that  the  conduct  of 
foreign  affairs  necessarily  involves  flexible  measures  and  policies  which 
can  be  adjusted  to  meet  changing  conditions.  Just  as  Communist 
China  altered  its  former  rigid  policy  of  admitting  no  American  news¬ 
men,  this  country  must  be  free  to  alter  its  policies.”  The  Court  said 
it  is  up  to  the  State  Department,  not  the  courts,  to  decide  whose 
presence  in  China  would  implement  its  policy. 

Therefore,  if  the  State  Department  thinks  it  will  help  II.S.  foreign 
policy  it  can  restrict,  or  it  can  open  up,  travel  for  U.S.  newsmen  in 
any  part  of  the  w’orld.  Furthermore,  as  is  shown  by  the  discrimination 
of  granting  a  passport  to  Red  China  to  Averill  Harriman  and  not 
to  Justice  William  O.  Douglas,  the  Department  can  limit  the  applica¬ 
tions  of  its  rulings  to  whomever  it  wishes. 

"W^e  have  apparently  now  served  notice  on  our  friends  and  enemies 
in  all  corners  of  the  globe  that  when  a  U.S.  newsman  shows  up  he 
is  there  only  because  our  State  Department  thinks  his  visit  will  be 
good  for  our  foreign  policy. 

\Ve  are  at  a  loss  to  figure  out  why  it  was  good  for  our  foreign 
policy  to  permit  John  Strohm  to  go  to  Red  China  last  Winter  and 
then  to  grant  permission  to  Mr.  Harriman  to  go,  whereas  it  obviously 
is  considered  not  good  for  that  policy  to  let  Mr.  Douglas  and  some 
others  do  the  same  thing. 

The  situation  can  only  be  termed  absurd,  ridiculous  and  dan¬ 
gerous.  It  is  dangerous  because  the  policy  now  being  pursued  by 
our  State  Department  tends  to  make  every  U.S.  newsman  abroad  a 
tool  of  our  government  and  of  our  foreign  policy.  Our  government’s 
statements  in  the  past  about  its  allegiance  to  the  principles  of  free¬ 
dom  of  information  and  the  free  exchange  of  information  are  not 
worth  the  paj>er  they  were  scribbled  upon. 

Over  58,000,000  Per  Day 

¥^or  the  first  time  in  history  the  number  of  morning  and  evening 
newspapers  sold  in  the  United  States  every  day  went  over  the 
58,000,000  mark.  After  suffering  a  slight  dip  in  1958,  total  circulation 
figures  for  morning,  evening  and  Sunday  papers  have  reached  new 
record  highs,  according  to  figures  released  by  the  Audit  Bureau  of 
Circulations  based  on  March  31  reports. 

In  addition  to  this,  newspaper  advertising  linage  is  ahead  of  1958 
and  is  crowding  the  record  high  set  in  1957,  according  to  media  records. 
April  linage  was  actually  higher  than  April,  1957,  and  May  falls  just 
short  of  May,  1957.  On  the  E&P  index,  which  is  the  average  for  the 
month  for  the  last  five  years,  April  was  at  105.2  and  May  was  at  105.6. 
For  the  five  months  of  1959  the  index  was  at  101.1  or  1.1  percent  above 
the  average  for  those  five  months  for  the  last  five  years. 

These  circulation  and  advertising  figures  mid-May  through  1959 
reflect  the  vigor  and  vitality  of  the  newspaper  business.  Some  news¬ 
paper  critics  and  some  competitors  have  had  newspapers  “counted  out” 
because  of  occasional  suspensions  and  mergers. 

There  has  been  a  slight  contraction  in  the  number  of  newspapers 
usually  caused  by  purely  local  economic  conditions,  and  there  have 
been  slight  depressions  in  the  trend  lines  caused  by  national  economic 
conditions.  But  current  figures  reveal  that  the  long-range  trend  line  for 
newspapers  is  still  upward  and  upw'ard  in  both  circulation  and  adver¬ 
tising. 


Let  not  your  heart  be  troubled;  ye  be¬ 
lieve  in  God,  believe  also  in  me— —St.  John, 
XIV,  1. 
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OUR  75TH 

The  Anniversary  Section  was  truly  mag¬ 
nificent,  one  to  read  and  re-read  and  to 
save  for  reference  when  it  is  necessary  to 
recall  great  events  and  personalities  in 
the  mighty  realm  of  newspaperdom. 

William  H.  Heath 

Bradford,  Mass. 

*  *  * 

Warmest  congratulations  on  the  75th — 
really  a  honey.  As  to  the  McCaleb  piece 
on  Sunday  Supplements,  it’s  too  bad  that 
somewhere  along  the  line  a  “type”  made 
Jack  Lait  into  “Jake  Lait”  in  one  instance. 
Oh,  well,  these  things  happen  to  all  of 
us,  and  I’m  sure  that,  if  E&P  is  available 
where  Jack  is,  he’ll  understand  perfectly. 
He  used  to  be  a  newspaperman  himself. 

Kenneth  McCaleb 


Classified: 

Bamaids  (2) :  No  experiences  neces¬ 
sary.  —  For  Sale:  A  folding  bed  by  a 
lady  that  shuts  up  and  looks  like  a  couch. 
—  Wildwood-by-theSea  (N.  J.)  Inde¬ 
pendent  Record. 

• 

Furnished  Rooms:  To  clean,  respecta¬ 
ble  noon  drinking  men  only.  —  Turlock 
(Calif.)  Daily  Journal. 

• 

FILTHY  Your  friends  may  be,  but 
here’s  a  home  you  should  see.  —  Pitts¬ 
burgh  (Pa.)  Sun-Telegraph. 

• 

Night  Cook  —  Male  of  Female.  — 
Saletn  (Mass.)  Evening  Netvs. 

• 

Lost:  Green  ladies’  billfold.  —  Grand 
Prairie  (Tex.)  Daily  News-Texan. 


CART(M)N  IDEA  OF  THE  WEEK 


'BOY.  AM  I  GLAD  TO  BE  BACK  .  .  .  ALIVE!’ 
Berryman,  Washington  (D.C.)  Star 


Chapala,  Mexico. 

*  *  * 

We  are  greatly  impressed  by  its  imagina¬ 
tive  approach  to  current  newspaper  prob¬ 
lems. 

Gordon  Young 

Zurich,  Switzerland. 

♦  *  * 

It  kept  me  up  half  the  night,  and  I  read 
it  from  cover  to  cover.  The  newspaper 
business  is  a  fascinating  one  and  you  made 
I  its  history  come  to  life  while,  at  the  same 
time,  you  showed  a  blueprint  for  its  prog¬ 
ress. 

Robert  Miller 

New  York. 

*  *  » 

I  was  very  pleased  to  be  immortalized 
in  your  75th  Anniversary  Number  gallery 
of  cartoonists.  I  trust  you  must  have  meant 
it  to  be  me  although  I  was  referred  to  as 
“Bert  Williams”  of  the  Stockton  Record. 
The  error  phonetically  was  a  natural  one. 
Bert  Williams  was  in  the  comic  business 
also — I  have  a  request  to  make  if  I  am 
lucky  enough  to  be  honored  in  your  Cen¬ 
tennial  Number.  It  is  this:  If  you  are  to 
make  an  error  in  regard  to  my  name,  I 
would  prefer  being  called  “Walt”  Whit¬ 
man.  As  mistakes  go,  I  think  this  one 
would  sound  more  sporting  in  literary 
circles. 

Bert  Whitman 

Stockton  (Calif.)  Record. 

j  *  *  * 

Your  75th  Anniversary  Edition  was 

good  reading,  cover  to  cover. 

Dudley  Martin 

New  York. 

*  *  * 

The  Text  for  Total  Selling  is  a  remark¬ 
able  job  and  will  do  newspapers  a  lot  of 
good.  This  feature,  comprehensive  as  it  is, 
rings  the  bell  for  newspapers’  promotional 
needs. 

Paul  Martin 

Philadelphia  (Pa.)  News. 

*  *  * 

1  was  very  happy  with  the  entire  thing. 
Particularly,  I  liked  the  fact  that  you 
kept  bringing  out  the  contrast  between 
radio,  television  and  newspaper  advertis¬ 
ing.  Here’s  a  battle  we  must  fight  forever 


editor  3C  publisher  for  July  11,  1939 


and  your  valuable  contribution  regarding 
this  is  inestimably  helpful. 

Harold  A.  Fitzgerald 
Pontiac  (Mich.)  Press. 

*  *  * 


It’s  a  great  job! 

George  Brenneyan 
Look  Magazine,  New  York. 

•*•  *  * 


It’s  swell. 
Detroit. 


John  L.  Cutter 


*  * 


A  wonderful  edition. 

Wallace  A.  Sprague 

Parade,  New  York. 

*  *  * 

A  splendid  presentation  with  compila¬ 
tion  of  much  vital  material .  .  .  most  worth¬ 
while  .  .  .  the  number  of  employees  on 
U.S.  and  Canadian  dailies. 

Cranston  Williams 

ANPA,  New  York. 

«  *  * 


What  pleasant  memories  your  75th  An¬ 
niversary  Edition  recalled.  I  was  on  the 
Press  when  Munsey  sold  it  to  the  Sun.  I 
was  in  the  newspaper  game  50  years  ago 
and  recall  so  many  of  the  big  stories  as 
they  happened. 

Clyde  D.  Wagoner 

Waterford,  N.  Y, 


ANPA  REPLIES 

Mr.  O’Connell  of  the  Newsprint  Infor¬ 
mation  Committee  in  his  letter  (July  4) 
takes  exception  to  a  release  by  the  Ameri¬ 
can  Newspaper  Publishers  Association 
about  newspapers  which  attribute  the 
necessity  for  rate  increases  to  the  climbing 
costs  of  newsprint,  etc.  He  does  not  believe 
the  prominence  given  newsprint  as  a  fac¬ 
tor  in  increased  publishing  costs  is  war¬ 
ranted  by  the  facts. 

ANPA  was  reporting  the  information  it 
has  on  hand.  We  have  announcements 
made  by  many  of  the  newspapers  which 
have  increased  their  prices  and  those  an¬ 
nouncements  mention  “newsprint,  wages, 
fringe  benefits  as  well  as  other  materials 
and  services.”  That  is  what  we  said  in  our 
release  and  it  is  based  on  fact. 

Many  newspapers  in  their  announce¬ 
ments  to  readers  of  increased  prices  have 
expressed  their  reluctance  to  increase  cir¬ 
culation  prices  and  have  reported  they 
have  delayed  such  action  for  several  years. 

I  am  sure  Mr.  O’Connell  does  not  take 
the  position  that  an  increase  in  newsprint 
price  is  of  no  significance  to  the  rising 
cost  of  newspaper  production.  In  many 
cases,  newsprint  is  the  largest  single  fac¬ 
tor  of  expense  in  newspaper  operations. 

Is  it  his  idea  that  the  ANPA  should 
fail  to  report  what  the  newspapers  say  as 
to  their  reasons  for  making  price  in¬ 
creases? 

Cranston  Williams 

American  Newspaper 
Publishers  Association, 

New  York. 

7 


NET  I  *1  2 

INCOME?  1  BILLION 


America’s  first 
gold  rush  was  in 

Georgia  in  1828.  Ad-  in  OrnDni 

vertisers,  today,  are  stag*  B  H*  ULUIiUir 

ing  another...  in  the  Au-  M  MOKirV  DCIT 

gusta-Columbus-Macon  ■  IYIUHLT  DcLI 

market. ’’Gold”  is  J1.2  B 

billion  net  income.  Stake  BBBBBWBHHBB 

yourdaim  with  the  Geor- 

gia  Group.  Combination  rate;  up  to  10%  savings. 

For  penetration  in  the  Peach  State,  it’s  Atlanta  plus 


in  GEORGIA'S 
MONEY  BELT 


thi 

geoig[agroup 

Represented  Nathnattv  bv 

THE  BRANHAM  COMPANY 


AUGUSTA 

Chronicle  and  Herald 
COLUMBUS 
Ledger  and  Enquirer 

MACON 

telegraph  and  Newt 


Your  promotion  message  this  size  (100  lines) 
in  The  New  York  Times  would  cost  you  only  $215  at 
the  open  rate,  much  less  on  a  contract  discount. 


The  Georgia  Group  of  newspapers, 
in  Augusta,  Columbus  and 
Macon,  uses  consistent  promotion 
advertising  in  The  New  York  Times. 
They’re  telling  their  story  to  the 
executives-among  advertisers  and 
at  agencies -who  make 
media  decisions.  More  of  them  read 
The  Times  than  read  any  other  U.S. 
newspaper.  Tell  the  story  of  your 
market  and  your  ability  to  sell  it 
with  your  advertising  in 

The  New  York  Times 


first  In  media  advertising  among  aii  U.S.  newspapers 
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Every  Saturday  Since  1884 
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THE  SPOT  NEWS  PAPER 

OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


Ad  Agencies’  Role  in  TV 
Scrutinized  in  FCC  Inquiry 


! 


i 


Advertisers’  Objectives  Involve 
High  Cost,  Waste,  Complexities 


)59 


High  cost,  wastefulness  and 
complexity  of  television  adver¬ 
tising  were  scrutinized  this  week 
at  a  public  hearing  conducted 
by  the  Federal  Conununications 
Commission  in  New  York. 

The  basic  question  of  the  in¬ 
quiry  is  the  extent  to  which  the 
networks  control  programming 
and  whether  the  exclusion  of  so- 
called  independent  productions, 
as  a  result  of  this  control,  is  in 
the  public  interest. 

First  of  14  agency  executives 
questioned,  C.  Terence  Clyne, 
vicepresident  of  McCann-Erick- 
son,  Inc.,  which  invests  $100,- 
000,000  a  year  for  clients  in  TV, 
told  of  $45,000-per-half-hour 
shows  that  failed  to  meet  ad¬ 
vertising  objectives,  detailed  the 
costliness  of  pilot  programs  pro¬ 
duced  on  speculation,  and  told 
of  duplication  of  high  priced 
agency  talent  assigned  to  safe¬ 
guard  interests  of  alternate 
sponsors  on  productions  already 
well  staffed. 

Public  Is  ‘Stuck’ 

“What  happens  when  a  pro¬ 
gram  is  considered  a  failure 
and  taken  off  the  air?”  Mr. 
Clyne  was  asked. 

“The  public,  the  network  and 
the  advertiser  are  stuck,”  he 
bluntly  responded. 

Mr.  Clyne  admitted  many  TV 
programs  “fall  down.”  During 
the  past  three  years  the  casualty 
rate  has  been  about  70  percent, 
he  said. 

“Of  every  30  new  programs 
only  10  are  renewed,”  he  added. 

Q:  Does  this  not  reflect  ad¬ 
versely? 

A;  Very  definitely. 

Ashbrook  P.  Bryant,  FCC 
Counsel  assisted  by  James  Tier¬ 
ney,  spent  a  day  interrogating 
Mr.  Clyne  before  James  D.  Cun¬ 
ningham,  chief  hearing  exam¬ 
iner.  Queries  ranged  over  a 
wide  field,  including  the  “battle 
of  ratings,”  how  agencies  select 
media,  sponsor  influence  on  pro- 
Snunming,  and  the  importance 


of  news  and  public  affairs  pro¬ 
grams  and  the  difficulty  of  get¬ 
ting  them  sponsored  in  prime 
hours. 

Mr.  Bryant  appeared  to  be 
probing  for  monopolistic  trends. 

Networks  Taking  Charge 

Mr.  Clyne  said  the  trend  was 
toward  hour-long  programs, 
with  the  networks  the  boss,  but 
he  maintained  the  market  was 
“wide  open  for  new  ideas.”  Ex¬ 
tent  of  network  authority  to  con¬ 
trol  programs,  he  explained,  de¬ 
pended  upon  economic  condi¬ 
tions.  With  business  improving, 
the  networks  were  taking  charge 
again.  Emergence  of  ABC  as 
a  strong  competitor  of  NBC  and 
CBS  was  also  described  as  a 
stabilizing  factor. 

The  “number  of  dollars”  a 
client  had  available  for  adver¬ 
tising  was  listed  by  Mr.  Cl3rne 
as  the  “first  consideration”  in 
determining  whether  TV  should 
be  used  by  a  client  as  against 
newspapers,  radio  or  magazines. 
If  at  least  $1,000,000  was  not 
on  hand,  TV  was  not  recom¬ 
mended.  In  the  case  of  a  total 
appropriation  of  $3  to  3%  mil¬ 
lion,  he  said  “two-thirds  should 
go  to  TV. 

FIour-I>ong  Shows 

“Historically  that  is  what  is 
happening,”  he  added. 

Normal  26-week  campaign 
cost  of  having  commercials  on 
the  air  with  alternate  sponsor¬ 
ship  —  three  minutes  one  week, 
one  minute  the  next  —  was 
placed  at  $2.7  million.  This  com¬ 
ing  season,  there  will  be  four 
sponsors  on  hour-long  shows, 
further  diluting  sponsor  control 
of  commercials.  Less  than  6 
percent  of  advertisers  on  the 
air  have  weekly  exclusive  shows, 
according  to  Mr.  Clyne. 

“Dollars  make  dominance,” 
Mr.  Clyne  declared.  He  defined 
dominance  as  “standing  out 
against  a  competitor.”  Chevro¬ 
let  and  the  Dinah  Shore  show 
was  given  as  an  example. 


“Well  over  90%  of  products 
are  adaptable  to  TV  advertis¬ 
ing,”  Mr.  Clyne  responded  to  a 
question. 

Speculative  Waste 

Wastefulness  of  pilot  shows 
that  never  reach  the  public  came 
up  in  the  questioning. 

During  the  past  three  months, 
McCann-Ericfeon  has  inspected 
250  pilot  shows,  Mr.  Clyne  said. 
Of  the  total  90  percent  repre¬ 
sented  new  speculative  invest¬ 
ments  of  from  $60,000  to  $70,- 
000  per  show.  Ten  percent  had 
been  on  the  air  before.  In  other 
words,  about  $15,000,000  had 
been  put  up  “hoping  for  a  sale.” 
In  addition,  projected  live  shows 
had  been  put  on  kinescope  for 
presentation  to  agencies  and 
clients. 

Q:  Is  it  true  that  despite  all 
planning  and  work,  when  chosen 
as  the  proper  vehicle  for  a 
client’s  campaign,  for  some  rea¬ 
son  you  often  are  not  able  to 
get  network  time  for  a  proposed 
progn^m? 

A.  Yes. 

Mr.  Clyne  agreed  networks 
were  the  final  bosses.  The  “ulti¬ 
mate  decision  of  when  and 
where  a  program  goes  may  be 
a  compromise  of  all  the  parties 
involved”  —  the  agencies,  two 
sponsors,  the  producer,  if  an 
independent,  and  the  network. 


Agency’*  Role 

High  priced  agency  talent  is 
required  to  see  programs 
through  from  original  ideas, 
script,  pilot  and  production 
stages.  Mr.  Clyne  said  agencies 
“participate  creatively”  in  all 
programs. 

Q:  What  does  that  mean? 

A:  Having  purchased  a  show 
from  a  producer  our  contract 
provides  for  our  participation  in 
areas  of  good  taste  and  company 
policy.  You  normally  have  a 
complete  production  staff,  but 
you  try  to  be  helpful  without 
creating  interference.  If  the 
show  is  successful  you  can  do 
this  in  a  mild  way.  But  you 
must  keep  abreast  at  all  times. 
...  If  a  show  gets  into  trouble, 
is  not  successful,  it  is  our  ex¬ 


perience  that  producers  let  us 
have  a  try. 

Q;  What  are  the  qualifica¬ 
tions  necessa^  for  these  agency 
representatives?  Are  they  per¬ 
sonally  skilled  in  progn:tun  pro¬ 
duction? 

A:  These  individuals  —  pro¬ 
gram  representatives  —  have  a 
deep  experience  in  entertain¬ 
ment  prior  to  TV  and  a  deep  ex¬ 
perience  in  TV  itself.  Each  is 
capable  of  directing  or  produc¬ 
ing  the  show  itself. 

As  an  example  of  what  may 
be  cut  from  programs  by  agency 
representatives  for  company 
policy,  Mr.  Clyne  mentioned  the 
“miseries  and  desolation  of  mi¬ 
norities.” 

Audience  Data 

Questions  were  asked  about 
TV  “circulation”  and  “ratingfs.” 
Circulation  was  not  always  of 
prime  importance,  according  to 
Mr.  Clyne,  who  stressed  two 
kinds  of  audiences  —  “bread  and 
butter  or  lace  curtain.”  He  ad¬ 
mitted  that  complete  “qualita¬ 
tive”  assays  of  audiences  has 
not  yet  been  achieved,  but  that 
audiences  can  be  broken  down 
by  sex,  age,  location  (metro¬ 
politan  or  rural)  and  “to  a  de¬ 
gree,  income  brackets.” 

Asked  for  sources  of  such  in¬ 
formation,  Mr.  Clyne  named 
Nielsen,  Trendex,  ARB,  and  his 
agency’s  own  studies.  Mr.  Bry¬ 
ant  questioned  the  Nielsen  sam¬ 
ple  of  1,050  homes. 

“We  are  convinced  by  experts 
in  our  business  that  it  is  a  good 
representation  of  what  is  hap¬ 
pening,”  Mr.  Cl3me  said. 

Q:  You  are  convinced  that 
1,050  homes  with  audiometers 
represents  the  size  of  the  audi¬ 
ence  in  the  entire  nation? 

A:  We  believe  it  is  the  best 
research  available.  It  has  more 
authenticity  than  others.  Tren¬ 
dex  makes  a  larger  sample  by 
telephone  calls  in  24  major 
cities.  But  this  is  limited  to 
highly  industrialized  areas. 
What  is  liked  in  New  York  is 
often  not  liked  in  Wichita.  This 
causes  confusion.” 

Mr.  Clyne  concluded  that  rat¬ 
ings  were  “not  on  the  nose,”  but 
should  be  considered  as  “indica¬ 
tions  of  prog^ram  popularity.” 
Then  he  remarked: 

“I  think  there  is  far  too  much 
emphasis  on  ratings  rather  than 
the  number  of  homes  ratings 
represent.” 

He  spoke  of  30  and  20  rat¬ 
ings  as  meaning  the  percentagje 
{Continued  on  page  68) 
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SCORXS  ‘PROPHET  OF  DOOM 


Safety  Council  Claims 
Forecasts  Curb  Toll 


5-Year  Box  Score 

Following  is  a  "box  score"  of  the 
National  Safety  Council's  holiday 
traffic  death  estimates  and  the  actual 
death  toll  for  the  past  five  years: 

DAYS  ESTIMATE  ACTUAL 


Urge  Review 
Of  Gratuities 
ToSportsSide 


Chicago 

The  National  Safety  Council 
views  its  pre-holiday  traffic  ac¬ 
cident  forecasts  as  a  positive 
means  of  warning  the  motoring 
public  that  “unless  extra  holiday 
danger  is  met  with  extra  holiday 
care”  a  certain  number  of  people 
may  lose  their  lives  on  the  high¬ 
way. 

“We  are  not  saying  that  these 
deaths  must  occur  or  will  occur,” 
said  Paul  Jones,  director  of  pub¬ 
lic  information  for  the  Safety 
Council.  “It  is  warning  against 
the  thinking  and  behavior  that 
cause  those  deaths.  Traffic  deaths 
can’t  occur  if  traffic  accidents 
don’t  occur.” 

Faith  in  Mass  Media 

Mr.  Jones  said  that  from  time 
to  time  editors  have  asked 
whether  the  Council’s  pre-holi¬ 
day  forecasts  actually  do  any 
good  in  reducing  traffic  deaths. 
“We  don’t  know,”  he  said.  “But 
if  we  believe  in  the  power  of 
mass  media,  we  must  also  be¬ 
lieve  that  such  forecasts  do  help 
to  contribute  to  a  lower  death 
toll.” 

Mr.  Jones  added  that  neither 
he  nor  the  National  Safety  Coun¬ 
cil  like  to  be  called  “the  voice 
of  doom”  or  the  “prophet  of 
death.” 

“We  don’t  keep  the  death  toll,” 
he  said.  “That  is  done  by  the 
Associated  Press  and  United 
Press  International.  We  confine 
our  pre-holiday  forecasts  to 
Memorial  Day,  Fourth  of  July, 
Labor  Day,  Christmas  and  New 
Year’s.” 

Bep;an  in  1946 

The  idea  for  such  forecasts 
dates  back  to  Labor  Day,  1946, 
when  the  wire  seiwices  suggeste<l 
the  National  Safety  Council  pro¬ 
vide  such  estimates  as  a  warning 
to  motorists. 

Since  the  advent  of  the  fore¬ 
casts  and  the  compilation  of 
actual  deaths,  experience  shows 
that  Christmas  is  the  most  dan¬ 
gerous  holiday  for  motorists,  and 
New  Year’s  the  safest,  Mr. 
Jones  pointed  out. 

In  arriving  at  a  holiday  fore¬ 
cast,  Council  statisticians  take 
into  consideration  such  factors 
as  the  past  record  of  all  holi¬ 
days,  past  record  of  the  specific 


period,  death  rate  over  specific 
holidays  as  contrasted  with  non¬ 
holiday  death  rate,  and  the 
weather  forecast,  which  often 
has  a  definite  bearing  on  winter 
holiday  accidents. 

“We  are  the  one  forecaster 
who  hopes  he  will  be  wrong,” 
said  Mr.  Jones. 

Estimate  High  for  Fourth 

The  Council’s  prediction  for 
the  last  Fourth  of  July  holiday 
weekend  was  350  deaths.  Actual 
death  toll  amounted  to  276.  For 
last  Memorial  Day,  however,  the 
Council’s  prediction  was  260 
likely  traffic  deaths  and  the 
actual  toll  was  310. 

“The  newspaper  go  far  be¬ 
yond  us  in  pumping  up  the  holi¬ 
day  traffic  story,”  said  Mr. 
Jones.  “The  papers  themselves 
are  the  ones  who  play  up  the 
holiday  tolls  as  news,  not  us.  We 
believe  we  are  performing  a  sin¬ 
cere,  legitimate  public  service  in 
warning  the  public  that  extra 
holiday  traffic  means  extra  holi¬ 
day  danger,  unless  it  is  met  with 
extra  care.  And  we  try  to  give 
specific,  positive  hints  on  safe 
driving  —  which  are  too  often 
ignored  by  the  papers  in  their 
zeal  to  hit  the  tolls  as  the  only 
news  on  the  holiday  traffic.” 

Seek  to  Prevent  Accident.<) 

Gen.  George  C.  Stewart,  ex¬ 
ecutive  vicepresident  of  the 
Council,  said  the  records  sho^v 
that  peak  danger  periods  on  the 
highways  are  holidays,  therefore 
the  Council  steps  up  its  efforts 
to  meet  that  danger. 

“We  employ  what  we  feel  are 
sound  methods  to  bring  home  to 
the  public  the  need  for  stepping 
up  their  caution,”  said  Mr. 
Stewart.  “We  believe  that  the 
estimates  of  how  many  might  be 
killed — unless  extra  care  is  used 
— .seiwe  only  as  a  sensible,  sober 
waining  of  what  to  expect  on 
the  highway  and  how  to  meet 
the  situation.” 

Cites  American  Editorial 

Gen.  Stewart  cited  a  pre- 
Fourth  of  July  editorial  in  the 
Chicago  American  as  summar¬ 
izing  the  public  service  aspects 
of  the  Council’s  pre-holiday  fore¬ 
casts.  The  American  stat^: 

“When  the  weatheinian  tells 


MEMORIAL  DAY 


1954 

3 

340 

362 

1955 

.  3 

360 

369 

1956 

.  1 

no 

109 

1957 

.  1 

120 

94 

1958 

3 

350 

371 

FOURTH  OF  JULY 

1954 

3 

430 

348 

1955 

.  3 

380 

407 

1956 

.  1 

130 

137 

1957 

.  4 

535 

426 

1958 

.  3 

410 

370 

LABOR 

DAY 

1954 

3 

390 

364 

1955 

.  3 

400 

438 

1956 

.  3 

480 

435 

1957 

.  3 

420 

445 

1958 

.  3 

420 

420 

CHRISTMAS 

J954 

2 

370 

392 

1955 

3 

560 

609 

1956 

.  4 

660 

706 

1957 

1 

180 

224 

1958 

.  4 

620 

594 

NEW  YEAR'S 

1954 

2 

240 

296 

1955 

.  3 

420 

364 

1956 

.  4 

490 

409 

1957 

.  1 

130 

160 

1958 

.  4 

390 

377 

hurrying  traffic,  take  along  your 
sharpest  watchfulness  and  sense 
of  caution.” 

Gen.  Stewart  said  the  Safety 
Council  is  gravely  concerned 
with  the  stepped-up  traffic  vol¬ 
ume  this  year  as  compared  with 
that  in  the  recession  year  of 
1958,  when  there  was  less  travel. 
At  a  press  conference  here  July 
9,  Safety  Council  officials  pre¬ 
sented  charts  and  data  showing 
an  economic  cycle  relationship 
between  prosperity  and  traffic 
accidents.  The  all-time  high  traf¬ 
fic  toll  was  39,969  in  1941.  Last 
year,  the  death  toll  was  down 
to  37,000,  but  the  1959  death  toll 
will  come  close  to  1941. 

“There  is  no  status  quo  in 
traffic  accident  prevention,”  de¬ 
clared  Gen.  Stewart.  “Things 
either  get  better  or  worse.  Right 
now  they  are  getting  worse,  with 
a  post-recession  travel  boom 
steadily  pulling  the  death  curve 
upward.  Only  by  further  re¬ 
ducing  the  death  rate  (deaths 
per  100  million  vehicle  miles) 
can  fatalities  be  reduced.” 

The  mileage  death  rate  in  the 
record  year  of  1941  was  12.0. 
The  preliminary  rate  for  1958 
is  5.6 — less  than  half.  “Yet  if 


A  committee  is  suggesting  in 
a  report  to  the  Associated  Press 
Managing  Editors  Association 
that  some  editors  might  take  a 
second  look  at  their  policies  with 
regard  to  gratuities  in  the  sports 
department. 

The  APME  Sports  Committee 
which  compiled  the  results  of  a 
questionnaire  in  which  78  edi¬ 
tors  participated  —  their  staffs 
ranging  from  2  to  46  —  com¬ 
prised: 

William  B.  Dickinson,  Phila¬ 
delphia  (Pa.)  Bulletin,  chair¬ 
man;  Curtis  Cook,  Wichita  Falls 
(Tex.)  Record-News;  Buryi  F. 
Engleman,  Decatur  (Ill.)  Her¬ 
ald-Review;  Tom  Fespennan, 
Charlotte  (N.  C.)  Observer; 
Harold  A.  Kirby,  Providence 
(R.  1.)  Btilletin;  Bernard  Kosin- 
ski.  Anchorage  (Alaska)  Times; 
Fred  Pettijohn,  Fort  Lauderdale 
(Fla.)  News;  Herman  Phelps, 
Lexington  (Ky.)  Herald;  and 
Paul  Zimmerman,  Los  Angeles 
(Calif.)  Times. 

In  its  final  report  to  the 
APME  convention  at  Seattle 
next  month,  the  committee  sum¬ 
marizes  this  phase  of  its  ques¬ 
tionnaire  as  follows: 

Asked  w'hether  their  sports 
reporters  are  offered  free  trans¬ 
portation,  hotels,  meals  by  teams 
with  which  they  travel,  48  said 
“Yes,”  and  30  said  “No.”  Thirty- 
one  said  it  is  the  policy  of  their 
papers  to  accept  such  offers,  46 
said  “No.” 

One  West  Coast  editor  re¬ 
marked  that  acceptance  is  one 
way  to  get  payment  for  all  the 
free  publicity  his  paper  gives 
area  teams. 

Only  26  editors  said  sports  re¬ 
porters  are  pennitted  to  accept 
outside  jobs  in  the  sports  field, 
as  publicity  and  the  like,  and 
several  of  these  commented  that 
it  was  allowable  only  when  the 
outside  job  had  nothing  to  do 
with  the  news  the  reporter  regu¬ 
larly  handled.  Fifty-two  outside 
jobs  are  not  pennitted. 

Asked  if  sports  reporters  often 
are  offered  gifts  “of  more  than 
token  value”  at  Christmas  or 
other  times  by  sports  manage¬ 
ments,  56  editors  said  “No”;  22 
replied  “Yes.”  The  latter  group 
listed  hi-fi  sets,  a  golf  bag  and 
clubs,  $25  gift  certificates,  elec¬ 
tric  coffee-makers,  and  “a  case 
of  Scotch”  among  the  gifts. 


holiday  to  be  forecast,  current  you  it’s  going  to  rain,  you  take  the  same  5.6  rate  prevails  this  Only  11  editors  said  it  was 


trend  of  traffic  death  toll,  cur-  along  a  raincoat.  When  the  ex-  year,  he  said,  the  increase  in  policy  that  such  gifts  be  accept- 
rent  trend  of  traffic  volume,  perts  tell  you  that  the  holiday  travel  will  boost  the  death  toll  ed,  while  60  said  it  was  against 
length  and  nature  of  the  holiday  week-end  will  bring  jam-packed,  to  about  39,200.  the  rules. 
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John  L.  Foy  and  M.  R.  Millett  read  fhe  monitor  copy;  and  at  end, 
Newark  (N.J.)  News  Financial  Editor  Edward  N.  Burke  and  Managing 
Editor  Henry  G.  Coit  see  tape  run  through  linecasting  machine.  West 
Coast  papers  now  run  closing  stocks  in  home  editions. 


TICKER  TAPE — AP  General  Manager  Frank  J.  Starzel  watches  as  Joseph 
Kleinman  makes  the  official  start  of  AP's  high-speed  stock  market  circuit, 
giving  afternoon  papers  complete  tables  soon  after  the  market's  close. 
Next  in  picture  panel,  AP  Business  Editor  L.  A.  Brophy  examines  TTS 
tape  punched  with  stock  quotations;  next,  Miami  (Fla.)  News  executives 


ue 

in- 

js; 

ale 

ps, 

,nd 

les 

the 

tie 

im- 

es- 

rts 

ns- 

,ms 

aid 

■ty- 

leir 

46 

re- 

one 

the 

ves 

re- 

ept 

eld, 

and 

hat 

the 

do 

‘gU- 

side 

ften 
han 
or 
ige- 
:  22 
■oup 
and 
dec¬ 
ease 

was 

ept- 

inst 


AP  Speeds  Stock  Tables  on  Tape  for  P.M.  Papers 

The  Associated  Press  began  a  visions  had  until  now  remained  rect  use  of  appropriate  fonts.  The  volume  of  each  list,  of 
highspeed  Teletypesetter  trans-  unsolved.  Four  lists  are  included  in  each  course,  will  vary  according  to 

mission  of  tabulated  stock  The  new  seiwice  delivers  stock  day’s  transmission:  New  York  the  day’s  trading  and  the  close 
market  quotations  for  afternoon  tables  at  the  rate  of  34  agate  Stock  Exchange,  American  Stock  will  average  approximately  1,200 
newspapers  on  July  6.  lines  per  minute.  The  speed,  the  Exchange,  New  York  Bond  List  issues  for  the  New  Yoi-k  Ex- 

The  official  start  of  the  serv-  minute,  is  more  than  five  times  and  the  Midwest  Stock  Exchange  change,  550  issues  for  the  Amer- 
ice  was  witnessed  in  AP’s  New  equivalent  of  265  words  per  list.  Five  tables,  at  a  specified  ican  Exchange,  400  issues  for 
York  headquarters  by  the  news  standard  Teletype  operation.  time  each  day,  are  sent  on  the  the  Midwest  Exchange  and  350 
service’s  officials  and  executives  The  tables  are  received  by  New  York  Stock  Exchange  issues  for  the  New  York  Bond 
'of  the  American  Telephone  and  newspapers  in  tape  and  in  moni-  prices  and  the  American  Ex-  List. 

Telegraph  Co.,  from  whom  the  tor  upper  and  lower  case  copy  change.  The  final  table  is  the  The  new  circuits  extending 

high-sp^  circuits  are  leased,  over  four  repei-forators  and  four  complete  closing  list.  No  re-  into  New  England,  south  to 
Electronic  devices  making  pos-  monitor  Teletypes.  The  tape  can  visions  are  required,  each  trans-  Miami  and  west  to  Omaha  will 
sible  the  high-speed  transmission  be  handled  on  four  linecasting  mitted  table  being  complete.  carry  approximately  12,000  lines 

'  were  developed  in  the  AP  labor-  machines  operating  at  approxi-  In  addition,  a  table  of  the  of  copy  in  the  course  of  a  day’s 

atories,  Frank  J.  Starzel,  AP  mately  8*^  agate  lines  a  minute,  complete  list  of  investing  com-  trading. 

'  general  manager,  said.  The  lines  include  the  name  of  panies  (mutual  funds)  is  sent.  The  stock  market  trading  is 

I  Since  1951  AP  morning  news-  the  issue,  dividend  rate,  sales,  leads  on  the  New  York  Stock  recorded,  tabulated  and  ti’ans- 

j  papers  have  been  receiving  high,  low  and  closing  quotations  Exchange,  bonds,  Chicago  live-  mitted  by  a  staff  of  more  than 

I  closing  stock  lists  in  TTS  tape,  and  the  net  change  for  the  day.  stock,  the  cotton  market,  as  well  50  persons.  The  new  service 

j  but  technical  problems  of  after-  Any  desired  column  measure,  as  leading  commodity  markets  eliminates  the  traditional  gum- 
noon  papers  for  speed  and  from  12  picas  to  11  picas,  can  be  to  comprise  a  complete  market  ming  and  manual  setting  on 

minute-to-minute  stock  price  re-  set  by  newspapers  through  cor-  page  report.  newspapers. 

New  Contracts  Hike  168-Page  Edition  4th  of  July  Fete  New  Cuban  Daily 

Guild  Wage  Scales  For  Diamond  Jubilee  Salutes  New  States  Out  of  Business 

San  Francisco  Lima,  Ohio  Philadelphia  Havana 

Contracts  calling  for  top  ex-  The  Lima  News  published  a  Silk  banners  flying  from  two  The  afternoon  newspaper  La 

perience  bracket  scales  in  excess  168-page  Diamond  Jubilee  edi-  towers  erected  at  Independence  Tarde  suspended  publication 

■  of  tl40  weekly  have  been  signed  tion,  Sunday,  June  28,  and  held  Hall  Mall  paid  tribute  to  the  this  week.  It  w’as  the  first  major 

in  two  more  California  cities,  open  house  all  week  in  observ-  new  states  of  Ala.ska  and  Hawaii  daily  newspaper  casualty  of  the 

San  Francisco-Oakland  guild  re-  ance  of  75  years  as  a  daily  news-  at  the  Bulletin’s  15th  Annual  economic  crisis  in  Cuba’s  fourth 
ports.  paper.  4th  of  July  celebration.  estate. 

A  Sacramento  contract  calls  The  special  edition  included  Each  tower  represented  one  Losses  suffered  by  La  Tarde 
for  a  $6  boost  and  provides  a  128  regular  9-column  pages  plus  of  the  two  new  states  and  the  in  a  little  more  than  a  year  and 
top  minimum”  of  $142.  The  new  the  12-page  comic  section  and  banners  carrieil  the  names  of  a  half  of  publication  were  esti- 
Stockton  contract  containing  a  Family  Weekly.  the  principal  cities  of  that  state,  mated  at  $210,000. 

^6.50  increase  to  $141  will  be-  Advertising  Director  Ed  Ko-  Million-candlepower  flaras  shone  The  president  of  Compania 

tome  effective  Oct.  1.  houtek  said  the  paper  contained  from  the  tops  of  the  towers.  Editorial  La  Tarde  S.  A.,  which 

The  San  Jose  Mercury-News  195,440  total  lines  of  advertis-  A  spectacular  display  of  fire-  ow'ned  the  newspaper,  was  J.  M. 
signed  a  contract  calling  for  ing,  including  163,030  lines  of  works  was  fired  electronically  Martinez  Zaldo,  former  business 
1142.50  weekly  for  top  bracket  retail,  23,058  lines  of  classified  from  beneath  the  surface  of  the  manager  of  El  Mundo.  Mario 
ttewsmen  and  advertising  sales-  and  9,352  lines  of  national.  water.  The  grand  finale  saw  the  Massens,  former  director  of 

•  "ffien  in  settling  its  recent  strike.  Publisher  Robert  McDowell  firing  of  a  line  of  50  rockets  Avance,  was  administrative  di- 

Negotiations  on  new  contracts  invited  leading  residents  of  the  down  the  center  of  the  Mall.  rector,  and  Miguela  Tamayo  was 
^  continuing  here  and  in  Los  community  to  be  his  guests  at  This  show  is  an  annual  high-  editor.  All  three  are  veterans 
^geles.  luncheon  on  two  days.  light  of  the  4th  of  July.  in  the  newspaper  field  here. 
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Press  Does  Regal  Job 
On  the  Queen’s  Visit 


Chicago 

Press  coverage  of  Queen 
Elizabeth’s  one-day  whirlwind 
visit  to  Chicago  kept  newspaper¬ 
men  and  women  on  the  go  from 
early  morning  until  her  depar¬ 
ture  late  Monday  evening 
aboard  the  royal  yacht  Britan¬ 
nia. 


More  than  500  newsmen  and 
women,  representing  press,  ra¬ 
dio  and  television,  had  clear  sail¬ 
ing  within  definitely  prescribed 
limits  as  laid  down  by  the  State 
Department  and  the  Mayor’s 
Office  Press  Committee. 


Industry,  briefed  the  press  on 
the  Queen’s  reactions  to  the 
Fair. 

He  said  she  termed  the  Fair 
at  Navy  Pier  on  Chicago’s  lake- 
front  as  “Frightfully  exciting 
and  impressive.”  He  said  Prince 
Philip  good  naturedly  asserted 
he  would  undoubtedly  have  a 
bad  case  of  “fiashbulbitis”  be¬ 
fore  the  day’s  visit  was  over. 


Limited  Coverage  of  Dinner 


Special  Stands  Provided 


Both  photographer  and  re¬ 
porter  pools  were  used  to  cover 
many  of  the  highlights  of  the 
Queen’s  sightseeing  tour,  but 
the  press  had  ample  opportunity 
to  view  the  show  as  it  unfolded. 

At  the  Buckingham  Fountain 
Area  —  scene  of  the  arrival  and 
departure  of  Her  Majesty  and 
party  —  two  special  stands  were 
erected  for  press,  TV  and  news¬ 
reel  cameramen,  with  only  one 
photogrrapher  per  newspaper, 
news  service  or  television  sta¬ 
tion  permitted  at  each  of  the 
stands.  Another  stand,  with 
bleacher  seats,  gave  reporters  a 
vantage  point  over  the  cere¬ 
monies.  Reporters  were  allowed 
to  move  freely  in  the  general 
press  area. 

At  the  International  Trade 
Fair,  cameramen  had  a  choice 
of  taking  a  position  at  the  start 
of  the  Queen’s  tour  of  the  Fair, 
or  to  take  a  fixed  position  in 
advance  at  United  Kingdom, 
Canadian  and  City  of  Chicago 
exhibits,  where  the  touring  royal 
party  paused. 


Press  accreditation  for  the 
governor’s  luncheon  at  the  Am¬ 
bassador  West  and  at  Mayor 
Daley’s  1,000  guest  dinner  at 
the  Conrad  Hilton  was  limited. 
At  the  dinner,  accredited  report¬ 
ers  were  provided  facilities  in 
the  balcony  of  the  Conrad  Hil¬ 
ton’s  grand  ballroom. 

Other  members  of  the  work¬ 
ing  press  were  provided  press 
facilities  in  the  Boulevard  Room, 
where  they  could  view  the  din¬ 
ner  ceremony  via  closed  circuit 
television.  Refreshments  and 
buffet  were  provided  the  press 
in  the  Boulevard  Room. 

As  the  day’s  events  clicked 
off,  members  of  the  press  were 
generally  well  pleased  with  the 
manner  in  which  they  were 
treated,  despite  security  regula¬ 
tions  that  were  rigidly  enforced. 


ness  of  the  newsmen  and  women 
(who  wanted  their  credentials) 
and  turned  the  meeting  over  to 
Earl  Bush,  the  mayor’s  public 
relations  director,  who  gave  the 
assembled  press  grroup  a  de¬ 
tailed  briefing  of  the  next  day’s 
events. 

Serving  as  general  supervisor 
of  Chicago  press  arrangements 
was  John  Madigan,  Chicago 
American  assistant  managing 
editor,  appointed  to  the  post  by 
Mayor  Daley. 

(London  newspapers  gleefully 
told  their  readers  of  Chicago’s 
great  reception.  The  Standard 
recalled  that  a  former  Chicago 
mayor.  Big  Bill  Thompson,  had 
remarked:  “If  King  George  V 
comes  here.  I’ll  punch  him  in 
the  snoot!”) 


Publishing 
Operations  1 1/ 
Gam  m  Keno  i 


In  2  Classes 


Off  to  Slow  Start 


One  Minor  Incident 


Such  was  not  the  feeling,  how¬ 
ever,  on  Sunday  evening  when 
more  than  300  press,  radio  and 
TV  representatives  gathered  at 
the  Sheraton-Blackstone  Hotel 
for  advanced  briefing  and  the 
handing  out  of  press  credentials. 
The  briefing  session  was  called 
for  7  p.m.  Chicago  newspaper 
and  wire  service  bureau  repre¬ 
sentatives  had  received  their 
credentials  earlier. 


The  Windy  City  "never  looked 
so  good”  to  at  least  two  report¬ 
ers  who  had  been  traveling  with 
the  Royal  Tour  across  Canada. 

Reiman  Morin  and  Frances 
Lewine  gave  a  joint  report  of 
their  experiences  to  the  AP  Log 
before  quitting  the  tour  at  Chi¬ 
cago. 

“There  are  two  categories  of 
reporters  on  this  trip  —  those 
traveling  first  class  and  the 
others,”  the  AP  team  related. 
“Correspondents  making  the  full 
course  (six  weeks)  have  priority 
on  privileges  —  transportation, 
hotels,  baggage  handling,  filing 
facilities.  The  rest  of  us 
scrounge.” 

But  in  fairness  to  tour  offi¬ 
cials,  they  pointed  out  that  it 
had  been  made  plain  at  the  be¬ 
ginning  that  those  who  signed 
up  for  the  full  tour  would  get 
the  breaks. 


A  minor  “incident”  occurred 
at  the  Fair,  when  the  Queen 
and  Prince  Philip  were  re-enter¬ 
ing  their  cars  to  leave.  Camera¬ 
men  swarmed  around  the  cou¬ 
ple  and  police  pushed  photogra¬ 
phers  back  to  their  required 
stations.  One  unidentified  cam¬ 
eraman  shouted  in  protest  to 
the  police,  “Let’s  cooperate  — 
what  the  hell!” 


Reporters  were  permitted  to 
follow  Her  Majesty  and  party 
during  her  20-minute  visit  to 
the  Fair.  The  press  rode  in  tiny 
motor  cars  at  some  distance  be¬ 
hind  the  royal  entourage.  At  the 
close  of  the  Queen’s  tour, 
Thomas  H.  Coulter,  chief  ex¬ 
ecutive  officer  of  the  Chicago 
Association  of  Commerce  and 


The  Regency  Room  was  not 
large  enough  to  accommodate 
the  visiting  newsmen,  who  were 
then  sent  to  the  Hubbard  Room, 
where  again  there  was  a  short¬ 
age  of  chairs  and  about  100  or 
more  newsmen  were  milling 
around  in  the  back  of  the  swelt¬ 
ering  room,  while  Col.  Jack 
Reilly,  Mayor  Daley’s  aide  in 
charge  of  arrangements,  brought 
them  up  to  date  on  Chicago. 

“A1  Capone  doesn’t  live  here 
anymore,”  said  Col.  Reilly.  “He’s 
dead.  .  .  .  We  had  to  give  a 
luncheon  and  dinner  for  the 
Queen  just  to  prove  to  Her 
Majesty  that  we  do  not  eat 
peas  with  a  knife.” 

After  a  few  more  remarks. 
Col.  Reilly  sensed  the  restless- 


Also,  said  the  AP  reporters, 
the  plans  of  the  tour  officials 
to  help  the  press  were  often 
frustrated  by  local  officials. 
They  told  of  the  incident  in  To¬ 
ronto  when  a  cop  grabbed  Jean 
Sharley  of  the  Detroit  Free 
Press,  slapped  her  across  the 
shoulder  and  said,  “Now,  go 
write  an  editorial.” 


Best  part  of  the  trip  for  the 
AP  team  was  the  “moose  meat” 
served  aboard  their  plane  en 
route  to  Labrador.  “The  sand¬ 
wiches  tasted  so  good,  everyone 
took  two.” 


Reno,  Nct.,  : 

Reno’s  two  daily  newspapen 
continued  to  publish  and  some 
increase  in  the  page  size  of  edi-  ' 
tions  was  noted  by  the  end  ofH 
the  first  week  of  a  guild  strike:^ 

Some  advertising  had  to  bet! 
refused  because  of  curtailed  pro-  i 
duction  but  circulation  appeared  { 
to  be  unaffected,  Charles 
Stout,  president  of  Reno  News-'  ■ 
papers,  said. 

Printers  continued  to  obsem 
the  picket  lines  established  by’ 
the  30  striking  gyuild  members.^ 
Pressmen  returned  to  work  oil 
orders  from  their  international - 
officers.  The  pressmen’s  local, 
which  also  has  jurisdiction  oyer 
stereotyping,  was  out  for  two 
days. 

The  strike  affecting  the  Neva-  f 
da  State  Journal  and  the  Rmj 
Evening  Gazette  began  at  6  a.m.: 
June  29.  The  first  post-s  trike  J 
issue  of  the  Journal  was  in  12 
pages.  A  22-page  edition  ap¬ 
peared  July  3.  Eight  of  the  pages 
were  tabloid. 

The  strike  of  30  of  the  160 
employes  of  the  two  newspapers 
was  the  result  of  guild  insist-, 
ence  on  an  “agency  shop”  for  all 
editorial  and  advertising  depart¬ 
ment  employes,  the  Reno  News¬ 
papers  declared. 

“This  means  that  these  asso¬ 
ciates  would  be  compelled  to  pay 
union  dues  whether  or  not  they 
chose  to  be  members  of  the 
guild,”  an  editorial  explained. 

“Reno  Newspapers,  Inc.,  does 
not  intend  to  force  union  mem¬ 
bership  on  anyone,  nor  will  it 
be  a  party  to  what  it  regards 
as  a  form  of  extortion,”  the 
editorial  declared. 

Mrs.  Katherine  Mergen,  guild 
president,  said  the  union  had 
offered  to  settle  for  an  agency 
shop  clause  and  a  $10  a  week 
across-the-board  wage  increase. 
She  views  the  agency  clause  as 
an  essential  in  Nevada,  which 
has  a  right-to-work  statute. 

This  two-point  guild  offer  was 
conditioned  on  the  stipulation 
that  all  other  issues  be  sub¬ 
mitted  to  arbitration,  Mr.  Stout 
told  E&P. 


The  Big  Figure 


Madison,  Wi^s.  production  Chief 
To  impress  its  readers  with 

the  problem  of  inflation,  the  Wheeling,  W.  Va. 

Capital  Times  of  July  1  had  a  Harold  C.  Berg  has  been 
120-point  banner  line:  $295,000,-  named  production  manager  d 
000,000.  That  was  the  figure  for  the  News-Register  and  Intelhi 
the  U.  S.  debt  ceiling,  set  in  a  gencer.  He  has  been  composing 
law  signed  by  President  Eisen-  room  superintendent  of  the  Eut 
hower.  St.  Louis  (Ill.)  Journal. 


St.  Lojiis  (Ill.)  Journal. 
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Dailies  Pass  58  Million 
iMark  in  U.S.  Circulation 


ABC  TOTALS  FOR  U.S. 
(Pwiod  Ending  March  31) 
1959 


10  i 


Nct. 
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Sunday  Papers  Also  Gain, 
According  to  ABC  Study 


268  A.M.  Papers .  23,062,702 

885  P.M.  Papers .  31,944,667 

6  All  Day  Papers .  222,001 

446  Sunday  Papers .  48,161,088 
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By  George  A.  Brandenburg 


Chicago 

Daily  newspaper  circulations 
in  the  U.  S.  passed  the  58  mil¬ 
lion  mark  for  both  ABC  and 
non-ABC  dailies,  for  the  six- 
month  period  ending  March  31, 
1959,  according  to  a  study  re¬ 
leased  by  the  Audit  Bureau  of 
Circulations. 

The  combined  total  of  1,736 
morning,  evening  and  all-day 
papers  in  U.  S.  was  58,604,942. 
In  the  Sunday  field,  554  U.  S. 
Snnday  papers  (ABC  and  non- 
ABC)  showed  a  combined  cir¬ 
culation  of  49,043,905.  This  com¬ 
pares  with  ^,376,774  for  543 
Snnday  papers  in  1958. 


study,  1,711  member  newspapers 
in  the  U.  S.  and  Canada  had  an 
aggregate  average  of  107,848,- 
854  total  circulation  for  the 
period  ending  March  31,  1959. 
ABC-audited  circulation  repre¬ 
sents  96.19  percent  of  the  total 
reported  newspaper  circulation 
of  112,114,938  for  2,399  U.  S. 
and  Canadian  newspapers. 

Canadian  newspapers  have 
likewise  recovered  losses  previ¬ 
ously  noted  in  the  1958  study. 
Total  circulation  for  109  Cana¬ 
dian  ABC  and  non-ABC  news¬ 
papers  was  4,466,091  for  1959 
as  compared  to  4,444,814  a  year 
ago. 


This  represents  an  overall  in¬ 
crease  of  1,078,058  for  this  year 
over  1958,  with  morning  papers 
showing  a  1.01  percent  increase; 
evening  papers  ahead  .97  per¬ 
cent  and  Sunday  papers  up  1.36 
percent.  ( See  ateve  table  of 
1959-1958  ABC  totals  for  U.  S.). 


TOTAL  .  103,390.458 


1958 


269  A.M.  Papers .  22,832,855 

881  P.M.  Papers  .' .  31,638,890 

6  All  Day  Papers .  224,671 

437  Sunday  Papers .  47,515,984 


E&P  Croas-Section  Data 


TOTAL  .  102,212,400 


Show  Significant  Cains 


Healthy  Condition 
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Totals  for  both  daily  and  Sun¬ 
day  circulations  indicate  that 
n.  S.  newspapers  have  made 
significant  gains  after  suffering 
a  slight  dip  in  1958  as  compared 
with  record  highs  in  1957,  due 
largely  to  a  wave  of  price  in¬ 
creases  and  the  1958  business 
recession. 

According  to  the  same  ABC 


Further  evidence  of  the 
healthy  condition  of  U.  S.  news¬ 
paper  circulations  is  reflected 
in  the  ABC  totals  for  morning, 
evening,  all  day  and  Sunday 
papers  for  the  same  comparable 
periods  this  year  and  a  year 
ago. 

1959  total— 103,390,458. 

1958  total— 102,212,400. 


Editor  &  Publisher’s  cross- 
section  study  reveals  a  similar 
trend,  except  for  Sunday  papers, 
where  a  decrease  is  shown,  al¬ 
though  the  study  of  181  Sunday 
papers  shows  127  papers  report¬ 
ing  gains  and  54  showing  losses. 
E&P’s  study  includes  many 
metropolitan  cities  where  com¬ 
petition  at  higher  prices  tends 
to  level  off  total  circulations. 

Keeping  in  mind  that  E&P’s 
cross-section  study  is  weighted 
heavily  with  metropolitan  news¬ 
papers,  the  survey  shows  that 
133  morning  papers  show  an 
increase  1.54  percent;  192  eve¬ 
ning  papers  had  a  gain  of  .06 
percent;  and  181  Sunday  papers 
show  a  decrease  of  .26  percent, 
as  compared  with  1958. 


In  the  morning  field,  93  pa¬ 
pers  reported  circulation  in¬ 
creases,  while  40  show  losses  for 
the  period  ending  March  31. 
Among  evening  newspapers,  128 
showed  gains  and  69  reported 
losses. 

’The  above  percentage  gains 
for  1959  are  significant  when 
they  are  compared  with  1958-57 
figures.  A  year  ago  the  E&P- 
ABC  cross-section  survey  showed 
the  same  morning  papers  down 
1.09  percent  as  compared  with 
1957;  evening  papers  were  oil 
3.14%;  and  Sunday  papers  off 
less  than  one  percent — .91%. 

Below  is  a  comparison  of  1950 
and  1958  E&P  cross-section  ABO 
figures  for  the  period  ending 
March  31: 


MARCH  31 
1958 

133  Morning  .  18,895,832 

192  Evening  .  19,396,943 

181  Sunday  .  39,309,686 


MARCH  31 
1959 

19,188,204 

19,410,605 

39,204,265 


INCREASE 
OVER  1958 
1.54% 
0.06% 
0.26%« 
*  Dacreese 


E&P-ABC  Cross-Section  Study  of  Circulation  Trends 


Period  Ending 
-March  31.  1959- 


Pariod  Ending 
-March  31,  1958 


Period  Ending 
-March  31.  1959- 


Period  Ending 
-March  31.  1958- 
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Cartoonists 
Work  Hard 
In  Japan 


Circnlation 
Rises  Sharply 
After  Strike 


Japanese 


cartoonists  work 
much  more  for  much  less  than 
their  American  counterparts, 
according  to  Yoshiro  Kato,  who 
has  been  called  Japan’s  most 
influential  political  cartoonist. 

Mr.  Kato,  who  is  touring  the 
U.  S.  under  the  auspices  of  the 
State  Department’s  Internation¬ 
al  Educational  Exchange  Serv¬ 
ice,  said  he  draws  from  10  to  . 
14  cartoon  panels  a  week  for  ^ 
Tokyo  new’spapers  and  maga¬ 
zines  for  an  income  of  450,000 
yen  a  year,  about  $1,200  or  $1,- 
400. 

The  visitor  is  the  cartoonist 
for  the  daily  and  Sunday  Maini- 
chi  newspapers  (circulation  4,- 
000,000),  for  which  he  draws 
seven  panels  a  week  on  news 
subjects  in  a  light  and  satirical 
vein.  His  political  cartoons  ap¬ 
pear  in  Asnhi,  weekly  news 
magazine  (circulation  1,500,- 
000)  and  Bungei  Shunju,  month¬ 
ly  literary  and  political  maga¬ 
zine  (circulation  700,000). 

The  cartoonist  already  has 
sent  back  23  cartoons  drawn  on 
his  current  tour,  which  has 
taken  him  to  Washinsrton,  At¬ 
lanta,  New  Orleans,  St.  I^uis, 
Chicaeo,  Niagara  Falls,  Boston 
and  New  York.  He  will  go  to 
Las  Vegas,  Los  Angeles  and 
San  Francisco.  He  has  visited 
C.  Dixxon  Avery,  editor  of  the 
weekly  Troy  (Pa.)  Gazette- 
Register,  who  has  entertained 
Japanese  visitors  each  year  for 
four  years. 

When  he  was  14,  he  sold  a 
cartoon  of  a  parrot  teaching  a 
baby  to  talk  to  a  newspaper. 
Twenty-four  years  later,  he  is 
still  drawing  cartoons.  He  gets 
his  ideas  from  reading  the  day’s 
news  carefully.  He  is  an  admirer 
of  Saul  Steinberg’s  work  and 
of  cartoons  in  the  New  Yorker. 
Mr.  Kato  was  honored  at  a 
rivalry  luncheon  July  7  at  the  Overseas 
owned  Press  Club  in  New  York  by  the 
n  Page  Committee  of  People  to  People 
Foundation  and  the  State  De- 
Cartoonists 


San  Jose,  Calif. 

One  week  after  the  end  of  its 
128-day  strike,  the  San  Jose 
Mercury  and  Neivs  .showed  a 
recoi’d  125,271  combined  daily 
average  circulation.  The  figure 
represents  a  gain  of  more  than 
10,200  from  the  combined  daMy 
average  net  paid  shown  in  the 
publisher’s  statement  for  Janu¬ 
ary,  the  last  month  before  the 
strike  cut  off  publication. 

Sunday  circulation  rose  near¬ 
ly  5,000  from  101,172  in  Janu¬ 
ary  to  105,928  at  the  end  of 
•June. 

Major  gain  was  scored  by  the 
morning  Mercury  vvhose  circula¬ 
tion  jumped  more  than  6,000  to 
a  record  69,577.  The  evening 
News  was  also  at  a  new  high  at 
55,694,  an  increase  of  more  than 
4,300. 

“It’s  fabulous,”  declared  pub¬ 
lisher  Joseph  B.  Bidder,  “we  had 
hoped  to  hold  somewhere  near 
the  115,000  we  had  when  we 
ceased  publication,  but  we  hard¬ 
ly  believed  it  possible  that  we 
would  register  such  a  gain  as 
this.” 

Mr.  Bidder  credited  the  in¬ 
crease  to  two  factors: 

First,  the  fact  that  the  circu¬ 
lation  department  had  remained 
largely  intact  during  the  strike 
and  had  been  able  to  work  with 
and  maintain  the  1500-boy  car¬ 
rier  crew.  Beplacements,  he  said, 
had  been  no  more  than  the  nor¬ 
mal  turnover.  Carrier  contests 
and  solicitation  conducted  dur¬ 
ing  the  strike  added  several 
thousand  new  subscriber  fami¬ 
lies. 

Second,  the  continued  growth 
of  the  San  Jose  area.  During  the 
four-month  hiatus  in  publishing, 
normal  growth  added  some  4,000 
new  families. 


YOSHIRO  KATO  of  Japan  demonstrates  his  art  before  a  critical 
audience:  left  to  right — Elliott  Calvin,  who  does  the  story  for  the  Heart 
of  Juliet  Jones;  Milton  Caniff  who  does  Steve  Canyon  and  Rube  Gold¬ 
berg  who  turns  out  editorial  cartoons. 


Queen’s  Visit  Makes  Field  to  Merge 
Ad  Linage  Increase  ^ 

London,  Ont.  ChiCHgO  Ullits 

More  than  70,000  extra  lines 

of  advertising  were  poured  into  Chicago 

the  London  Free  Press  on  Marshall  Field  Jr.,  president 
Thursday,  July  2,  in  support  of  and  publisher  of  the  Chicago 
two  souvenir  sections  commemo-  Daily  News  and  the  Chicago 
rating  the  visit  of  Queen  Eliza-  Sun-Times,  has  announced  that 
beth  and  Prince  Philip  of  Eng-  the  board  of  directors  of  Field 
land  to  the  city.  Enterprises,  Inc.,  which  pub- 

The  two  sections  were  part  lishes  the  Sun-Times,  and  the 
of  a  five-section,  92-page  paper  board  of  the  Chicago  Daily 
that  sold  like  hot-cakes  after  it  News,  voted  to  effect  a  legal 
reached  newsstand  and  door-  merger  of  the  two  companies, 
steps.  After  a  run  of  15,000  over  Mr.  Field  said  stockholders’ 
the  newspaper’s  normal  105,000  meetings  have  been  called  for 
circulation,  only  500  copies  were  July  27. 

left  in  the  plant  the  next  day.  Mr.  Field  said  operations  of 
•  the  Daily  News  and  the  Sun- 

Kiernan  Rejoins  HAS  Times  would  not  be  affected  by 

this  change. 

Hugh  F.  “Tiny”  Kiernan,  ad-  jir.  Field  said  Field  Enter- 
vertising  director  of  the  Balti-  pj-jg^g  would  own  over  99  per- 
more  (Md.)  Aews  Post  and  Sun-  of  stock  of  the  Chicago 

da!/ American  for  the  past  three  Daily  News,  Inc.,  all  of  which 
years,  has  rejoined  Hearst  Ad-  ^-ould  be  canceled  upon  the 
vertising  Service  New  nierger.  The  other  stockholders 

York,  to  handle  a  list  of  special  ^f  Chicago  Daily  News,  Inc., 
accounts.  will  vpcpivp  fivp-vpai-  .5  'nprcpnt 


104-Page  Centennial 
Edition  from  Flatbed 

Greensburg,  Ind. 

The  104-page  Greensburg  Cen¬ 
tennial  Souvenir  Edition  of  the 
Greensburg  Daily  News,  pub¬ 
lished  June  8,  required  13  press 
runs.  The  News  has  an  eight- 
page  flatbed  press. 

The  special  edition  carried 
9,000  inches  of  advertising  for 
131  accounts,  all  solicited  and 
prepared  by  a  staff  of  three  on 
regular  time,  according  to  Mur¬ 
ray  L.  Gordon,  advertising  man¬ 
ager.  On  the  day  after  the  spe¬ 
cial  edition  fhe  News  had  a  22- 
page  edition  for  Bargain  Days. 


partment.  Cartoonists  among 
the  guests  included  Milton  Ca¬ 
niff,  who  presided;  Mel  Casson, 
Stan  Drake,  Bube  Goldberg, 
Walt  Kelly,  Ben  Both  and  Otto 
Soglow. 


rEarl  Smith  Hewitt 

Hanover,  N.  H. 
Earl  Smith  Hewitt,  publisher 
and  editor  of  the  weekly  Hart- 
over  Gazette,  died  June  27.  He 
was  66.  He  was  active  in  New 
Hampshire  politics. 
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Tests  Are  Favorable 
.  On  ‘Slick’  Newsprint 


at  a  cost  attractive  to  newsprint 
manufacturers  and  to  consumers 
of  newsprint.  Appleton  Machine 
executives  indicate  they  feel 
there  is  enough  promise  in  the 
tests  thus  far  to  warrant  further 
experimentation,  particularly  on 
the  part  of  newsprint  mills, 
where  the  equipment  could  be 
installed  as  part  of  the  process 
of  manufacturing  newsprint. 

In  Research  Test 

There  is  a  potential  tie-in  with 
the  ANPA  Research  Institute 
newsprint  quality  program  in 
which  their  tests  tended  to  show 
that  50%  of  the  printing  qual¬ 
ity  of  newsprint  is  due  to 
smoothness,  hardness  and  bright¬ 
ness. 

The  supercalendered  process 
apparently  is  a  step  toward 
achieving  these  characteristics  to 
a  higher  degree  than  is  now’ 
possible. 

While  Appleton  Machine  has 
apparently  hit  on  something  im- 
poi’tant  to  the  newsprint  indus¬ 
try,  the  ultimate  outcome  of 
their  experimentation  will  be 
measured  by  the  willingness  of 
newsprint  producers  to  test  out 
the  process  at  the  mills. 


Milwaukee,  Wis. 

The  Milwaukee  Journal  re¬ 
cently  completed  a  limited  test 
of  five  rolls  of  newsprint  that 
had  been  supercalendered  by 
Appleton  Machine  Company.  The 
results  were  such  as  to  indicate 
a  decided  improvement  in  the 
printing  quality  of  the  news¬ 
print. 

The  Journal  found  that  the 
supercalendered  newsprint  re¬ 
sulted  in  better  printing  of  both 
black  and  white  and  ROP  color. 

An  Ironing  Process 

The  process  of  supercalender¬ 
ing  can  be  described  in  simple 
terms  as  putting  the  sheet  of 
paper  through  a  stack  of  rollers 
to  iron  it  smooth  so  that  it  more 
nearly  approaches  “slick”  paper, 
comparable  to  that  of  magazines, 
but  without  an  expensive  coating 
process.  The  paper  used  in  the 
Journal  test  has  a  uniformly 
smooth  finish  and  an  apparent 
brightness,  physical  characteris¬ 
tics  that  are  highly  important 
to  good  printing. 

A  Journal  spokesman  said  the 
test  was  “one  of  the  most  in¬ 
teresting  experiments  we  have 
seen  in  improving  the  printabil- 
ity  of  newsprint,  both  for  black 
and  white  and  for  color.”  He 
added: 

“This  is  one  way  manufac¬ 
turers  of  newsprint  can  improve 
the  printing  quality  of  news¬ 
print  without  increasing  the  cost 
to  the  consumer.  We  are  not  in¬ 
terested  in  increasing  the  cost 
of  newsprint,  but  we  are  inter¬ 
ested  in  anything  that  increases 
the  quality.” 

For  Use  at  Mills 


Appleton  Machine  Company 
manufacturers  supercalenders 
which  can  be  installed  by  news¬ 
print  mills.  The  idea  of  super¬ 
calendering  newsprint  has  been 
talked  of  in  the  paper  industry 
for  many  years.  In  an  effort  to 
demonstrate  the  increased  print- 
ability  of  supercalendered  news¬ 
print,  the  Appleton  Machine 
Company  obtained  regular  news¬ 
print  rolls  from  the  Journal,  ap¬ 
plied  the  process  and  sent  the 
processed  paper  back  to  the 
Journal  for  tests. 

The  Appleton  Machine  Com¬ 
pany  had  previously  made  a 
limited  test  of  supercalendered 
paper  for  the  Appleton  (Wis.) 

Post-Cresent. 

It  was  pointed  out  the  wide¬ 
spread  use  of  the  process  by 
newsprint  mills  depends  on 
whether  it  can  be  accomplished 
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Daily  Changed 
To  Semi-Weekly 

Mdchanicsburg,  Pa. 

Henry  Fry,  of  Dillsburg,  Pa., 
has  purchased  the  Local  Daily 
News  and  converted  it  into  a 
semi-weekly.  Mr.  Fry  acquired 
the  5,000-circulation  daily  from 
the  J.  A.  Bushman  Company 
and  changed  the  name  of  the 
paper  to  the  Mechanicsburg 
News.  He  had  been  publishing 
a  shopper  in  the  area  for  some 
time. 

In  explaining  his  policy  to 
subscribers,  Mr.  Fry  said  the 
rate  would  be  10  cents  a  week 
but  the  “two  weeks  in  December 
(before  Christmas)  will  be  ‘on 
the  house.’  In  this  w’ay  you  will 
pay  for  50  weeks  or  a  total  of 
$5  a  year.” 


STRIKE  FEVER  in  England.  A  Daily 
Express  photographer  caught  this 
"action"  as  police  broke  up  a 
disturbance  outside  the  plant 
where  the  weekly  South  London 
Press  was  being  printed  after 
walkout  of  union  printers.  Strikers 
scattered  papers,  slit  tires  of  de¬ 
livery  trucks  and  squirted  fire 
extinguishers  at  printed  copies. 
Normally  the  Press  distributes 
89,000  copies.  Only  about  800  of 
a  50,000  run  reached  newsstands. 
At  times,  police  used  dogs  to 
quell  the  violence.  The  Press 
hadn't  missed  an  issue  since  1865. 


Editor  Seized 
After  Expose 
Of  Kickbacks 


Beav’er,  Pa. 

Ralph  B.  Temples,  managing 
editor  of  the  Beaver  Valley 
Times,  has  been  arrested  on 
charges  of  co^ispiring  to  falsely 
accuse  of  a  crime  and  criminal 
libel. 

The  arrest  stems  from  a  po¬ 
litical  rhubarb  concerning  the 
state  auditor  general’s  investi¬ 
gation  of  the  Beaver  County 
Division  of  the  Highways  De¬ 
partment  which  brought  about 
the  dismissal  of  Samuel  G.  Neff, 
head  of  the  Workman’s  Insur¬ 
ance  Fund. 

Officials  Named 

Mr.  Neff  filed  charges  against 
Auditor  General  Charles  Smith 
and  his  deputy,  J.  Alexander 
Jacobs,  at  Harrisburg.  Then  he 
filed  against  Mr.  Temples  be¬ 
cause  Mr.  Smith  had  credited 
the  Times  for  aiding  in  the 
kickback  investigation. 

Editor  Temples  was  arrested 
just  as  he  was  about  to  leave 
his  office. 

The  three  men  against  whom 
charges  were  made  have  posted 
bond. 


A  A  IVTX^  Company;  and  Herbert  M. 

AAINK,  Bureau  Uevise 

«  y  Bureau  has  25  salesmen, 

[\|  ^-BAT  handling  a  list  of  between  400 

X  1  W  L  /i~T  I  I  I  ■  I  ict-J.!.  500  accounts.  The  represen- 

tatives’  total  force  numbers 
about  1200. 

Efforts  to  find  a  man  to  fill 

The  American  Association  of  can  make  available  the  Bureau’s  the  position  of  vicepresident  and 


Ad  Seminar 
Will  Replace 
Color  Parley 

Indefinite  postponement  of  the 


Newspaper  Representatives  and  facilities  to  advise,  research  and  dir^tor  of  sales  and  marketing  Annual  Newspaper  ROP 
the  Bureau  of  Advertising  advantages  of  the  at  the  Bureau  are  continuing,  Conference  in  favor  of  a 

ANPA,  will  join  forces  Aug  1  medium  for  an  advertiser,  the  The  assi^ment  has  ^en  given  seminar  for  national  advertisers 
to  intensify  selling  of  national  marketing  strategy  and  plan  for  to  Booz  Allen  &  Hamilton,  man-  announced  this  week  by 

advertising  in  newspapers.  Particular  indust^  or  adyer-  agement  consultants.  Some  40  Howard  C.  Story,  conference 

Details  of  the  plan  announced  physical  creation  candidates  have  been  inter-  chairman  and  treasurer  of 

this  week  confirm  previous  re-  J  ^  ^  .  Story,  Brooks  &  Finley, 

ports  of  developments.  (E&P,  .^^^R  sales  team  • 

March  7,  page  16;  March  14,  if  accordance  with  CompeUtion  Factor  September  29 

Qo.  0^.4  oc  established  Bureau  policy,  no  _ 

page  38,  and  April  25,  page  pgj.sQn  Bureau  will  ever  In  Ad  Discounts  The  seminar,  scheduled  for 

AANR  will  sunniv  a  or  present  personally  a  Chicago  ^ept.  29  in  N^  York  City,  will 


this  week  confirm  previous  re-  ®  T 

ports  of  developments.  (E&P,  *^®  .^^^R  sales  team  • 

March  7,  page  16;  March  14,  if  accordance  with  CompeUtion  Fact 

no>ra  Qo.  OC  _  established  Bureau  policy,  no  _ 

^  person  in  the  Bureau  will  ever  In  Ad  Discounts 

AANR  will  supply  a  sales  mfiate  or  present  personally  a 
Wp  if/ in  selective  list  of  newspapers  or  There  is  no  nattem 


CompeUtion  Factor 


person  111  tl 

AANR  will  supply  a  sales  f^j^tive'^lis 
force  assigned  by  its  10  chap-  „„-i,ets  to 
ters.  The  Bureau  will  back  up  ^ 

the  sales  force  with  research  “ 
and  promotional  activities;  and  Pilot  ' 

the  Bureau’s  sales  director  will  »  r»  f  i 
coordinate  the  operation,  under  A  Detroit 
control  of  a  joint  policv  com- 
mittee.  5e  started  ir 


There  is  no  pattern  in  deter-  ^sponsored  by  the  ^reau  of 


an  advertiser  or  advertising  discount 

percentages  allowable  under  nation  of  National  Advertisers 
_  o  and  the  American  Association  of 


agency.  percentages  allowable  under 

Pilot  Test  in  Detroit  anti-trust  rules  imposed  on  a 

newspaper  in  a  consent  decree, 
A  Detroit  effort,  directed  to-  Earl  Jinkinson  of  the  Anti¬ 
ward  an  automotive  account,  will  Trust  Division  staff  said  this 
be  started  immediately  as  a  pilot  week. 

^  ,  i,  answer  to  E&P’s  query 


Advertising  Agencies  will  par¬ 
ticipate. 

The  seminar  will  be  held  in  the 
Biltmore  Hotel. 

Mr.  Story  said  that  inasmuch 


Joining  of  the  two  forces  is  a  answer  to  E&P’s  query  Mr.  Story  said  that  inasmuch 

the  final  link  in  the  “Total  Sell-  Herbert  R.  Meeker,  of  Scol-  •y^hy  tjjg  decree  in  the  Wichita  as  color  will  be  covered  in  detail 
ing”  concent  under  which  the  Meeker  &  Scott,  and  AANR  (Kans.)  Eagle  case  provides  20  on  the  seminar  agenda,  the  color 
newspaper  industry  is  now  har-  President,  said  other  accounts,  percent  discounts  for  display  ad-  conference  was  put  off  so  as  not 
nessing  all  of  its  selling  forces.  they  will  be  handled,  vertising  run  in  combination,  to  detract  from  the  success  of 

The  detailed  plan,  as  approved  di^ussed  and  assign-  y^hiie  in  the  Kansas  City  (Mo.)  the  seminar  which  he  called  a 

by  AANR  and  the  Bureau,  fol-  considered  Thursday,  July  Star  decree  the  court  placed  a  “golden  opportunity’’  for  ROP 


2-Phase  Cooperation 
The  first  area,  selling  the  con- 


16,  when  the  policy  committee  limitation  of  30  percent  on  the  color  promotion, 
holds  its  first  meeting  at  the  discount,  Mr.  Jinkinson  men- 
Bureau  offices.  tioned  two  determining  factors.  Prize  C 

Mr.  Meeker  emphasized  that  He  said  the  discounts  arrived  a  so  nnn  nriTA 


Prize  Conleet 


A  $2,000  prize  contest  for  out- 


cept  of  national  advertising  in  Stagg,  of  Kelly-Smith  Co.,  at  are  the  result  of  negotiation  standing  creative  ROP  color  copy 

the  newspaper  medium,  remains  president  of  the  Detroit  and  that  in  the  case  of  the  j^gld  ijy  the  American 

the  resnonsibilitv  of  the  Bureau  Chapter,  will  have  an  active  Wichita  Eagle  there  is  still  com-  Association  of  Newspaper  Rep- 
with  full  cooperation  of  the  voting  voice  in  any  discussion  of  petition  between  the  Eagle  and  resentatives.  Winners  of  this 


automotive  accounts. 


AANR.  automotive  accounts.  the  Wiehita  Beacon.  In  Kansas  contest,  and  winners  of  Editor 

The  AANR  through  its  vari-  .  Mr.  Meeker  heads  this  admin-  City,  the  Star-Times  has  no  local  ^  Publisher’s  3rd  Annual  ROP 
ous  chapters  has  currently  been  istrative  body.  Others  are  daily  newspaper  competition,  he  QqIqj.  Awards,  will  be  announced 
presenting  the  sales  tools  and  William  C.  Johnson,  of  Johnson,  explained.  The  competitive  fac-  ^  luncheon  meeting  on  Mon- 
promotional  ideas  to  certain  Kent,  Gavin  &  Sinding,  Chicago ;  tor  calls  for  a  lower  percentage  dav.  Sept.  28. 


agencies  and  advertisers.  Ac¬ 
counts  accepted  for  coverage  by 
the  AANR  will  be  the  respon¬ 
sibility  of  the  presidents  of  each 
of  the  AANR  Chapters,  report¬ 
ing  to  the  national  AANR 
president. 

A  new  objective  to  meet  com¬ 
petitive  media  —  the  selling  of 
tailor-made  newspaper  market¬ 
ing  proposals  to  fit  the  adver¬ 
tisers’  needs  —  is  to  be  the  func¬ 
tion  of  the  AANR  national  sales 
force  in  cooperation  with  the 
Bureau. 

Objective  of  the  plan  is  to 
create  newspaper  sales  plans  for 
national  advertisers  in  accord¬ 
ance  with  the  advertisers’  spe¬ 
cific  sales  requirements  and  ad¬ 
vertising  budgets. 

A  Policy  Committee  will  con¬ 
sist  of  the  national  president 
and  yicepresident  of  the  AANR, 
two  additional  representatiyes 
to  be  appointed  by  the  Board  of 
Directors  of  the  national  AANR, 
and  the  president  and  sales  di¬ 
rector  of  the  Bureau. 

’The  president  of  the  Bureau 


Michael  J.  Foulon,  of  The  Bran-  of  discount,  he  added. 


SALES  FORCES  JOINED — Herbert  R.  Meeker,  at  left,  enrolls  newspaper 


Original  idea  for  the  seminar 
to  replace  the  color  conference 
was  conceiyed  by  the  ANA’s 
newspaper  adyertising  commit¬ 
tee  of  which  Linton  Bagley,  ad 
manager  of  J.  A.  Folger  &  Co., 
Kansas  City,  Mo.,  is  chairman. 
’The  suggertion  met  with  en- 
thusia.sm  when  voiced  last  April 
at  a  meeting  with  the  advertiser 
relations  committee  of  the  News¬ 
paper  Advertising  Executives 
As.sociation. 

New  developments  in  news¬ 
papers  will  be  covered.  ’The 
Bureau  of  Advertising  is  pre¬ 
paring  a  strip  film  presentation 
which  will  enable  advertising 
managers  to  explain  to  their 
sales  organizations  why  they  arc 
investing  in  newspaper  space. 

Walter  C.  Houghton,  adver¬ 
tising  manager,  Calvert  Dis¬ 
tillers,  and  Vernon  Brooks,  as¬ 
sociate  business  manager  of  the 
New  York  World-Telegram  & 
Sun,  are  working  with  the 


representatives'  sales  teams  in  Total  Selling  effort  with  Bureau  of  Adver-  Bureau  On  plans  for  the  semi- 
tising  staff  headed  by  Charles  T.  Lipscomb  Jr.,  at  right.  nar. 
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Advertising  News 

SECTION 

EDITED  BY  ROBERT  B.  MclNTYRE 


fFhy  Papers  Get  50%  of  Ad  Budget 


Hy  I’ll i lip  Lirhinanii 

l’rr!>iflriil  Lirbniann  Breweries,  Inc.,  Brouklyn,  N.Y. 


What  does  the  newspaper  rep¬ 
resent  to  a  reader?  Well,  it 
represents  a  lot  of  different 
things.  You  know,  too  often,  the 
researchers  and  statisticians  of 
our  day  try  to  turn  ever3^hing 
into  a  statistic,  as  if  to  say 
we’re  all  just  numbers.  But  we 
aren’t.  Every  one  of  us  is  dif¬ 
ferent  and  wants  different 
things. 

So  every  community  is  dif¬ 
ferent.  I’m  not  going  to  knock 


For  this  reason,  the  adver-  ment  at  some  special  hour  if 
tiser  is  a  completely  disinter-  such  an  announcement  existed 
ested  party,  one  that  not  only  when  A  &  P  will  tell  you  how 
cannot  influence  the  press  but  much  peas  are  today.  But  if  you 
doesn’t  want  to  and  wouldn’t  can  just  pick  that  newspajier  up 
(Part  of  a  talk  before  the  New  jf  yQ^  gentlemen  do  and  find  out  easily  and  conven- 

England  Newspaper  Advertising  Exec-  ggj.  sufficient  ad-  iently  what  you  want  to  find  out, 

vertising,  which  I  know  all  of  that’s  a  tremendous  service, 
you  do,  the  advertiser  provides  What  does  that  mean  to  us? 
your  editors  and  your  reporters  We  don’t  advertise  a  special,  we 
with  the  ability  to  be  fearless  have  the  same  product,  the  same 
and  free,  to  give  the  American  package,  the  same  price,  year  in 
people  not  a  distorted,  not  a  per-  and  year  out.  Why  is  that  service 
verted,  not  an  influenced  source  so  important  to  us?  I’d  like  to 


ufives  Association.) 


ity.  It’s  the  only  fonim  in  which 
local  issues  can  have  a  full 
airing. 

There  is  only  one  place  where 


discussed  and  that  is  in  the 


of  information;  free  because 


they  can  adequately  information,  but  a  free  source  try  to  tell  you  why.  Magazines 

have  their  place,  and  we  use 
magazines.  But  magazines  reach 
certain  special  groups  of  peo¬ 
ple  and  reach  them  infre¬ 
quently.  Maybe  you  read  the 


„  „  _  local  nwspaper  N^,  likewise  y^^  your  ^.^y  into 

any  other  medium — don’t  mis-  field  of  Mvertising,  Ic^al  American  home  honestly; 

understand  me— radio,  television  problems  exist.  Distribution,  due  ^^ee  because  the  man  who  pro- 
and  magazines  do  provide  some-  ^  ^be  availability^  of  different  yj^gg  tjjg  revenue  needs  you  and  .  .  .  . 

thing  very  special  themselves,  uistributors,  varies  in  its  succ^s.  ^jggause  he  needs  you  he  can’t  magazine  this  week,  maybe  you’ll 
Fundamentally,  radio  today  is  a  From  community  to  community  vou ;  he  doesn’t  want  to  read  it  next  week,  but  you  don’t 


the  needs  of  the  advertiser 
change.  And  the  only  source  that 
can  avail  the  advertiser,  as  well 
as  the  reader,  of  the  local  com¬ 
munity  interest  necessary  to 

at  certain ‘times.  Television  ”^’-  properly  serve  that  community,  new«papei^  in  our  pruu.:  lu^r, 

nines,  reieyision  m  k  j  the  New  York  City  market,  in 

though  there  are  grandiose  talks  is  the  local  newspaper. 


service  medium,  in  a  hurry;  a 
weather  report  in  a  hurry;  a 
news  bulletin  in  a  hurry.  Be¬ 
yond  that,  radio  gives  you  a 
brief  synopsis  of  certain  things 


be  thrown  out  the  door. 

Papers  Gel  50% 

We  believe  wholeheartedly  in 
newspapers  in  our  prime  market, 


refer  to  it  daily  as  you  do  a 
newspaper. 

Television  and  radio  are  im¬ 
portant,  and  we  use  them.  But 
they  have  a  great  drawback.  If 
you  have  no  real  news,  if  the 
shaving  cream  isn’t  going  to 


about  the  educational  functions  Often,  you  gentlemen  who  we  have  gradually  been  radi-  make  your  l^rd  softer,  and  the 

of  television,  is  primarily  a  work  in  the  advertising  end  of  ating  out.  We  have  for  the  last  medicine  isn  t  going  to  make  you 

medium  of  entertainment.  It  is  the  paper,  are  made  to  feel  you  t^^pg^ty  three  years  devoted  better  after  the  night  be- 

not  a  medium  of  information,  a^re  the  rear  end  of  the  hoi^.  y^^dget 

Once  in  a  while,  y^,  but  tele-  But  if  it  weren’t  for  you,  the  pg^spapers.  In  this  we  differ  ^sten  tw  attratively  to  that 
vision  IS  not  something  that  re-  greatest  thing  of  all  about  a  almost  any  of  our  com-  commercial.  Only  perhaps  infre- 

places  a  newspaper  or  a  maga-  newspaper  would  not  be  pos-  pg^itoj-s  Whether  it  is  success-  fluently  is  the  advertiser  on  an 

line.  It’s  something  that  to  a  sible.  It  requires  three  legs  to  jg  others  to  judge  c^P^sive  program,  and  think 

great  extent  replaces  the  motion  balance  the  stool ;  the  circula-  but  the  fact  that  we  have  been,’  how  infrequently  he  can  reach 

picture  theatre;  it  replaces  the  tion  department,  the  editorial  jpgj.g  yyj^n  a  decade  the  people  that  way.  We  do  use  these 
legitimate  theatre;  it  replaces  department  and  the  advertising  Wr  in  ■NTow  Vnrlr  media,  don’t  misunderstand  me, 

other  forms  of  entertainment,  department.  S'trceTtainirshowslha^^^^^  they  have  a  place,  because_there;s 


But  it  has  nothing  to  do  with  the 
newspapers,  it’s  something  en¬ 
tirely  different. 


If  it  weren’t  for  the  adver¬ 
tising,  our  great  American  pub¬ 
lic  wouldn’t  have  the  wonderful 
newspapers  we  have.  Because 
advertising  pays  the  freight,  the 
In  transmission  of  news,  radio  public  can  read  when  their 


Radio-TV  Handicapped 


hasn’t  impeded  us  and  if  we 
didn’t  think  that  it  had  helped 
us  wc  wouldn’t  have  continually 
maintained  this  position  in  news¬ 
papers. 

Now,  there  are  lots  of  things 


a  gratitude  factor,  especially  in 
television.  If  you  put  on  a  nice 
program  people  are  appercia- 
tive  that  you  gave  them  such  a 
program. 

I  believe  you  can  high-spot 


and  television  are  not  free;  they  daughter  gets  married ;  they  can  about  newspapers  that  people  with  a  television  spec^ular  or 
are  tremendously  handicapped  read  about  the  local  ball  game;  often  don’t  think  about.  When  a  television  pro^am.  That  s  the 
since  they  operate  under  Govern-  they  can  have  good,  well  written  they  had  the  newspaper  strike  frosting  on  the  cake.  You  11 
ment  license.  And  because  of  editorials  by  fine  writers;  they  in  New  York  they  asked  people  reach  some  people  and  when  you 
this,  they  must  present  all  sides  can  have  a  nice,  thick  Sunday  what  they  missed  most  during  *^®  gratitude  factor, 

of  CTery  issue;  they  cannot  edi-  paper  full  of  comics  and  maga-  the  newspaper  strike.  Know  ‘Upside  Down’ 

torialize;  they  cannot  discuss,  zines  and  all  the  things  that  what  research  showed?  They 

Furthermore,  they  represent  at  bring  them  infoi-mation  and  en-  missed  the  advertising  the  most.  Bat  that  isn’t  the  way,  as  we 
worst  the  nation  as  a  whole,  pay-  joyment.  And  that  isn’t  as  funny  as  it  look  at  it,  to  reach  people  regu- 

ing  no  attention  to  local  events;  What  makes  the  American  sounds.  We  all  like  to  read  the  larly.  Yet  there  are  advertisers 
at  best  a  rather  widespread  area,  newspaper  free?  The  fact  that  news,  the  comics  and  the  sports  who  use  the  television  m^ium 
Now,  a  large  part  of  the  not  one  advertiser,  but  thousands  page.s,  but  we  need  to  read  the  regularly,  fifty-two  weeks  in  the 
people  of  our  country  live  on  of  advertisers  take  advantage  of  advertising.  Before  your  wives  year,  as  we  sometimes  have,  for 

farms  and  in  comparatively  the  fact  that  the  paper  is  an  go  out  to  shop  they  want  to  get  other  reasons.  But  you  only 

small  cities  or  towns,  and  they  honest  expression  of  local  opin-  a  little  idea  of  what  they  can  reach  a  limited  number  of  prople 
have  local  community  interests ;  ion.  It  is  the  town  meeting  of  find  in  the  stores,  what  the  spe-  tl'is  way.  Yet  these  advertisers 
local  community  habits.  This  dif-  today,  for  every  town  and  city  cial  in  the  supennarket  is  to-  ^lo  this  in  television  and  in  radio, 
ferentiation  is  one  of  the  most  of  America,  and  the  advertiser  day.  There’s  no  place  to  find  it  ^od  you’ll  think  a  newspaper  is 
important  things  for  a  news-  wants  to  sell  his  wares  in  that  except  in  the  newspaper — cer-  something  that  you  should  use 

paper  man  to  remember,  that  he  city;  he  isn’t  trying  to  buy  the  tainly  no  place  as  convenient,  once  in  a  while,  when  you  have 

i^presents  his  own  community,  favor  of  the  paper.  He  is  trying  because  nobody’s  going  to  sit  f  si)ecial  drive  on.  To  me,  tois 
and  the  newspaper  serves  the  to  buy  entree  to  the  homes  of  glued  to  a  television  or  radio  is  exactly  upside  down.  You 
special  intereste  of  the  commun-  the  people  to  sell  his  product,  set  waiting  for  an  announce- 


(Coniinued  on  page  18) 
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as  many  ami  mayl)e  it  was  none. 
Nol»ody  can  prove  it. 


{Continued  from  page  17) 


Kpuilcr  Seeks  Information 


should  be  in  the  newspaper  every 
single  week,  reaching  people 
regularly,  and  use  a  gratitude 
factor  medium  to  put  the  frost¬ 
ing,  maybe,  on  top  of  the  cake. 
But  the  basic  cake  must  be  some¬ 
thing  that  you  can  penet'ate 
with  to  all  the  people  all  of  the 
time. 

Now,  in  connection  with  this, 
in  television,  if  you  use  a  pro¬ 
gram,  there  is  a  gratitude  fac¬ 
tor,  as  I’ve  said.  But  if  you  only 
use  an  announcement,  you  have 
something  that  you  don’t  have 
in  the  newspai)er — and  you’re 
in  for  a  surprise.  The  person 
turns  to  a  medium  of  entertain¬ 
ment  to  be  entertained — not  for 
advertising.  He  doesn’t  want  to 
be  advertised  to.  If  you  give  him 
a  very  fine  hour  spectacular  he 
may  say,  all  right,  the  adver¬ 
tiser  can  say  hello  to  me,  he 
entertained  me  and  now  he’s  a 
nice  guy  with  a  wonderful  show. 

But,  if  you’re  giving  him 
nothing,  there  is  a  great  degree 
of  resentment  in  an  announce¬ 
ment,  we  know.  I’m  not  going 
to  mention  the  name  of  the  prod¬ 
uct,  but  there  is  a  brewer  in  our 
field  who  thought  he  was  very 
clever.  He  put  on  a  super-satura¬ 
tion  campaign  of  spots  for  three 
or  four  years.  They  were  very, 
very  clever  television  spots. 
The  whole  advertising  world  ac¬ 
claimed  this  brewer.  This  was 
really  an  advertiser.  Every'one 
was  laughing  themselves  sick  at 
these  marvelous  spot  commer¬ 
cials.  There  was  only  one 
trouble.  Every  year  that  brewer 
sold  less  beer.  And  I’ll  tell  you 
a  funny  story  about  that  brewer. 
That  brewer  has  now  turned  to 
newspapers!  That’s  why  I  won¬ 
der  why  they  give  advertising 
awards  to  people  whose  adver¬ 
tising  is  liked  by  advertising 
men  but  doesn’t  sell  the  product. 
It’s  very  infuriating.  I  think  ad¬ 
vertising  men  ought  to  realize 
that  their  primary  job  is  to  sell 
products,  not  to  entertain  each 
other. 

I’ve  watched  this  brewer,  and 
it’s  with  amusement  because  in 
the  years  previous  to  this  we 
had  used  big,  full-page  news¬ 
paper  advertising  interspersed 
with  very  hard  and  frequent  use 
of  color  in  Sunday  supplements. 
He  raised  his  share  of  market 
from  3  to  7.1  and  after  he 
changed  from  this  wonderful  use 
of  newspapers  back  to  this  spot 
campaign  that  was  acclaimed  as 
an  outstanding  campaign  in 
America  for  a  local  company, 
his  share  of  market  went  down 
to  6.9.  And  he’s  going  back 
into  the  newspapers.  All  the  ap- 
pUnsB  wasn’t  filling  his  cash 


The  next  thing  to  consider  is  « 
how  long  did  the  person  listen 
to  the  commercial,  whether  it 
was  on  radio  or  television?  What 
did  he  do  about  it?  The  minute 
the  commercial  went  off  .some 
entertainment  started.  But  when 
a  per.son  reads  a  newspaper  he 
is  not  looking  for  entertainment; 
except  partly  on  Sunday.  But 
mostly  he’s  looking  for  informa¬ 
tion;  news;  what  happened  in 
the  world;  what  happened  in 

NEW  OEEICERS  TOR  DETROIT  CHAPTER  AANR-S,...J  (HTt  T.  ,r‘tWnK"\f  £sl’ AnTiSpt 
right):  Stanley  E.  Cloutier,  Story,  Brooks  &  Finley,  Inc.,  second  vice-  ^  j- 

president:  E.  S.  Stagg.  Kelly-Smith  Co.,  president;  John  L.  Sterling,  reading  newspapers  are  condi-  . 
Cresmer  &  Woodward,  Inc.,  first  vicepresident.  Standing  (left  to  right);  tioncd  foi*  advertisings  because 

William  E.  Anderman  Jr..  Hearst  Advertising  Service,  past  president;  they  want  to  read  advertising 

C.  Charles  Pendray.  Ward-Griffith  Co.,  treasurer;  C.  F.  Taylor.  Hearst  when  they  read  a  newspaper. 
Advertising  Service.  Richard  T.  Healy.  Katz  Agency.  Inc.;  and  James  The  newspaper  doesn’t  intrude 
B.  Jones.  Scripps-Howard  Newspapers.  Inc.,  who  were  elected  directors,  itself  with  its  advertising.  V.’hen 
Directors  not  present  are  Robert  Erickson,  Moloney,  Regan  &  Schmitt,,  reader  is  reading  the  paper 

Inc.,  and  Edwin  Charney,  Branham  Co.  Mr.  Charney  was  elected 

_ ary.  ^  That  isn’t  at 

all  true  of  many  other  media. 

register;  when  the  money  rang  of  the  next  program,  product  #7.  And  all  of  you  know  that  if  the 
up  in  the  till  maybe  he  found  ^  Thus,  you  may  have  a  three-  customer  is  not  receptive  to  the  , 

that  he  couldn’t  build  a  business  to  four-minute  pause  between  rnessage  you  aren’t  going  to  \ 

on  awards,  but  only  on  sales.  the  real  end  of  one  program,  niake  the  sale.  Not  if  the  cus- 
Now,  this  wasn’t  meant  to  which  will  include  opening  and  tomer  isn’t  in  a  mood  to  receive 
knock  anyone,  it  was  meant  to  closing  credits,^  the  information  your  message, 
give  you  a  practical  point  of  following  weeks  pro-  Newspapers  are  the  one  , 

view  as  seen  by  a  company  in  3r>d  anywhere  from  five  to  medium  that  have  built-in  the  ^ 

the  beer  industry.  seven  commercials  which  deal  factor  that  if  the  person  doesn’t 

with  as  many  products.  Whether  j-ead  your  ad,  he  just  goes  past 
Newspaper  Differeni  the  consumer  will  see  the  20-  it.  But  if  he  does  read  it,  he’s 

The  newspaper  presents  the  second  or  8-.second  commercial  not  annoyed  by  it.  He  wanted  to 

advertiser  with  something  en-  ^  doing 

tirely  different  from  television.  "^»iutes  of  dead  non-entertain-  it.  He  is  receptive  and  has  the 
When  a  person  picks  up  a  news-  ^  question-  time  to  think  over  what  the  ad- 

paper  he  wants  to  read  the  ad-  of  course,  is  not  ti-ue  vertiser  has  to  say. 

vertising;  he  likes  to  read  the  sponsored  programs  where 

„T„  the  commercials  are  directly  ad-  c  r  AAXR 


......  f  +  1-  ft  f  Chapter,  AANR. 

.  ,  ,  jacent  to  live  entertainment.  ^ 

An  advertiser  ouffht  to  recogr-  knockinjr  television  Seleols  Oitioers 

nize  the  fact  that  an  advertise-  radio,  because  they  have  a  San  Franciscc 

ment  placed  w^ere  the  reader  definite  place.  We  buy  television  Lvman  McBride,  Fitzpatrick 
wants  to  see  the  ad  is  a  most  programming;  we  just  liouglit  Associate.s,isnewlvelectedpres- 
rnrt  TW’^  !bp  ^  spectacular  for  the  ident  of  the  San  Francisco  Chap- 

Toni^S  Biwer’s  Foundation  and  we’re  ter,  AANR,  succeeding  James  S. 

hr  rn ve^^ ^  ^  ^  ing  on  the  cake— a  big  .show  to  i^  vicepresident  with  George 

in  aaveiTising.  p^t  more  gratitude.  You  can  do  Briggs,  Ridder-Johns,  secretary. 

When  they  get  that  slide  rule  that  five,  six,  eight,  ten,  maybe  ^nd  Pete  Edmondson,  O’Mara 
out  and  tell  you  the  cost  per  twenty  times  a  year.  But  you  ^  Ormsbee,  treasurer, 
thousand,  they  don’t  know  what  have  to  reach  people  not  twenty  Gavels  were  presented  to  Mr. 
they’re  talking  about.  The  fact  times  a  year  but  365  days  a  Wingate  and  seven  other  past 
is,  they  take  a  spot,  let’s  say  on  year  if  you  want  to  sell.  presidents:  Robert  Kinsley, 

television,  and  it’s  sandwiched  There’s  a  wonderful  use  for  g.F-W'  Vernon  Hawley,  Doyle 
between  two  programs — that’s  television  and  radio.  But  the  use  g,  Hawley;  Louis  J.  Rubin, 
wrong  to  start  with  because  it  is  not  for  daily  contact  with  Newspaper  Advertising  Seiwice; 
isn’t.  people  who  are  looking  to  receive  r  g.  Nicholson,  West-Holliday; 

Very  often  the  actual  pro-  the  advertising  message.  William  E.  Peters,  Hearst  Ad- 

gram  comes  to  a  literal  end,  at  Now,  let’s  follow  through  on  vertising  Service;  Mr.  Wingate, 
which  time  there  is  a  commercial  the  comments  I  made  a  while  Jann  &  Kelley,  Scripps-Howard 
for  a  product.  Then  there  is  a  ago  on  non-sponsorship  an-  and  R.  A.  Claypool,  Cresmer  & 
review  of  the  cast  and  credits;  nouncement  television  adver-  Woodward, 
then  a  mention  of  the  alternate  tising.  How  do  they  figure  out  • 

spon.sor,  which  is  product  #2;  how  many  people  saw  your  com-  loins  Rr'iiiliatll 

then  a  closing  billboard,  product  mercial?  They  take  rating  of  ‘  ‘ 

#3;  then  a  20-second  spot,  the  program  before  and  of  the  Dallas 

product  #4;  then  a  10-second  program  after  it.  Then  they  say,  William  E.  Bonham,  formerly 
ID,  preduct  #5;  the  opening  we’ll  just  divide  it  by  two  and  of  the  Dalian  Newn,  has  joined 
billboard  of  the  next  program,  that’s  how'  many  people  saw  the  the  Branham  Company  heie  a.s 
product  #6;  the  opening  credits  commercial.  Maybe  it  was  twice  account  executive. 


San  Franciscc 
Lvman  McBride,  Fitzpatrick 


Bonham  Joins  Branham 


Dallas 

William  E.  Bonham,  formerly 


u 
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Richards,  Houston  in  Merger 

Fletcher  D.  Richards  and  combined  media  experience  of 
Bryan  Houston  last  week  an-  89  years,  include: 
nounced  the  merger  of  Fletcher  Robert  Hamilton,  formerly 
Richards,  Calkins  &  Holden,  media  director  at  C.  L.  Miller 
Inc.,  and  Bryan  Houston,  Inc.,  and  Ellington  &  Co.;  Bruce  Doll, 
effective  July  1.  formerly  with  Ei-win,  Wasey, 

Bryan  Houston  joins  the  new-  Ruthrauff  &  Ryan  ;  Stuart  Ed- 
ly  formed  organization  as  vice  wards,  formerly  with  Lennen  & 
chairman  of  the  board  and  a  Newell;  Conrad  Ennis,  formerly 
major  stockholder.  Other  top  with  Doherty,  Clifford,  Steei's  & 
officers  remain  Bradley  Walker,  Shenfield;  Sal  Cusimano,  foimer- 
chairman  of  the  board,  Fletcher  ly  with  G.  M.  Basford  Co.;  Cliff 
D.  Richards,  president  and  chief  Wilmot,  foimerly  with  J.  Walter 
executive  officer,  Paul  Smith,  Thompson;  Sam  Landers,  form- 
vice  chairman  of  the  board  and  erly  with  Lennen  &  Newell  and 
J.  Sherwood  Smith,  chairman  of  Ed  Koehler,  formerly  with  Buch- 
the  executive  committee.  anan  &  Co.,  Dumont  Television 

The  name  of  the  new  organi-  and  the  American  Broadcasting 
zation  will  remain  Fletcher  Co. 

Richards,  Calkins  &  Holden,  Inc.  ♦  *  * 

•  •  ♦  Detroit 

Michael  Donovan,  formerly  Clifford  Wilson,  a  media  di¬ 
vicepresident  and  associate  rector  at  Cockfield  Brown  &  Co., 
media  director  of  Benton  &  has  been  named  media  director 
Bowles,  has  joined  the  media  of  Kenyon  &  Eckhardt,  Inc., 
department  of  Batten,  Barton,  here.  He  replaces  Brendan  J. 
Durstine  &  Osborn,  Inc.,  Fred  Baldwin  who  was  appointed  vice- 
Barrett,  vicepresident  and  media  j)resi(lent  and  associate  me<lia 
director  announced  last  week,  directoi-  of  K&E’s  New  York 
Mr.  Donovan  is  aLso  a  former  office, 
broadcast  media  supervisor  at  *  ♦  ♦ 

McCann-Erickson.  Toleuo 

The  appointment  of  Mr.  Dono-  Scholz  Homes,  Inc.,  has  ap- 
van  brings  to  nine  the  number  of  pointed  MacManus,  John  and 
experienced  buyers  added  to  the  Adams,  Inc.,  as  advertising  coun- 
BBDO  media  staff  in  the  past  sel  on  a  campaign  scheduled  for 
two  months.  The  nine,  having  a  magazines  and  newspapers. 


NAMES  YOU  KNOW  .  .  .  MEAN 
PAYROLL  DOUGH! 

One  of  the  reasons  Tulso  is  consistently  at  the  top 
in  per  copito  income,  is  the  fact  it  is  the  "home  office" 
for  many  of  the  leading  oil  companies  of  the  world 
Steady  payrolls  .  .  .  high  payrolls  .  .  .  responsive  to 
your  selling  efforts!  Remember,  you're  not  "in"  Okla¬ 
homa,  unless  you're  in  Tulsa! 

For  More  Business,  Use  the  Oil  Capitol  Newspapers 


MORNING  •  EVENING  •  SUNDAY 

Represented  Nationally  by  The  Branham  Co.  Offices  in  Principal  U.S.A.  Cities 
20 
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Space  Buyer,  ,,F,Y,  /. 

FOR  SAFETY’S  SAKE — Hundreds  of  Michigan  pleasure  craft 
owners  deserted  lakes  and  rivers  to  attend  three  special  boat-safety 
classes  sponsored  by  the  Detroit  News  and  Detroit-area  power  squad¬ 
rons.  The  two  and  one- half  hour  sessions,  held  in  the  newspaper’s 
auditorium  June  27,  30  and  July  2,  were  chaired  by  Richard  Weber, 
national  vice  commander  of  the  U.S.  Rower  Squadron. 

*  *  * 

THE  REAL  EXPERTS  on  fights  and  fighters  are  the  readers  of 
newspaper  sports  pages,  it  is  claimed  by  the  New  York  Journal- 
American.  This  claim  is  based  on  the  surprising  results  of  a  contest 
in  which  readers  were  asked  to  predict  the  precise  outcome  of  the 
Patterson-Johansson  title  fight.  No  fewer  than  20  contestants  picked 
Johansson  to  score  a  knockout  in  two  minutes  and  three  seconds  of 
the  third  round — Another  81  came  within  two  seconds  of  the  exact 
moment  of  decision.  A  total  of  1,324  readers  named  the  flamboyant 
Swede  to  win  the  championship  by  a  knockout  in  tbe  third  round— 
supposedly  “smart  money”  and  professional  pundits  to  the  contrary 
notwithstanding.  Winners  of  a  foreign  sports  car,  two  motor  scooters 
and  more  than  a  score  of  other  prizes  know  that  it  pays  off  in  more 
ways  than  one  to  keep  well-informed  by  getting  all  the  facts  and 
varied  “expert”  opinions  in  the  daily  newspaper. 

«  «  « 

AIR  AGE — The  Washington  Post’s  special  Flight  Section,  pub¬ 
lished  Sunday,  June  28th.  reviewed  in  words  and  pictures,  problems 
and  progress  in  the  space  age  with  emphasis  on  the  significance 
of  the  new  air  age  to  the  world  today.  It  was  produced  by  James 
J.  Haggerty  Jr.,  one  of  the  country’s  top  writers  on  aeronautics.  A 
full  color  photograph  of  the  Thunderbirds,  the  Air  Force’s  aerial 
demonstration  team,  in  their  familiar  tight  diamond  formation  over 
a  Titan  missile  at  Cape  Canaveral,  spotlighted  the  front  page  of  this 
18-page  full  size  section.  There  were  32,773  lines  of  advertising. 

*  *  * 

AD  SUPPORT — The  St.  Paul  (Minn.)  Dispatch-Pioneer  Press 
has  been  named  winner  of  a  contest  among  Metro  group  newspapers 
for  outstanding  merchandising  support  of  a  Chinese  New  Year  pro¬ 
motion  by  Chun  King  foods.  The  judges  said  that  the  St.  Paul 
paper’s  efforts  were  “head  and  shoulders”  above  all  others.  'The  pro¬ 
gram  was  planned  by  John  E.  Van  Ness.  Most  unique  was  the  mail¬ 
ing  of  Chinese  good-fortune  cookies.  Inside  each  co»jkie,  in  addition 
to  a  wish  for  good  fortune  in  this  “Year  of  the  Wild  Boar”  was  a 
brief  pitch  for  Chun  King. 

*  *  * 

MOST  COLLEGE  STUDENTS  rely  on  newspapers — rather  than 
news  magazines,  television  or  radio — for  their  political  news,  a  Uni¬ 
versity  of  Kentucky  pool  has  revealed. 

When  UK  students  were  asked  to  list  their  primary  sources  of 
political  information,  84  percent  of  those  polled  named  newspapers. 
Only  35  percent  mentioned  radio,  31  percent  news  magazines  and 
15  percent  television. 

The  poll  was  conducted  by  students  under  the  supervision  of  Dr. 
M.  E.  Jewell  of  the  Political  Science  Department.  Ninety  students, 
carefully  selected  as  representative  of  the  student  body,  were  asked 
a  detailed  .series  of  questions. 

The  purpose  was  to  determine  why  college  students  vote  as  they 
do,  particularly  important  in  Kentucky  where  the  voting  age  has 
been  lowered  to  18  years. 

In  the  process  the  pollsters  turned  up  some  interesting  facts  on 
the  newspaper  reading  habits  of  the  average  college  student. 

They  found  that  90  percent  of  the  students  read  a  daily  newspaper 
regularly.  Many  students  listed  two  papers  and  some  as  many  as 
four. 

Straight  news  stories  apparently  have  more  influence  on  the  college 
voter  than  do  editorials  or  columnists.  At  least  they  have  a  much 
larger  readership. 

More  than  72  percent  of  the  students  said  they  regularly  read 
major  news  stories.  Only  46  percent  said  they  normally  read  edi- 
titrials  and  just  19  percent  reported  reading  political  columnists 
with  any  degree  of  regularity. 

Political  Scientist  Jewell  summed  up  the  findings  this  way: 

“We  just  confirmed  what  we  have  always  believed — that  news¬ 
papers  are  the  most  important  mass  media  for  the  dissemination  of 
political  news.” 
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NO  COLOR-SEPARATION  FILTERS 
OR  COLOR -CORRECTION 


Illustration  rendered  in  Fluoro-Color. 
Negatives  made  without  color-separation  filters 
or  color-corrections.  Especially  adaptable 
to  newspaper  screen. 


Sells  More  Color  Space 

Now,  even  local  advertisers  can  afford  to  use  more  color 
newspaper  space  . . .  thanks  to  Fluoro-Color.  This  remarkable 
new  process  makes  it  possible  to  produce  full-color  plates  at  half 
the  cost.  And  no  color  was  ever  as  vivid,  as  brilliantly  alive! 

That’s  because  Fluoro-Color  art  is  pre-separated,  requiring 
no  color-separation  filters,  no  hand-opaquing,  no  re-etching,  no 
tedious  masking  in  platemaking.  And  because  the  art  is 
prepared  with  Fluorographic  materials  which  produce  automatic 
highlight  halftones,  all  whites  are  dropped  without  distortion 
of  tone  scale  and  all  values  reproduce  as  rendered. 
Yet,  the  original  art  is  in  full  color  much  as  it  will  appear  in  print. 

Fluoro-Color  offers  you  unusual  opportunities  to  increase  sales 
of  color  space,  to  build  your  volume  of  color  plate  work  . . .  and  to  step 
up  the  profit  on  the  work  you  do.  Join  the  many  leading  newspapers 
from  coast  to  coast  who  are  using  Fluoro  for  both 
black  &  white  and  color.  Write  for  complete  information  totlay. 


FLUOROGRAPHIC  SALES  DIVISION 

PRINTING  ARTS  RESEARCH  LABORATORIES  INC. 

La  Arcndn  Building  •  Santa  Barbara,  California 
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THEY  FIX  THEIR  OWN 
FAUCETS  IN  NEW  ENGLAND 


‘‘Do-it-yourself”  is  more  than  a  fad  in  these 
parts  .  .  .  it's  a  way  of  life.  Yankees  have 
been  doing  things  for  themselves  ever  since 
Plymouth  Rock.  But  the  recent  boom  has 
brought  everyone  into  the  act  .  .  .  made 
New  Eaigland  housewives  as  familiar  with 
putty  knives  as  with  paring  knives.  Latest 
surveys  show  3,224  hardware  retail  stores  in 
the  area,  with  average  annual  sales  amount¬ 
ing  to  $109,885.  Total  gross  sales  volume 
for  these  stores  was  roughly  a  quarter-billion 
dollars  last  year. 

It’s  like  that  with  just  about  everything 
in  New  England.  Everyone  is  earning  more, 
spending  more  .  .  .  spending  for  food  and 
fun,  for  homes  and  hobbies.  They’re  even 
putting  more  away  for  that  rainy  day — 
per  capita*liquid  savings  hit  a  record  $2,227 
last  year. 

All  this  adds  up  to  a  mighty  healthy  mar¬ 
ket  for  just  about  any  kind  of  product  or 
service.  Whatever  you  have  to  sell,  the 
chances  are  good  in  New  England  if  you 
sell  through  the  New  England  newspapers. 
Source:  The  New  England  Council 


This  campaign  sponsored  by  these 
newspaper  ieaders: 

MAINE— Banoor  Daily  News  (M). 

VERMONT— Barre  Times  (E),  Bennington  Banner  (E),  Burlinfton 
Free  Press  (M),  Rutland  Herald  (M). 

MASSACHUSETTS— Boston  Globe  (M&E).  Boston  Globe  (S), 
Brockton  Enterprise  &  Times  (E),  Fall  River  Herald  News  (E), 
Fitchburg  Sentinel  (E),  Gardner  News  (E),  Lawrence  Eagle* 
Tribune  (M&E),  Lynn  Item  (E),  North  Adams  Transcript  (E), 
Pittsfield  Berkshire  Eagle  (E),  Taunton  Gazette  (E),  Waltham 
News  Tribune  (E). 

NEW  HAMPSHIRE— Concord  Monitor-Patriot  (E),  Manchester  Union 
Leader  and  New  Hampshire  Sunday  News  (M,  E&S). 

RHODE  ISLAND— West  Warwick  Pawtuxet  Valley  Daily  Times  (E), 
Providence  Bulletin  (E),  Providence  Journal  (M),  Providenca 
Journal  (S),  Woonsocket  Call  (E). 

CONNECTICUT — Ansonia  Sentinel  (E),  Bridgeport  Post  (S), 
Bridgeport  Post-Telegram  (M&E),  Bristol  Press  (E),  Hartford 
Courant  (M),  Hartford  Courant  (S),  Hartford  Times  (E),  Meriden 
Record-Journal  (M&E),  New  Britain  Herald  (E),  New  Haven  Reg¬ 
ister  (E&S),  Norwich  Bulletin  and  Record  (M&E),  Torrington 
Register  (E),  Waterbury  Republican  &  American  (M&E),  Waterbury 
Republican  (M&S). 


Sell  New  England  with  Newspapers 


Newspaper 
Sets-Up  Ad 
Internships 

Minneapolis,  Minn. 

The  Minneapolis  Star  and 
Tribune  have  instituted  a  pro¬ 
gram  of  advertising  internships 
to  provide  on-the-job  newspaper 
experience  for  University  of 
Minnesota  advertising  students. 

John  W.  Moffett,  vicepresi¬ 
dent  and  advertising  director, 
said  the  plan  calls  for  establish¬ 
ing  six  positions  of  “advertising 
assistant”  in  the  Star  and  Trib¬ 
une  local  display  advertising  de¬ 
partment  over  a  three-year 
period. 

The  positions  will  be  filled  at 
the  rate  of  two  each  year  by 
men  in  their  junior  year  of 
study.  The  program  will  con¬ 
tinue  on  the  basis  of  filling  the 
positions  as  they  are  vacated. 

Mr.  Moffett  said  the  first  two 
men  selected  will  start  work  un¬ 
der  the  plan  this  fall. 

Financial  Aid 

Besides  training  the  students, 
the  program  is  designed  to  pro¬ 
vide  financial  aid  through  pay¬ 
ment  of  salaries  and  to  provide 
assistance  to  the  Star  and  Trib¬ 
une  regular  advertising  staff. 

It  is  hoped  the  program  ulti¬ 
mately  will  serve  as  one  of  the 
continuing  sources  of  personnel 
to  fill  permanent  positions  in  the 
Star  and  Tribune  organization, 
Mr.  Moffett  said. 

Applicants  must  be  advertis¬ 
ing  majors  in  their  junior  year 
and  should  have  an  interest  in 
newspaper  advertising,  either  in 
sales,  copywriting  or  layout. 

The  university’s  School  of 
Journalism  will  be  notified  when 
vacancies  occur,  and  the  school 
will  refer  candidates  to  the  Star 
and  Tribune  for  final  selection. 

Those  candidates  selected  will 
be  offered  part-time  work  dur¬ 
ing  the  school  year  under  a  sys¬ 
tem  of  fiexible  hours.  During 
the  summer  they  will  work  full 
time. 

The  plan  was  developed  by 
Robert  Witte,  formerly  local 
display  advertising  manager  and 
now  assistant  business  manager 
lOf  the  Star  and  Tribune,  and  by 
iDr.  Robert  T.  Jones,  director  of 
the  university’s  School  of  Jour¬ 
nalism. 

• 

Kudner  Gels  Arnold 

1  Kudner  Agency,  Inc.,  which 
was  awarded  the  main  portion 
jof  Arnold  Bakers,  Inc.’s  account, 
(this  week  received  the  Arnold 
Brick  Oven  cookies  portion. 
Newspapers  and  radio  are  being 
used. 


Strike  Ballot  Ad 
Runs  in  25  Papers 

The  National  Labor-Manage¬ 
ment  Foundation  ran  full  pages 
and  half-page  ads  in  25  news¬ 
papers  in  22  industrial  centers 
this  week,  advocating  passage  of 
Postal  Strike  Ballot  legislation 
bn  the  part  of  Congress.  Ads 
were  placed  by  Kal,  Ehrlick  & 
Merrick,  Washington,  agency. 

The  ad,  printed  as  a  public 
service  by  Partners,  monthly 
publication  of  National-Labor- 
Management  Foundation,  Chi¬ 
cago,  advocated  sensible  negotia¬ 
tion  between  labor  and  manage¬ 
ment,  and  if  a  strike  vote  be¬ 
comes  necessary  that  such  vote 
be  a  referendum  postal  ballot. 

Bradley  Heads  Phila. 
Chapter  of  AANR 

Philadelphia 

Henry  Bradley  of  Hearst  Ad¬ 
vertising  Service  has  been 
elected  president  of  the  Phila¬ 
delphia  Chapter,  American  As¬ 
sociation  of  Newspaper  Repre¬ 
sentatives.  He  succeeds  Herbert 
W.  Leinbach  of  Moloney,  Regan 
&  Schmitt,  Inc. 

Mr.  Bradley  said  he  has  set 
several  new  objectives  which  he 
hopes  to  attain  during  his  term 
of  office,  including  a  general 
presentation  to  selected  national 
advertisers  within  the  Philadel¬ 
phia  territory. 

Other  chapter  officers  elected 
are:  Richard  Splittorf,  Sawyer, 
Ferguson  &  Walker,  first  vice- 
president;  and  William  A. 
Wright,  George  A.  McDevitt  Co., 
secretary-treasurer. 


Hunter  Named  Chief 
Of  Communications 

Henry  H.  Hunter  has  been 
appoint^  director  of  communi¬ 
cations  for  Olin  Mathieson 
Chemical  Corp.  He  had  been 
director  of  public  relations. 

Mr.  Hunter  will  supervise  ad¬ 
vertising,  public  relations  and 
stockholder  relations  for  the  cor¬ 
poration  and  its  divisions. 

Mr.  Hunter  joined  Olin  In¬ 
dustries,  Inc.  in  1954  as  product 
publicity  supervisor.  After  the 
merger  of  Olin  with  Mathieson 
Chemical  Corporation,  he  was 
appointed  publicity  manager  of 
the  new  company.  He  subse¬ 
quently  became  assistant  direc¬ 
tor  of  public  relations,  and  in 
1957  was  named  director. 

Prior  to  joining  Olin  Indus¬ 
tries,  Mr.  Hunter  had  been  as¬ 
sistant  public  relations  director 
at  Grant  Advertising,  and  be¬ 
fore  that  assistant  publicity  di¬ 
rector  at  Ross  Roy,  Inc.  in 
Detroit. 


Bricker  Heads 
C-P  Marketing 

Edward  H.  Little,  chairman  of 
the  board  and  president,  Colgate- 
Palmolive  Company,  last  week 
announced  that  the  board  of 
directors  elected  John  Bricker  to 
the  newly-created  position  of 
vicepresident  of  marketing  plan¬ 
ning  in  the  corporate  marketing 
department  and  Herbert  P.  Nack 
as  vicepresident  of  the  company’s 
newly-created  Colgate  Pharma¬ 
ceutical  Laboratories  Division. 

Mr.  Bricker,  who  recently 
joined  the  Colgate-Palmolive 
Company  directly  from  his  post 
of  executive  vicepresident  and  a 
director  of  Outdoor  Advertising, 
Inc.,  will  be  responsible  for  con¬ 
tributing  to  the  development  and 
implementation  of  strategic 
marketing  plans;  assisting  the 
corporate  general  management 
in  setting  overall  marketing  ob¬ 
jectives. 

DCS&S  Gets  Culex 

Northam  Warren  Corp  has 
appointed  Doherty,  Clifford, 
Steers  &  Shenfield,  Inc.,  to  han¬ 
dle  advertising  for  its  Cutex  line 
of  lipstick,  nail  polish  and  mani¬ 
cure  items.  Last  year,  Northam 
spent  $395,281  for  Cutex  news¬ 
paper  advertising. 


2  FW  Publisher 
Reps  Appointed 

Chicago 

James  D.  Hoftyzer  has  been 
appointed  publisher  relations 
representative  on  the  West 
Coast  and  Walter  N.  Drej^us 
in  Southeastern  states  for  Fam¬ 
ily  Weekly. 

Covering  the  same  territory 
the  past  two  years  for  Consoli¬ 
dated  Book  Publishers,  an  affili¬ 
ated  conipany,  Mr.  Hoftyzer 
will  work  from  San  Francisco. 
A  graduate  of  Harvard  Univer¬ 
sity,  he  is  the  son  of  Ernest 
Hoftyzer,  assistant  publisher 
and  advertising  director  of  the 
Boston  (Mass.)  Record-Ameri- 
can-Advertiser. 

Walter  N.  (“Bud”)  Dreyfus 
has  been  serving  the  Southeast 
and  other  territory  for  Consoli¬ 
dated  Book  Publishers. 

Morton  Frank,  publisher  rela¬ 
tions  director  of  Family  Weekly, 
will  have  his  new  office  at  60 
East  56th  Street,  New  York. 


Wyman  to  Miami 

Stephen  Wyman,  formerly 
with  Moloney,  Regan  &  Schmitt, 
Inc.,  has  joined  the  national  ad¬ 
vertising  sales  staff  of  the  Miami 
(Fla.)  Herorld.  Prior  to  joining 
MR&S,  Mr.  Wyman  was  with 
the  New  York  Herald  Tribune. 
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Now  Is  Time  To  Push 
Radio -TV  Log  Ads 


arisons 


YOU'RE  SURE  OF 
MORE  SALES  WHEN 
YOU  ADVERTISE  IN 
THE  MIAMI  HERALD 
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1959— 100th  Anniversary  of  the  Oil  Industry. ..  70th  Anniversary  of  Standard  Oil  Company 


How  the  oil  industry  helped  the  United  States  to  become  the  world’s  most  productive  nation! 


The  greatest  demand  in 
history  for  aviation  fuel  is  near.  Standard 
Oil  puts  into  operation  the  world’s  first 
catalytic  reformer,  which  produces  higher 
octane  gasoline  than  was  possible  before. 


Colonel  Drake  discovers 
oil — and  the  decline  of  the  great  whaling 
industry  is  in  sight  as  thousands  of  lamp 
users  turn  from  whale  oil  to  kerosene. 


The  automobile  is  in  its 
infancy — weak  and  unpromising.  Standard 
Oil  Company  is  bom  on  June  18, 1889.  The 
following  year  the  company’s  first  research 
laboratory  is  opened  at  Whiting,  Indiana. 


I  wV  The  Space  Age  is  dawn¬ 

ing.  New  fuels  and  lubricants  for  rockets 
and  jets  come  from  Standard  Oil  labora¬ 
tories  to  help  make  space  exploration 
possible  and  to  strengthen  America’s 
defenses.  Standard  Oil  marks  its  70th 
anniversary. 


I  Two  bicycle  mechanics 

named  Wright  fly  an  odd-looking  machine 
at  Kitty  Hawk.  Almost  33,000  autos  are 
on  the  road,  but  the  horse  is  still  supreme. 
Standard  Oil  is  building  a  new  refinery  at 
Sugar  Creek,  Missouri. 


Her*  ar*  som*  Important  developments 
by  Standard  Oil,  a  leader  and  a  pioneer 
in  petroleum  research. 

a  Howtomassproducegasolineeconom- 
ically.  This  opened  the  way  to  modern 
automotive  transportation. 

a  How  to  recover  more  oil  from  almost- 
dry  wells.  This  added  billions  of  bar¬ 
rels  to  America’s  oil  reserves. 

•  How  to  eliminate  gasoline  gumming. 
This  meant  lower  repair  bills  for  car 
owners. 

•  How  to  dewax  motor  oils  efficiently. 
This  meant  better  car  performance 
and  fewer  trips  to  the  repairman. 

•  How  to  make  clean  burning  solid  fuels 
for  rockets.  This  was  a  big  step  for¬ 
ward  in  America’s  missile  program. 

These,  and  many  other  Standard  Oil  de¬ 
velopments,  have  played  an  important  part 
in  man’s  progress  from  the  horse-and-buggy 
age  to  the  Space  Age. 


1911 


Almost  640,000  motor  vehi¬ 
cles  are  on  the  road.  Dr.  William  M.  Bur¬ 
ton  and  Dr.  Robert  E.  Humphreys,  famous 
Standard  Oil  scientists,  discover  the  secret 
of  mass  producing  gasoline  economically. 
The  company  becomes  independent  of  all 
other  Standard  Oil  companies. 


■  The  automobile  is  here  to 

stay.  More  than  15  million  motor  vehicles 
are  on  the  highways.  Standard  is  the  first 
major  oil  company  to  sell  gasoline  con¬ 
taining  tetraethyl  lead,  anti-knock  agent. 


STANDARD  OIL  COMPANY 


(INDIANA) 
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How  So.  Calif.  Lures 
Tourists  via  Dailies 


Lake  Tahoe,  Calif. 

How  the  All-Year  Club  of 
Southern  California  divides  its 
$700,000  ad  budget  between 
magazines  for  horizontal  cover¬ 
age,  and  newspapers  for  “spot 
coverage  in  depth  in  our  hottest 
markets,”  was  described  here 
last  week  by  Don  Thomas,  the 
Club’s  managing  director. 

Speaking  before  the  annual 
convention  of  the  Advertising 
Association  of  the  West,  Mr, 
Thomas  said  the  Club’s  adver¬ 
tising  job  is  to  attract  more 
than  four  million  visitors  to 
Southern  California  each  year. 


as  said,  “We  can’t  afford  all  the 
papers  we’d  like  to  be  in,  so  we 
make  them  compete  to  stay  on 
the  list. 

“We  start  them  off  with  a 
small  test  campaign  of  only 
four,  tw'o-columns  by  eight-inch 
ads.  If  they  come  through  with 
high  returns,  they  get  a  Class  C 
schedule,  a  little  stronger.  Then 
the  hurdle  is  raised  for  Class  B, 
then  Class  A.  Finally  they  get 
our  Class  A  A  bonus  schedule  of 
half  page  ads,”  he  explained. 


Copy  Copied 


we  intensify  our  coverage  in 
this  area  with  an  extra  dose  of 
color  roto  ads  in  11  of  the  top 
newspapers,”  Mr.  Thomas  said. 

He  added  that  another  cam¬ 
paign,  designed  to  reach  the 
business  executive,  runs  in  the 
Wall  Street  Journal,  Business 
Week,  Forbes  and  Dun’s  Review. 
Copy  theme  in  this  campaign 
suggests  a  combination  busi¬ 
ness-vacation  trip. 


Timing  of  Ads 


‘Hot’  Ad  Hot  I 

As  Copy  Pulls  J 
100  Inquiries 


!Vo  Waste  Circulation 


According  to  Mr.  Thomas,  the 
Club  uses  a  fact-type  ad  copy 
“which  seemed  to  have  been 


Mr.  Thomas  said  the  Club’s 
ads  are  geared  to  the  time  when, 
based  on  experience,  people  will 
respond  to  travel  advertising.  A 
Accordingly,  the  campaign  starts 
in  October,  builds  up  in  Novem¬ 
ber  and  drops  off  a  bit  in  De¬ 
cember  when  people  tend  to  be¬ 
come  preoccupied  with  the  holi¬ 
days.  It  reaches  a  peak  again 
in  February  and  tapers  off  in 
April,  May,  and  June. 


Cleveland 

The  East  Ohio  Gas  Company 
wanted  the  ad  to  look  hot.  When 
it  landed  in  the  Cleveland  Newt 
recently  the  temperature  was 
90  degrees  and  a  blanket  of  hu¬ 
midity  gave  the  ad  a  timely  au¬ 
thenticity. 

The  ad  looked  hot  (see  cut). 
Developed  by  East  Ohio’s 
agency,  Ketchum,  MacLeod  & 
Grove,  Inc.,  the  ad  pictured  ^ 
KM&G  mail  room  manager 
George  Grant  at  the  peak  of 
heat  exhaustion. 

Grant’s  voice  is  like  a  can¬ 
non.  He’s  a  Wallace  Beery, 


“There’s  no  waste  circulation  rather  unique  when  we  origi- 
in  our  use  of  newspapers,”  he  nated  it  because  the  next  year 
said,  “and  we  go  into  their  spe-  Florida  and  others  promptly 
cal  travel  news  sections  w'here  copied  it  so  closely  we  thought 
the  readers  presumably  already  we  were  reading  our  own  adver- 
are  ‘shopping’  for  travel  ideas.  tising.” 

“The  newspapers  have  done  a  He  said  the  Club’s  best  mar- 
great  job  in  building  up  travel;  kets  are  the  Mid-West,  New 
we  owe  them  for  a  good  share  York  area.  Pacific  Northwest, 
of  our  prosperous  business.”  parts  of  the  Rockies,  and,  for 
Pointing  out  that  the  Club  the  summer  months  only,  Texas 
advertises  in  37  top  papers  in  and  Oklahoma, 
the  U.S.  and  Canada,  Mr.  Thom-  “The  Midwest  is  richest,  so 


^  L  reported,  everybody’s  neighbor  type.  You 

Through  mergera,  sales,  a  flight  expect  to  see  him  in  a 
weeding-out  of  the  weak,  it  s  cop’s  uniform,  behind  the  wheel 
apparent  that  well-run  newspa-  ^  trailer  truck,  or  rooting 
prs  have  b^n  strengthened  and  f^om  the  bleachers, 
have  never  been  as  important  as  ^^en  a  request  came  for 

they  are  today  to  both  reader  ad  to  push  gas  air  condition- 
and  advertiser.”  ^M&G  artists  sprayed 

Color  Repeats  Pay  Grant  with  water  to  simulate 

perspiration,  shot  several  poses 
Repeat  advertising  placed  in  with  a  Polaroid  camera,  then 
newspaper  color  stirs  Mr.  Ar-  got  Pittsburgh  photographer 
thur’s  doubt  that  it  is  possible  Clyde  Hare  to  duplicate  the  final 
to  over-use  a  good  advertising  selection, 
idea,  he  explained.  Here  are  two  _ 

examples  he  gave  from  But-  55-Liiie  Screen 

rXf.  T  Biggest  difficulty  came  when 

”  "  water  beads  didn’t  show  up  in 

A  four-color  ad  of  one  $29.95  newspaper’s  55-line  screening, 
item  repeated  20  times  during  Artists  retouched  photo  several 
the  past  six  years  produced  a  times  to  get  sweltering  effect, 
sales  total  of  $55,000  at  a  space  Three-quarter  page  ads — with 
cost  of  three  percent.  This  ad  is  local  East  Ohio  Gas  Company 
repeated  on  the  average  of  phone  numbers — ran  in  Cleve- 
every  90  days,  often  without  land  papers  June  10  and  14,  are 
the  change  of  a  word.  currently  appearing  in  news- 

A  four-color  ad  of  one  $29.95  papers  of  14  other  northeastern 
item  repeated  24  times  during  Ohio  communities, 
the  past  four  years  produced  East  Ohio  in  Cleveland  alone 
$62,000  in  sales  at  a  space  cost  got  more  than  100  phone  calls 
of  four  percent.  This  ad  was  requesting  information  about 
repeated  on  the  average  of  central  year-’round  gas  air  con- 
every  60  days.  ditioning. 
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Approach . . 

PLANNED  TO  MEET  GROWTH  REQUIREMENTS 


ANALYSIS  OF  PRESENT  OPERATIONS 
REPORTS  AND  RECOMMENDATIONS 
PLANS  AND  SPECIFICATIONS 


plant  rearrangement 
plant  extension 
new  plant 


CONSTRUCTION  MANAGEMENT 


Engineering  for  the  Graphic  Arts 


In  the  New  York  market 

1,900,000  News  readers 
are  suburbanites 

The  Daily  News  has  460,000  more  readers 
in  the  suburbs  than  all  other  New  York  City 
morning  papers  combined;  and  980,000 
more  than  all  evening  papers  combined! 

Forty  percent  of  metropolitan  News  readers 
live  in  the  suburbs,  and  men  readers 
outnumber  women— 990,000  to  910,000. 

Source:  Profile  of  the  Millions— Edition, 
a  comprehensive  and  authoritative  study  of  the 
New  York  City  and  suburban  markets. 

Call  any  NeWs  office  for  a  presentation. 

For  years  certain  New  York  newspapers  have 
claimed  the  suburbs  as  their  particular  game 
presei^'es.  They  check  trains,  and  find  their  sheets 
the  favorites  of  commuters  on  the  8:12,  or  sometimes 
the  6:84.  They  send  girl  researchers  to  ring  doorbells, 
and  tally  up  top  coverage  among  the  first  families 
of  East  Oilsump,  Conn. 

The  New  York  suburbs  are  a  big  deal,  with  some 
6,000,000  population,  nearly  as  large  as  the  second  and 
third  U.8.  cities  combined— and  not  to  be  pressured 
with  peanuts.  Only  The  News  has  enough  spread  and 
weight  to  make  sales  in  the  comer  store,  the  shopping 
center,  the  showroom,  and  to  pull  women  into 
mid- Manhattan  stores. 

When  New  Yorkers  move  to  the  suburbs.  The  News 
is  one  habit  that  goes  along.  It  is  preferred  breakfast 
fare  in  Stamford  and  Saddle  River  as  well  as 
Stuyvesant  Town.  It  gets  first  reading  from  commuting 
husband  and  stay-at-home  housekeeper.  And  no  other 
medium  delivers  so  much  sell  for  the  money. 

Details?  Any  News  office  can  fill  you  in. 

THE  a  NEWS,  AV«  *  Yorlf'n  Picture  Xetenpaper 

More  than  twice  the  circulation,  daily  and  Sunday,  of  any  other  newnpaper  in  America. 

News  Building.  220  East  42nd  St..  New  York  17— Tribune  Tower,  Tribune  S<|uare.  Chicago  11—1.5.7  Montgoiner>-  St..  San  Francisco  4 
3460  Wilshire  Boulevard,  Los  Angeles  S— Penobscot  Building,  Detroit  26—27  Cockspur  St.,  London  S.W,  1,  England 
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Electrical  Gift 
Supplement  Set 

The  electrical  industry  will 
join  in  a  united  Christmas  gift 
promotion  this  fall,  under  the 
theme  “Give  Better  Electri¬ 
cally,”  with  the  sales  effort 
of  participating  manufacturers, 
utilities  and  retailers  coordi¬ 
nated  nationally  by  the  Live 
Better  Electrically  Project  and 
the  Edison  Electric  Institute. 

A  multi-page  and  multi-brand 
“advertacular”  in  the  Nov.  21 
Satevepost  will  spearhead  na¬ 
tional  advertising  support  of  the 
promotion. 

A  publicity  program  will  be 
prepared,  featuring  a  special 
Give  Better  Electrically  news¬ 
paper  supplement  with  editorial 
material  on  electrical  Christ¬ 
mas  gifts  and  merchandising 
ideas.  The  supplement  will  be 
distributed  to  10,000  daily  and 
weekly  newspapers  early  in  the 
fall. 

The  1958  GBE  newspaper 
supplement  sparked  more  than 
10  million  lines  of  local  tie-in 
advertising. 

• 

Appoints  SFW 

Chicago 

Arthur  E.  Hall,  Chicago  Daily 
News  vicepresident  and  general 
manager,  announces  that  Saw- 
yer-Ferguson- W  a  1  k  e  r  Company 
will  be  the  Daily  News’  national 
advertising  representatives  in 
Los  Angeles,  San  Francisco  and 
Atlanta,  effective  July  1.  The 
Daily  News  maintains  its  own 
advertising  offices  in  New  York 
and  Detroit. 


COLORFUL  PLEA— Color  ad  in 
Sacramento  (Calif.)  Bee  in  which 
local  Dr.  Pepper  Bottling  Co. 
asked  people  to  return  empty  bot¬ 
tles  to  nearest  dealer.  Combined 
newspaper,  radio-TV  campaign  in 
Sacramento  market  was  so  suc¬ 
cessful  that  local  bottler  ran  out 
of  bottles. 


Reach,  McClinton 
Spins  Research  Weh 

A  nationwide  research  net¬ 
work  has  been  established  by 
Reach,  McClinton  &  Co.,  Inc.  it 
was  announced  by  Paul  Keller, 
research  director  for  the  adver¬ 
tising  agency.  In  addition  to 
a  headquarters  office  at  the 
agency’s  New  York  branch,  the 
network  will  maintain  six  per¬ 
manent  branch  offices  in  key 
cities  throughout  the  country. 

The  “unique  physical  struc¬ 
ture”  of  the  network  will,  ac¬ 
cording  to  Mr.  Keller,  “enable 
us  to  conduct  research  projects 
in  the  speediest  and  most  eco¬ 
nomical  manner  possible.” 

Project  director  for  the  net¬ 
work  is  Barbara  Marsak. 


Ad  in  Shorthand  Long  on  Stirring  Stenos 


A  three  column  by  90  lines 
Abraham  &  Straus  ad  in  short¬ 
hand  (see  cut)  which  ran  re¬ 
cently  in  the  New  York  Times 
and  the  Wall  Street  Journal, 
stirred  up  a  controversy  between 
proponents  of  Pitman  and  gals 
who  go  for  Gregg  shorthand 
methods,  according  to  William 
Tobey,  A&S  vicepresident  in 
charge  of  sales  promotion. 

Secretaries  from  all  over  town 
called  the  Brooklyn  department 
store  to  inquire,  some  in  out¬ 
raged  tones,  why  Gregg  short¬ 
hand  rather  than  Pitman  was 
used  in  the  off-beat  ad  promoting 
a  new  A&S  annex. 

The  girls  all  got  the  same 
answer:  It’s  not  that  A&S  likes 
Pitman  less,  merely  that  the 
secretarial  schools,  whose  tech¬ 
nical  advice  was  solicited,  said 
Gregg  was  the  more  common 
shorthand  method. 


The  Other  Media 


THEATER  SCREEN  ADS — Theater  screen  ads  available  in  15,000 
theaters,  reports  Theatre-Screen  Advertising  Bureau.  Survey  showed 
525  movie  houses  in  metropolitan  centers  (1-million  and  over)  can 
be  booked  by  advertisers.  Some  500  theaters  available  in  500,000- 
999,999  population  class  and  another  .500  in  250,000-499,999  class. 
Screen  commercials  available  in  80So  of  all  four-wall  theaters  and 
95%  of  drive-in  theaters.  Weekly  attendance  in  those  theaters  aver¬ 
aged  in  '58  25-million  in  winter  months;  70-million  in  summer 
months.  Attendance  figures  for  theater  screen  ads  should  not  be 
confused  with  circulation  figures  of  other  media,  Bureau  notes.  “Since 
theatre  screen  ads  receive  virtually  100%  readership  because  of  com¬ 
fortable,  non-distracting  surroundings,  attendance  figures  can  be 
compared  easiest  to  Starch  ‘read  most’  figures.” 

*  *  * 

NETWORK  TV  GROSS  BILLINGS  UP  9%— Network  TV  gross 
time  billings  topped  $260,000,000  in  first  five  months  of  ’.59,  an  in¬ 
crease  of  9%  over  last  year,  Norman  E.  Cash,  president.  Television 
Bureau  of  Advertising,  reports.  Billings  for  ABC.  and  NBC  during 
Mav  exceeded  $50,000,000  for  third  month  in  row. 

*  *  * 

‘ON-THE-JOB-LISTENING’ — Radio  Advertising  Bureau,  Inc.,  has 
issued  presentation  "On-The-Job-Listening”  which  documents  a  huge 
radio  audience  in  existence  for  years  but  never  fully  checked.  Pitch 
shows  nearly  eight  out  of  10  business  firms  have  one  or  more  radio 
sets  on  the  premises,  and  additional  sets  are  found  in  about  63*7 
of  firms  who  report  employes  bring  portable  radios  to  work. 

*  *  * 

TEENAGE  BRAND  PREFERENCES — Scholastic  magazines’  ’59 
Youth  Market  Consumer  Survey  of  teen  spending  habits  shows  senior 
high  school  boys  spend  average  of  $4.48  weekly  and  save  $4.03. 
with  more  than  half  deriving  incomes  from  part-time  jobs.  Senior 
high  girls  spend  $4.98  and  save  $1.87  weekly,  and  depend  on  allow¬ 
ances.  Survey  covered  5,000  junior  and  senior  high  students  in 
grades  seven  through  12. 

*  *  * 

MBS  IN  VOLUNTARY  BANKRUPTCY— Mutual  Broadcasting 
System,  nation’s  largest  radio  network,  has  gone  into  voluntary 
bankruptcy.  Network  handles  sales  and  programming  for  4.54  sta¬ 
tions  hut  does  not  own  any.  Affidavit  stated  that  net  sales  from  adver¬ 
tising  last  year  were  slightly  over  $3,000,000  and  that  if  Mutual  were 
permitted  to  continue  in  business  it  could  produce  a  higher  income 
at  same  fixed  overhead,  which  would  enable  it  to  work  out  payment 
j)lan  with  creditors.  Court  scheduled  July  13  for  meeting  with 
creditors. 

*  *  * 

MAGAZINE  ROUNDUP — August  issue  of  House  Beautiful  closed 
with  9.2%  (25,473  lines)  more  advertising  than  the  August.  ’.58 
issue  (23.324).  .  .  .  Hearst’s  Bride  &  Home  has  closed  fall  issue 
with  47-page  gain  over  same  issue  last  year.  .  .  .  May  was  67th 
consecutive  issue  of  Redbook  to  set  new  total  circulation  record  for 
individual  month.  May  issue’s  circulation  hit  2,746,000,  up  5.3*7 
over  May  ’58.  .  .  .  New  ad  rates  for  Reader's  Digest  for  ’W  high¬ 
light  these  points:  1)  Paid  circulation  rate  base  of  12,000,000  aver¬ 
age  per  issue,  is  highest  ever  set  by  any  publication;  2)  Benefit? 
inaugurated  year  ago — no  extra  charge  for  bleed  or  for  second 
color,  and  only  modest  premium  for  four  colors — are  maintained; 
3)  Four-color  pages  will  cost  11%  more  than  two-color  or  black  and 
white  pages;  and  4)  Effective  with  January,  ’60,  issue,  every  ad 
in  Western  Edition  will  appear  opposite,  or  adjacent  to,  editorial 
content. 

*  *  * 

MEDIA-SPONSORED  RESEARCH  HIT— Most  media-sponsored 
research  reports  are  rarely  read,  according  to  a  study  by  Marketing 
Reference  Bureau,  Inc.,  New  York.  Study  polled  44  advertising 
agency  executives.  Life  and  Look  magazines  headed  the  list  of  media 
“praised  for  research  efforts  intended  to  help  advertising  agencies. 
*  *  * 

TV  FEATURE  FILM  PATTERNS  REVEALED— Pattern  of 
usage  of  feature  films  on  TV  stations  throughout  U.S.  revealed  m 
new  study  by  NTA  International,  Inc.  Greatest  number  of  station? 
responding  to  survey  telecast  from  six  to  10  feature  films  a  week- 
Total  films  used,  however,  ranged  as  high  as  45  films  per  week. 
Greatest  number  of  stations  aired  features  from  10  to  20  hours  a 
week. 
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SPRINGFIELD’S  JOURNAL  &  REGISTER  BUILDING  —  Drawing  by  Franklin  McMahon,  noted  Illinois  artist 

SPRINPFIFI  n  <ll 

ILLINOIS  STATE  REGISTER 

These  two  historic  newspapers,  the  Illinois  State  Journal  and 
Illinois  State  Register,  give  commanding  coverage  of  the  state’s 
capital  market  — 100%  in  Sangamon  County  ( Springfield )  and 
61.6%  in  the  entire  11-county  trading  area. 

Both  newspapers  offer  the  added  impact  of  top-cpiality  R.O.P. 
color  —  black  and  one,  two,  or  three  colors,  brilliantly  reproduced 
by  the  Goss  Headline  Press. 

For  coverage  plus  color  plus  strong  merchandising  support  in 
Illinois’  capital  market,  advertise  in  the  Illinois  State  Journal  and 
Illinois  State  Register. 

“The  Rivg  of  Truth” 

COPLEY  NEWSPAPERS 

15  "Hometown"  Newspapers  covering  Springfield,  Illinois— Northern  Illinois— Greater  Los  Angeles — 
and  San  Diego,  California . . .  Served  by  the  COPLEY  Washington  Bureau  and  the  COPLEY  News  Service. 

REPRESENTED  NATIONALLY  BY  WEST-HOLLI  DAY  CO.,  INC. 
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Interns  and  Beginners  f— 

In  Same  Training  Class  |  Roy  H.  Copperud 


liiPilUKiii'iniiiiiiiiiiiiii'ii  EDITORIAL  WORKSHOP  iiiiiiiiiiiiiiiiiiiiiiiiiHiiiiiiiimiiiiiin 


Winston-Salem,  N.  C. 

The  Winston-Salem  Journal 
and  Sentinel  have  a  stepped-up 
summer  internship  program.  It 
involves  on-the-job  training  in 
the  news  department  for  six  col¬ 
lege  students. 

The  summer  interns  plus  three 
new  permanent  employees  who 
are  going  through  the  same  12- 
week  training  and  orientation 
program,  were  selected  after  a 
recruiting  effort  on  area  cam¬ 
puses. 

Eight  colleges  were  visited  by 
a  representative  of  the  Journal 
and  Sentinel.  Eighty-five  stu¬ 
dents  were  interviewed. 

The  Journal  and  Sentinel  be¬ 
gan  conducting  summer  training 
programs  several  years  ago,  but 
this  year’s  is  considerably  ex¬ 
panded.  For  the  first  time,  it 
includes  a  series  of  weekly  meet¬ 
ings  at  which  the  interns  and 
new  employees  will  be  acquaint¬ 
ed  with  all  phases  of  newspaper 
operations. 

Said  Publisher  James  A. 
Gray: 

“We  feel  that  our  training 
program  is  important  to  us,  to 
the  students  and  to  the  colleges 
they  attend. 

“It  is  important  to  us  because 
it  brings  into  our  organization 
young  people  of  the  highest  cali¬ 
ber  and  enables  us  to  determine, 
by  observing  their  work,  whether 
they  can  qualify  for  pennanent 
jobs.  At  the  same  time,  it  gives 
the  students  practical  experience 
and  helps  them  decide  whether 
they  want  to  enter  newspaper 
work  as  a  profession.  The  col¬ 
leges  benefit  through  the  actual 
experience  we  provide  for  their 
students.” 

Coordinator  for  the  intern¬ 
ship  program  is  Bob  Barnard, 
assistant  to  Executive  News  Edi¬ 
tor  James  B.  L.  Rush. 


The  interns  and  their  jobs:  J 
J.  D.  Alexander,  20,  of  Wins-  g 
ton-Salem,  a  rising  senior  at  g 
Wake  Forest  College,  reporter  = 
for  the  Journal.  g 

John  Alford,  20,  of  Fayette-  m 
ville,  N.  C.,  a  rising  senior  at  B 
Wake  Forest  College  who  will  g 
be  editor  next  year  of  the  col-  m 
lege  newspaper  —  Journal  re-  | 
porter.  g 

Jim  Mason,  22,  of  Bowling  B 
Green,  Ga.,  a  June  graduate  of  3 
Washington  and  Lee,  a  rejwrter  g 
for  the  Twin  City  Sentinel  un-  ■ 
til  he  leaves  next  March  for  B 
Army  duty.  g 

Bill  Loeffler,  20,  of  Arlington,  g 
Va.,  a  rising  senior  at  Washing-  g 
ton  and  Lee  University,  Journal  g 
sports  staff.  a 

Margaret  Haworth,  19,  of  = 
High  Point,  rising  junior  at  g 
Guilford  College,  editor  of  the  g 
college  newspaper,  reporter  in  g 
the  Women’s  Department.  g 

Don  Stowell,  19,  of  Jackson-  g 
ville,  Fla.,  rising  junior  at  B 
Davidson  College,  Journal  copy  g 
boy.  I 

The  three  new  permanent  em-  g 
ployees :  B 

Tom  Lambeth,  24,  Winston-  B 
Salem,  a  1957  graduate  of  the  g 
University  of  North  Carolina,  a 
Journal  copy  editor.  g 

Alice  Wingate,  22,  of  Char-  B 
lotte,  June  graduate  of  the  g 
Woman’s  College  of  the  Univer-  g 
sity  of  North  Carolina,  where  g 
she  was  managing  editor  of  the  B 
college  newspaper,  reporter  in  = 
the  Women’s  Department.  = 

Bob  Cole,  22,  a  June  graduate  B 
of  Marshall  College,  editor  of  g 
his  college  newspaper,  full-time  g 
worker  his  last  two  college  years  g 
on  the  sports  staff  of  the  Hunt-  g 
ington  (W.  Va.)  Herald-Dis-  g 
patch,  reporter  in  the  Sports  B 
Department.  B 


LOUIS  T.  klauder  and  associates 

CONSULTING  ENGINEERS 

specialists  in  the  design  of 
newspaper  and  similar  type  plants 


Stripped  for  Action 


Camden  Courier  Poet 
Philadelphia  Daily  Newt 
Passaic  Herald  Newt 
W.  B.  Saundert 


Trenton  Times 

Bristol  Daily  Courier 

New  Brunswick  Home  News 


PHIUDELPHIA  national  bank  building,  PHILADELPHIA  7,  Rittenhouse  6-9882 


Ellipsis  is  the  grammarian’s  word  for  omission  of  what  I 
is  readily  understood.  It  is  a  useful  device,  and  is  to  be  I 
encouraged,  short  of  ambiguity  or  misdirection.  It  may  i 
be  useful  to  consider  instances  in  which  ellipsis  is  and  1 
is  not  desirable.  1 

An  element  usually  may  be  profitably  omitted  from  I 
the  second  of  parallel  constructions  in  which  it  would  be  I 
repeated  in  the  same  position.  Often  such  constructions  1 
involve  numerical  comparisons.  In  the  examples,  the  1 
words  in  italics  would  be  better  left  out:  | 

“McDonald  said  189,344  members  are  on  furlough  and  i 
257,026  members  are  on  part-time  schedules.”  | 

“In  1958  there  were  21  days  of  100-plus  readings  and  | 
in  1953  there  were  20  days  of  100-degree  or  higher  \ 
weather."  Afraid  to  repeat  100-plus  readings,  the  writer 
strained  to  invent  a  variation,  but  might  have  saved  his 
effort  and  ended  on  20. 

“The  plant  is  capable  of  handling  650  tons  per  hour 
but  is  handling  only  500  tons  per  60  minutes.”  The  in¬ 
vention  of  60  minutes  as  a  substitute  for  hour  may  strike 
some  readers  as  ingenious,  but  it  will  strike  many  others, 
alas,  as  stupid. 

“The  college  has  enrolled  10  per  cent  more  fulltime 
students  this  year  than  were  registered  for  classes  at  the 
end  of  the  first  week  of  school  last  year.” 

The  words  that  may  be  omitted  need  not  be  a  repeti¬ 
tion  : 

“Mohammed  Reza  is  now  more  firmly  on  his  throne 
than  he  ever  had  been  since  he  became  shah.” 

Sometimes,  however,  it  will  not  do  to  fail  to  repeat 
verb-forms : 

I  “On  his  arrival,  he  Tvas  told  the  job  was  filled  and 
[  offered  $100  as  expense  money.”  This  should  read  was 
I  offered  to  complete  the  parallel  construction  with  was 
I  filled.  As  it  stands,  offered  may  be  taken,  for  the  moment, 

I  as  active  instead  of  passive. 

I  “The  spokesman  said  another  firm  has  or  is  about  to 
I  file  for  a  franchise.”  This  should  be  has  filed,  for  the 
I  missing  word  is  not  smoothly  supplied  by  the  reader. 

I  Careless  ellipsis  may  be  confusing  in  other  construc- 
I  tions:  “The  men  forced  the  singer  to  take  sleeping  pills 
I  after  they  stripped  and  photographed  her  in  the  nude.” 

I  When,  then,  was  nude? 

I  Another  form  of  ellipsis  is  recommended  in  relative 
I  clauses,  usually  those  starting  with  which,  who,  or  that. 

I  The  idea  has  sometimes  been  stated  in  this  way:  Cancel 
I  the  pronoun  (which,  who,  that)  plus  forms  of  the  verb 
I  to  be  (is,  are,  was,  were).  This  is  how  it  works: 

I  “There  is  a  difference  between  what  they  announce  j 
i  as  crop  yields  and  the  amount  [that  is]  available  to  j 
i  the  people.”  1 

1  “Work  is  under  way  on  an  ice  rink  [that  is]  scheduled  | 
I  to  open  next  month.”  ^  | 

g  “The  bridge  would  give  access  to  the  island,  [which  is]  j 
B  now  served  by  a  ferry.” 

B  “Members  of  the  Pioneer  Methodist  Church,  [which 
B  was]  built  in  1859,  will  celebrate  next  week.” 

I  “Elman,  [who  was]  an  amateur  musician  before  he 
g  escaped,  now  performs  professionally.” 

1  That  or  which  may  al.so  be  omitted  when  they  are  the 
B  subjects  of  other  verbs  than  forms  of  to  be:  “Sibelius 
B  was  stricken  with  a  brain  hemorrhage  at  the  villa  [which] 

B  he  built  near  Helsinki  53  years  before.” 
g  “Local  issues  were  responsible  for  the  clobbering 
a  [which]  the  Republicans  took  in  the  Maine  election.” 
a  Technically,  those  two  whiches  should  have  been  thats, 

=  anyway. 

EDITOR  SC  PUBLISHER  for  July  11,  1959 


f 


« 


1 


I 

m 


His  check — processed  1967  miles  away — includes  yesterday* s  overtime! 


Corporate  payrolls  are  kept  up  to  the  second 
when  a  company  has  a  Western  Union  Private 
Wire  System.  Here’s  how  it  works.  Basic  data, 
transmitted  in  seconds  and  fed  into  com¬ 
puters,  can  be  accurately  and  rapidly  translated 
into  data  for  checkwriting  equipment.  The 


entire  process  of  transmitting,  computing, 
and  producing  written  checks  takes  only  min¬ 
utes— even  over  distances  of  thousands  of  miles. 

This  is  just  one  example  of  the  many  complex 
business  activities  served  by  Western  Union’s 
Private  Wire  Systems. 


Telegraph  Services 
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PUBLIC  REL.\T10NS 


$500  a  Copy  Paid  Political  Ad 

Publicity  Kits  Bolster  Fund  Urged 

Two  co'pies  of  the  Philndelphia  O 

Retail  Ad  Promotions  Edition  were  sold  for  $500  each  On  Congress 

as  part  of  the  Variety  Club  of  C7 


Retail  promotions  planned  by 
the  Bureau  of  Advertising, 
ANPA,  are  providing  public  re¬ 
lations  firms  with  convenient 
pegs  to  which  to  tie  client  re¬ 
leases. 

So  far  this  summer,  for  in¬ 
stance,  seven  clients  of  Farley 
Manning  Associates,  New  York, 
have  furnished  newspapers  with 
copy  in  publicity  kits  written 
around  BOA  advertising  promo¬ 
tions,  and  expect  this  Fall  to 
join  in  the  major  drive  on  gro¬ 
cery  products. 

The  Gorham  Company,  Provi¬ 
dence,  R.  I.,  one  client  of  this 
firm,  supplied  both  mats  and 
new’s  stories  “in  co-ordination 
with  the  Family  Gifts  Promo¬ 
tion.”  In  one  pocket  kit  were 
four  ad  mats  for  jeweler  use  to 
promote  gifts  for  brides  and 
three  news  stories  with  photos. 
In  the  other  side,  under  “Gifts 
for  Graduating  Seniors,”  one  ad 
mat  and  two  stories  with  pic¬ 
tures  were  inserted. 

6  for  Outdoor  Living 

Six  clients  participated  in  the 
subsequent  “Outdoor  Living” 
promotion.  They  were  the  Paper 
Cup  &  Container  Institute; 
Paper  Plate  Association;  Paper 
Napkin  Association;  Alabama 
Peanut  Producers  Association ; 
the  Warner-Lambert  Fizzies  Di¬ 
vision;  and  the  Melville  Shoe 
Corporation. 

This  legend  was  printed  on 
the  kit  cover:  “The  enclosed  edi¬ 
torial  material  is  submitted  for 
use  in  the  coming  weeks.  The 
idea  was  suggested  by  the 
ANPA  current  Outdoor  Living 
Promotions.  If  you  would  like 
more  stories  of  this  kind,  please 
return  postcard.” 

Farley  Manning,  senior  part¬ 
ner,  said  this  latter  kit  had  not 
been  in  the  hands  of  newspapers 
long  enough  to  judge  whether 
the  material  was  generally  ac¬ 
ceptable.  It  was  sent  to  women’s 
page  editors.  Because  it  included 
ad  mats  the  Gorham  folio  was 
addressed  to  newspaper  retail 
advertising  managers.  The  re¬ 
sponse  was  described  as  “grati¬ 
fying.” 

The  Upjohn  Company,  a  major 
client,  for  which  generally  re¬ 
leases  of  a  scientific  nature  are 
sent  to  science  editors,  will  join 
in  the  kit  on  gn*ocery  products 
with  its  vitamin  line,  as  will  the 
National  Sugar  Refining  Com¬ 
pany. 


The  BOA  has  notified  national 
advertisers  and  their  PR  rep¬ 
resentatives  regarding  various 
promotions  in  the  belief  that 
from  such  sources  may  come 
valuable  ideas  w'hich  would  prove 
helpful  to  participating  new's- 
papers.  In  the  case  of  Farley 
Manning  Associates,  and  in  one 
other  case,  a  list  of  participating 
newspapers  was  supplied. 

The  BOA  stated  that  not  many 
PR  firms  had  so  far  tied  up 
with  promotions.  Two,  besides 
FM&A,  were  Sumner  Rider  & 
Associates  and  Ralf  Shockey  & 
Associates,  both  New  York. 

A  list  of  400  participating 
newspapers  w'as  supplied  to 
Sumner  Rider  &  Associates 
which  devoted  its  regular 
monthly  clip  sheet,  “Home  Plan¬ 
ning”  last  March  to  the  BOA’s 
home  improvement  promotion. 
“Home  Planning”  is  regularly 
mailed  to  3,000  newspapers,  of 
which  1,000  are  dailies.  John 
Baer  of  this  firm  said  that  the 
fact  that  the  BOA  was  sponsor¬ 
ing  the  pi’omotion  was  merchan¬ 
dised  to  the  clients  involved, 
members  of  building  products  as¬ 
sociations,  representing  roofing, 
insulation  and  w’ood  working 
firms. 

“We  got  better  than  usual 
usage  of  our  editorial  material 
as  a  result  of  the  BOA  tie-up,” 
Mr.  Baer  said,  adding  that  regu¬ 
lar  usage  is  of  “high  volume.” 
Requests  for  special  pictures 
came  from  the  Boston  Herald, 
Christian  Science  Monitor,  Fort 
Worth  Star-Telegram,  Indian¬ 
apolis  Times,  and  Honolulu  Star- 
Bulletin. 

Farley  Manning  Associates 
obsei-ved  its  fifth  anniversary  in 
business  July  1,  with  the  an¬ 
nouncement  of  a  merger  with 
Stevens  &  Associates,  Los  An¬ 
geles.  The  New  York  office  will 
keep  its  present  name,  but  in 
Los  Angeles  the  firm  is  now 
known  as  Stevens,  Manning  & 
Associates. 


Industry  Profit 

Washington 
The  printing  and  publishing 
industries  rank  12th  out  of  20 
major  industries,  based  on  pro¬ 
fits  after  taxes,  according  to 
final  figures  for  1958  collected 
by  the  U.  S.  Department  of 
Commerce.  Profit  after  taxes 
stood  at  3.7  percent  of  sales.  In 
1957  the  figui'e  was  3.1  percent. 


Philadelphia  and  the  Inquirer’s 
Old  Newsboy’s  Day  for  the  bene¬ 
fit  of  the  Camp  for  Handicapped 
Children. 

More  than  2,000  volunteers 
from  all  walks  of  life,  dressed 
in  gold  newsboy’s  aprons  and 
top  hats,  sold  the  special  edition 
of  the  Inquirer  ^r  anything 
the  buyer  cared  to  contribute. 

The  second  of  the  annual  Old 
Newsboy’s  Days  began  with  a 
45-minute  parade  through  the 
heart  of  town  in  which  2,500 
participated. 

When  Does  Plant 
Need  PR  Dept.? 

Columbus 
If  the  man  on  the  street  thinks 
the  local  factory  is  trying  to  run 
the  town,  is  not  paying  enough 
wages,  has  unfair  employment 
practices,  and  is  unwilling  to 
cooperate  in  community  proj¬ 
ects,  then  that  factory  needs  a 
press  relations  department  “and 
it  has  its  work  cut  out  for  it.” 

That’s  the  advice  of  W.  E. 
Beeler,  publisher,  Chillicothe 
(Ohio)  Gazette,  who  spoke  at  a 
recent  meeting  of  the  Ohio 
Paper  Industry  Community  Re¬ 
lations  Committee  here. 

“Tell  your  story  a  little  at  a 
time  to  all  the  people  in  your 
community,”  Mr.  Beeler  advised. 
“What  they  think  is  true  can 
make  or  break  you.  They  want 
to  be  your  friends.  Help  them  in 
their  thinking  by  keeping  every¬ 
one  fully  informed  on  what  you 
think  and  plan  to  do.” 

Mr.  Beeler  said  that  if  a  local 
newspaper  has  refused  publica¬ 
tion  of  a  sizable  percentage  of 
releases  from  a  plant’s  press 
relations  department,  “it  is  time 
to  check  your  staff  . .  “Blame 
the  press  relations  man  if  he 
doesn’t  keep  the  public  infonned, 
but  blame  your  management  if 
the  press  relations  department  is 
not  kept  infonned,”  Mr.  Beeler 
said. 

Horace  G.  Belcher 

Warwick,  R.  I. 

Horace  Greeley  Belcher,  86,  a 
reporter  for  the  Providence 
Journal-Bulletin  prior  to  the 
turn  of  the  century  and  for  the 
Providence  Tribune  for  36  years 
before  it  was  discontinued,  died 
June  29.  He  established  one  of 
the  first  automobile  sections  in 
a  New  England  newspaper. 
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Creation  of  “mass-based,  long- 
range  and  (in  part)  tax-sup- 
ported  national  party  financing” 
is  one  of  nine  political  reforms 
advocated  by  Stephen  K.  Bailey, 
professor  of  Public  Affairs  at 
Princeton  University. 

He  has  proposed  that  the  post¬ 
age  franking  privilege  and  a 
block  of  network  television  time, 
radio  time  and  newspaper  adver¬ 
tising  space  be  given  to  each  na¬ 
tional  committee  before  each  na¬ 
tional  election,  to  be  financed  by 
congressional  appropriations. 

Prof.  Bailey’s  suggestions 
were  made  in  a  report  released 
by  the  Ford-financed  Fund  for 
the  Republic. 

“Important  as  it  is  to  con¬ 
tinue  the  Advertising  Council- 
American  Heritage  Foundation 
campaign  for  mass  financial  sup¬ 
port  of  our  major  parties,”  he 
w’rote,  “the  experience  of  the 
1958  campaign  indicates  that 
the  state  and  local  party  or¬ 
ganizations  benefited  from  the 
national  advertising  far  more 
than  the  national  committees. 
The  money  that  was  collected 
locally  rarely  found  its  way  to 
Washington.” 

A  footnote  recalled  that  this 
mentioned  activity  stemmed 
from  a  proposal  made  by  Philip 
Graham,  publisher  of  the  Wash¬ 
ington  (D.  C.)  Post  and  Times- 
Herald,  of  “Don’t  Pass  the 
Buck!  Give  a  Buck!” 

• 

Phone  Direelory 
Especially  for  Press 

Chicago 

The  fifth  edition  of  a  special 
directory  for  use  by  working 
newsmen  is  now  being  distribu¬ 
ted  in  the  Chicago  area  by 
Illinois  Bell’s  Public  Relations 
Department.  The  handy,  pocket- 
sized  “Frequently  Us^  Tele¬ 
phone  Numbers”  directory  con¬ 
tains  listings  of  phone  numbers 
often  called  by  newsmen. 

The  new  edition  is  a  much- 
improved  version  of  the  original, 
published  in  1954.  In  the  46 
pages  of  the  first  directory  w’ere 
some  2,000  listings.  The  new  edi¬ 
tion  contains  more  than  2,500 
listings  in  its  86  pages. 

More  than  1,000  of  these  di¬ 
rectories  are  being  given  to 
newsmen  working  for  metropoli¬ 
tan,  neighborhood  and  suburban 
papers,  news  services,  news 
magazines  and  radio  and  TV 
stations. 

•UBLISHER  for  July  11,  1959 


32 


American 


White  Owl,  through  Young  &  Rubicam,  is  buying 
PLEASURE  raised  to  the  19,312,000  th*  power  in 


second  only  to  Church  . . .  on  Sunday 


SELLS  THE  MOST  •  FOR  THE  LEAST  •  WHERE  THE  MOST  IS  SOLD 


'Primary  Ri‘ad«‘r«,  Daniel  Starch  1959  Consumer  Magazine  Report 


PRESS  AWARDS 

State  Fair 
Photo  Prizes 
Total  $900 


Daniel  M.  Bennan,  Washington  established  with  a  contribution 
College,  Chestertown,  Md.;  of  $2,500  from  the  Frank  E. 
Charles  Ulick  de  Burgh  Daly,  Gannett  Foundation  forwarded 
White  Plains  (N.  Y.)  Reporter  by  Paul  Miller,  president  of 
Dispatch;  Harry  W.  Ernst,  Gannett  Newspapers. 
Charleston  (W.  Va.)  Gazette;  The  contribution  increases  to 
Michael  J.  Maloney  Jr.,  Cincin-  12  the  number  of  $2,500  jour- 
nati  (Ohio)  Enquirer;  Charles  nalism  scholarships  awarded. 


cp'  ■  1  I*ale  Story,  Southern  Methodist 

1  OTal  University,  Dallas,  Tex. 

*  *  • 

Photographers  seiwing  daily  ^  INNING  PICTURE.S 

newspapers,  wire  seiwices  and  Winners  in  the  1959  Penn- 
telexision  stations  in  the  state  sylvania  AP  Newsphoto  Contest 

"'ci'e  announced  recently.  The 
mg  *900  in  ^-ards  in  the  New  number  of  entries  —  more  than 
lork  State  Fairs  9th  Annual  7nn  _  vmpIioH  a  liiaVi 


lAPA  scholarships  go  to 
North  American  journalism  stu¬ 
dents  for  a  year  of  study  in 


Arizona  Daily 
Organizers 
Offer  Stoek 


Phoenix,  Ariz. 
Sale  of  300,000  shares  of  6 


^Xnhi”e-da?Srte*^^^^  the  American  Trucking  Associa-  stoX^nf ‘^“profit-sharing  and 

j-ne  nine  uay  ataie  r  ail  opens  tures  in  three  circulation  divi-  tions,  national  federation  of  the  i _ _  _ _ ,.„i„„ 


Latin  America  and  to  Latin  percent  cumulative  preferred 
Americans  to  study  for  one  year  stock  and  240,000  shares  of  com- 
in  the  United  States  or  Canada,  nion  stock  in  Arizona  Newspa- 
*  ♦  •  pers,  Inc.,  which  plans  to  start 

SAFETY  PERIOD  a  new  daily  morning  newspaper 

,,  .I.!  here,  has  begun  statewide, 

reached  a  record  high  For  the  fifth  consecutive  year,  cumulat  ive  preferred 


ine  nine-aay  stare  rail- opens  tures  in  three  circulation  divi-  tions,  national  federation  of  the  ,  vnlnp  of  S5  tier 

'"in^ird^tTon  1  1  •  organize  tinicking  industry,  is  ^he  common  sharers  ac^u- 

In  addition  to  an  increase  in  First-place  winners  were:  sponsoring  a  competition  to  ,,  .  ^  120  noo  sharps 

prize  money,  the  contest  this  Spot  News  —  Gene  Orlando,  recognize  the  contribution  made  the  other  12o’oOO  shares 

year  will  feature  the  Governor’s  Pottstown  Mercury;  Joseph  to  the  general  welfare  of  the  are  beine  issued  in  escrow  to  the 
Trophy  for  the  news  photo  Comstock,  Erie  Times-News;  nation  through  the  highway  .  ,  jjrpotors  and  are 

judged  “best  of  the  year.”  .Also  Sonnee  Gottlieb,  Philadelphia  newspapers  and  their  writers.  oc  „«rits  ner  share 

new  this  year  is  the  opening  Bulletin.  safety  campaigns  waged  by  P* is 

of  the  contest  to  the  TV  camera-  Sports  —  R.  G.  MacLeod,  This  year  the  competition  m  con  pnn  mit  nf  which  m-o- 
men  and  wire  service  photogra-  Strmidsburg  Record;  Walter  T.  extends  from  May  24  to  Sept.  ^  ’«onR  non  will  «rn  for 

phers.  In  the  past  it  has  been  Chernokal,  Chester  Times;  13^  inclusive.  A  total  of  $2,700  undei-writine  discounts  and  corn- 

restricted  to  daily  newspaper  Frank  Montone,  P/ii7odc(p/iio  dn  prize  money  is  to  be  awarded  infvincr  a  net  of  Sl- 

photographers  only.  Bulletin.  to  newspaper  and  wire  service  224  OOO  to  the  company  to  start 

Prizes  will  be  offered  for  Features  -  Harrison  M.  Hen-  writers.  Entries  will  be  judged  th^neLpaper 
photos  best  illustrating  “Oppor-  ritzy,  Hazleton  Standard  Senti-  in  three  separate  categories —  "  ^  ‘  . 

tunities  in  the  Empire  State,”  in  Merle  Agnello,  Johnstown  series  of  stories,  single  stories  Capitalization,  as  set  lortn  in 

any  one  of  six  areas  of  activitv:  Tribune-Democrat;  Sonnee  Gott-  and  single  editorials.  papers  mcorjwi'ating  the  hrm, 

farming,  living,  manufacturing,  lieb,  Philadelphia  Bulletin.  , 


trading,  vacationing  or  working. 

Awards  in  each  of  the  four 
categories  will  he:  first  place. 


Capitalization,  as  set  forth  in 
papers  incorporating  the  firm, 
which  were  filed  May  27,  1959, 
is  $5,500,000. 


KING  FELLOA^  S 

Studying  at  the  University 


ijkto-’.  ^  1  1  .s  ‘  t  OlUUVlllU  Ut  lliC  CJIllACiail.V 

^nr^’  ,  $  ,  an  lid,  Colorado  this  Summer  under 


Latimer  Receives 
Public  Service  Award 

Columbia,  S.  C. 


Issued  in  Escrow 

The  stock  being  issued  in  es¬ 
crow  to  incorporators,  directors 


r.1,  1.  -  A  A  uu  4.  r  Fellowships  are:  g  l.  Latimer  Jr.,  editor  and  and  officers  may  not  be  removed 

The  photo  judpd  best  of  the  Mrs.  Mona  Atteberry,  KCOL,  publisher  of  the  State  has  re-  from  escrow  until  the  newspa- 
year  will  be  selected  from  the  Fort  Collins;  James  D.  Corriell,  Reived  the  Distinguish^  Public  per  has  been  operating  in  the 
first  place  winners  in  the  four  Boulder  Camera;  Mrs.  Marge  Service  Award  for  South  Caro-  black  for  one  year,  according 
competition  categories.  Easton,  Littleton  Independent;  ^  ^  to  the  prospectus. 

Photoglyphs  —  to  be  eligible  Robert  Gamzey,  Intermountain  Mr.  Latimer  is  the  second  edi-  The  persons  to  whom  this 

—  must  have  been  reproduced  Jewmh  News;  John  S.  Gilmore,  State  to  receive  the  stock  is  being  issued  and  the 

televised  ’"New  York  State  formerly  Nucla  Fonan;  William  pj^que,  which  has  been  presented  par  value  of  the  common  stock 

op  ^  annually  by  the  American  Le-  being  issued  to  them  are: 

Julv  31  Carl  C.  Coleman,  KLZ,  Den-  gipp  Department  since  1927.  The  Clinton  D.  McKinnon,  presi- 

J  ‘  .  ,  ♦  *  *  late  Capt.  William  E.  Gonzales  (jgpt  of  Arizona  Broadcasting 

>"f°™^tion  about  KF^npoc  i„nrF  won  it  in  1932.  Co.,  Tucson  (KVOA-TV),  $25, 

wiit^  ^  i  readers  judge  Latimer’s  nomination  000;  Richard  F.  Harless,  Phoe 

■pVintn  Pn  xT®^’  Longview  News  and  Journal  it  was  pointed  out  that  “as  edi-  nix,  former  Arizona  congress 

g.  .  p,  three  first-place  prizes  in  tor  he  always  has  taken  the  man,  $25,000;  Robert  Morrison 

FnvpttA  '«V  •  '^7  Q  ®  the  Texas  Press  Association  progressive  outlook  and  has  Tucson,  former  attorney  gen 

New  Y  k  *®®  ’  y*'3cuse  2,  competition — for  editorial  writ-  vigorously  promoted  confidence  eral,  $25,000;  J.  0.  Grimes 

■  ing,  news  writing  and  appear-  in  and  enthusiasm  for  South  Tempe,  educator  and  legislator 

*  *  *  ance,  in  the  No.  1  division.  Carolina’s  abilities  and  re-  $1,250;  Merle  W.  Moore,  Phoc- 

CONGRESS  FELLOV^  S  The  Borger  News-Herald  won  soui'ces.”  nix,  certified  public  accountant, 


THE  READERS  JUDGE 


CONGRESS  FELLO\I  S 
The  American  Political 


TLo  A  T*  Vi.-  1  the  general  excellence  citation  ^  $1,250;  William  P.  Garrity, 

Q  I  A  •  ’*1  this  division.  Other  division  Phoenix,  principal  of  Loma 

L  addttirar  newsmln  Kerrville  Scroll  for  Krebs  Linda  School,  $1,250;  Ken  E. 

T»r>m-;/.Qi  4.  ♦  +  1  4  Times  and  Arlington  Journal.  Porter,  Phoenix,  business  con- 

in  fbp  iQ'iq  iQRn^  °  ^  Judging  was  done  by  panels  Johnstown,  Pa.  sultant,  $1,250;  and  Paul  Jones 

congressional  of  “typical”  readers.  Walter  W.  Krebs,  p^resident-  phoenix,  motorcar  dealer,  $1,- 

fellowship  program,  the  addi-  *  *  *  editor  of  the  Tribune-Democrat,  250 

tions  resulting  from  a  further  4.  cr-urki  aucuyd  was  presented  a  scroll  in  recog- 

grant  from  Ford  Foundation  ».  >  .  nition  of  his  family’s  volunteer  • 

and  withdrawal  of  one  of  those  The  Inter  American  Press  As-  service  to  Memorial  Hospital,  i\f  ja-M  a  Uav 

in  the  group  named  in  April  to  sociation  Scholarship  Fund  has  totaling  52  years  by  his  father,  ■■  ^ 

receive  fellowships.  announced  the  establishment  of  the  late  Fred  Krebs;  21  years  Harrisburg,  P®- 


Times  and  Arlington  Journal. 
Judging  was  done  by  panels 


GANNETT  SCJIOLARSHIP 


Each  will  spend  nine  months  a  journalism  scholarship  in  each  by  his  mother,  the  late  The  Patriot  (a.m.)  failed  to 

on  Capitol  Hill,  receiving  $4,500  h^nor  of  Frank  E.  Gannett,  Mrs.  Margaret  W.  Krebs,  and  publish  July  2,  but  resumed  jto 

plus  traveling  expenses,  and  founder  of  the  Gannett  Newspa-  Publisher  Krebs.  The  publisher  regular  schedule  July  3,  witn 

working  in  legislators  offices  or  pers.  was  cited  for  his  direction  of  pressmen  working  “under  pro* 

with  committees  without  further  Robert  U.  Brown,  president  fund-raising  which  financed  the  test  pending  a  decision”  on  W 
stipend.  Added  to  the  list  of  of  the  lAPA’s  Scholarship  hospital’s  greatest  single  expan-  issue  in  arbitration.  The  dispute 
10  previously  announced  are:  Fund,  said  the  scholarship  was  sion.  involves  the  manning  clause. 
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14,500  SMITHS 


6600  BROWNS 


4900  JONESES 


are  among  the  1,625,000  share  owners  of  A.T.  St  T.  They  are  men  and 
women  in  all  walks  of  life  in  22,000  communities  throughout  the  land 


When  the  postmen  of  this 
country  set  forth  with  mail  for  the 
owners  of  the  American  Telephone 
and  Telegraph  Company  they  visit  a 
tremendous  number  of  homes.  The 
quarterly  dividend,  for  instance,  is 
delivered  to  more  than  1,625,000 
share  owners. 

Dividends  are  important  to  the 
Smiths  and  the  Browns  and  the 
Joneses  and  all  the  other  A.T.  &  T. 
share  owners.  They  are  important  to 
telephone  users  too. 

Without  dividends  on  stock  and 
interest  on  bonds  there  would  be  no 
investors.  And  without  investors 
there  would  be  no  telephone  service 
as  you  know  it  today.  The  money 
they  entrust  to  us  goes  into  more  and 
better  service  for  you. 

The  distribution  of  the  A.T.  &  T. 
dividend  to  so  many  people  in  22,000 
communities  is  in  itself  a  factor  in 
the  over  all  economy  of  the  country. 
Yet  the  total,  though  considerable, 
is  small  compared  to  other  sums  that 
flow  out  from  the  business. 

Last  year,  for  example,  the  Bell 
System  paid  more  than  twice  as 
much  in  taxes  as  it  paid  A.T.  &  T. 
share  owners  in  dividends.  It  thus 
provided  nearly  a  billion  and  a  half 
dollars  for  the  support  of  city,  state 
and  federal  governments. 

Wages,  of  course,  are  the  biggest 
item.  In  the  Bell  System  they  are 
billions  of  dollars  more  than  the 
entire  net  income  of  the  business.  In 


THE  POSTMAN  RINGS  1,625,000  TIMES  with  A.T. &T.  dividend  checks.  Women  are 
the  largest  group  of  share  owners  and  own  the  most  stock. ...  In  addition  to  direct  owners 
of  A.T.&T.  securities,  millions  of  other  people  have  an  important  interest  through  the  hold¬ 
ings  of  their  insurance  companies,  pension  funds,  mutual  funds,  unions,  savings  banks,  etc. 


1958  Bell  System  wages  totaled  over 
$3,700,000,000 . . .  the  nation’s  largest 
business  payroll. 

Thousands  of  other  jobs  in  other 
companies  were  made  possible  by 
our  large  purchases  from  outside 
sources. 

Last  year  the  Bell  System’s  manu¬ 
facturing  and  supply  unit,  the 
Western  Electric  Company,  bought 
from  more  than  30,000  firms  through¬ 
out  the  country.  Nine  out  of  ten 
were  small  businesses,  each  with 
fewer  than  500  employees.  Tbis  year 
again  we  expect  to  buy  over  a  billion 


dollars  worth  of  raw  materials,  parts 
and  services  from  other  companies. 

It  is  natural  and  logical  to  expect 
big  figures  in  a  business  that  ser\'cs 
more  than  55,000,000  telephones  and 
handles  over  200,000,000  calls  a  day. 

The  important  thing  is  to  relate 
the  size  of  the  figures  to  the  size  of 
the  need  and  the  job.  And  to  realize 
how  the  very  size  of  the  business  con¬ 
tributes  to  the  prosperity  of  millions 
of  people  and  the  economy  of  the 
whole  country. 

It  is  an  example  of  free  enterprise 
at  work  for  the  good  of  all. 


30  YEARS  ON  WHEELS 


Auto  Editor  Writes 
As  ‘Mr,  Motorist’ 


By  George  A.  Brandenburg 


Chicago 

During  the  30  years  that  Hal 
Foust  has  been  automobile  edi¬ 
tor  of  the  Chicago  Tribune  he 
has  covered  more  than  a  million 
miles  of  road  and  has  estab¬ 
lished  himself  as  “Mr.  Motor¬ 
ist”  in  the  minds  of  Tribune 
readers. 

Mr.  Foust,  whose  reportorial 
background  includes  police  re¬ 
porting  in  Houston,  Texas,  and 
war  correspondent  in  Europe 
during  World  War  II,  goes  about 
his  job  as  “the  man  behind  the 
wheel.”  In  so  doing  he  is  carry¬ 
ing  out  the  commission  given  him 
by  the  late  Col.  Robert  R.  Mc¬ 
Cormick  to  “enhance  the  pleas¬ 
ure  and  utility  of  car  owner¬ 
ship.” 

Writes  as  a  Car  Owner 

“I  write  from  the  standpoint 
of  the  automobile  customer  and 
not  the  automobile  salesman,” 
Mr.  Foust  explained.  “I  try  to 
get  over  the  viewpoint  of  the 
guy  who  has  bought  a  car,  not 
the  guy  who  wants  to  sell  one. 
Such  an  approach  is  diametric¬ 
ally  opposite  to  most  auto  edit¬ 
ing.  If  not  opposite,  it  is  cer¬ 
tainly  different.” 

Hal  Foust  is  a  traveling  auto¬ 
mobile  editor,  who  besides  writ¬ 
ing  about  safe  driving  and  bet¬ 
ter  highways,  takes  about  30 
overnight  trips  and  four  major 
trips  of  over  a  week  each  dur¬ 
ing  a  year. 

What  would  be  an  overnight 
or  weekend  trip  for  a  motorist 
takes  Hal  about  three  days  as 
an  assignment,  plus  whatever 
“boning  up”  is  required  as  to 
historical  background  and  geo¬ 
graphic  location.  Besides,  he 
also  makes  a  point  to  learn 
about  wild  life  in  the  region 
covered,  including  birds,  flowers 
and  trees  indigenous  to  that 
area.  He  writes  about  his  trav¬ 
els  with  an  experienced  eye  and 
makes  the  reader  want  to  take 
the  same  trip  and  “see  for  him¬ 
self.” 

Ribbed  by  Associates 

Returning  from  an  assign¬ 
ment,  Hal  is  often  ribbed  by  his 
associates  in  the  city  room  about, 
“How  was  the  vacation  trip  to 
Michigan?”  He  covers  about 
40,000  miles  a  year  in  the  dis¬ 
charge  of  his  writing  assign¬ 
ments,  which  are  a  combination 


of  the  natural  sciences  and  good 
sharp  comment  as  to  the  con¬ 
dition  of  highways,  the  where¬ 
abouts  of  speed  traps,  and  the 
best  places  to  eat.  All  of  his 
traveling  is  done  on  an  expense 
account,  but  he  and  his  wife 
travel  as  ordinary  motorists  and 
avoid  the  expensive  spots. 

Nearly  every  year,  Mr.  Foust 
tours  from  coast  to  coast  to 
observe  street  and  highway  im¬ 
provements,  and  to  report  on 
those  worthy  of  adoption  in  Chi¬ 
cago  and  Illinois.  A  Tribune 
editorial  evaluation  of  his  “30 
years  on  wheels”  noted  that: 

“In  the  discharge  of  his  en¬ 
viable  assignment,  Mr.  Foust  has 
explored  the  ways  to  vacation 
spots  in  every  direction,  as  far 
away  as  Mexico  and  Canada,  as 
close  as  the  Illinois  state  parks. 
He  has  provided  the  ammunition 
for  many  a  campaign  in  behalf 
of  motorists  .  .  . 

Urged  Safer  Roads 

“Tribune  stories  in  the  ’20s, 
telling  of  stop-and-go  driving 
while  the  radiator  boiled  and 
tempers  wore  thin  on  the  two- 
lane  highways  radiating  out 
from  Chicago,  helped  the  legis¬ 
lature  see  the  need  for  wider 
roads  and  more  frequent  grade 
sepai’ations  .  .  . 

“In  1937,  Mr.  Foust  trailed 
members  of  the  legislature  and 
Gov.  Henry  Horner,  to  show  that 
they  also  exceeded  the  outmoded 
45  miles  per  hour  speed  limit  on 
the  open  road.  His  stories  helped 
change  a  law  too  often  used  to 
shake  down  motorists  driving 
safely  at  more  than  45.  Also  in 
the  ’30s,  Mr.  Foust  helped  ex¬ 
pose  a  ticket  fixing  scandal  as 
great  as  the  current  one  .  .  . 
We  hope  that  he  has  a  million 
miles  more  ahead  of  him.” 

Hal  is  a  confirmed  road  rider 
who  enjoys  the  days  and  weeks 
on  the  open  road.  He  recognizes 
that  more  than  ever  the  auto¬ 
mobile  is  very  much  a  part  of 
the  average  American  family. 

A  Family  Habit 

“Before  television,  family  life 
centered  around  the  automobile,” 
he  recalled.  “In  those  days  peo¬ 
ple  looked  forward  to  a  Sunday 
ride  in  the  country  just  to  catch 
the  breeze.  Driving  for  pleasure 
is  still  America’s  leading  form 
of  entertainment.  And  to  old- 


Hal  Foust 


sters  who  may  think  driving  for 
pleasure  is  hazardous  or  ju«t 
plain  .stupid,  let  me  say,  don’t 
forget  there  is  a  younger  gen¬ 
eration  coming  along  that  is 
crazy  mad  about  autos.” 

While  no  authority  on  wild 
flowers,  trees  and  bird  life,  Hal 
recalls  that  he  had  an  early 
indoctrination  from  his  Aunt 
Hattie  in  North  Judson,  Ind. 

As  school  boys,  Hal  and  his 
older  brother,  Chester,  who  later 
gained  recognition  as  an  adver¬ 
tising  agency  executive  in  Chi¬ 
cago,  spent  their  summer  vaca¬ 
tions  with  Aunt  Hattie. 

“She  knew  her  mushrooms, 
flowers  and  birds,”  said  Mr. 

Foust,  “and  gave  me  my  first 
lessons  about  sex  as  pi-acticed 
by  the  bii’ds  and  bees.  Today  in 
Noi'th  Judson  there  is  a  spiaice 

tree  in  front  of  the  public  li-  attitude  of  the  guy  behind  the 
brary,  dedicated  to  the  memory  wheel  is  as  important  as  the 
of  our  Aunt  Hattie  as  the  town’s  condition  of  his  car,  as  far  as 
leading  naturalist.”  safe  driving  is  concerned,”  he 

explained.  “It’s  the  difference 
Brother  a  Newspaperman  between  being  drunk  and  sober. 

Hal  pointed  out  that  his  broth-  A  safe  driver  is  courteous,  con- 
er,  Chet,  started  out  as  a  news-  siderate  and  unselfish  in  his 
paperman,  serving  first  as  yacht-  driving  manners.  But  in  racing, 
ing  editor  and  later  as  sports  >t’9  the  bully  who  crowds  out 
editor  of  the  old  Chicago  Rec-  his  fellow  drivers  on  the  road 
ord.  During  the  first  World  War,  to  win.  The  bully,  as  a  race  ; 
Chester  Foust  was  a  commis-  driver,  is  glorified.  He  picks  up  f 
sioned  officer  in  charge  of  sports  the  money,  gets  the  big  head-  i 
activities  for  the  sailors  at  Great  lines,  and  is  emulated  by  juve-  [ 
Lakes  Naval  Training  Station,  ^^’l®  drivers.” 

Chet  Foust  also  found  time  dur-  During  World  War  II,  Mr. 
ing  the  war  to  come  into  Chi-  Foust  was  with  the  American  . 
cago  to  do  a  regular  stint  as  a  airborne  force  when  it  crossed  ^ 
rewriteman  for  the  Tribune  the  Rhine  with  a  British  para- 
while  he  continued  to  direct  chute  division  ahead  of  General 
sports  promotions  at  Great  Montgomery’s  British  2nd  Aimy. 
Lakes.  He  was  in  Czechoslovakia,  cover- 

Hal  Foust  holds  an  honorary  l^st  fighting  in  Europe, 

diploma  from  Lake  View  High  when  the  armistice  was  an-  . 
School  in  Chicago,  after  enli.st-  Hounced.  He  later  covered  the  j 
ing  in  the  Aimy  in  April,  1917,  American  occupation  in  Ger- 
a  few  weeks  before  his  17th  i«any  and  was  awarded  the  Ed-  i 
birthday.  After  the  war,  he  be-  ward  Scott  Bwk  prize  for  for-  ! 
came  a  journalistic  nomad,  coverage  in  1945  and  again  [ 

w'orking  for  the  old  Sotdh  Bend  la  1947.  He  again  went  overseas  ; 
(Ind.)  News  Times,  City  News  spend  six  months  in  Korea  j 
Bureau  of  Chicago,  El  Paso  aad  Japan  with  American  com-  : 
(Tex.)  Herald,  Joliet  (Ill.)  Her-  bat  forces. 
ald-News,  Springfield  (Ill.)  • 

State  Journal,  Prescott  (Ariz.) 

Journal  Miner,  San  Antonio  NEA  Group  Plans 
(Tex.)  Evening  News  and  Hous-  VigR  f©  Hawaii 
ton  (Tex.)  Press.  -  1 


After  serving  as  a  police  re- 
poi'ter  for  the  Houston  Pre.ss, 
he  joined  the  Tribune  as  a  gen¬ 
eral  assignment  reporter,  with 
the  nickname  “Tex,”  because  of 
the  Texas  sombrero  he  wore  un¬ 
til  he  could  afford  another  hat. 

He  became  automobile  editor 
in  July,  1929,  and  since  then 
has  covered  the  annual  Indian¬ 
apolis  Speedway  races,  even 


Washington 
About  60  editors  of  weekly 
and  small  town  daily  news¬ 
papers  wdll  make  a  16-day  study 
trip  to  the  50th  state  in  August, 
hoping  to  be  in  Hawaii  for 
“Admission  Day.” 

The  National  Editorial  Asso¬ 
ciation  said  that  Walter  Kane, 
publisher  of  the  Bakersfield 
(Calif.)  Californian,  will  head 
the  group  of  newsmen  which 


though  he  writes  derogatory  ar-  will  fly  from  San  Francisco 
tides  about  auto  racing  the  rest  August  13. 
of  the  year,  from  the  stand-  Edgar  S.  Bayol,  NEA  execu- 
point  of  safe  driving.  vicepresident,  will  accom- 

“All  safety  experts  agi-ee  the  pany  the  party. 
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Among  the  costs  you  pay  for  travel  and  transporta¬ 
tion  on  the  Nation’s  railroads  is  a  hidden  charge  of 
$500,000,000  for  which  you  get  nothing. 

This  is  the  cost  of  work  paid  for  but  not  performed  or  not 
needed.  This  is  what  is  known  as  Featherbedding. 

Featherbedding  arises  from  old  and  useless  work  rules 
which  restrict  the  advancement  of  employees,  increase 
the  cost  of  service  to  the  public  and  impair  the  effi¬ 
ciency  of  railroads.  It  is  confined  to  a  minority  of 
employees,  many  of  whom  were  not  bom  when  these 
rules  were  made. 

^^Make  Work”  does  not  make  jobs 
—  it  destroys  them 

Everyone  loses  by  Featherbedding,  most  of  all  railroad 
employees.  These  “make  work”  rules  do  not  make  jobs. 

Approximately  1000  railroad  jobs  a  week  have  dis¬ 
appeared  in  the  past  decade,  and  an  even  greater  loss 
is  inevitable  if  the  rules  are  not  modernized  to  provide 
the  public  with  better  service. 

For  a  generation,  railroad  management  has  sought  the 
cooperation  of  the  rail  operating  unions  to  end  these 
wasteful  and  costly  practices  —  but  without  meaning¬ 
ful  results.  Four  months  ago,  management  suggested 
that  the  matter  be  submitted  to  an  impartial  commis¬ 
sion  for  an  objective  study  in  the  public  interest. 

The  operating  unions  not  only  refused  to  join  in  this  step 
but  warned  that  they  would  oppose  any  move  by  man¬ 
agement  to  establish  such  a  commission. 

Refusal  to  cooperate— 
does  not  solve  the  problem 

The  callous  disregard  of  the  public’s  interest  and  this 
continued  refusal  to  admit  that  there  is  anything  wrong 


in  charging  the  public  $500,000,000  for  work  not  per¬ 
formed  or  not  needed  leave  the  railroads  no  alterna¬ 
tive  but  to  seek  a  solution  by  some  other  means. 

Accordingly,  the  management  of  America's  railroad 
industry  pledge  that  they  will  continue  to  strive,  by 
whatever  means  are  proper  and  hopeful  of  success,  to 
obtain  some  correction  in  these  inflation-producing,  job- 
destroying,  outmoded  work  rules,  so  that  the  country 
may  have  the  modern  and  efficient  railroad  service  to 
which  the  public  is  entitled. 


$200,000,000  to  stoke  non-existent  fires 

Unlike  steam  locomotives,  Diesels  require  no 
fires  of  any  kind.  Yet  the  public  still  must 
pay  more  than  $200,000,000  a  year  for  the 
obsolete  job  of  fireman. 

—  this  is  Featherbedding  I 

9  days'  pay  for  a  16-hour  run 

Fast  New  York-Chicago  trains  make  the  run 
in  1 6  hours,  yet  the  railroads  pay  9  basic  days’ 
pay  for  each  engine  crew  position  on  the  trip. 

—  this  is  Featherbedding  I 

A  day's  pay  for  one  switch  operation 

A  “road”  engineer  pulled  a  freight  train  into 
a  yard  but  had  to  back  it  up  the  length  of  40 
cars.  For  this  he  was  able  to  claim  an  extra 
day’s  pay  as  a  “yard”  engineer. 

—this  is  Featherbedding  I 
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London  Company  Meeting 


DAILY  MIRROR'S 
ACTIVE  YEAR 


Buoyant  Advertising 

The  thirty-ninth  Annual  General  Meeting  of  THE  DAILY  MIRROR  NEWSPAPERS  LIMITED 
was  held  on  the  3  July  1959  at  Brettenham  House,  Lancaster  Place,  London  W,C.2,  Mr. 
Cecil  H.  King,  Chairman  and  Managing  Director,  said: 

Limited  was  prominent  amongst  the  year’s  activities.  You 
will  recall  that  in  connection  with  the  transaction  a  resolution 
was  passed  at  an  Extraordinary  General  Meeting  on  30  Decem¬ 
ber  1958  to  increase  the  authorised  share  capital  of  The  Daily 
Mirror  Newspapers  Limited  by  £4,000,000  to  £9,000,000.  In 
order  to  maintain  its  interest  in  the  equity  of  your  company, 
and  as  part  of  the  Amalgamated  Press  transaction,  Sunday 
Pictorial  Newspapers  Limited  purchased  some  3,000,000  of 
the  Daily  Mirror  shares  issued  to  Amalgamated  Press  share¬ 
holders. 

Your  company’s  entry  into  the  magazine  industry  is  a  natural 
extension  of  its  activities  as  an  expanding  publishing  group. 
The  addition  of  the  Amalgamated  Press  provides  a  balance 
which,  together  with  our  interests  in  the  paper  trade  on  the 
one  hand  and  commercial  television  on  the  other,  is  the  hall¬ 
mark  of  a  well-integrated  concern. 

A  diverse  enterprise 

While  its  principal  activity  is  publishing,  the  Amalgamated 
Press  (whose  name  has  been  changed  to  Fleetway  Publications 
Limited)  is  a  diverse  and  widespread  enterprise,  operating 
several  printing  factories,  an  engraving  works  and  a  book¬ 
binding  company.  A  notable  contribution  to  the  resources 
of  the  group  is  made  by  The  Imperial  Paper  Mills  Limited, 
one  of  the  larger  paper-making  plants  in  this  country.  Its 
subsidiary.  Gulf  Pulp  &  Paper  Company  in  Canada,  supplies 
a  large  portion  of  the  mills’  pulp  requirements. 

There  must  be  few  of  us  who  have  not  read  an  Amal¬ 
gamated  Press  magazine  at  some  point  in  our  lives.  Their 
range  and  variety  is  unique.  In  addition  to  women’s  and 
children’s  magazines,  the  firm  issues  general  periodicals 
which  appeal  to  both  sexes  and  all  age  groups.  It  has  no 
political  publications.  Many  of  the  titles,  such  as  Women  f 
Journal,  Womans  Illustrated,  Popular  Gardening,,  Argosy 
and  Children’s  Newspaper,  will  be  very  familiar  to  you. 

Though  a  major  holding  in  Kelly’s  Directories  Limited,  which 
in  turn  owns  the  Associated  Iliffe  Press  and  Thomas  Skinner 
&  Company,  the  Amalgamated  Press  controls  a  family  of 
flourishing  trade  and  technical  publications.  Many  of  these 
have  a  key  function  in  the  spread  of  technical  developments 
in  the  industries  which  they  serve.  Among  those  of  wider 
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'  '  lour  company  has  ex- 

' '  perienced  a  very  active 

and  successful  year,  with 
^  enlarged  profit  by  the 

JKSSSmtkik.  ^  Daily  Mirror  and  the  ac- 

*1^^  Mgugg  quisition  of  an  important 

new  enterprise.  The  trad- 
profit  of  the  com- 

>,  pany,  after  depreciation, 

£2,252,313,  exceeding 
the  previous  year  by 

increase  is  due  to  a  full 
year’s  revenue  at  the  revised  selling  price  of  2V2d. 

Advertising  is  buoyant  and  we  have  been  able  to  obtain  all 
we  can  find  room  for.  Tbe  Daily  Mirror’s  increase  in  the 
volume  of  advertising  carried  over  1957  has  been  much  greater 
than  that  of  the  popular  daily  press  as  a  whole.  This  is  a 
healthy  sign,  particularly  as  the  tendency  persists  for  produc¬ 
tion  costs  to  increase. 


As  indicated  at  the  time  the  offer  was  made  to  acquire  the 
equity  capital  of  The  Amalgamated  Press  Limited,  and  with 
due  regard  to  the  still  quite  substantial  capital  commitments 
of  the  group,  your  Board  recommends  a  final  dividend  on 
the  Ordinary  and  ‘A’  Ordinary  stock  of  15%  which,  with  the 
interim  dividend  of  10%i  declared  in  October,  makes  a  total 
of  25%  for  the  year.  The  shares  being  issued  in  connection 
with  the  Amalgamated  Press  acquisition  do  not  rank  for  this 
dividend,  but  will  participate  in  all  distributions  of  profits 
for  the  financial  year  beginning  1  March  1959. 

The  preparation  of  accounts  consolidating  the  financial  results 
of  the  company  with  its  forty-six  United  Kingdom  subsidiaries 
has  necessitated  the  Annual  General  Meeting  being  called  a 
month  later  than  in  previous  years,  with  consequent  effect 
on  the  date  of  payment  of  the  final  dividend  on  the  Ordinarv 
and  ‘A’  Ordinary  stocks.  It  is  likely  that  interim  dividends 
will  in  future  be  declared  a  month  later  than  in  the  past  and 
paid  in  January  instead  of  December. 

Acquisition  of  Amalgamated  Press 

The  purchase  of  the  equity  capital  of  The  Amalgamated  Press 
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appeal  are  The  Autocar,  Flight,  the  indispensable  Post  Office 
London  Directory  and  Skinner’s  Stock  Exchange  Gazette.  Ad¬ 
vertisement  revenue  from  these  publications  is  virtually  un¬ 
influenced  by  television  competition,  a  factor  tending  to  affect 
the  trading  position  of  some  magazines  of  more  general  interest. 
Over  many  years  the  minds  of  hundreds  of  youngsters,  and 
grown-ups  too,  have  been  quickened  by  the  output  of  the  two 
book-publishing  subsidiaries.  The  Educational  Book  Company 
and  The  Waverley  Book  Company,  whose  lists  of  standard 
works  and  encyclopaedias  include  such  echoing  titles  as  Sir 
Winston  Churchill’s  war  memoirs  and  Arthur  Mee’s  Children's 
Encyclopaedia. 

Razor-edged  Competition 

The  Amalgamated  Press  magazines  have  had  an  arduous  year. 
Public  taste  in  magazine  reading  is  becoming  markedly  selec¬ 
tive  and  competition  is  razor-edged.  Due  to  the  expenditure 
of  large  sums  on  essential  promotion  and  publicity,  the  non¬ 
technical  publishing  side  of  Amalgamated  Press  activities  made 
a  comparatively  meagre  contribution  to  the  trading  profit 
during  the  year  under  review. 

The  price  of  progress  is  expensive  and,  although  advertise¬ 
ments  are  bringing  in  more  revenue,  tbe  magazines  them¬ 
selves  need  a  considerable  degree  of  modernisation.  It  is  bound 
to  be  some  time,  however,  before  the  printing  plant  can  put 
our  plans  into  effect.  Furthermore,  general  improvement  de¬ 
pends  to  some  extent  upon  the  selection  and  training  of  new 
young  executives,  who  will  need  time  before  they  can  play 
their  full  part  in  restoring  the  Amalgamated  Press  to  its 
former  pre-eminence. 

In  the  meantime  provision  is  being  made  for  the  latest  presses 
and  equipment,  for  the  editorial  contents  and  techniques  of 
the  magazines  to  be  brought  up  to  date  and,  we  trust,  for 
a  new  surge  forward  by  this  magnificent  old  business. 

The  pulp  and  paper  industry 

Bearing  in  mind  the  slight  recession  through  which  the  in¬ 
dustry  is  passing,  your  pulp  and  paper  companies  have  done 
well.  The  profits  of  the  Amalgamated  Press  subsidiary.  The 
Imperial  Paper  Mills  Limited,  reached  a  peak  in  the  year 
under  review,  but  are  likely  to  be  lower  in  the  current  year, 
a  reduction  partly  attributable  to  heavy  competition  from 
foreign  mills.  On  the  other  hand,  the  profits  of  Anglo-Canadian 
Pulp  &  Paper  Mills  Limited  recovered  in  the  year  under 
review  against  the  general  trend  in  the  industry  and  the 
prospects  for  the  current  year  give  hope  of  further  improve¬ 
ment.  Albert  E.  Reed  &  Company  Limited,  in  which  we  have 
an  interest,  is  also  affected  by  world  trading  conditions  and 
profit  margins  are  narrowed. 

Lively  newspapers 

Of  the  other  companies  with  which  you  are  concerned,  you 
may  already  have  heard  that,  following  the  price  increase 
of  October  1957,  your  associated  company,  Sunday  Pictorial 
Newspapers  Limited,  had  another  successful  year.  The  light¬ 
hearted  weekly.  Reveille,  in  which  your  company  and  the 

Editor  ac  publisher  for  July  ii,  1959 


Sunday  Pictorial  each  hold  50%  of  the  shares,  remains  the 
best  seller  in  its  field  in  spite  of  keen  competition. 

Our  newspapers  in  Scotland,  the  Daily  Record  and  Sunday 
Mail,  continue  to  set  a  lively  pace  in  one  of  the  most  vigorous 
areas  of  publishing  competition  in  the  United  Kingdom.  The 
sales  of  the  Daily  Record  have  increased  by  over  100,000  in 
the  years  since  we  took  over  to  the  present  average  of  around 
440,000.  The  past  year’s  company  results  have  been  satisfactory 
and  encouraging  signs  are  appearing  for  the  year  ahead. 

Trading  conditions  in  Ghana  and  Sierra  Leone  were  more 
difficult  for  our  West  African  group  of  companies,  but  profits 
were  maintained  during  the  year.  With  the  way  oi>en  towards 
full  independence  for  Nigeria  within  the  Commonwealth  in 
1960,  prospects  lor  our  newspapers  in  the  Federation  are  good. 

Television  Interests 

Your  interests  in  Associated  TeleVision  Limited  are  prosper¬ 
ing.  The  accounts  in  your  hands  include  dividends  amounting 
to  70%  and  a  dividend  of  100%  for  the  current  year  is 
anticipated. 

Included  in  the  purchase  of  the  Amalgamated  Press  was  a 
one-third  interest  in  Southern  Television  Limited.  During  the 
current  year  this  company  has  been  granted  a  licence  to 
operate  a  satellite  station  at  Dover.  Since  we  are  not  allowed 
to  hold  shares  in  more  than  one  commercial  television  com¬ 
pany,  arrangements  are  being  made  for  the  sale  of  this  interest. 

Withdrawal  from  Australia 

A  further  event  of  importance  during  this  busy  period  was 
our  withdrawal  from  Australia.  We  first  sold  our  radio  and 
television  interests,  then  our  holdings  in  the  Herald  and  Week¬ 
ly  Times  Limited  of  Melbourne  were  disposed  of.  Large  sums 
of  money  have  been  invested  in  our  Australian  interests  in  the 
last  decade  and,  although  at  one  time  it  appeared  that  sub¬ 
stantial  losses  would  be  suffered,  we  have  been  able  fully  to 
recover  our  capital. 

Daily  Mirror's  new  home 

By  the  time  I  next  stand  before  you,  we  expect  to  be  operating 
from  our  new  building  in  Holborn  Circus,  which  is  already 
one  of  the  landmarks  of  Central  London.  We  have  long  since 
outgrown  Geraldine  House,  which  was  adequate  when  we  first 
entered  it  over  thirty  years  ago.  The  capital  investment  scheme 
thus  thrust  upon  us  has  given  rise  to  technical  opportunities 
which  have  been  fully  grasped.  The  publishing  room,  where 
newspapers  are  made  up  into  parcels,  will  have  a  degree  of 
mechanisation  exceeding  anything  on  this  side  of  the  At¬ 
lantic.  The  same  can  be  said  of  certain  aspects  of  the  press 
room  operations.  A  unique  automatic  telephone  system  is  to 
be  installed.  Future  needs  are  being  taken  care  of  by  the 
erection  of  a  secondary  office  building  across  the  road  from 
the  main  building. 

The  addition  of  the  Amalgamated  Press  to  our  family  of  com¬ 
panies  has  increased  the  number  of  our  employees  by  over 
11,000.  I  should  like  to  close  with  a  word  of  thanks  to  all  of 
them,  old  and  new,  for  their  help  in  achieving  a  successful  year. 
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FAIRCHILD 

news 


The  Russian  fur  auctions  this 
month  will  be  covered  as  usual  for 

WOMEN’S  WEAR  DAILY  by  J. 
W.  (Buddy)  Cohn,  Fairchild’s  As¬ 
sociate  European  News  Director. 
Mr.  Cohn,  whose  headquarters  are 
in  the  Milan  bureau,  leaves  for 
Leningrad  on  July  20,  remaining 
through  Aug.  3.  On  Aug.  4  he 
will  be  in  Helsinki,  Finland,  to 
prepare  a  series  of  articles  on  the 
fur  and  home  furnishings  indus¬ 
tries  there. 


A  brand  new  edition  of  Julian  H. 
Handler’s  popular  book  on  “How 
To  Sell  The  Supermarkets”  for 
non-food  manufacturers  and  dis¬ 
tributors  will  be  published  later 
this  month  by  the  Business  Book 
Division  of  Fairchild  Publications. 
The  first  edition  of  this  book, 
“Selling  the  Supermarkets,”  by 
the  editor  of  SUPERMARKET 
NEWS  was  published  in  1956  and 
was  completely  sold  out. 


During  the  first  six  months  of 
1959,  advertising  linage  in  ELEC¬ 
TRONIC  NEWS  surpassed  by  18 
per  cent  linage  carried  during  the 
entire  year  of  1958. 


Fairchild’s  Frankfurt,  Germany, 
bureau  chief,  Michael  Sheridan, 
will  be  covering  the  textile  ex¬ 
hibits  at  the  Dornbirn,  Austria, 
Fair,  July  31-.Aug.  9,  as  well  as 
the  International  Textile  Trade 
conference  which  will  take  place 
during  the  Fair. 


Legislators  Honor 

Retiring  Reporter  llOKOAllOl 

St.  Paul,  Minn.  IJvl  OUlldl 

Members  of  the  Minnesota  ■ 

House  passed  a  resolution  June 

29  honoring  Fred  G.  Neumeier,  editor  of  Davenport  (Iowa)  gomery  (Ala.)  Advertiser  wom- 
St.  Paul  Dispatch  and  Pioneer  Daily  Times  since  March,  1956  en’s  page  staff,  Noel  Leon  and 
Press  political  writer  whose  — resigned  for  a  year’s  travel  Wayne  Powell  —  new  general 
newspaper  career  started  55  and  free-lancing  in  Europe.  assijrnment  reporters. 


I 


assijrnment  reporters. 


years  ago  with  an  interview  in 
the  office  of  William  Jennings  G.  W.  McCoy  —  from  general  Richard  Kirkland  —  to  the 
Bryan.  manager  of  the  Berea  (Ohio)  East  Montgomery  (Ala.)  Home 

Mr.  Neumeier,  who  plans  to  Neivs  to  general  manager  of  Neivs  as  reporter, 
retire  Nov.  15,  was  covering  his  the  Wapakoneta  (Ohio)  Daily  ♦  *  ♦ 

last  Legislature.  He  was  seated  News,  succeeding  Walter  E.  Jerry  Hornsby,  Alabama 
at  the  pi’ess  table  and  was  given  Summers,  who  has  been  resident  Journal  (Montgomery,  Ala.)  as- 
a  standing  ovation  after  the  publisher  for  four  years.  Mr.  sistant  sports  editor  and  state 
clerk  read  the  resolution  signed  Summers  has  assumed  duties  as  news  writer  —  promoted  to  state 
by  all  130  members  of  the  body,  resident  publisher  of  the  Wil-  news  editor,  succeeding  Charles 
*  *  *  mington  (Calif.)  Press-Journal.  Porter,  who  resigned  to  enter 

Gary  Trollinger,  formerly  of  ♦  *  *  other  employment.  Kenneth 

the  Pottstown  (Pa.)  Mercury,  Harold  Diehm,  news  editor  of  Wallace,  former  copy  editor  on 
and  John  Nery,  of  Levittown,  the  Flint  (Mich.)  Journal  —  the  Greensboro  (N.  C.)  Daily 
Pa.,  have  joined  the  news  staff  elected  chairman  of  the  Michi-  News  —  named  news  editor,  suc- 
of  the  Reading  (Pa.)  Eagle.  gan  AP  Editorial  Association,  ceeding  Ed  Mohr  —  resigned  to 


Richard  Kirkland  —  to  the 
East  Montgomery  (Ala.)  Home 


by  all  130  members  of  the  body. 


Jerry  Hornsby,  Alabama 


of  the  Reading  (Pa.)  Eagle. 


ceeding  Ed  Mohr  —  resigned  to 
return  to  his  home  to%vn  of  Cin¬ 
cinnati. 


Phil  McMullin,  United  Press  John  F.  Lynch,  a  former  re-  cinnati. 

Intemational  news  photographer  porter  for  Midwestern  newspa-  ♦  *  • 

in  Philadelphia,  has  resigned  to  pers  and  the  UP  —  now  director  James  Ragland  —  promoted 
enter  the  priesthood.  Mr.  Me-  of  public  affairs  for  CBS  News,  from  assistant  sports  editor  to 


Mullin,  who  is  26,  has  been  a 
news  cameraman  for  six  years. 


Tom  Whitehead,  publisher  of 


state  editor  of  the  Lincoln 
(Nebr.)  Evening  Journal.  Del 


He  will  enter  the  seminary  of  the  Brenham  Banner-Press  —  Black,  head  deskman — to  sports 
the  Paulist  Fathers.  elected  president  of  Texas  Press  desk  and  co-writer  with  Robert 


the  Paulist  Fathers. 

«  «  * 

Gilbert  Moore,  state  editor 
of  the  Galesburg,  (Ill.)  Register- 


Association. 


Martel  of  sports  column. 

* 

M.  J.  (Jim)  Dean — promoted 


of  the  Galesburg,  {111.)  Register-  Dory  Thacker  —  from  news-  M.  J.  (Jim)  Dean— promoted 
Mail  for  three  years — to  West  paper  work  to  publicity  for  the  from  managing  editor  to  editor 
Coast  bureau  of  United  Press  Civic  Auditorium,  Vancouver,  of  the  Lima  (Ohio)  Netrs  at  the 
International  at  San  Francisco.  B.  C.  age  of  35.  He  began  his  newspa- 


International  at  San  Francisco. 
*  *  * 

Art  Serbo,  sports  writer  on 


age  of  35.  He  began  his  newspa¬ 
per  career  in  Tyler,  Texas,  and 
Art  Serbo,  sports  writer  on  Evelyn  Caldwell,  who  con-  joined  the  Freedom  Newspaper 
the  Davenport  (Iowa)  Morning  ducts  the  column  “Penny  Wise”  group  in  1954.  Pat  0.  Riley  — 
Democrat  for  the  past  14  months  in  Vancouver  (B.  C.)  Sun,  is  from  state  editor  to  news  edi- 
— to  the  public  relations  staff  acting  Mayor  of  Vancouver  for  toi*.  Bud  L.  Worsham — to  sports 
of  Johnson  Outboard  Motors,  at  a  month.  editor,  replacing  Robert  Her- 


Anne  Steinert  has  joined  the  edi¬ 
torial  department  of  SUPER¬ 
MARKET  NEWS,  handling  gen¬ 
eral  news  assignments.  Miss  Stein¬ 
ert  was  formerly  on  the  fashion 
news  staff  of  WOMEN’S  WEAR 
DAILY. 


Waukegan,  Ill. 


month.  editor,  replacing  Robert  Her- 

*  *  *  DIEN,  who  resigned  to  take  a 

Bob  Hevenor  —  from  Middle-  job  in  Texas. 


MEN’S  WEAR  Magazine’s  annual 
Fact  Book  edition  will  be  pub¬ 
lished  on  July  24.  In  this  special 
issue  will  be  found  results  of  the 
magazine’s  1959  survey  of  op¬ 
erating  experience  of  men’s  wear 
retailers,  conducted  in  conjunc¬ 
tion  with  New  York  University 
School  of  Retailing  and  the  Na¬ 
tional  Assn,  of  Retail  Clothiers 
and  Furnishers.  The  Fact  Issue 
also  will  contain  MEN’S  WEAR’s 
annual  report  on  pertinent  facts 
and  figures  of  the  men’s  and 
boys’  wear  industry. 

FAIRCHILD 
Publications,  Inc. 

7  East  lath  St.,  New  York,  N.  Y. 


Doily  News  Record,  Supermarket  News, 
Women's  Wear  Doily,  Electronic  News, 
Home  Furnishings  Doily,  Directories, 
Men's  Wear,  Footwear  News,  Books. 


Polly  Nelson,  Davenport  town  (N.  Y.)  Daily  Record  to  ♦  ♦  ♦ 

(Iowa)  Daily  Times _ new  so-  Hamilton  College  as  director  of  Doug  How,  former  Canadian 

ciety  editor,  succeeding  Mrs.  public  relations,  succeeding  Nel-  Press  war  correspondent  and 
John  Nolan,  retired.  Mrs.  Eliz-  son  Hyde  Jr.,  resigned  to  join  parliamentary  reporter  —  ap- 
ABETH  True  has  resumed  her  Richmond  (Va.)  News  Leader,  pointed  editor  of  the  Reader’s 
position  as  woman’s  editor,  after  ♦  ♦  ♦  Digest  Association  Ltd.,  .suc- 

a  year’s  leave  of  absence.  Carol  Hicks  Baggett,  Troy  ceeding  Shane  MacKay  who  has 


as  woman’s  editor,  after  ♦  ♦  ♦  Digest  Association  Ltd.,  .suc- 

I  leave  of  absence.  Carol  Hicks  Baggett,  Troy  ceding  Shane  MacKay  who  has 

*  *  *  (Ala.)  State  College  journalism  rejoined  the  Winnipeg  Free 

Gray,  assistant  sports  gi’aduate  —  joined  the  Mont-  Press.  ^  ^ 

Fred  Perkins,  dean  of  Wash- 
ington  labor  reporters — retired 
at  the  age  of  69  after  28  years 

i.F.C.'s  DAILY  and  SUNDAY  Aniance"°’“''‘‘ 


G.F.C.'s  DAILY  and  SUNDAY 

Crossword  Puzzles 


are  Incomparable! 

Created  by  the  world’s  leading  crossword  designers, 
these  puzzles  are  acknowledged  to  be  unmatchable  in 
quality  and  reader  appeal.  For  samples  of  the  finest 
crossword  puzzles  available  anywhere  today,  write  or 
wire  GENERAL  FEATURES  CORP.,  250  Park  Ave., 
N.  Y.  17,  N.  Y. 


John  A.  Jones,  a  former  edi¬ 
tor  of  the  Weirton  (W.  Va.) 
Times — now  director  of  public 
relations  for  Weirton  Steel  Com¬ 
pany  division  of  National  Steel 
Corp. 


G.  Dickson,  executive  edi- 
atchable  in  tor  of  the  Wilmington  (N.  C.) 
F  the  finest  Star-News,  and  Maggie  Lis 
ly,  write  or  Madry — ^married  June  27.  Madry 

Park  Ave.,  is  the  widow  of  R.  W.  Madry, 
who  was  chief  of  the  University 
of  North  Carolina  News  Bureau 

_  for  many  years. 
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llmention 


Four  Promoted 
On  News  Staffs 

Winston-Salem,  N.  C. 

Four  changes  on  the  staff  of 
the  Winston-Salem  Jownnl  have 
been  announced  by  Mai  Mallette, 
managing  editor. 

Bill  W.  Williams,  telegraph 
editor  of  the  afternoon  Winston- 
Salem  Sentinel,  has  been  ap¬ 
pointed  assistant  managing  edi¬ 
tor  of  the  Joumal. 

He  will  succeed  W.  F.  Cling- 
man  Jr.,  who  becomes  fulltime 
personnel  director  of  Piedmont 
Publishing  Co. 

Mr.  Williams,  who  attended 
Elon  College,  joined  the  Journal 
staff  as  a  reporter  on  April  26, 
1956,  after  working  on  news¬ 
papers  in  High  Point,  Gastonia 
and  Lumberton,  N.  C. 

Francis  L.  Church,  assistant 
state  editor  of  the  Journal,  will 
become  news  editor.  A  graduate 
of  Hai-vard  University,  he  joined 
the  Journal  as  an  editorial 
writer  in  1954  after  working  on 
the  Sanford  (N.  C.)  Herald. 

Robert  L.  Stern,  copy  editor 
of  the  Journal,  will  become  copy 
desk  chief.  He  received  a  B.A.  in 
journalism  in  1955  from  the 
University  of  Missouri.  He  join¬ 
ed  the  Joumal  on  Jan.  1, 1958,  as 
a  copy  editor  after  being  man¬ 
aging  editor  of  the  Statesville 
(N.  C.)  Record  and  Landmark. 

J.  Kenneth  Sanford,  copy  edi¬ 
tor  on  the  Journal,  will  succeed 
Mr.  Church  as  assistant  state 
editor.  He  received  A.B.  and 
M.A.  degrees  in  journalism  at 
the  University  of  North  Caro¬ 
lina,  and  joined  the  Joumal  as 
a  copy  editor  in  October,  1957. 

Frank  McDonald,  who  was 
named  telegraph  editor  in  De¬ 
cember,  1956,  will  continue  in 
that  position. 

*  «  « 

H.  Clay  Tate,  editor  of  the 
Bloomington  (Ill.)  Pantagraph 
—  leaving  July  15  on  a  47-day 
flight  to  major  cities  around  the 

world  to  interview  top  new's- 

makers. 

*  *  * 

Will  Conrad,  former  chief 
editorial  writer  of  the  Milwau¬ 
kee  (Wis.)  Joumal  —  retired 
at  76,  after  45  years  of  service 
in  the  Journal  ^itorial  depart¬ 
ment.  He  was  an  English 
teacher  before  turning  reporter 
in  1914. 


dent  of  the  publishing  company 
—  retired  after  44  years  of 
service.  John  A.  Riley  moves 
up  from  assistant  manager  to 
advertising  director  and  James 
P.  Dickerson,  promotion  man¬ 
ager,  adds  the  duties  of  man¬ 
ager  of  genei-al  advertising. 

*  *  * 

Sarah  Murphy,  daughter  of 
Francis  P.  Murphy,  managing 
editor  of  the  Worcester  (Mass.) 
Telegram  —  to  the  woman’s  de¬ 
partment  staff  of  the  companion 
Worcester  Gazette. 

♦  *  ♦ 

Milton  I.  Northrup,  1959 
graduate  of  University  of  Con¬ 
necticut  —  to  the  staff  of  Willi- 
mantic  (Conn.)  Daily  Chronicle, 
suceeding  Bruno  Sniders,  to 
sports  editor  of  the  Meriden 
(Conn.)  Journal. 

■f  *  * 

Daniel  W.  Davies  —  to  re¬ 
porter,  Salem  (Ore.)  Statesman. 
The  recent  University  of  Ore¬ 
gon  graduate  is  the  son  of  Larry 
Davies,  San  Francisco  corre¬ 
spondent,  New  York  Times. 

*  «  * 

Louise  Lansing  Mace,  drama 
and  theatre  critic  and  editor  for 
the  Springfield  (Mass.)  Union 
and  the  Springfield  Sunday  Re¬ 
publican — retired  after  42  years 
of  service. 

♦  *  * 

Joseph  Soltys,  sports  editor, 
Northampton  (Mass.)  Daily 
Hampshire  Gazette  —  resigned 
to  succeed  his  brother,  Frank, 

as  director  of  sports  publicity 

at  the  University  of  (Connecti¬ 
cut.  Frank  is  taking  publicity 
post  at  the  University  of  Ari¬ 
zona. 

*  *  * 

Samuel  J.  Niver,  editor  and 
advertising  manager  of  the  Bed¬ 
ford  (Ohio)  Times  Register  — 
named  business  manager  of  the 
Maple  Heights  (Ohio)  Press. 


Replacing  Mr.  Niver  as  editor 
is  Jerry  Sloan,  a  1959  graduate 
of  Ohio  University. 

♦  *  * 

Albert  E.  Prudence,  assist¬ 
ant  world  news  editor  of  the 
Cleveland  (Ohio)  Press  —  se¬ 
lected  to  attend  a  two-week 
seminar  on  national  strategy  at 
the  National  War  College  in 
Washington. 

if  ifi 

Fred  W.  Pierce,  business 
manager  of  the  Billings  (Mont.) 
Gazette — retired,  and  J.  Strand 
Hilleboe  has  taken  his  place. 
Mr.  Pierce  came  to  the  Gazette 
from  Sioux  City,  Iowa,  in  Febru¬ 
ary,  1932. 

itt  ^ 

Gale  M.  Leitner  —  succeeds 
William  S.  Milij^i,  resigned,  as 
advertising  manager  of  the 
Kearney  (Nebr.)  Daily  Hub. 
Mr.  Leitner  has  been  manager 
of  the  Montgomery  Ward  store 
the  past  five  years. 

Richard  T.  Godfrey  —  from 
state  editor  to  city  editor  of  the 
La  Salle  (Ill.)  News-Tribiine, 
succeeding  Ralph  Schmarsow 
—  to  the  New  Bedford  (Mass.) 
Standard-Times  as  e  d  i  t  o  r  i  a  1 
writer.  Mr.  Godfrey’s  father, 
William  J.  Godfrey,  is  city  edi¬ 
tor  of  the  Streator  (Ill.)  Times- 
Press,  also  published  in  LaSalle 
County. 

♦  *  * 

James  E.  Powers,  an  assist¬ 
ant  city  editor  at  the  Cincinnati 
(Ohio)  Enquirer  —  resigned  to 
be  copy  chief  for  Roy  Madison 
Associates,  public  relations. 

«  «  « 

Ron  Reeves,  Salem  (Ore.) 
Statesman  reporter  —  resigned 
to  make  a  bicycle  tour  with 
Dale  Thomas,  former  college 
classmate,  to  Yucatan,  Mexico, 
to  study  archeology. 

«  *  * 

Betty  Dow,  reporter-photog¬ 
rapher  —  resigned  from  the 
Yreka  (Calif.)  Siskiyoti  Daily 
News  to  devote  full  reporting 
time  to  the  Klamath  Falls 
(Ore.)  Herald  and  News. 


Russell  Bassett,  advertising 
director  of  the  Pontiac  (Mich.) 

Press  and  executive  vicepresi- 
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NOTEWORTHY 

NEWSBEAT#6 

The  N.Y.  Times 
carried  an  AP  news 
report  date  lined 
Madrid,  May  14,  1959 
stating  that  in  Spain 
an  anti-Franco  party 
had  been  formed.*  , 

Spadea’s  column, 
"For  The  'Record" 
forecast  this  fact 
on  February  13,  1959 
in  an  article  by 
Bogdan  Raditsa  re¬ 
leased  to  our  40 
client  newspapers. 
Excerpts  from  Prof. 
Raditsa's  column 
follow: 

"The  news  that  an 
opposition  has  risen 
in  Spain  in  the  form 
of  a  democratic  coa¬ 
lition  should  not 
astonish  anybody..-. 
Recently,  while  in 
Spain,  I  met  some  of 
the  most  important 
of  the  leaders  of 
the  newly  established 
Union  Espanola .  The 
well-known  Spanish 
poet,  Dionisio 
Ridruejo,  former 
member  of  the 
Falange  movement, 
backed  Franco  in  his 
youth.  Disillusioned 
by  Franco's  one-man 
regime,  he  clamored 
for  moderation  and 
changes .. .The  forces 
that  have  joined  to¬ 
gether  in  Spain  are 
primarily  anti¬ 
communist." 

If  you  operate  on 
a  newsprint  or  dollar 
budget,  you  can 
create  a  better  com¬ 
petitive  product  with 
the  addition  of  this 
six  year  old  proven 
feature. 

Full  text  on  request. 

SPADEA  SYNDICATE,  INC. 
Stirling  Spadea 
Sales  Manager 
120  West  31st  Street 
New  York  City,  N.Y. 
iL0ngacre  5-0478 
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Thompson 
In  Editorship 
At  Dayton 

Dayton,  Ohio 
Glenn  Thompson,  54,  until 
last  May  executive  editor  of  the 
Cincinnati  Enquirer,  has  been 
named  editor  of  the  Dayton 
(Ohio)  Journal  Herald  of  the 
James  M.  Cox  newspaper  group. 
He  succeeds  Dwight  E.  Young, 
75. 

Mr.  Young,  editor  and  pub¬ 
lisher  of  the  Journal  Herald 
since  1949,  retains  the  honorary 
title  of  publisher  and  will  con¬ 
tinue  his  “Talking  It  Over” 
column  on  the  editorial  page. 
He  said,  “I  have  had  to  undergo 
surgery  in  the  past  six  months 
and  my  doctors  ordered  me  to 
curtail  my  activities  sharply.” 

When  Mr.  Thompson  left  his 
executive  post  he  intended  re¬ 
turning  to  Washington  as  En¬ 
quirer  correspondent  but  de¬ 
cided  instead  to  take  the  Day- 
ton  offer. 

Native  of  Ripley,  Tenn., 
Princeton  graduate,  ’27,  he  en¬ 
tered  new'spaper  work  in  1927 
with  the  Chattanooga  Times, 
next  year  joined  the  Enquirer 
as  a  copy  reader. 

After  four  years  in  the  Army, 
as  a  public  relations  officer  at 
Gen.  Eisenhower’s  headquarters, 
he  became  head  of  the  En¬ 
quirer’s  Washington  bureau  in 
1946. 

Mr.  Young,  affectionately 
knowm  as  “Deke”,  is  a  native 
of  Eldorado,  Ill.  He  began  his 
newspaper  career  with  the  De¬ 
catur  (Ill.)  Herald. 

After  being  city  editor  for  the 
Daily  Oklahoman  in  Oklahoma 
City  and  the  old  Richmond 
(Ind.)  Item,  he  joined  the  Day- 
ton  Herald  staff  as  editorial 
writer  in  1917  and  within  three 
years  was  named  editor  in  chief. 

NEED  READERS  WITH 
ABOVE  AVERAOE 
BUYINO  POWER? 


the  people  most  apt  to 
buy  more  things  tomorrow 
will  be  reading  the  News 
TONIGHT 

CLEVELANID 

NEWS 

Represented  by  Kelly-Smith  Co. 


Obituary 


Austin  Kiplinger  On  Congress  Staff  ObituarV 

Heads  Letter  Finn  Jamestown,  N.  Y. 

Washington  William  L.  Gifford,  a  general  Sid  R.  Philups,  67,  retired 
Austin  Kiplinger  has  been  "^ws  reporter  employed  by  the  (1958)  public  relaUons  director 
elected  president  of  Kiplinger  Post-Journal,  has  been  appointed  of  the  Columbus  Dispatch  and 
Washington  Editors,  Inc.,  pub-  administrative  aide  by  Ohio  State  Journal;  June  30,  of 

Ushers  of  the  weekly  Kiplinger  Congressman  Charles  E.  Goodeil  cancer.  He  began  his  newspaper 
Washington  Letter  and  the  of  Jamestown.  Mr.  Gifford,  a  career  on  .the  New  Orleans 
monthly  Changing  Times  Maga-  gi'aduate  of  Fordham  Univer-  (La.)  /fern  m  1909. 

sity,  attended  the  University  of 

Hi<!  fnthpi-  W  M  Kinlirurpr  Connecticut  School  of  Law  and  James  J.  Patchell,  advertis- 
founder  of  the  36-year-old  firm’,  worked  as  a  newspaperman  in  ing  manager  of  the  Unwn  City 
remains  chairman  of  the  board  Hartford,  Conn.,  and  New  York  (Ind.)  Times-Gazette  the  pas 
of  directors  ^’ty  before  he  came  to  the  Post-  20  years  and  secretary  to  Will 

Austin  Kiplinger  was  foi-merly  Journal  in  1957.  Hays,  Republican  N  a  t  i  o  n  al 

a  TV  newsman  in  Chicago  with  •  Chairman  in^the  1920s;  June  29. 

the  ABC  and  NBC  networks.  Be-  |„  Cfot^  xi.,,  t  ne  ~ 

f  i.  u  u  •  1  State  rost  Ben  Hall  Lambe,  71,  a  news- 

fore  that  he  was  business  col-  .  ,  , 

umnist  for  the  Chicago  Journal  Albany,  N.  Y.  P^pc^sn  in  e  o  e  ore 

of  Commerce,  and  a  reporter  on  The  New  York  State  Thru-  working  for  the  Chamber  of 


Hays,  Republican  National 
Chairman  in  the  1920s;  June  29. 


i.^.v,wxn.o.  gfaje  Post  Ben  Hall  Lambe,  71,  a  news- 

fore  that  he  was  business  col-  .  ,  , 

umnist  for  the  Chicago  Journal  Albany’,  N.  Y.  P^pc^sn  in  e  o  e  ore 

of  Commerce,  and  a  reporter  on  The  New  York  State  Thru-  working  for  the  Chamber  of 

the  staff  of  the  San  Francisco  way  Authority  has  announced  the  Uni^  States 

Chronicle.  the  appointment  of  F.  William  Washington;^ July  4. 

*  *  Davidson,  former  Legislative 

T?on  Movpb  ctnff  nVinfnmn  Correspondent  for  the  Associ-  Oakley  Stafford,  53, 

Rod  Moy  ER,  staff  photogia-  pj.„gg  as  director  of  Public  amusement  and  local  columnist 

’’  m  the (Co„n.)  Ce»m.. 

S  since  February,  1957.  for  20  years;  July  2 

nix  Exchange  Uub  Authority  staff  in  *  *  • 

June,  1953,  after  resigning  from  Charles  Leo  Hurst,  52,  a 
Manny  Strumpf,  former  salary  for  the  foi’mer  editor  of  the  Parfccrs6ur3 

sports  editor  the  Mount  Vernon  Thruway  position  is  $13,390  a  (W.  Va.)  News;  July  2. 

(N.  Y.)  Daily  Argus  —  now  in-  j.  *  •  ♦ 

foi-mation  specialist  for  U.  S.  ‘  *  *  *  Clifford  Epstein,  64,  of  the 

Army  Special  Warfare  Center,  Serbo— from  sports  staff  Detroit  (Mich.)  News  editorial 

Fort  Bragg,  N.  C.  Davenport  (Iowa)  Demo-  staff;  July  3.  He  studied  for  law 

*  ♦  *  rrat  to  Johnson  Motors  p.r.  staff  and  served  as  a  foreign  corre- 

Ernie  Mills,  former  Alhu-  at  Waukegan,  Ill.  spondent. 

querque  Journal  Capitol  corre-  ♦  ♦  ♦ 

spondent  and  general  manager  Ralph  Ray  —  promoted  from  Robert  Kemp,  74,  drama  critic 
of  the  GafZup  (N.  M.)  Independ-  sales  staff  to  national  advertis-  for  Le  Monde,  Paris;  July  3. 
ent,  has  opened  a  public  rela-  ing  manager,  Fort  TVorfh  (Tex.)  ♦  *  ♦ 

tions  agency  in  Santa  Fe,  to  be  Star-Telegram.  Harry  Schenk,  50,  former 

known  as  Southwest  Associates.  ♦  ♦  ♦  Oregon  reporter  and  onetime 

*  *  •  Bill  Fairley  —  from  local  Newspa^r 

Jock  F.  Warden,  student  at  advertising  layout  and  copy  de-  Publishers  A^ssociatmn;  June  30. 

Dartmouth  College  -  working  to  promotion  manager  Stevenson  78  a  re- 

fnr  the  Siimmpr  on  Great  Falbt  of  the  Fort  Worth  (Tex.)  Star-  taul  a.  stevenson,  ih,  a  re- 

A  ^  f  ,  I  ^  •  Telearam  Porter  30  years  on  Atlanta 

(Mont.)  Tribune  staff.  He  is  a  telegram.  i  oninir 


foi-mation  specialist  for  U.  S. 
Army  Special  Warfare  Center, 
Fort  Bragg,  N.  C. 


known  as  Southwest  Associates. 


son  of  the  late  O.  S.  Warden, 
longtime  publisher  of  the  Trib- 


Report  Air  Miggion 


Paul  A.  Stevenson,  78,  a  re¬ 
porter  for  30  years  on  Atlanta 
(Ga.)  newspapers  before  going 
into  government  service;  June 
30. 


T  .  T.  Hartfxird,  Conn.  Arnold  Kruckman  78 

Jim  McCul^  -  from  John-  Harf/ord  Couranf  staff  artist  former  war  correspondent 

son  Motors  public  re  ations  staff  phUip  a.  (Flip)  Uzanus,  a  li-  w  w 

to  Libertyville  (Ill  Independ-  censed  pilot  himself,  was  aboard  T 

ent-Register,  a  weekly,  as  editor.  ^  ^.53,  which  flew  from  West-  aeronautics  editor  of  the  Nev, 

_ .over  (Mass.)  Air  Force  on  a  A"  hI 

4,600-mile  simulated  bombing  ^  a  1  h 

mission  at  42,000  feet  recently,  was  an  aide  to  Wi  liam  Randolph 
A  Uzanus  story,  accompanied  Hearst  in  establishing  Inter- 


ent-Register,  a  weekly,  as  editor. 


Your  Linotype  will 


behave 
like  _<( 


with  Mergenthaler 
Linotype  Parts 


by  photography  credited  to  national  News  Service. 

Courant  photographer  ^bert  B.  ^EITH  Byerly,  43,  manager 
Ficks,  appeared  in  the  Courant  s 


Sunday  Magazine  section. 


Startg  Second  Paper 

Trumbull,  Conn. 
Richard  M.  Diamond,  pub- 


Agency,  Inc.,  advertising  rep¬ 
resentatives;  June  29. 

H.  Reginald  Hardy 

Ottawa 

H.  Reginald  Hardy,  56,  a  re- 


lisher  of  the  Stratford  (Conn.)  porter  for  the  Ottawa  Citizen 
News,  a  weekly,  has  started  a  and  Southam  News  Service,  died 
second  weekly,  the  Trumbull  June  26  after  a  brief  illness.  He 
Times.  Mr.  Diamond  is  listed  as  was  a  former  president  of  the 
publisher,  Jerome  K.  Boin  as  Parliamentary  Press  Gallery 
editor,  and  Vincent  A.  Mainiero  and  author  of  “MacKenzie  King 
as  advertising  manager  of  the  of  Canada,”  a  biography  of  the 
new  weekly.  late  Prime  Minister. 
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The  Stage  Before 
the  First  Stage! 


America's  major  missile  launching  pads  are 
served  directly  on  land  by  trucks  —  and  only 
by  trucks.  The  missile  that  rides  skyward  to 
outer  space  rides  first  on  a  motor  truck  .  .  . 
sometimes  all  the  way  across  the  country.  A 
transcontinental  ride  for  such  a  “mystery” 
cargo  is  just  what  you’d  expect  in  a  land  where 
everything  you  can  think  of  travels  by  truck 
.  .  .  where  the  business  man,  the  farmer,  the 
storekeeper,  the  housewife  —  everyone  depends 
on  truck  transport. 


American  Trucking  Associations,  Inc.,  Washington  6,  D.  C. 


THE  WHEELS  THAT  GO  EVERYWHERE 
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Here  are  several  strong  reasons  why  3  out  of  every 
4  of  the  nation’s  newspapers  roll  off  Goss  Presses 
. . .  facts  well  worth  considering  when  you  plan  this 
important  investment. 

Goss  guarantees  you  an  operation  custom-made 
for  your  needs.  First,  you’ll  draw  from  the  onlt/ 
complete  line  of  presses  and  equipment . . .  secondly, 
the  Goss  experts  who  have  planned  hundreds  of 
smooth-flowing  pressrooms  will  work  closely  with 
you.  The  industry’s  longest  record  of  “firsts”  has 
earned  for  Goss  the  finest  reputation  for  practical, 

advanced  engineering _ research  and  development 

in  pioneering  ROP  color  that  has  put  this  source  of 
added  revenue  within  reach  of  every  newspaper. 

So  keep  looking  to  Goss  . . .  where  new  develop¬ 
ments  are  constantly  being  tested,  refined,  perfected 
and  released  when  they’re  proved  ready. 


GOSS  ROUND-THE-CLOCK  SERVICE 

Detailed  records  of  every  installation  are  kept  in¬ 
stantly  available.  You  can  call  Goss  day  or  night— 
a  skilled  engineer  is  available  to  give  your  press¬ 
room  foreman  the  help  he  needs.  Or,  if  stock  replace¬ 
ment  parts  or  on-the-spot  assistance  is  necessary,  he 
can  be  at  your  plant  in  a  matter  of  hours— as  fast 
as  a  car  can  safely  drive,  or  a  plane  can  fly.  Service 
with  a  capital  S— another  reason  why  Goss  is  first 
choice  over  all  other  presses  combined. 


THE 


COMPANY 

CHICAGO  50.  ILLINOIS 
Specialists  in  newspaper,  magazine  and  roto  presses 
A  DIVISION  OF  MIEHLE-60SS-DEXTER,  INC. 


The  leader  in  graphic  arts  . . .  engineering,  service 
and  manufacturing. ..industry-wide  and  world-wide  v  ® 


PROPER  TIMING  IS 
BEFORE  THE  EVENT 

Before  you're  accused  of 

LIBEL 


EMPLOYERS  REINSURANCE 
CORPORATION 

21  W  Tenth,  Kansas  City.  Mo 
No-.v  York.  Chicago,  San  Francisco. 
107 '.Villiam  175W  100  Bush 
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ment  that  “He’s  the  expert  in 
this,  not  us.” 

There  followed  a  number  of 
detailed  questions  and  explana¬ 
tions  of  the  type  of  cameras ' 
used  in  non-flash  photography  | 
and  whether  or  not  they  made  j 
much  noise. 

Dowling  directed  this  re¬ 
porter  to  resume  his  vantage 
point  in  the  jury  room  door  to 
the  left  rear  of  the  jury  box 
where  the  pictures  were  taken 
that  were  published  in  the  News 
and  Courier.  One  of  these  was 
described  by  Judge  Johnson  as 
“a  good  one  of  you,  counsel.” 
Dowling  asked  that  I  take  a 
picture  of  him  and  said  “111 
pose  for  you.”  He  asked  the 
juiy  to  listen  for  any  noise. 
When  the  shot  was  made  and 
the  jury  questioned,  the  nearest 
man  to  the  photographer  ad¬ 
mitted  he  couldn’t  hear  the 
shutter  click. 

Sensational  Case 

Dowling  then  told  the  court 
that  he  felt  that  courtroom  news 
photography  should  be  allowed 
as  “a  general  practice,”  but  that 
he  should  insist  that  photog¬ 
raphy  of  the  Sharpe  trial  was 
“bound  to  convey  to  the  jury 
that  they  were  dealing  with  a 
sensational  case.”  Courtroom 
photography  is  “certainly  most 
unusual,”  Dowling  concluded. 


PHOTOGR.\PHY 


Rape  Trial  Pictures 
Absolved  in  Inauiry 


By  Norman  Spell 

Charleston  News  &  fiourier  Reporter 


Charleston,  S.  C.  raphers  and  newsreel  men  were 

What  began  as  a  reporter’s  allowed  to  make  pictures  in  the 
attempt  to  provide  his  paper  courtroom  during  the  proceed- 
with  the  fullest  possible  one-  ings  and  in  the  presence  of  the 
man  coverage  of  two  nationally  jury,  giving  to  the  case  a  sen- 
publicized  interracial  rape  trials  sational  status  which  was  pre¬ 
wound  up  with  the  reporter  judical  to  the  rights  of  the  de- 
called  to  the  witness  stand  to  fendant.” 

defend  his  court-granted  re-  This,  and  four  other  grounds 
quest  to  take  photographs  of  given,  asking  a  new  trial,  were 
the  proceedings.  denied  by  Johnson  after  lengthy 

The  argument  that  resulted  in  argument, 
this  reporter’s  being  sworn  as  As  the  courtroom  photography 
a  witness  in  behalf  of  the  eight  point  was  being  argued,  Solici- 
or  nine  newsmen  present — and  tor  Randolph  Murdaugh,  Dowl- 
every  other  reporter  trying  for  ing  and  Judge  Johnson  appar- 
a  full  story  of  any  happening  ently  decided  that  this  reporter 
of  general  interest — came  up  as  should  be  asked  to  testify  on 
defense  attorneys  for  the  Negro  the  defense  contention,  since  the 
convicted  of  attempting  to  rape  News  and  Courier  was  the  only 
a  white  woman  made  motions  daily  newspaper  which  had  man- 
for  a  new  trial  at  Beaufort.  aged  to  overcome  the  unfavor¬ 
able  time  element  in  the  Tues- 
Moved  for  New  Trial  day  night  guilty  verdict  on 

G.  G.  Dowling,  one  of  three  f^iarre  and  publish  pictures  on 
members  of  his  firm  appointed  trial  the  following  morning. 

by  the  Circuit  Judge  J.  Henry  Permission  Given 

Johnson  to  defend  Israel  Sharpe, 

moved  for  a  new  trial  on  the  This  reporter  had  asked  him 
grounds  that  “The  verdict  of  for  permission  to  photograph 
the  jury  in  finding  the  defend-  the  Sharpe  trial,  Johnson  told 
ant  (Sharpe)  guilty  without  Murdaugh  and  Dowling.  They 
recommendation  for  mercy  is  turned  to  the  reporter — busily 
contrary  to  the  principles  of  taking  notes  in  a  comer  of  the 
justice  and  equity  and  is  the  courtroom — and  began  asking 
product  of  the  atmosphere  and  about  the  business  of  news  pho- 
surroundings  in  which  the  case  tography  and  how  it  might  have 
was  tried.  Said  atmosphere  and  upset  courtroom  routine, 
surroundings  being  that  the  case  Before  the  startled  reporter 
had  taken  on  sensational  propor-  realized  that  he  was  no  longer 
tions  in  that  a  w'hite  man  (Fred  an  observer  but  w’as  suddenly 
J.  Davis)  had  been  convicted  of  a  participant  in  the  controver- 
raping  a  colored  woman  with-  sy,  he  w’as  sw'orn  by  Beaufort 
out  a  recommendation  for  mercy  County  Sheriff  J.  E  McTeer  and 
the  day  previous  (Monday)  and  posted  to  the  witness  stand  for 
television  cameramen,  photog-  what  developed  into  a  thorough 
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General  Director  of 
Press-Radio-TV  Relations 

w 

UNION  PACIFIC  RAILROAD 


Editor  &  publisher  for  juiy  n,  1959 


47 


titu- 
hat: 
the 
il  in 
r  in 
^o(iy 
nine 
bout 
con- 
ac- 
ried. 
lable 
5  ar-  I , 
well 
I  In- 
e  ‘4 
but 
3  al- 

that 
only 
;inie, 
like- 
time 
usin' 
and 
both 
•  In- 
1  a? 
each 

and 

)i-ob-  * 
»der-  I 
said  * 
Imer  | 
hav-  I 
icket  I 
I  one  I 
n  is  i 


Now... low-cost  punched  card  system 
provides  up-to-date  analysis 
of  advertising  revenue 


The  new  IBM  Series/SO— a  complete  punched  card 

system— offers  the  newspaper  industry  the 

following  advantages  of  low-cost  data  processing: 

■  advertising  billing  and  analysis 

■  circulation  analyses  and  ABC  reports 
obtained  as  a  by-product  of  billing 

■  fast,  efficient  handling  of  regular  and 
incentive  payrolls,  and  related  records 

■  labor  distribution  with  an  analysis  of 
workmen’s  time 

■  automatic  preparation  of  general  ledger 
resulting  in  earlier  closing  of  books  and 
more  accurate  comparative  operating  reports 

■  newsprint  inventory  control 

Series/50  may  be  purchased  or  leased.  For  more 

information,  call  your  local  IBM  representative. 


dass. 
i  has 
edi- 
•ning 
staff 

1959 


editor  PUBLISHER  for  July  11,  1959 


DATA  PROCESSING 


49 


New  legibility  face . . . 


FOR  STRENGTH 
AND  CHARACTER 


Windsor 


This  is  Windsor ...  a  striking 
addition  to  Intertype’s  great 
ruling  family  of  newspaper  text 
faces.  Big  and  opulent  in  design 
it  adds  strength  and  character 
to  the  publication. 

Windsor  provides  maximum 
readability.  Strong  serifs  mar¬ 
shal  letters  into  words  for  easy 
reading.  Letters  are  free  of  ink 
traps.  Reproduction  is  clean, 
even  under  the  severe  pressure 
of  dry  mat  molding.  Windsor 
brings  a  vigorous  tone  to  the 
modern  news  page.  It  has  a 
pleasing  contrast  between  thick 
and  thin  elements.  It  invites 
readership  through  balanced 
use  of  color  and  white  space. 

Windsor  Bold  is  designed  to 
provide  ample  contrast  while 
preserving  the  characteristics 
of  its  lightface  counterpart — a 
feature  not  ordinarily  found  in 
type  faces  cut  for  news  setting. 

Intertype  Windsor  with  Bold 
is  now  available  in  and  9 
point  sizes.  Select  Windsor  to 
reflect  the  strength  and  char¬ 
acter  of  your  publication. 


E  INTERTYPE  COMPANY 

A  Division  of  Harris*  fnfGrfypt  Corporofian 
360  Furman  Street,  Brooklyn  1,  New  York 
Ngw  York,  Chicooo,  Cleveland,  Son  Fronclico,  Los  Angeles,  New  Orleans,  Boston 
fn  Conodo:  Toronto  Type  Foundry  Company  Limited, 

Toronto,  Montreal,  Winnipeg,  Vancouver,  Halifax 

Ifltertype  is  a  registered  trademark  Text  In  8Vk  Pt.  Windsor  with  Bold 


I 


Plsnt  *  Equipment 

ONCE-A-MONTH  E&P  REPORT 
ON  TRENDS  AND  DEVELOPMENTS 


The  production  staff  of  the 
New  York  News  has  developed 
a  process  by  which  the  Sunday 
color  comics  are  printed  directly 
from  curved  photoengraving 
plates. 

The  new  method,  in  which 
etched  zinc  plates  of  one-quarter 
inch  thickness  are  bent  to  press 
cylinder  shape,  will  enable  the 
News  to  do  the  entire  comic 
plate  processing  operation  with 
the  exception  of  a  small  chrome¬ 
plating  procedure. 

Direct  comic  printing  from 
curved  plates  will  be  in  full 
production  by  the  end  of  the 
year  when  all  the  required  photo¬ 
engraving  equipment  will  have 
been  installed.  At  present  the 
new  process  is  being  used  on 
four  comic  pages — “Little  Or¬ 
phan  Annie,”  “Dondi,”  “Bredna 
Starr  Reporter”  and  “On  Stage.” 

The  work  on  the  cuiwed  plates 
will  be  done  outside  the  News 
until  the  completion  of  installa¬ 
tion  of  the  new  photoengraving 
equipment  now  on  order.  The 
equipment  includes:  the  Chemco 
Olympian  color  camera  installed 
last  January,  a  tangential 
bender  which  curves  the  plates 
after  they  have  been  etched  flat, 
two  saws  which  trim  and  bevel 
the  curved  plates  and  a  twin 
router  which  cuts  away  the  dead 
metal  simultaneously  from  two 
identical  curved  plates. 

Plates  were  needed  that  would 
not  become  distorted  when 
curved  and  that  would  withstand 
1,800,000  impressions  on  the 
press  run  (two  plates  of  every 
page  are  used).  The  distortion 
was  eliminated  by  leaving  the 
MU  tu  •  /r^i  \  tr  ij  dead  metal  on  the  etched  flat 

V,  \  /  plates  so  that  they  would  have 

0  firms  which  used  “magic  CO  or  from  Uniform  thickness  when  cui-ved. 


AT  SOVIET  EXHIBIT  in  New  York's  Coliseum  is  this  model  of  a  news¬ 
paper  press  which,  the  Russians  say,  will  turn  out  200,000  copies  per 
hour  of  a  four  or  six-page  paper. 


IDEAL  ROLLER  & 

MANUFACTURING  COMPANY 

34THST  }l  }4  THIRTY-NINTH  AVINUI 
CHICAGO  •  III  LONG  ISLAND  CilT  I  N  T 
60«R  WATWOOD  AVE.  S33I  RE ACHTREI  ROAD.  NE 
HUNTINGTON  RARR  CAL  CHAMRLEE,  GA. 


A  new  web  fed  offset  press, 
with  a  maximum  size  of  23*2"  x 
38",  is  now  available  through  ! 
American  Type  Founders  Co., ' 
Inc. 

The  press  has  a  maximun; 
web  width  of  38"  and  a  cylinder 
circumference  of  23*,^".  It  will 
produce  folded  signatures  at  an 
operating  speed  up  to  25, 00(1 
cylinder  revolutions  per  hour. 

New  features  are  incorporated 
in  the  new  press  to  permit  higher 
running  speeds,  superior  color 
register,  and  reduced  down  time 
in  making  size  change-overs. 

The  new  23 ‘/i"  x  38"  web 
publication  press  will  produce 
four  types  of  sigpiatures.  The 
maximum  page  for  the  news¬ 
paper  size  is  19"  x  23 *,4".  Tab¬ 
loid  maximum  is  11  %"  x  19". 
Other  maximums  are  OM"  x 
11  %"  magazine  size,  and  5S' 


“Dycril”  (pronounced  dye’- 

crill)  is  the  new  trademark  for  '  'M-J 

Du  Font’s  photopolymer  print- 
ing  plates. 

Limited  commercial  availabil- 
ity  expected  to  be  the  next 
step,  but  the  plates  are  still 
experimental  and  under  contin-  f 
ued  held  evaluation.  Pending  a  ,  I 
foimial  decision  to  commercial-  jjf 
ize  the  plates,  marketing  plans  K 
have  not  been  established,  but 
Du  does  expect  to  grant 
the 

sale  of  “Dycril”  plates  a  com-  COUNTER  MODIFIER  develop 

pany  announcement  said.  production  staff  helps  in  setting 

A  “Dycril”  plate  is  composed  explained  at  the  ANPA  Mechai 

of  a  light-sensitive  plastic,  a  punch  regular  justified  copy  and 

bonding  layer,  and  a  metal  sup-  auxiliary  stop  is  in  operation, 

port  which  may  be  either  rigid  pointer  to  return  only  part  wav  i 

or  flexible.  The  plate  is  exposed  I'*’®*-  OperdN 

to  ultra-violet  light  through  a  ^  '“'7" 

high-contrast  photographic  neg¬ 
ative  containing  subject  matter  solution,  leaving  printing  areas 
to  be  printed.  Where  ultra-violet  in  relief.  No  etching  is  employed; 
light  strikes  the  plate,  the  plas-  no  acid  is  needed.  Once  a  photo- 
tic  becomes  relatively  insoluble,  graphic  negative  has  been  pre- 
Unexposed  and  thus  unaffected  pared,  a  “Dycril”  photopolymer 
plastic  then  is  removed  by  a  printing  plate  may  be  expo.sed, 
pressurized  spray  of  alkaline  washed  out,  finished,  and  mount¬ 
ed  on  press  within  aliout  20 


2-$ided  Blanket 
For  Offset  Printing 

A  two-sided  offset  blanket  for 
the  printing  industry  has  been 
developed  by  Goodyear  Tire  and 
Rubber  Company’s  printers’  sup¬ 
plies  department  at  New  Bed¬ 
ford,  Mass. 

E.  R.  Coate, 


National  advertisers  demand  qual¬ 
ity  when  they  buy  newspaper  color 
space!  Assure  yourself  of  this  valu¬ 
able  market.  Ideal  has  stabilized 
the  performance  of  DX  ROP  News¬ 
paper  Rollers,  proved  them  in  the 
tremendous  runs  of  leading  metro¬ 
politan  dailies.  Get  your  share  of 
this  growing  market! 

★  Regrinding 
facilities 
available 
near  you! 


manager  of 
printers’  supplies  sales,  said  both 
sides  of  the  new  offset  blanket 
are  to  be  u.sed  alternately  to  cut 
fatigue,  thus  extending  blanket 
life  more  than  one  and  one-half 
times  normal. 

Price  of  the  improved  offset 


‘Cold  Type’  Used 
By  40  Newspapers 

George  P.  Kunz,  South  Bend 
(Ind.)  Tribune  production  man¬ 
ager,  reported  on  the  progress 
of  photocomposition  at  the  blanket  is  only  one-third  higher 
ANPA  Mechanical  Conference,  in  cost  than  standard  blankets. 
He  said  40  newspapers  are  using  • 

the  “cold  type”  method,  photo-  CAwaittaM  llaiMAel 
composing  from  5  to  100%  of  ■"•“”1311  HSlIieQ 

display  ad  volume.  worth,  Tex. 

Mr.  Kunz,  in  highlighting  the  Hugh  Cowdin  has  been  pro¬ 
progress  being  made  by  photo-  moted  from  assistant  foreman  to 
composing  machine  manufac-  foreman  of  the  composing  room 
turers,  noted  that  they  haven’t,  of  the  Fort  Worth  Star-Tele- 
as  yet,  come  up  with  some  of  the  (jrnm  He’s  the  paper’s  fourth 
improvements  and  new  machines  CR  bo.ss  in  53  years.  He  joined 
that  are  needed.  the  S-T  in  1921. 


RROOUCriON  PRODUCTS  FOR 
THE  GRAPHIC  ARTS 


Chjshqf. 

toJfmiL 


CARlSON  HI-IO  NEWSPAPER  CHASE 
CARLSON  SHELL  PLATE  FINISHER 
ROP  COLOR  separations 
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PRESS  INC 


Outstanding  Performance 


HIGH  SPEED 

WEB  OFFSET  •  PERFECTING 

/  NEWSPAPER 
/  PRESSES 


COMPLETE  WITH  FOLDER 


For  further  information 


An  Associate  of 
Orville  Itutro 
&  Situ,  Inc. 


LOS  ANGELES  15,  CALIF. 


Tells  of  Economies 
With  Packless  Mat  , 

If  a  newspaper  can  absorb  the  | 
increased  first  cost  of  packlesl 
mats,  it  can  expect  to  gain  at 
better  operation  in  its  stereo, 
type  department,  Ray  McNuhj, 
assistant  production  manager, 
Garden  City  (N.  Y.)  Newsdan 
told  the  ANPA  conference. 

“This  fact  was  not  immedi¬ 
ately  obvious  to  us  last  Mi; 
when  we  planned  our  change  it 
Newsday,”  said  Mr.  McNulty. 
“We  expected  to  make  gains  bit 
we  did  not  realize  just  hoi 
great  the  gains  would  be.  Lib 
most  newspapers,  we  had  the 
usual  pile-up  of  forms  at  the 
molding  machines  and  the  usual! 
pile-up  of  mats  at  the  packing  I 
tables  and  casting  machines.  We] 
did  a  good  job  of  fighting  thei 
‘battle  of  the  bottleneck’  every 
night  and  didn’t  realize  that 
anything  else  was  possible." 

(Newsday  has  two  Hoe  mat 
rollers, 


Chemco  Photoproducts  Com- 
pany  has  unveiled  the  Marathon 
Camera,  most  recent  develop- 
Chemco 

film  cameras.  The  24"  Mara- 
thon  takes  place  the 
beside  the  larger  31"  Olympian 
^nd  replaces  the  Model  “F’’ 
roll  film  cameras. 

A  24"  X  24"  camera  which 
makes  contact  screen  halftones 
with  roll  film  speed  and  economy, 
the  Marathon  incorporates  these 
new  features:  automatic  “roll- 

on’’  contact  screen  mechanism,  -liiir’Bi 

single  knob  film  control,  simpli-  , 

fied  diaphragm  control;  holds  MACHINE  SHOP  performs  a  var 

-  ^  r  /•  X*  One  of  ifs  nrhosf  important  and  tii 

two  screens  m  any  combination  polWnmq  of  inlc  roller,  from  the 

of  rectangular  (to  24  square),  ,  roller-reoovating  machine  at  1 

circular  (to  23^A"  diameter)  or  more  than  500  rollers  on  the  pi 

contact  (automatic,  up  to  18"  X  roller  will  be  ground  and 

22").  The  camera  can  be  \ 

equipped  for  color  work.  ^^ter  a  series  of  exposures  the 

,  ,  ,  .  ,  ^  operator  removes  the  film  from 

The  color-coded  control  center,  compartment  through  a  door 
located  on  the  right  side  of  the  ^^e  darkroom  side, 
camera,  provides  maximurn  sim-  Many  exposures  can  be  made 
plicity  and  ease  of  operation.  A  without  the  operator  entering 
single  knob  now  operates  the  the  darkroom,  eliminating  much 
film  control.  The  diaphragm  con-  normally  consumed  in  oper- 

trol  utilizes  a  drum  type  indica-  ^ting  conventional  cameras, 
tor  calibrated  in  percentages  to  The  Marathon  Camera  was 
permit  quick  and  accurate  set-  exhibited  at  the  ANPA  Mechan- 
tings  which  automatically  pro-  ical  Conference  in  Chicago  and 
vide  for  enlargement  or  reduc-  will  be  shown  at  the  Graphic 
tion  differentials  in  exposure.  Arts  Exposition  in  New  York 
The  film  magazine  holds  up  to  September, 
three  rolls  of  film  ranging  in  * 

width  from  6  to  24  inches  in  Buys  Offset  Press 

lengths  up  to  150  feet.  Film  from  „  „ 

any  one  of  the  rolls  is  positioned  n^,  e.  *  /-,  •  . 

.  '  ,  ,  i  •  The  East  Oregonian  has 

for  exiwsure  by  merely  turning  g^^g^g^  ^  four-unit  Goss  Sub- 

a  crank  to  the  desired  film  gj.ban  web  offset  newspaper 
length.  After  exposure  the  film  press.  It  will  be  installed  in  a 
is  cut  off  by  a  new  guillotine  new  building  which  is  already 
knife  and  automatically  drops  occupied  by  other  departments 
into  a  light-tight  compartment  of  the  East  Oregonian  Publish- 
at  the  bottom  of  the  camera,  ing  Company. 


three  Sta-Hi  scorchers 
and  three  Pony  Autoplates.  The 
stereo  department  molds  110 
forms  and  casts  420  plates  ob 
an  average  night). 

Mr.  McNulty  said  the  pack¬ 
less  mat  has  permitted  Newsday 
to  adopt  a  production  line  stereo 
operation  where  before  “we  had 
a  daily  madhouse.’’ 


Changes  to  9  Pf. 

Toronto 

On  Monday,  July  6,  the  Torvir 
to  Daily  Star  changed  from  714 
on  8  pt  to  9  on  10  pt  Corona 
after  several  months  of  experi¬ 
mentation  with  different  type 
faces,  point  sizes  and  leadinga 


THE  SHAPE — Dwain  Hale  of  the 
stereotype  force  in  the  Atlanta 
(Ga.)  Newspapers  runs  a  blanket 
through  a  $10  washing  machine 
in  the  shop's  laundry  to  get  it  out 
of  shape  after  taking  impressions 
on  the  Directomat. 


Save  up  to  4  rolls  of  newsprint 

n  day.  L 

Other  Copco  Products  I 

*  PORTABLE  INK  1 

FOUNTAIN  J 

*  CORE  STRIPPER 

MACHINE  mechanically  re- 
predaces  oogroved  typo,  slug, 
border,  screen  pattern. 

For  complete  details  on  any  CAPCO  Products  write 


Plant  Enlarged 

Charleston,  W.  Va. 

Plans  have  been  announced 
for  renovation  and  construction 
of  an  addition  to  the  Charleston 
Daily  Mail  building  which  will 
provide  for  the  combined  opera¬ 
tions  of  the  Mail  and  the 
Charleston  Gazette.  Completion 
is  scheduled  for  December  1961. 

All  offices  and  operations  of 
the  two  newspapers  will  be  under 
one  roof  and  both  papers  will 
be  printed  from  a  new  12-unit 
Scott  press. 


FEWER  ERRORS  in  assembH 
want  ads  in  the  many  classifi^ 
tion,  occur  now  in  the  composin? 
room  of  the  Atlanta  (Sa.) 
papers,  thanks  to  a  plan  devisw 


SOOO  CALVERT  ROAD,  COLLEOE  PARK.  MD.  •  UNiee  4-7A77 


of  Boston.  Moving  operations  from  80  Mason  Street  will  begin  soon. 
The  new  plant  contains  30  Hoe  color  convertible  press  units. 


READY  FOR  OCCUPANCY — The  new  home  of  the  Boston  Herald 
and  Traveler  sprawls  over  large  acreage  in  the  New  York  Streets  area 
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Tells  Advantages 
Of  Pre-Coated  Metal 


Leland  D.  Hepler,  Alhambra 
(Calif.)  Post  Advocate,  told  the 
ANPA  Mechanical  Conference 
of  his  paper’s  experience  in  using 
the  Dirats  powderless  etching 
machine  as  part  of  its  photo¬ 
composition  process.  Supplies 
are  ordered  directly  from  Dirats 
Photo-Plate  Co.,  Westfield,  Mass. 
Plates  are  pre-coated  and  ready 
for  use. 

“The  cost  of  each  18-24  flat  is 
$5,  which  I  know  is  slightly 
higher  than  non-coated  plates,” 
he  said,  “but  when  you  consider 
the  fact  that  we  do  not  have  to 
coat  our  own  plates  which  would 
necessitate  extra  chemicals,  ex¬ 
tra  equipment  and  extra  man 
hours,  we  feel  this  offsets  any 
advantages  of  coating  our  own.” 

The  newspaper  has  installed 
two  five-ton  capacity  refrigera¬ 
tion  and  heating  units,  which 
hold  the  room  temperature  with¬ 
in  two  degrees  of  any  tempera¬ 
ture  chosen.  “These  heating  and 
refrigyeration  units  w’ere  in¬ 
stalled,”  he  said,  “when  we  found 
the  plates  and  chemicals  were 
getting  so  cold  overnight  that 
the  plates  wouldn’t  develop  up.” 


Quadder 


The  versatile  Selectro- 
Matic  Quadder  is  designed 
for  automatic  operation  from 
tape  signals  or  manually  by 
a  convenient  push-button 
selector.  It  allows  the 
k  operator  to  change 
signals  faster.  "Widow" 
lines  are  automatically 
flushed  left,  either  in 
tape  or  manual 
operation 
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MECHANICAL 

Quadder 

The  Star  Mechanical 
Quadder  is  controlled 
through  a  dial  selector 
within  easy  reach  of  the 
operator.  All  operations 
are  mechanical  with 
the  exception  of  the 
Electro-Pump  Stop 
Safety 


ECONOMY 

Quadder 

The  Economy  Quadder 
is  bask  in  both 
equipment  and  prke 
Push-pull  knobs  on  the 
quadder  housing  change 
quadder  futKtions. 

Many  de  luxe  features 
are  found  in  the  Economy 
model,  whkh  can  later 
be  built  up  to  full 
Selectro-Matk  flexibility 
if  required. 


Color  Printer 

Buys  Building  | 

Buffalo,  N.  Y,  i 

Greater  Buffalo  Press,  Inc., 
which  prints  color  supplements  , 

for  newspapers,  has  purchased 
a  53,000-square-foot  building  at 
1144  Military  Rd.,  Town  of 
Tonawanda,  once  occupied  by  the 
Boll  Aircraft  Corp.,  for  about 
W00,000.  It  has  subleased  the 
building  from  Bell  since  Novem¬ 
ber,  1958,  and  has  used  it  for  its 
bindery  operations  and  for  stor-  | 
age. 
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All  Star  Quadders  are  hydraulkally  actuated,  and  standard  equip¬ 
ment  includes  the  No-Set  Delivery  Slide,  the  Electro-Pump  Stop 
Safety,  the  Dial  Type  Point-setting  Measure  Control,  Vise  Jaws  and 
Blocks,  and  a  Friction  Rail  Assembling  Elevator  Gate.  Any  Star 
Quadder  can  be  installed  in  only  8  hours.  Write  for  full  details. 


BRANCH:  1327  BROADWAY,  KANSAS  CITY,  MO. 

AGENCIES:  CHICAGO  •  MINNEAPOLIS  •  LOS  ANGELES  •  DENVER  •  SO.  ACTON.  MASS 
STAR  PARTS  (LINECASTING)  CANADA  LTD  MONTREAL  and  agents  overseas 


PUBLISHING  CENTER  In  Cleve¬ 
land  will  include  the  new  regional 
plant  of  the  Wall  Street  Journal, 
at  right,  close  to  the  new  Cleve¬ 
land  Press  building,  at  left.  Austin 
Company  engineers  have  designed 
the  WSJ  building  to  contain  a 
25-foot-high  press  room  extend¬ 
ing  across  the  back,  enclosed  with 
brick  and  fluted  aluminum  insul¬ 
ated  curtain  walls. 


NEW  PRESS,  a  three-unit  Goss  Headliner  equipped  with  a  color  half¬ 
deck,  is  put  into  operation  at  the  Washington  (Pa.)  Observer  and 
Reporter  by  Mrs.  Margaretta  D.  Stewart,  president  of  the  publishinf 
company,  in  the  presence  of  Mrs.  Lucy  Stewart  Lewis,  James  S.  Lyon, 
John  L.  S.  Northrop  and  William  B.  Northrop,  all  vicepresidents.  Tha 
press  replaces  a  Goss  Straightline  which  had  been  used  more  than 
35  years. 


CHASES 

THE  BEST  AND  MOST  ECONOMICAL 
MONEY  CAN  BUY! 
tatca’s  electrically  weNed  steel  chases. 
•Ith  the  smeathly  (round  joints  are  world 
renowned. 

Arnsco  Aluminum  Chases  are  specifically 
■ado  for  operations  wherein  lifhtness  is 
a  desired  factor.  Steel  insert  supports  re¬ 
duces  wear  to  a  minimum  at  the  contKt 
points  of  the  foot  stick  and  side  wedge 
screws. 

tauared  and  true  Amsco  Chases  are  pat¬ 
terned  from  a  template  or  a  blue  print. 
Amsco  supplies  a  “complete  chase  line", 
far  newspapers,  commercial  printers,  ster- 
aetypers  and  olectrotypers.  Standards  or 
specials  are  available. 

UTUK  tniUlU  FMM  lUUU  N  WIITE  MItCT 

INEUCAN  STEEL  CEASE  CONPANT 

M  smnoana  mwi  mm  nume  cm  i.  a  t 


Now  available  on  the  Ludlow  from 
6  to  72  point  inclusive.  This  new 
Ludlow  typeface  is  legible  and  ex¬ 
cellent  for  all  composition  requiring 
clean,  sharp  reproduction. 


ENLARGED  building  of  the  Beaumont  (Tex.)  Enterprise  and  Journal  will 
house  an  eight-unit  Hoe  Color-Matic  press  and  other  new  equipm*"*- 
Approximately  3,000  square  feet  of  space  is  being  added.  The  nr« 
photographic  studio  will  have  complete  color  processing  laboratori^ 
The  expanded  building  will  have  an  external  shell  of  aluminum  aiw 
glass,  with  marble  front  on  the  first  floor.  Construction  is  to  begin  i* 
October. 
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Ludlow  Typograph  Company 

2032  Clybourn  Ave.,  Chicago  14,  Illinois 
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Multiple  Router 
Has  Built-in  Savings 

Edward  Torisky,  Pittsburgh 
(Pa.)  Post-Gazette,  told  the 
ANPA  Mechanical  Conference 
that  a  Sta-Hi  multiple  plate 
router  has  been  added  to  cut- 
down  overtime  on  color  plate 
routinp.  With  an  increasinp 
volume  of  color  a<lvertisinp,  the 
Post-Gazette  found  the  multiple 
plate  router  has  inci'eascd  pro¬ 
ductivity. 

400  l*lalC!>  a  Day 

“We  take  four  plates  off  each 
mat,  and  have  four  editions  plus 
makeovers  and  average  around 
400  plates  a  day,”  said  Mr.  Tori¬ 
sky.  “There  is  no  training  prob¬ 
lem  with  this  machine.  Any  man 
who  has  had  previous  curved 
router  experience  on  single  plate 
*  '  routers  can  easily  turn  out  twice 
as  much  work  with  the  Multiple 

MECHANICAL  MINDED — James  Brown,  mechanical  superintendent  Plate  Router.  ,  . 

of  the  Alliance  (Ohio)  Review,  and  Richard  D.  Blum  of  the  Dallas  (Tex.)  After  six  months  use  of  this 


News  administrative  staff  stop  to  tallt  about  some  new  equipment  shown  machine,  we  don’t  see  how  it  can 


at  the  ANPA  Mechanical  Conference  in  Chicago. 


cause  any  great  amount  of  main¬ 
tenance.  So  far  as  we  are  con- 
cemed  there  has  been  a  definite 
saving  in  money  and  an  increase 
in  productivity  because  of  this 
machine.  The  productivity  in¬ 
crease  is  built  in,  for  every 
time  you  route  one  plate,  you 
get  two.” 


FULLY  AUTOMATIC  conveying 
and  binding  system  designed  by 
U.S.  Steel  Supply  for  newspaper 
mallrooms  features  up  to  32  ties 
per  minute  with  light-gauge  steel 
strapping.  The  machine  shown  at 
the  ANPA  Mechanical  Conference 
can  tie  various-sized  bundles  with¬ 
out  adjustment  by  an  operator. 


47  YEARS  AGO 

we  decreed  that.. 


AFTER  A  SESSION  of  the  ANPA  Mechanical  Conference  at  Chicago, 
this  trio  continues  the  discussion:  Left  to  right — Alex  Clark,  Elgin  (III.) 
Courier-News;  George  A.  Sloan,  Montreal  Star;  and  Carl  Huff,  Terre 
Haute  (Ind.)  Tribune  and  Star. 


Expansion  Program 
For  Galesburg  Paper 

Galbjsburg,  Ill. 

Publisher  William  C.  Pritch¬ 
ard  has  announced  that  the 
Galesburg  Register-Mail  plans 
to  constnict  a  new  press  room 
and  new  quarters  for  business, 
advertising  and  editorial  depart¬ 
ments  on  the  site  of  the  former 
Hoben  Bi’os.  building. 

Rearrangement  and  remodel¬ 
ing  of  present  quarters  and  the 
purchase  of  a  Goss  printing 
press  formerly  used  by  the  Salt 
City  (Utah)  Tribune  will 
^Iso  be  part  of  the  propo.sed 
wpansion  program. 

Editor  sc  publisher 


The  entire  enlargement  pro¬ 
gram  is  expected  to  cost  more 
than  $200,000,  and  the  Register- 
Mail  hopes  to  complete  it  by  the 
end  of  this  year. 

• 

Scooter  Relay 

Clkvelakd 
The  Clevelnvd  Press  has 
bought  a  motorized  scooter  to 
transport  mats  for  plate-mak¬ 
ing  between  the  old  Press  build¬ 
ing  and  the  new  one  in  down¬ 
town  Cleveland.  The  scooter  will 
be  used  to  dash  between  the  two 
buildings  as  long  as  the  pre.sses 
are  operating  in  both  buildings, 
which  will  be  for  some  months. 
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users  must  be:Mtisfi^ 

^ith  Imperial  metals; 
service  and  costs. 

The  decree  is  still  m 
effect  today. 


IMPERIAL  TYPE  METAL  COMPANY 

CHICAGO  50  •  NEW  YORK  7  •  PHILADELPHIA  3A 
7yp«  M«fof  Owofrty  ond  ^wplicoftPA  ' 
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Fairchild  Readies 
Scan-a-Color  Model 


tor  skyrockotod,  his  progress  an<i  within  ;t0  days  they  l)epin 
with  his  engraving  machine  was  their  development  work.  The 
slow.  The  vacuum  tube  was  yet  company  also  secured  rights  to 
to  be  developed  into  an  efficient  the  G.  Washington  invention  and 
electric  valve.  The  photo-electric  ultimately  acted  as  the  engi- 
tube  was  in  the  future.  But  neering  catalyst  to  incorporate 
Howey  continued  to  experiment,  the  best  principles  of  both  in- 
Ry  1929,  a  photo-electric  tube  vontions. 
which  would  faithfully  trans-  World  War  IT  caused  a  delay 
late  reflections  to  photographic  in  the  progress  of  the  machine, 
copy  was  available,  and  the  hut  by  Decemlier  1947,  the  first 
radio  tube  had  been  developed,  machine  was  ready  for  field 

^  .  _  From  1929  to  1935  Howey  and  test. 

ter  Howey  was  trving  to  find  engineer  named  John  Han-  .  i 

a  better  way  to  iilustrate  his  cock  built  several  machines.  ‘Scries  oi  models 

newspaper  in  Fort  Dodge,  Iowa.  Each  one  of  them  made  engrav-  the  last  12  years,  Fairchild 

Twenty  years  earlier,  the  first  but  the  results  did  not  j,.ig  introduced  a  series  of  en- 

photograph  had  been  success-  compare  favorably  with  the  nr^aving  machine  models.  The 
fully  reproduced  in  New  York.  of  engravings  produced  original  SCAN-A-GRAVER  pro- 

Before  that  date,  all  illustra-  conventional  chemical  photo-  duced  65  -  screen  engravings, 

tions  in  newspapers  and  maga-  c^praving  process.  Howey  and  same  size  as  copy,  to  a  maxi- 
zines  had  been  laboriously  HJ^ncock  w^re  still  attempting  mum  size  of  20x25  cm. 
carved  into  wood  and  metal  make  trm  single  line  en-  1954,  Fairchild  introduced 

blocks  by  skilled  artists.  The  Shavings  which  Yvere  in  vogue  SCAN-A-SIZER,  which  has 
halftone  which  appeared  in  the  turn  of  the  century.  ability  to  enlarge  and  re- 

New  York  Graphic  was  the  re-  „  „  .  duce  4%  times,  while  the  en- 

sult  of  years  of  experimentation  *“  graving  is  made.  Unlike  the 

to  reduce  a  continuous  tone  By  1932,  they  were  convinced  SCAN-A-GRAVER,  which  ac- 
photograph  to  hundreds  of  thick  that  they  would  have  to  change  cepts  copy  on  a  cylinder,  the 
and  thin  lines  in  relief  on  a  piece  from  the  “single  line”  to  the  SCAN-A-SIZER  accepts  flat 
of  soft  metal,  so  that  wh^n  “dot  structure”  technique.  copy  and  scans  it  with  a  pivot- 

printed  it  would  have  the  illu-'  In  the  meantime,  Howey,  as  ing  mirror, 
sion  of  a  photograph.  director  of  International  News  All  of  these  devices  operate 

Howey’s  first  attempts  aimed  Photos,  was  responsible  for  the  on  a  similar  principle.  The  light 
at  designing  a  machine  which  development  of  a  practical  wire-  reflections  from  the  highlight 
would  engrave  these  deep,  med-  photo  apparatus  to  transmit  pho-  and  shadow  portions  of  the 
ium  and  shallow  lines.  While  tographs  by  wire.  He  also  con-  original  copy  is  translated  by 
his  career  as  a  newspaper  edi-  tinned  his  efforts  on  the  engrav-  a  photo  cell,  and  a  subsequent 

ing  machine.  amplification  system  into  elef- 

■  ^  ~  Also,  during  this  latter  period,  tronic  energy,  so  that  a  vibrat- 

George  Washington  Jr.,  had  ing  motor  can  direct  the  stylus 
lie  All  lit'!;  I  been  developing  an  engraver  in  cutting  craters  in  the  SCAN- 


BUT  WHERE'S  THE  MESS? 


THERE  ISN'T  ANY,  old  -timer,  no 
messy  scrap  bin,  no  odor . . .  with  a 
modern  NOLAN  remelt  installa¬ 
tion!  And  he's  doing  the  job  faster, 
better  —  far  cheaper,  taa.  Better 
unhitch  yourself  from  horse-and- 
buggy  remelting  and  start  saving — 
the  NOLAN  way! 


paper  after  paper  reports... 

REMELTING  COSTS  CUT  50% 
LOADING  TIME  SLASHED  95% 

SAVINGS  IN  TIME,  SPACE,  LABOR, 
METAL  AND  MONEY 


WRITE  FOR  CASE  HISTORIES 


CASTERED  HAND  TRUCKS  made  of  plywood,  braced  with  steel 
are  used  to  move  and  store  sections  of  the  Dallas  (Tex.)  Times-Her*'*’ 
The  sections  may  be  stockpiled  near  assembling  machines  until  needefl- 
One  man  can  easily  handle  a  truck  loaded  with  1,200  sections  reeei»»» 
by  belt  conveyor  from  the  press  room.  Dallas  Times-Herald  engine*** 
obtained  casters  from  Faultless  Caster  Corp.,  Evansville,  Ind. 
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the  needed  information  con¬ 
tained  in  the  copy.  It  performs 
the  color  separation  function, 
and  it  converts  light  into  elec¬ 
trical  energy.  The  scan  starts 
at  one  comer  and  literally  scans 
a  line  down  to  the  bottom  of  the 
image  .  .  .  then  it  scans  the 
second  line  .  .  .  there  can  be 
no  overlap  nor  any  area  omitted 
, . .  and  so  on  line-by-line  until 
the  entire  copy  image  has  been 
scanned. 

On  the  Fairchild  SCAN-A- 
COLOR,  the  original  copy  is 
placed  in  position  around  a 
transparent  cylinder,  and  a  ro¬ 
tary  scan  is  employed. 

If  the  original  copy  is  a  trans¬ 
parency,  such  as  an  Ektachrome 
or  an  Anscochrome,  it  must,  of 
course,  be  illuminated  by  a  light 
passing  through  it.  In  the 
SCAN-A-COLOR  the  light 
source  is  beamed  through  the 
transparency  into  the  lens  sys 
tern  of  the  scanner.  In  addition 
to  transparencies,  however,  this 
Fairchild  equipment  also  hand¬ 
les  unmounted  reflection  copy. 
When  reflection  type  copy  is 
scanned,  a  spot  of  light  is  pro¬ 
jected  onto  the  surface  of  the 
copy  and  it  is  reflected  back  into 
the  lens  of  the  optical  system. 

From  this  light,  the  apparatus 
learns  the  hue,  brightness  and 
saturation  of  the  colors  being 
scanned. 

The  next  function  of  the  scan¬ 
ning  assembly  is  to  separate 
colors.  The  light  entering  the 
optical  system  is  divided  into 
three  beams,  each  passes 
through  a  standard  separation 
filter  and  then  strikes  the  sur¬ 
face  of  a  photo  electric  tube.  At 
this  stage,  the  flnal  act  of  scan¬ 
ning  takes  place.  In  these  tubes, 
the  light  energy  is  converted  to 
electrical  energy.  As  scanning 
occurs,  there  is  a  continuing 
output  of  three  electrical  cur¬ 
rents,  each  representing  one  of 
the  primary  colors  and  con 
tinuously  proportional  to  the 
amount  and  quality  of  that 
color. 

The  photoelectric  tubes  sup¬ 
ply  the  color  information  to  the 
electronic  computer. 

Another  feature  of  the  Fair- 
child  SCAN-A-COLOR  is  its 
ability  to  control  the  printing 
^ue  for  each  color.  This  can 
lie  done  for  a  particular  area 
*ach  as  a  flesh  tone  or,  perhaps, 
a  specific  product  in  a  piece  of 
copy.  Through  dial  settings,  the 
pperator  can  control  the  print- 
®g  strength  of  individual  print¬ 
ing  primaries  to  effect  what  his 
lodgment  indicates  is  the  best 
mterpretation  for  quality  repro- 
ooction. 

The  Fairchild  system  pro- 
aoces  simultaneously  four  neg- 
or  positive  films  which  can 
"“’T  j  ^  ^  produce  plates 

receive  any  one  of  the  etching  sys 
nginato  Items. 
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Foundation 
Aids  School 
For  Printers 

Huntsville,  Tex. 

A  new  $76,000  Southwest 
School  of  Printing  Foundation 
has  been  approved  by  the  board 
of  directors  of  the  printing 
school.  The  Southwest  School  of 
Printing  is  a  division  of  Sam 
Houston  State  Teachers  College. 
Directors  of  the  school  consist 
of  printing  and  publishing  ex¬ 
ecutives  of  the  Southwest. 

“It  is  the  desire  of  the  direc¬ 
tors  that  through  the  Founda¬ 
tion  and  other  industry  support, 
capable  young  people  seeking  a 
career  in  the  industry  wrill  have 
the  opportunity  of  obtaining  the 
finest  training  available,”  stated 
H.  Ben  Decherd,  who  has  served 
as  the  school’s  president  the  past 
year. 

The  Southwest  School  of 
Printing  offers  a  four-year  pro- 
gn'am  which  leads  to  a  Bachelor 
of  Science  degree  with  a  major 
in  printing.  Also,  it  offers  a  ^o 
year  vocational  training  plan. 
During  the  regular  term  about 
50  full-time  printing  students 
are  enrolled. 

L  a  m  b  u  t  h  Tomlinson,  All- 
Church  Press,  Fort  Worth,  was 
elected  president  of  the  school 
for  1959-60.  Bryan  Snyder  Jr., 
Johnston  Printing  Company, 
Dallas,  was  named  vicepresident 
and  Phil  R.  North,  Fort  Worth 
Star-Telegram,  was  re-elected 
secretary-treasurer. 

Application  forms  for  scholar¬ 
ships  may  be  obtained  by  •writ¬ 
ing  Robert  L.  Gleason,  Director, 
Southwest  School  of  Printing, 
Sam  Houston  State  Teachers 
College,  Huntsville,  Texas. 


Elgrama  Variable 
Engraver  on  Market 

Elgrama  Manufacturing  Com¬ 
pany  has  a  new  enlarging  and 
reducing  machine  on  the  market 
in  Canada,  Egypt  and  Russia. 

The  new  machine,  named  the 
Mark  VI,  engraves  halftones  on 
metal  in  any  one  of  13  different 
screens,  and  is  capable  of  pro¬ 
ducing  a  halftone  up  to  12  x  18 
inches.  Speed  of  the  machine 
varies  wi^  the  particular  screen 
being  engraved.  A  60  screen 
halftone  full  12  x  18  inches  can 
be  engn:nved  in  24  minutes.  The 
halftone  plates  on  metal  can  be 
matted  or  printed  direct.  The 
same  machine  also  makes  line 
engravingrs  on  plastic  up  to  12 
X  18  inches. 
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Mail  your 
COLOR 
CONTEST 
entries  now! 
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ROP  COLOR 


AWARDS 

Competition 


4  CLASSIFICATIONS,  with  awards  for  the 
outstanding  printed  reproduction  of  an 
ROP  newspaper  color  advertisement,  for 
newspapers  under  100,000  circulation, 
100,000-260,000  circulation,  and  over 
250,000  in  one  color  and  black  and  three 
colors  and  black.  Also  a  separate  award 
for  creative  use  of  color  (any  number 
of  colors)  by  a  retail  advertiser. 

I 

I  WHAT  TO  ENTIR:  Submit  printed  reproduc- 
I  tion  of  a  color  advertisement.  Entries 
!  must  have  been  published  between  June 
1,  1958  and  May  31,  1959.  Identify  and 
label  as  to  circulation,  number  of  colors, 
and  attach  ofRcial  entry  label.  Mount 
with  scotch  tape  on  18”  x  24”  white 
mounting  board,  and  submit  with  $5 
entry  fee  (good  for  up  to  12  entries 
per  newspaper).  See  complete  rules. 


SEND  FOR  ENTRY  BLANK  NOW! 

CompM*  nitet  «ad  patry  bloaks  or*  ovoilabl*  from 
ROf  Color  Awordt  CommiHoo,  Room  1701,  147S 
■roodway.  Now  York  34,  N.  Y. 


DEADLINE  FOR  ENTRIES 

JULY  15,  1959 
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SY>D1CATES 


Science  Stunts  Must 


Pass  Safety  Tests 


By  Jay  Hensley 

Ashoille  Citizen-Times  Reporter 


Asheville,  N.  C. 

No.  20  Vandalia  Avenue  looks 
just  about  like  any  other  two- 
story  frame  house  with  a  quar¬ 
ter  of  a  century  of  city  and 
county  taxes  already  paid  out 
on  it. 

From  the  outside  it  appears 
to  be  just  another  house.  The 
lawn  may  be  trimmed  just  a 
little  more  neatly  than  that  at 
some  of  the  neighboring  houses, 
and  there’s  a  real  estate-size 
sign  on  the  porch  that  does  not 
say  the  house  is  for  sale. 

The  sign  says  “Brown”  on  a 
white  plywood  square  faced  with 
raised  black  letters.  If  that 
sounds  contradictory,  wait  until 
I  get  you  inside. 

The  mysterious  interior  of  20 
Vandalia  Avenue  is  the  thing 
about  it  that  sets  it  apart  from 
similarly  situated  houses  on  the 
three-block  thoroughfare.  It  is 
the  home,  workshop,  and  lab¬ 
oratory  of  Bob  Brown,  author 
of  “Science  for  You,”  a  weekly 
science  stunt  column  designed 
for  teenagers  and  elementary 
school  pupils  which  is  distrib¬ 
uted  by  General  Features  Corp. 

That  column  is  read  avidly  by 
grownups,  and  the  first  time  I 
saw  the  author  in  action,  audi¬ 
ence  participation  in  some  of 
the  stunts  he  was  demonstrating 
was  almost  entirely  adult.  It 
was  at  a  Garden  Club  picnic 
at  his  home.  He  had  arranged 


a  few  of  his  science  exhibits  for 
entertainment  following  the 
food  and  business. 


Hanging  in  the  Air 


A  disembodied  head — with  a 
smiling  face  devoid  of  pain — 
hit  me  hardest,  and  that  was 
the  stunt  with  which  he  left  us 
all  hanging  in  the  air.  The  head 
belonged  to  a  neighborhood 
schoolgirl  and  appeared  resting 
on  a  little  shelf  in  front  of  a 
cloth  -  draped  booth.  Below, 
where  the  rest  of  her  anatomy 
should  have  been,  there  was 
nothing — except  perhaps  an  oc¬ 
casional  firefly  blinking  in  ^nd 
out  of  the  void  beneath  th%  - 
shelf. 

“This  stunt  can  be  done  by 
any  youngster  with  building 
ability,”  the  genial  wizard  who 
is  a  former  newspaper  reporter 
explained.  “But  we  can’t  ex¬ 
pose  the  procedure  at  this  time. 
Permission  to  publish  details  of 
the  stunt  is  being  sought.  The 
request  has  been  made  in  a  let¬ 
ter  to  the  International  Broth¬ 
erhood  of  Magicians.” 

Bob,  incidentally,  is  a  mem¬ 
ber  of  that  organization,  al¬ 
though  he  has  never  been  a 
magician.  He  is  a  member  of 
the  American  Association  for 
the  Advancement  of  Science  and 
other  scientific  ,  groups,  and 
picks  up  good  tips  for  the  “Sci¬ 
ence  for  You”  column  at  almost 


DENSE  CLOUDS  of  fog  pour  from  a  beaker  as  Bob  Brown  and  In 
assistant,  Barbara  Black,  work  out  a  "Science  for  You"  column  eip«ri 
ment.  This  stunt  will  allow  readers  to  produce  temperatures  low  enM9li 
to  freeze  mercury — and  safely. 


(Additional  Syndicate  news  on  opposite  page) 


any  of  the  meetings  he  can  at¬ 
tend. 

For  example,  the  trick  of 
slamming  a  soda  straw  through 
a  rawr  Irish  potato  came  from 
a  magician.  I  saw  him  doing 
just  that.  Finally  I  was  able  to 
push  a  slender  straw  through 
a  potato  myself.  It’s  a  simple 
trick  with  a  scientific  explana¬ 
tion. 


Liquid  Air 


Fresh  funny! 


Every  day  the  regular  customers  can  be  sure  of  getting 
a  laugh— fresh  from  the  griddle!  No  rehash,  but  highly- 
spiced  and  peppery.  Fans  never  need  a  magnifying  glas 
or  dictionary  to  get  the  point.  Millions  of  enthusiasts  swear  there’s 


nothing  like 

^loon  Mullins 


to  tickle  the  ribs,  release  roars,  generate  guffaws!  This 
roundhouse  classic,  in  slapstick  style,  has  friends  on  both  sides  of 
the  track,  gets  the  votes  of  highbrows  and  ordinary  I.Q.’s, 
has  bullish  boosters  in  and  out  of  the  social  register.  It’s  a  comic 
strip  with  comedy!  For  proofs  and  prices,  phone,  wire, 
or  write  Mollie  Slott.  Manager... 

Chicaffn  Tribuno^JVonv  YarkJV^u-s 

BuUdtnQ,  York 
Tribmnf  Tairt^r,  Vhlrmvm 


At  another  time,  dense  clouds 
of  fog  were  pouring  from  a 
beaker  in  his  workshop  when  I 
entered.  Tw’o  neighborhood  small 
fry  were  watching  eagerly  as 
Bob  and  his  teenage  assistant, 
Miss  Barbara  Black,  worked 
weirdly  with  the  beaker,  a  bot¬ 
tle  of  a  liquid,  a  mass  of  dry 
ice,  a  hammer,  and  other  ob¬ 
jects. 

As  the  fog  poured  from  the 
beaker  the  children  drew-  back, 
but  soon  were  brave  enough  to 
hold  out  their  hands  to  catch 
it.  It  looked  dangerous  to  me, 
whose  knowledge  of  science  is 
gleaned  almost  exclusively  from 
out-of-date  almanacs. 

“It  isn’t  at  all  dangerous,” 
Bob  explained.  “Many  of  the 
pupils  in  the  schools  have  the 
opportunity  occasionally  of  see¬ 
ing  a  show  on  liquid  air.  Ex¬ 
treme  cold  is  furnished  by  the 
liquid,  w'hich  scientists  and  en¬ 
tertainers  buy  from  an  oxygen 
production  plant.” 

Boys  and  girls  cannot  buy 
liquid  air,  Mr.  Brown  explained, 
but  added  that  he  was  working 
on  the  details  of  a  similar  stunt, 
in  which  they  can  produce  low 
:  temperatures  with  substances 
easily  obtainable  or  at  hand. 
With  these  substances,  tem¬ 


peratures  low'  enough  to  freeze 
mercury  can  be  produced,  and 
in  safety,  he  said. 

And  that  stunt,  with  the  de¬ 
tails,  will  definitely  be  included 
in  the  Science  for  You  series,  he 
added. 

Bob  and  his  assistant,  whe 
is  permanently  employed  after 
finishing  high  school  and  a  year 
of  college,  are  spending  this 
summer  working  out  new  ex¬ 
periments  for  the  column  and 
for  a  school  lecture-demonstra¬ 
tion  which  they  will  give  durinp 
the  coming  school  year.  The 
show’,  called  “Science  Circus,”  is 
already  booked  almost  solid  for 
the  school  year. 


Book  Rights 


A  collection  of  the  “Science 
for  You”  stunts  is  also  under 
preparation  by  the  pair.  It  will 
be  published  in  book  form  by 
the  Fleet  Publishing  Corpora 
tion  of  New  York,  purchaser  of 
the  hook  rights. 

Selection  of  a  stunt  for  the 
series  is  governed  by  three  sim 
pie  rules:  it  must  be  interesting 
to  young  and  old;  it  must  in 
volve  a  rule  or  law  or  principle 
in  science  and  therefore  be  edu 
rational  to  some  degree ;  and  it 
must  be  easy  to  perform. 

Bob  and  Miss  Black  are  as¬ 
sisted  by  two  college  professors 
who  act  as  consultants,  check¬ 
ing  the  accuracy  and  safety  of 
each  experiment.  Safety  is  > 
must.  Bob  said,  although  fires 
and  electricity  have  not  bwo 
eliminated.  Stunts  involving 
these  potentially  dangerous  ele¬ 
ments  may  be  performed  wi^ 
safety  by  children  old  enough 
to  read  the  column  and  folio* 
directions,  he  added. 
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Hyani8  Sues  Actor  ^ 

On  Interview  Denial  f 

Los  Angeles 
A  New  York  Herald  Tribune 
columnist,  has  sued  actor  Cary 
Grant  for  a  half  a  million  a 
dollars,  charging  Grant  sland-  F 
ered  him  by  denying  statements  “ 
made  in  certain  articles.  n 

The  suit  declared  the  action  s 
grew  out  of  a  statement  Grant  a 
made  on  or  about  April  20. 

The  complaint  charged  the  i 
actor  stated:  d 

“The  articles  about  me  by  Joe  h 
Hyams  are  false.  Joe  Hyams  b 
wrote  that  I  gave  him  an  inter-  s 
view  and  that  I  said  I  had  had  v 
a  psychiatric  experience.  5 

“I  have  never  had  an  inter-  1 
view  with  Hyams  on  any  sub-  * 
ject.  I  haven’t  even  seen  Joe  in  ‘ 
two  years.  The  articles  are  com-  I 
pletely  erroneous.  I  have  never  i 
undergone  any  psychiatric  treat¬ 
ment,  nor  have  I  ever  had  any 
experience  with  psychiatry,  and 
I  never  told  Joe  any  such  thing.” 

Hyams’  suit  charged  Grant’s 
reported  statement  was  “defam¬ 
atory”  and  “false.” 

ALLEN-SCOTT 
Bob  Allen,  Washington  colum¬ 
nist,  has  added  a  byline  to  his 
byline. 

Hall  Syndicate,  which  handles 
Mr.  Allen,  says  that  from  now 
on  the  author’s  “Robert  S.  Allen 
Reports”  will  carry  the  addi- 
\  tional  name  of  Paul  Scott.  The 
new  venture  will  be  called  “The 
Allen-Scott  Report.” 

The  Syndicate,  in  explaining 
the  move,  noted  that  other  name 
'  writers  in  the  capital  have  as 
many  as  four  a.ssistants  and 
said: 

“Now  that  the  size  of  the 
S  Washington  beat  has  forced  a 
column  expansion,  Allen  b)elieves 
in  putting  the  fact  into  the  by¬ 
line,  and  so  do  we.  Especially 
'  since  we  couldn’t  have  a  better 
I  reporter  or  a  more  respected 
Washington  veteran.” 

I  Hall  added  that  the  double 
I  byline  will  mean  the  usual  Allen 
I  treatment  plus  a  greater  stress 
1  on  medical-research  news  ema¬ 
nating  from  the  National  Insti¬ 
tutes  of  Health.  Outer-space  ac¬ 
tivities  will  be  covered  more 
fully  too. 

I  Mr.  Scott,  38-year-old  son  of 
!  a  Nebraska  judge,  is  right  at 
.  home  on  the  new'  assignment. 
He  went  to  Washington  in  1949, 
working  for  the  Lincoln 
Star  as  a  reporter,  to 
j  i  wome  a  correspondent  for  Ne- 
^  ,  braska  papers. 


diet  hint.  The  doctor  is  president 
emeritus  of  the  Academy  of 
Psychosomatic  Medicine. 

«  *  « 

MORE  KID  STUFF 

Popeye  on  TV  has  become  such 
an  attraction  for  kids  that  King 
Features  Syndicate  is  giving 
“Thimble  Theatre”  a  new  treat¬ 
ment.  Segar’s  spinach- eating 
sailorman  has  had  a  strong 
adult  following. 

Beginning  writh  the  release  of 
Aug.  10  the  daily  strip  will  be 
drawm  by  Bud  Sagendorf  who 
has  been  doing  the  Popeye  comic 
l)ooks.  Bud,  who  was  Segar’s  as¬ 
sistant,  will  replace  Bill  Zaboly 
who  has  been  drawing  in  the 
Segar  manner  since  1939  with 
Ralph  Stein  on  the  story.  Bill 
also  did  some  “ghosting”  on 
“Major  Hoople.”  The  new  “youth 
look”  for  Popeye  in  the  Sunday 
release  is  scheduled  Sept.  13. 


Harry  Staton 
Dies  at  79 

Hari-y  Staton,  79,  editor  and 
manager  of  the  New  York  Her¬ 
ald  Tribune  Syndicate  from 
1924  to  1947,  died  July  4  at  his 
home  in  Surf  City,  New  Jersey. 

Mr.  Staton  began  his  newspa¬ 
per  career  in  1894  with  the 
Brooklyn  Times.  Later  he  was 
a  reporter  for  the  Brooklyn 
Standard  Union,  the  New  York 
Evening  World,  and  the  New 
York  Evening  Sun.  From  1904 
to  1912  he  was  art  manager  of 
the  New  York  Globe  and  later 
became  editor  and  publisher  of 
Trend  Magazine. 

Mr.  Staton  was  head  of  the 
press  department  for  the  Bar- 
num  &  Bailey  Circus  from  1916 
to  1919.  He  joined  the  Herald 


Tribune  Syndicate  in  1920  as 
a  salesman  and  was  named  man¬ 
ager  in  1924.  He  and  his  wife, 
Elsa  Lang  Staton  (former  pro¬ 
motion  manager  of  the  Herald 
Tribune)  retired  in  1947. 

Mr.  Staton  was  a  member  of 
The  Players  and  the  Dutch 
Treat  Club  for  which  he  was 
treasurer  for  many  years. 

• 

Toronto  Telegram 
Names  Sports  Editor 

Toronto 

George  Dulmage,  49,  sports 
editor  of  the  Telegram  the  last 
2*/^  years,  has  resigned  because 
of  illness.  He  is  succeeded  by 
Hal  Walker,  assistant  sports 
editor. 

Mr.  Dalmage,  now  on  vacation, 
will  continue  to  work  for  the 
Telegram  as  much  as  his  health 
permits. 


81  DAILY  NEWSPAPERS 
HAVE  CHANGED  OVER 
TO  MICRO  PHOTO'S 
MICROFIIMING  SERVICE 
IN  THE  PAST  45  DAYS. 


EASY  DIETING  I 

1ft  Features  has  for  Sept.  I 
ten  instalments  of  Dr.  Al-  I 
|fed  J.  Cantor’s  book  “How  to  I 
jwse  Weight  the  Doctor’s  Way.”  I 
Diere  will  be  a  daily  diet  box 

editor  &  PUBLISHER  for  July  11,  1959 


Recent  acquisitions  include  the  St.  Paul  Pioneer  Press  and  Dispatch, 
Long  Beach  Independent  and  Press  Telegram,  Rochester  (N.Y.)  Demo¬ 
crat  and  Chronicle  and  TImes-Union,  Newark  (N.J.)  News,  Bridgeport 
(Conn.)  Post  and  Telegram,  Tucson  Arizona  Star  and  Daily  Citizen, 
Bellingham  (Wash.)  Herald,  Stockton  (Calif.)  Record,  Panama  City 
(Fla.)  Herald  and  News,  Amarillo  News  and  Globe-Times,  Jackson 
(Miss.)  State  Times,  and  many  others.  If  yours  is  one  of  the  news¬ 
papers  facing  a  changeover.  Micro  Photo  assures  you  a  continuation 
of  the  same  high  quality  and  service  you  have  received  in  the  past. 


ICRO  PHOTO  INC 


1700  Show  A> 


id  12,  Ohio 


Stories  Spur 
Close  Look  at 
School  Costs 


PROMOTION 


Circulation  Count 
Teases  Subscribers 


Nobody  will  ever  accuse  Eu-  MISSING  MILLION 

gene  J.  Bro^.  general  i^^ager  California,  of  course,  they 

3f  the  Danbury  {Corm  )  Newj-  ^ 

rtmes,  of  being  able  to  ^  Where  Mr.  Brown  promotes  in 
the  forest  because  of  the  tr^.  ^ 

He  has  a  circulation  c^paign  promotes 

right  now  that  builds  a  ^  ^  ^ 

for^  y  growing  ,  trade  magazines  ad- 

reader  y  rea  er.  dressed  to  advertising  people. 

In  a  series  of  ads  2  columns  tj^sed  on  the  theme  “A  million 
wide  by  6  inches  deep,  the  News-  you»j.e  missing,”  is  one  of  the 
Times  localizes  itself  on  a  neigh-  most  compelling  currently  run- 
bor-to-neighbor  basis  in  the  van- 

ous  toAvns  in  v^hich  it  circulates.  The  ^^irror  ^Jews  used  a  elever  m 

“In  Newtown,”  one  of  the  ads  ^mmick  recently  to  focus  atten-  emphasized  that  no  group  seek-  without 

reads,  “831  families  buy  the  tion  on  its  campaign.  It  sent  ^  g^t  its  news  in  the  News  district. 

News-Times  every  day.”  The  831  through  the  mails  a  little  box  Messenger  has  ever  been  told  to 

carries  an  asterisk.  This  refers  designed  like  a  pocket  book,  same  buy  advertising  to  get  it  done, 

to  a  note:  “Give  this  note  to  a  size  and  shape,  carrying  the  • 

non-reader.  He  may  want  to  be  title,  “The  Case  of  the  Missing  Tafts’  Broadcast 
No.  832.”  Million.”  Author  was  given  as  »>  .  «  i 

These  ads  run  at  least  one  a  “Earl  Sandley  Garter.”  The  book  »  ropcrties  i  lergea 
day.  “We  hope,”  Mr.  Brown  tells  carried  the  legend,  “An  original  Cincinnati 

us,  “someone  will  call  us  one  Hidden  City  mystery.”  Radio  and  television  proper- 

day  on  the  sequence  in  numhers  When  you  opened  the  box,  you 
to  say.  Why  don’t  you  change  found  inside  a  reprint  of  a  : 
that  number  in  Newtown?  I’m  Mirror  News  ad  telling  you  that  > 
a  new  subscriber!”  “inside  Los  Angeles  there’s  a 

That  would  be  a  happy  day —  Hidden  City  an(l  a  million 
and  a  happy  result  for  any  pro- 
motion.  But  Mr.  Brown  isn’t  fke  Mirror  News, 
sitting  back  waiting  for  that  ^ provides 

phone  call.  He  backs  up  these  statistical  data  showing  the 
ads  “by  circulation  effort  via  advertisers  of 

district  managers  and  the  car-  Hidden  City.  On  the  book, 
rier  boys.”  appears  as  the  blurb.  Neat 

Result?  Well,  the  News-Times,  a^und.  ^  ^  ^ 

^th  a  tot^  circi^tion  of  some  LAUGH’S  ON  CASTRO 

19,000,  IS  5,000  better  off  than 

10  years  ago,  3,000  better  off  We’re  sorry  we  didn’t  get 
than  five  years  ago,  and  1,000  around  to  telling  you  about  this 
better  off  than  a  year  ago.  one  when  the  subject  was  hot  in 

the  news,  but  it’s  still  good,  and 
I  it  shows  how  promotion  can  take 
advantage  of  the  news. 

Some  weeks  ago,  when  the 
good  Dr.  Castro  was  trying  to 
charge  a  tax  on  every  name  men¬ 
tioned  in  Cuba’s  society  pages, 
the  Marshall  (Tex.)  News  Mes¬ 
senger  ran  an  ad  headlined,  “The 
I  Marshall  June  bride  can  laugh 
!at  Dr.  Castro!” 

Copy  pointed  out  that  no  dic¬ 
tatorship  could  impose  a  tax  on 
'  news  in  the  U.  S.  Indeed,  by 
'contrast,  “the  News  Messenger 
I  is  anxious  to  get  every  possible 
name  for  its  women’s  pages — 
and  all  the  rest  of  the  news¬ 
paper.” 

The  ad  then  became  an  invita¬ 
tion  to  readers  to  send  in  the 
!  news  of  their  activities  or  their 
organization’s  activities.  A  box 
in  the  ad  pointed  out  that  “of 
[course,  there’s  no  charge”  and 


FOR  THE  RECORD— Miami  News 
General  Manager  John  L  Foy 
presents  a  specially-made  plaque 
to  Ed  Lubanski  who  rolled  two 
perfect  (300)  games  in  the  Miami 
News-AMF  bowling  clinic. 


tects,”  Editor  John  Strohmeyer 
pointed  out  that  the  board  ap¬ 
proved  millions  for  school  con¬ 
struction  without  ever  challeng¬ 
ing  architects’  specifications  but 
turned  to  teacher  salaries  when¬ 
ever  it  sought  economies. 

Teachers  in  the  Bethlehem 
district  received  a  raise  a  week 
after  the  editorial  appeared.  On 
the  same  night,  the  board  ap¬ 
pointed  a  three-man  inquiry 
panel  to  look  into  the  stories  to 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opporfumties 


Investioate  the  developments 
that  are  taking  place  —  In. 
created  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
In  Australia. 

To  ketp  In  touch  with  marknllng. 
advertising,  publishing  and  graphic 
arts  in  Australia  read 


determine  whether  the  school 
district  can  make  a  financial  re¬ 
covery  from  the  contractors  in¬ 


volved.  Its  report  is  due  in  July. 


2-Segmeiit 
Press  Parley 
Trial  Hailed 


Boston 

The  press  conferences  of  the 
Governor  of  Massachusetts  have 
been  thrown  open  to  radio  and 
television  news  operations.  The 
twice  weekly  conferences  are 
divided  into  two  segments,  one 
for  newspapermen,  one  for  ra¬ 
dio-TV. 

So  far,  it  is  working  out  fine, 
but  as  a  number  of  city  editors 
pointed  out,  “none  of  the  re¬ 
porters  are  asking  any  leading 
questions  when  their  side  is  at 
bat.” 

Here’s  how  it  works:  The 
news  conference  is  divided  into 
two  30-minute  segments,  the 
first  segment  devoted  to  the 
newspapermen  and  the  second 
to  the  radio  and  television  news¬ 
men  with  their  cameras  and  re¬ 
corders.  Members  of  the  press 
and  radio  and  television  news¬ 
men  sit  in  on  both  segments  of 
the  conference. 

Question  Periods 

During  the  first  segment,  only 
the  newspapermen  are  allowed 
to  ask  questions  of  the  Governor. 
The  radio  and  television  people 
can  remain  in  the  room,  but 
their  equipment  may  not  be  used 
and  they  cannot  ask  questions. 

During  the  second  segment, 
radio  and  television  newsmen 
sit  around  the  Governor’s  desk 
and  ask  their  questions  while 
the  cameras  and  tape  equipment 
are  in  use.  Those  of  the  news¬ 
papermen  who  remain  after 
their  session  is  over,  and  there 
are  usually  quite  a  few,  are 
seated  off  to  the  side.  They  can¬ 
not  ask  questions,  but  they  can 
take  down  any  replies  made  by 
the  Governor  in  answer  to  ques¬ 
tions  put  to  him  by  the  radio¬ 
television  newsmen. 

By  the  same  token,  there  is 
nothing  to  prevent  the  radio-TV 
reporters  to  make  notes  during 
the  first  segment  in  preparation 
for  asking  questions  when  their 
turn  comes. 

When  Governor  Foster  Fur- 
colo  announces  something  as  “off 
the  record,”  all  cameras  and 
tapes  are  stopped. 

Positions  of  the  television 
cameras  and  tape  equipment  are 
pr^etermined  by  technicians 
prior  to  the  conference.  Equip¬ 
ment  locations  in  the  conference 
^  room  are  rotated  from  confer¬ 
ence  to  conference  to  afford  each 
*totion  equal  position  opportu¬ 
nity.  Film  is  shot  from  fixed 
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positions  directly  in  front  of, 
or  a  bit  to  the  right  or  left  of 
the  Governor’s  desk. 

All  tape  or  wire  recorder 
microphones  are  placed  in  one 
spot,  on  the  desk  in  front  of  the 
Governor.  A  State  House  elec¬ 
trician  stands  by  to  assist  tech¬ 
nicians  if  necessary. 

Nothing  Exclusive 

Wilton  Vaugh,  the  Governor’s 
press  secretary,  is  a  former  Bos¬ 
ton  Post  political  reporter.  He 
has  asked  that  no  requests  be 
made  by  radio-television  for  ex¬ 
clusive  film  footage  or  tape  in¬ 
terviews. 

In  both  interview  segments, 
a  newspaperman  or  station  man 
wishing  to  ask  a  question  gen¬ 
erally  raises  his  hand.  Mr. 
Vaugh  informs  the  Governor 
that  so  and  so  from  such  and 
such  a  newspaper  or  station  has 
a  question. 

The  decision  by  Governor  Fu- 


colo  to  permit  radio-television 
coverage  of  his  news  conferences 
results  from  a  pledge  he  made 
to  the  members  of  the  Massa- 
chusettes  Broadcasters’  Associa¬ 
tion  late  in  1958  following  dis¬ 
cussions  with  broadcasters  and 
the  State  House  Press  Associa¬ 
tion. 

In  these  discussions,  the  State 
House  Press  Association  was 
represented  by  Lester  Ainley 
of  the  Boston  Globe.  The  broad¬ 
casters  were  represented  by  Roy 
V.  Whisnand,  vicepresident  of 
WCOP;  Thomas  Y.  Gorman, 
general  manager  WEEI;  and 
Thomas  Callaghan,  leg^islative 
counsel  for  MBA. 

The  two-segment  conferences, 
one  for  pencils  and  the  other 
for  cameras  and  tape  recorders, 
has  long  been  advocated  by  the 
newspaper  corps,  it  was  stated. 
So  far,  the  conferences  are 
working  out  with  good  relations 
all  around. 


Gilbert  T.  Hodges, 
Ad  Executive,  Dies 


Gilbert  Tennant  Hodges,  na¬ 
tionally  known  newspaper  ad¬ 
vertising  executive,  died  July  4 
from  pneumonia  following  a 
heart  attack.  Mr.  Hodges  was  87 
years  old  on  June  29. 

Mr.  Hodges  was  Chairman  of 
the  Executive  Committee  of  the 
New  York  Sun.  When  the  Sun 
was  sold  in  1950  to  the  New 
York  World-Telegram,  he  be¬ 
came  a  member  of  the  executive 
staff  of  Dow,  Jones  &  Co.,  Inc., 
publishers  of  the  Wall  Street 
Journal.  He  retired  from  that 
post  last  Nov.  1. 

He  was  bom  in  Monroe,  Wis., 
and  was  graduated  from  the 
University  of  Wisconsin  Law 
School  in  1895.  He  practiced 
law  in  Chicago  for  10  years  and 
then  joined  the  Chicago  adver¬ 
tising  staff  of  Frank  A.  Mun- 
sey’s  magazines  and  newspapers. 

In  1912,  Mr.  Hodges  became 
western  advertising  manager  for 
the  Frank  A.  Munsey  Co.  He 
was  made  advertising  manager 
of  the  New  York  Sun  and  the 
New  York  Evening  Sun  in  1916. 
He  was  made  a  member  of  the 
Executive  Committee  of  the  Sun 
in  1925  and  in  1935  was  named 
chairman.  He  was  elected  a  di¬ 
rector  of  the  Munsey  Trust  Com¬ 
pany  and  the  Mohican  Company, 
a  food  store  chain.  He  continu^ 
as  director  until  1951. 

World  Honors 

Mr.  Hodges  was  for  more  than 
half  a  century  a  champion  of 
organized  advertising,  in  which 
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his  activities  brought  him  many 
honors  and  took  him  to  many 
parts  of  the  world.  He  was  dele¬ 
gate  to  the  first  International 
Advertising  Convention  in  Lon¬ 
don  in  1924  and  chairman  of 
the  Berlin  convention  in  1929. 
In  1933,  he  was  the  American 
deleg^ate  to  the  International  Ad¬ 
vertising  Convention  in  Rome 
and  Milan,  and  in  1937  he  was 
chairman  of  the  American  dele¬ 
gation  to  the  International  Ad¬ 
vertising  Convention  in  Paris. 
For  his  services  in  the  Paris 
meeting,  he  was  decorated  with 
the  French  Legion  of  Honor. 

He  served  two  terms  as  presi¬ 
dent  of  the  Advertising  Club 
of  New  York  and  four  years  as 
president  and  chairman  of  the 
Advertising  Federation  of  Amer¬ 
ica.  In  1949  he  served  as  chair¬ 
man  of  the  Advertising  Hall  of 
Fame  sponsored  by  the  Adver¬ 
tising  Federation  of  America 
and  installed  in  the  Advertising 
Club  of  New  York. 

He  was  appointed  a  lieutenant- 
colonel  in  the  Army  Reserve  in 
1931  and  was  reappointed  in 
1936.  Many  of  his  friends  famil¬ 
iarly  called  him  “Colonel.”  He 
received  the  U.  S.  Selective  Serv¬ 
ice  Medal  in  1946. 

Bryant  College  gave  him  an 
honorary  degree  of  Master  of 
Commercial  Science. 

In  earlier  years,  Mr.  Hodges 
was  active  as  a  golfer.  When  he 
moved  from  Chicago  to  New 
York,  he  had  to  resign  as  vice- 
president  of  the  Western  Ad¬ 
vertising  Golfers  Association. 


Readers  Rally 
Round  the  Flag 

Union  City,  N.  J. 
The  Hudson  Dispatch,  morn¬ 
ing  newspaper  with  a  circulation 
of  around  62,000,  tried  an  ex¬ 
periment  just  before  the  July 
Fourth  holiday.  It  sought  to 
prove  that  ,the  cynic  who  said 
American  patriotism  “is  dead” 
was  all  wrong. 

All  Are  Taken 

Publisher  James  J.  McMahon 
ordered  1,000  window-display 
flags  with  the  49-stars  that  be¬ 
came  the  official  Old  Glory  on 
July  4th.  On  the  Saturday  be¬ 
fore  the  Fourth,  Editor  John 
Mitchell  said  in  an  editorial  that 
these  flags  would  be  given  out 
beginning  at  10  a.m.  Monday  on 
a  “first  come,  first  served  basis” 
to  those  15  years  old,  or  older, 
who  brought  a  copy  of  the  edi¬ 
torial. 

Business  Manager  Lloyd  J. 
Whitford  had  charge  of  giving 
out  the  flags.  Before  9  a.m.  there 
was  such  a  mob  that  distribu¬ 
tion  was  started  at  once.  By 
noon  all  flags  were  gone. 

• 

Voiced  News  For 
Radio  Is  Tested 

Voiced  news  service  to  radio 
stations  is  being  field-tested  on 
an  experimental  basis  by  both 
the  United  Press  International 
and  Associated  Press  in  differ¬ 
ent  parts  of  the  country. 

UPI  Audio,  an  affiliate  of 
UPI,  headed  by  Charles  Mor¬ 
gan,  is  providing  seven  taped 
interviews  daily  on  each  day’s 
news  developments  to  radio  sta¬ 
tions  in  Northern  California. 
The  AP  is  conducting  experi- 
I  ments  from  Hartford,  Conn., 

1  now.  Laboratory  experiments 
,  had  been  in  progress  several 
,  years. 

It  is  believed  both  services 
’  will  offer  voiced  news  service  to 

•  radio  stations  if  present  field 
I  tests  prove  satisfactory. 

• 

A  Correction 

I  An  article  by  Philip  H.  Love 
i  in  the  75th  Anniversary  Number 

•  of  E&P  stated  that  the  Wash- 
i  ington  (D.  C.)  News  “boasts 
■  more  District  of  Columbia  cir¬ 
culation  than  any  other  paper.” 

I  E&P’s  attention  has  been  called 
f  to  the  adjusted  ABC  audit  re¬ 
ports  of  the  September,  1958, 
5  period  showing  the  respective 
;  D.  C.  circulations  as:  News, 
r  106,687;  Star,  109,706;  Post, 

-  152,613.  A  News  executive  said 

-  the  paper  had  not  claimed 
leadership  in  D.  C. 
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28,977 

29,086 

Nevada  State 
Journal  . 

News  Tribune  .... 

74,818 

74,456 

13.502 

22,475 

13.020 

21,629 
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CIRCULATION  TRENDS 

(Continued  from  page  66) 


Period  Ending 

- March  31.  1959 - 

(M)  (E)  (S) 


Period  Ending 

- March  31,  1958 — 

(M)  (E)  (S| 


Period  Ending 
-March  31.  1959- 


Period  Ending 
-March  31.  1958- 


(M)  (E)  (S)  (M)  (E)  (S) 

NEW  HAMPSHIRE 


NORTH  DAKOTA 

FARGO 

Forum  .  29,325  25,636  53,870 

GRAND  FORKS 

Herald  .  35,190  33,777 


29,008  25,145  53.l|Ali 


JPR0\ 


ourr 

tW0( 


34,693  33.9s|Cal 


MANCHESTER 
Union  Leader 

(All  Day)  .  *45,852  . 

*AII  Day  paper.  Not  included  in  total. 

News  .  38,617 

PORTSMOUTH 

Herald  .  13,353  . 


OHIO 


*49,509 


AKRON 
Beacon  Journal 
CINCINNATI 


165,373  175,773  .  164,578  I74.lli|i^,r 

^<ail 


38,652  Enquirer  .  213,050  .  283,144  203,675  .  2g2.i]fcHA 


Post  &  Times  Star  . . 


12,331 


Mews 


ATLANTIC  CITY 

Press  .  43,826 

CAMDEN 

Courier  Post . 

JERSEY  CITY 

Jersey  Journal  .  98,531 

NEWARK 


NEW  JERSEY 
.  28,870  42,107 


27,480 


266,437  . *307,138 

*THE  1958  FIGURE  IS  THE  COMBINED  TOTAL  OF  THE  POST  ANDTHiP<»t 
TIMES-STAR, 

CLEVELAND 

News  .  136,112 


Plain  Dealer  .  313,713  .  511,661  306,579 


138,184 


513.5211 


jRecoi 

'■State 


TRENTON 
Times 


Times-Advertiser  . . , 

Trentonian  . 

.  36,112 

UNION  CITY 
Hudson  Dispatch  . 

.  62,712 

ALBUQUERQUE 

Journal  . 

.  44,482 

Tribune  . 

78,476 

98,531 

279,812 

75,789 

97,924 

290,916 

367,789  . 

352,061 

65,534 

377,108  228,273 

65,230 

376,924 

66,058  . 

65,717 

Press  .  320,573 

COLUMBUS 

Citizen  .  85,942 

Dispatch  .  185,437  249,403 

Ohio  State  Journal  73,605  . 

LIMA 

Citizen  .  24,678 


320,721 


91,224  .  87,568  93,5ll| 

.  182,36  6  24S.4tll 

78,235  . 


KREI 

Mews 


Ksdii 


25,368 


20,809  23,452 


24,003 
17,354  20.4 


IMIK 


34,163 

60,464 


NEW  MEXICO 
.  63,370  42,772 


News 
TOLEDO 

Blade  .  183,675  178,318  .  186,863  179, m| 

Times  .  37,070 

YOUNGSTOWN 

Vindicator  &  ^ 

Telegram  .  102,161  148,449  .  101,687  144, Safes'* 


38,800 


59,226 


SANTA  FE 

New  Mexican 


12,625  13,859 

NEW  YORK 


28,266  . 

12,033  12,863 


OKLAHOMA 
8,365  .... 


8,093 


Kno 


54,595 


ALBANY 
Knickerbocker 

News  .  56,836  ... 

Times  Union  .  64,453  .  122,014  62,082  .  122,001 

BUFFALO 

Courier  Express  ...  159,295  .  307,055  167,450  .  313,340 

News .  289,078  ... 

GLENS  FALLS 

Post-Star  .  15,679  . 

Times  .  8,167  ... 

NEW  YORK 


3,407 


21,250  15,266 

.  13,353 


20,ni4, 


3,297 


Korn 

Vress 


296,588 


15,429 


8,222 


ENID 

Eagle  . 

News  .  15,431 

MUSKOGEE 

Phoenix  .  14,464 

Times  Democrat . 

Phoenix  and  Times 

Democrat  . 

OKLAHOMA  CITY 

Oklahoman  .  154,743  242,783  145,969  238,7%,, 

Times  .  115,320  .  109,514 

TULSA 

Tribune  .  76,201  .  75.926 

World  .  96,600  153,792  95,935  . 


17,773 


154,3* 


Post  . 

Times  . 

World-Telegram 

&  Sun  . 

TROY 

Record  .  6,664 

Times  Record 
UTICA 

Press  .  25,877 


.  350,966  . 

532,587  377,400 

.  567,265 

.  599,536 

821,873  . 

580,006  818,012 

.  836,810  1,345,573 

.  834,066 

. 1,424,886 

2,025,229  3,460,528 

. 2,014,542 

.  3,564,864 

.  351,700 

.  282,687 

351.439  282,552 

.  673,974  . 

1,347,036  633,106 

. 1,291,134 

OREGON 
35,478 


EUGENE 

Register  Guard  . 

PORTLAND 

Oregonian  .  242,035  .  306,014  231,829  .  295,7t«" 

-  . I  187,58  8  2  09,673  .  179,106  202, 


35,623  .  33,806  33,83!^* 


6,664 

474,120 

.  6.52 1 

473,732 

41,242 

41,061 

25,877 

.  25,883 

45,827 

55,332  . 

45,720 

Oregon  Journal  . . . 

SALEM 

Capital  Journal  . 

Oregon  Statesman  .  21,086 


17,140 


16,733 


.  21,343  20,168 

PENNSYLVANIA 


2O.30l| 


36,061 


24,976 


53,903 


NORTH  CAROLINA 

ASHEVILLE 

Citizen  .  36,604  . 

Times  .  24,182  . 

Citizen  Times  .  54,768 

CHARLOTTE 

News .  65,476  66,393  . 

Observer  .  156,818  .  175,529  153,448  .  171,924 

GREENSBORO 

News  .  89.346  .  101,419  87,166  .  99,291 

Record  .  28,684  .  28,515  . 

WINSTON-SALEM 

Journal  .  64,762  .  63,510  . 

Sentinel  .  40,385  38,878  . 

Journal  and 

Sentinel  .  75,963  .  74,735 


ALLENTOWN 

Call  .  76,581  . 

Chronicle  .  23,034 

Call-Chronicle . 

JOHNSTOWN 

Tribune-Democrat 

(All  Day)  .  *59,993  . 

*AII  Day  Paper.  Not  included  in  total. 
PHILADELPHIA 


74,488 


22,650 


86,924 


*60,207 


Bulletin 


704,756  720,693  .  713,228  743,^ 


Inquirer  .  605,007  . 1,075,084  604,977 


1,108.: 


News .  221,488 

PinSBURGH 

Post  Gazette  .  271,885 


171,870 


274,058 


Press  .  311,716  543,529  .  305,908  526,' 

Sun  Telegraph  .  176,307  394,175  .  175,589  405,%«e 


READING 

Eagle  .  48,051 

Times  .  35,917  . 


65,100  .  46,869  60, 

.  35,918  . 
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Period  Ending  Period  Ending 


•March3l,  1959 - >  / - March3l.  1958 - ^ 


® 

•4 

53.ll| 

33  ot 

fsOV'iyE.NCE 

(M) 

1 

(E) 

IHODE  i: 

143,784 

(S) 

iLAND 

(M) 

(E) 

146,292 

(S) 

. 

57,719 

188,039 

56,757 

187,408 

Woonsocket 

.-Ji . 

25.243 

25,144 

SOUTH  CAROLINA 

174,1! 

5-J  . 

48,099 

48,066 

47,022 

47,060 

Miil  . 

7,459 

8,315 

2stt' 

CHARLESTON 

60,659 

59,417 

ID  TH9 

■poit . 

33,370 

32,319 

IHt^s  and  Courier  . . 

70,558 

68,638 

1 

IcoLUMSIA 

'"..-.-.fd 

28,810 

27,016 

513, i: 

"‘ats  . 

84,415 

92,714 

83,136 

91,132 

'^EENVILLE 

77,292 

82,337 

76,182 

81,411 

93ill 

. 

IPisdmont  . 

25,355 

25,848 

24s 

SOUTH  DAKOTA 

•SERDEEN 

7d4!!! 

^‘.-e'leanNsws 

21,111 

21,141 

20,646 

20,667 

'ITCHELL 

18,362 

17,532 

179, e- 

-APID  CITY 

. 1 

26,202 

26,227 

25,550 

25,616 

■^’OUX  FALLS 

144  r 

51  289 

52  796 

51,763 

53,016 

TENNESSEE 

KNOXVILLE 

67,115 

70,960 

2or 

‘'““s-Seritinel  . 

99,907 

138,337 

100,252 

146,105 

_^‘EM?HIS 

212,757 

207,077 

148,522 

148,456 

AoDeal  212.757 

207,977 

I6.'' 

.‘lASHVILLE 

100,714 

99,184 

239.’' 

'“□n  . 

122,999 

197,608 

120,527 

195,531 

NION  CITY 

**  '“;:r  . 

4,953 

5,067 

Period  Ending  Period  Ending 

- - March  31.  1959 - «  / - March  31,  195^ 


(M) 

(E) 

(S) 

(M) 

(E) 

(S) 

VERMONT 

BURLINGTON 

.  31,407 

30,315 

4,407 

11,447 

4,7^ 

11,408 

RUTLAND 

19,915 

19,841 

VIRGINIA 

ALEXANDRIA 

14,272 

13,442 

NORFOLK 

.  107,161 

109,135 

Ledger  Dispatch 

94,772 

96,942 

Virginian  Pilot 

140,730 

143,215 

RICHMOND 

111,665 

1 10,385 

Times  Dispatch  . . . 

.  135,285 

184,971 

134,911 

187,903 

ROANOKE 

.  49,255 

87,180 

48,520 

86,958 

World-News . 

43.561 

44,194 

WASHINGTON 

BREMERTON 

Sun  and  News 

21,279 

21,219 

SEAHLE  * 

Post-Intelligencer 

.  200,766 

248,139 

192,465 

251,355 

221,549 

247,958 

244,707 

SPOKANE 

72,469 

75,245 

Spokane-Review  . . . 

, .  89,409 

140,511 

90,356 

143,042 

YAKIMA 

16,562 

33,140 

16,433 

32,688 

17.477 

17,465 

WEST  VIRGINIA 

CHARLESTON 

71,268 

78,781 

53,794 

59,209 

108,561 

117,778 

HUNTINGTON 

|j4,3‘| 


^ALUS 

. 

^kt  worth 


295,'- 

202,2 


202' 


^sr  Telegram 

HOUSTON 


r.«t< 


;AN  ANTONIO 

'■Dr«u 

■  . 


'  r'^  News  . 

. . 

81.32^  Waco 

I  i=fj  Tribune  . 
■  Herald  . 

'  "^‘le-Herald 


213,110 


110,186 


207,028 


66,932 


24,336 


TEXAS 


222,962 

207,742 

183,894 

193,979 

55,854 

53,611 

136,466 

218,870 

1 14,283 

200,175 

221,860 

102,141 

215,350 

216,209 

67,050 

73,338 

107,161 

107,257 

130,805 

24,761 

26,681 

46,127 


Herald  Dispalch  . . .  43,403 

Advertiser . 

Herald  Advertiser . 

216,927  MORGANTOWN 

177  830  188,411  Dominion  News -  9,404 

Post . 

57,576  54,606  WHEELING 

137,972  225,864  Intelligencer .  23,011 

News  Register . 

218,986  245,460 

.  225,374 

109,396  . 

GREEN  BAY 

.  Press-Gazette . 

75,622  .  MADISON 

.  106,475  Capital  Times  . 

104,556  130,138  Wisconsin 

State  Journal  ....  51,063 

.  MILWAUKEE 

26,692  .  Journal  . 

.  45,459  Sentinel  .  180,613 

SUPERIOR 


21,181 

43,505 

22,078 

53,543 

53,419 

9,050 

8,317 

8,341 

22,770 

32,314 

54,942 

32,633 

54,164 

WISCONSIN 

41,196 

40,167 

44,993 

43,983 

80,462 

48,868 

78,826 

369,669 

505,899 

362,417 

501,907 

227,373 

188,480 

236,336 

I  743,5- 
1,108.?'^ 


’%AN 

"sld  Journal . 


UTAH 

6,889  6,840 


'dird-Er-.r.:-*,- 

)  526.5;^ALT  LAKE  CITY 

» .^[{•''‘-Telegram  . . 


29,908  29,730 


I  4C5." 

I  AOJ; 
11,  19591 


.  86,211  . 

99,408  .  182,473  98,017 

Editor  &  publisher  for  juiy  ii,  1959 


Telegram . 

6,965  6,942 

28,732  28,672  CHEYENNE 

Eagle .  9,838 

State  Tribune . 

85,775  .  SHERIDAN 

.  179,301  Press  . 


20,565  .  20,515  . 

WYOMING 

.  10,136  . 

9,722  9,476  .  9,755  9,687 

6,966  .  6,901  . 
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TV  Role 

(Continued  from  page  9) 


of  45,000,000  homes  tuning  in  a 
show,  and  explained  20  meant 
9  million  homes  or  25,000,000 
people,  adding  “that’s  not  a 
small  number  of  people.” 

‘Battle’  in  Press 

When  Mr.  Bryant  used  the 
term  “battle  of  ratings,”  Mr. 
Clyne  replied: 

“I  believe  the  battlefield  is 
more  in  the  press  than  other¬ 
wise.  Outside  interests,  rather 
than  people  investing  their 
money  in  TV,  are  doing  the 
battling.  We  know  our  objectives 
far  better  than  these  outside 
interests  do.” 

The  special  TV  shows  were 
discussed.  Mr.  Clyne  said  there 
were  150  specials  on  the  air  last 
season  and  they  did  not  reach 
as  many  people  in  the  time 
periods  of  the  week  before  or  the 
week  after,  based  on  published 
figures.  The  cost  is  higher  — 
$200,000 — flat  with  no  discount 
— for  time  an  hour  as  compared 
with  $45,000  for  a  half  hour. 

“The  cost  is  justified,”  Mr. 
Clyne  declared,  saying  “objec¬ 
tives  were  being  met  of  creating 
an  image  of  the  importance  of 
the  sponsoring  company”  and 
making  a  special  pitch  for  the 
sponsor’s  product  to  millions  of 
people. 

Mr.  Clyne  said  CBS  and  NBC 
had  a  maximum  discount  of  25%, 
based  on  number  of  stations  used 
and  station  hours,  while  ABC 
has  32*^%  discount  on  overall 
volume. 

There  was  a  “definite  trend” 
to  one-hour  programs,  with  four 
sponsors,  according  to  Mi-.  Clyne. 

Q:  How  will  this  type  of 
multi-sponsored  program  effect 
your  ability  to  influence  and 
improve  programs? 

A :  It  will  be  reduced  to  a 
minimum. 

Q:  You  will  still  have  a  say  on 
good  taste  and  company  policy? 


A:  Yes.  But  there  will  be  re¬ 
strictions  in  creative  activities. 

.  .  .  as  four  others  try  to  influ¬ 
ence  a  show. 

News  Programs 

The  FCC  counsel  was  inter¬ 
ested  in  news  and  public  affairs 
programs. 

Q:  To  what  extent  is  there 
advertiser  support  for  news  pro¬ 
grams?  If  there  were  more  could 
they  be  sponsored? 

A :  I  think  that  the  prime  time 
news  programs  on  both  NBC 
and  CBS  are  sold  out. 

Q:  If  there  were  more  news 
programs  would  they  be  sale¬ 
able? 

A:  They  are  desirable  and 
saleable. 

Mr.  Clyne  said  rrews  programs 
do  not  attract  as  high  circula¬ 
tion  as  entertainment,  yet  make 
good  advertising  media. 

Toward  the  end  of  the  ques¬ 
tioning  the  matter  of  the  public’s 
interest  in  TV  came  up. 

Q:  You  have  told  of  your  re¬ 
sponsibility  to  your  clients,  what 
do  you  consider  your  responsi¬ 
bility  to  the  public? 

A:  To  provide  good  entertain¬ 
ment  the  majority  of  the  public 
will  prefer. 

Q:  You  know  about  balanced 
progr-amming;  what  is  your 
understanding  of  it? 

Balance  of  Entertainiiieiit 

A:  That  there  will  be  a  bal¬ 
ance  of  enteilainment  in  the 
public  interest,  allowing  a  choice 
at  a  given  time.  I  believe  a  few 
people  have  expressed  the  opin¬ 
ion  that  perhaps  there  are  too 
nmny  westerns  on  the  air  .  .  . 
Yet  despite  all  the  westerns  on 
the  air,  with  the  exception  of 
one  2^2  hour  inteiwal,  viewers 
are  given  the  opportunity  to 
look  at  two  other  different  types 


Lewis  H.  Titterton,  of  Compton 
Advertising;  John  B.  Cunning¬ 
ham,  of  Cunningham  &  Wal.sh; 
and  Nicholas  E.  Keesely,  of 
Lennen  &  Newell. 

Ml'.  Foreman  who  wrote  “The 
Hot  Half  Hour,”  agreed  with 
Mr.  Clyne  that  there  were  250 
“pilots”  making  the  agency 
rounds.  But  he  noted  other  ways 
of  getting  program  ideas  than 
from  networks  or  independent 
packages.  He  recalled,  for  ex¬ 
ample,  that  Louis  Cowan,  now 
CBS  president,  and  a  former 
packager,  had  come  to  him  with 
a  two-page  memo  outlining  the 
$64,000  Question. 

“I  told  him  it  would  never 
work,”  said  Mr.  Foreman. 

Elaborate  and  expensive  staff¬ 
ing  of  agencies  to  cater  to  the 
TV  medium  was  also  detailed  by 
Mr.  Foreman.  BBDO  has  well 
over  100  devoted  exclusively  to 
this  one  medium. 

“I  haven’t  found  in  my  limited 
TV  life  that  the  aims  of  adver¬ 
tisers  and  good  programming  is 
antagonistic,”  Mr.  Foreman  said. 

He  squelched  what  he  called 
the  “negative  approach,”  namely 
that  advertiser’s  ixilicies  were 
“a  great  cross  the  public  had  to 
bear.” 

Sensitive  .Vdvertisers 

TV  advertisers  are  extremely 
sensitive,  he  admitted.  A  “small 
amount  of  mail”  or  “a  few  criti¬ 
cal  comments  in  the  trade  press” 
will  be  taken  seriously  and  in¬ 
fluence  programs. 

Advertisers  understand  they 
have  no  control  over  newscasts, 
Mr.  Foreman  .said. 

He  said  the  average  viewer  as¬ 
sociates  a  program  with  a  spon¬ 
sor  rather  than  a  network,  and 
advertisers  accept  a  risk  in  spon- 
-soring  news  broadcasts  that 
might  cover  controversial  sub¬ 


basis  for  the  determination  as 
to  what,  if  any,  action  may  be 
necessary  or  desirable  in  the 
public  interest.” 

Criticisms  of  the  medium  were 
noted,  i.e. ;  allegations  that  net¬ 
work  practices  resulted  in  arbi¬ 
trary  exclusion  from  network 
exhibition  of  some  programs 
which  other-wise  merited  selec¬ 
tion  and  that  networks  hare 
“used  their  economic  bargain¬ 
ing  position  in  the  industry  to 
further  their  own  financial  and 
economic  interest  in  the  prodnc- 
tion  and  sale  of  programs  to  tho 
detriment  of  the  legitimate  in¬ 
terests  of  independent  program 
suppliers  and  advei'tisers  in  a 
manner  contrary  to  the  public 
interest.” 

It  has  also  been  alleged  that 
the  networks  have  failed  to  give 
due  regard  to  their  “responsi¬ 
bility”  as  broadcasters  in  pre¬ 
senting  programming  to  the 
public. 

• 

Atlanta  Papers 
Attack  Fine 

Legality  of  a  $20,000  contempt 
fine  against  Atlanta  News¬ 
papers,  Inc.,  was  challenged  bv 
attorneys  for  the  corporatioi 
this  week. 

Judge  Durwood  T.  Pye  issued 
the  contempt  citation  last  month 
for  articles  published  in  the  .4t- 
lanta  Constitution  and  the  At¬ 
lanta  Journal  about  the  James 
Meriwether  robbei-y  trial. 

A  bill  of  exceptions  field  this 
week  said  Judge  Pyes  action  was 
“contrary  to  the  law  and  without 
evidence  to  support  it.” 

“It  does  not  appear  .  .  .  that 
publication  of  the  articles  was 
either  misbehavior  or  an  inter 
ference  with  the  admini.straticr 
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of  programs  on  other  networks. 
This  seems  to  me  to  be  good 
balance.  The  networks  are 
making  a  pretty  g(X)d  effort  to 
keep  shows  counter-balanced.  I 
know  very  little  about  the  qual¬ 
ity  of  westerns  as  entertainment, 
but  I  do  know  that  people  pay 
at  the  box  office  to  see  them. 


Q:  We  at  the  FCC  take  no 
position  on  Westerns,  but  why 
are  there  so  many  of  them? 

A:  People  like  them.  One- 
third  of  all  the  moving  pictures 
made  during  the  last  25  years 
were  westerns. 


Others  called  to  testify  were: 
Robert  L.  Foreman  and  James 
Schule,  of  Button,  Barton,  Dur- 
stine  &  Osboi-n;  Dan  Seymour 
and  John  F.  Devine,  of  J.  Walter 
Thompson  Co.;  Richard  A.  R. 
Pinkham  and  Harold  J.  Saz,  of 
Ted  Bates  &  Co.;  Philip  H. 
Cohen,  of  Sullivan,  Stauffer,  Col¬ 
well  <&  Bayles;  Thomas  J.  Mc¬ 
Dermott,  of  Benton  &  Bowles; 


jects. 

“Otheiwise,  TV  is  the  only 
advertising  medium  in  which  the 
advertiser  has  anything  to  say 
about  editorial  content,”  he 
added.  “The  onus  and  responsi¬ 
bility  become  his.” 

Mr.  Foreman,  said  TV  com¬ 
mitments  had  been  made  by 
agencies  for  clients  earlier  than 
usual  this  year,  and  that  the 
1959-60  schedule  was  now  about 
set.  The  availabilities  for  spe¬ 
cials  he  described  as  “tight.” 

Hour-long  pi-ograms  sponsored 
by  four  advertisers  will  give 
additional  flexibility  to  the  net¬ 
works,”  he  said.  “There  will  be 
more  minute  spots  sold.  Adver¬ 
tisers  with  lower  budgets  will  be 
able  to  get  into  TV.” 


of  justice,”  stated  the  bill. 

'The  bill  said  the  newspaper 
stories  were  about  the  publ 
record  of  Meriwether.  The  judf 
levied  the  fine  because  he  saii 
the  stories  brought  out  Mer; 
wether’s  past  record  —  "hid 
was  not  brought  up  at  the  tria 
— and  could  have  influenced  th 


jurors. 

Judge  Pye  ordered  a  copy 
the  bill  be  sent  to  the  Staw 
Supreme  Court  to  have  the  a 
leged  erroi's  considered. 


Basis  for  Regulation 


Harold  G.  Cowgill,  chief  of  the 
FCC  broadcast  bureau,  said  the 
hearing  record  will  “provide  the 
commission  with  a  broad  factual 


$25,(K)0  for  School 

Fort  Worth,  Tea 
The  Amon  G.  Carter  Founda 
tion  has  given  $25,000  to  th 
University  of  Texas  School  d 
Journalism  to  help  establish 
program  of  public  affairs  ^ 
porting.  John  Ellis,  editor  C; 
the  Star-Telegram,  announw^^ 
the  contribution  at  a  meeting  f' 
the  advisory  council  of  the  four- 
dation. 
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Foreign  Policy  Rule  Racial  News 

For  Travel  Affirmed  Coverage 
„  .  . .  n  ....  Is  Defended 


By  James  J.  Butler 

Washington 
While  Sen.  Richard  Neuberger 
was  addressing  his  colleagues  to 
protest  the  rigidity  of  State  De¬ 
partment  rules  on  accrediting 
newsmen  to  enter  China,  the 
U.  S.  Court  of  Appeals  was 
handing  down  a  decision  uphold¬ 
ing  the  absolute  right  of  the 
Department  to  make  such  regu¬ 
lations. 

Neuberger  was  displeased  be¬ 
cause  Justice  William  0.  Doug¬ 
las  was  denied  a  passport  to  go 
to  China  as  a  correspondent  for 
National  Geographic  magazine 
whereas  Averell  Harriman  had 
‘  been  cleared  as  a  writer  for 
North  American  Newspaper  Al¬ 
liance.  The  Passport  Division 
j  said  the  former  New  York  Gov¬ 
ernor  met  all  the  requirements 
including  current  full-time  ac¬ 
tivity  as  a  reporter  whereas  the 
judge  did  not. 

Rules  Laid  Down 

In  the  court  case,  Waldo 
Frank,  a  teacher  and  part-time 
coi  respondent  for  Latin  Amer¬ 
ican  newspapers,  was  appealing 
from  denial  of  his  application. 
The  Passport  Division  had  de¬ 
fended  on  the  ground  that  the 
rules  laid  down  for  all  media 
included  the  specification  that 
none  may  be  included  in  the  ex¬ 
perimental  clearance  unless  it 
has  at  least  one  fulltime  corre¬ 
spondent  overseas  writing  for 
the  American  press. 

In  May  of  1952,  the  State 
Department  invoked  a  ban 
against  travel  to  China  but  in 
August  of  1957  lifted  the  cur¬ 
tain  to  issue  passports  to  24 
newsmen  designated  by  24  se¬ 
lected  newspapers  and  agencies. 
China  denied  entry  visas  on  the 
ground  that  admission  to  the 
United  States  had  been  denied 
an  equivalent  number  of  Chinese 
who,  Peiping  said,  are  corre¬ 
spondents  but  whose  records  as 
such  were  not  to  be  supplied. 
The  State  Department  demanded 
Pnx)f  of  bona  fides  before  issuing 
visas. 

Qualified  as  Writer 

Senator  Neuberger  contended 
that  Justice  Douglas’  author- 
^ip  of  books  and  articles  quali¬ 
fies  him  as  a  correspondent  and 
^id  the  ruling  which  finds  a 
distinction  between  the  quali¬ 
fications  of  Douglas  and  Harri¬ 
dan  is  “straight  out  of  Alice 
d  Wonderland.” 

Editor  &  publisher 


Senator  Warren  G.  Magnuson, 
alluding  to  the  fact  that  Neu¬ 
berger  is  a  professional  writer, 
said  the  Oregon  Senator  would 
not  be  granted  a  passport  under 
the  DepaiTment’s  ruling.  Neu¬ 
berger  added  that  rejection 
would  be  the  answer  to  applica¬ 
tions  from  Senator  Mike  Mans¬ 
field  of  Montana,  and  Ernest 
Greuning  of  Alaska,  despite  long 
and  outstanding  records  in  jour¬ 
nalism. 

The  State  Department  has  re¬ 
ceived  requests  for  accreditation 
of  many  full  time  newsmen  but 
denied  passports  when  their  pub¬ 
lications  failed  to  meet  the  fixed 
requirements  including  a  history 
of  continuous  foreign  coverage 
and  intent  to  establish  and  main¬ 
tain  a  bureau  in  China  for  not 
less  than  six  months. 

Judge  Warren  E.  Burger  said 
the  Secretary  of  State  must  be 
allowed  “wide  latitude”  in  carry¬ 
ing  out  foreign!  policy.  He  said 
the  Department  should  be  al¬ 
lowed  to  establish  strict  criteria 
for  those  it  pennits  to  travel  to 
Red  China. 

“It  is  axiomatic  that  the  con¬ 
duct  of  foreign!  affairs  necessar¬ 
ily  involves  flexible  measures  and 
policies  which  can  be  adjusted 
to  meet  changing  conditions,” 
Burger  wrote. 

“Just  as  Communist  China 
altered  its  former  rigid  policy 
of  admitting  no  American  news¬ 
men,  this  country  must  be  free 
to  alter  its  policies.” 

Burger  said  that  the  State 
Department,  but  certainly  not 
the  court,  is  qualified  to  say 
v/hose  presence  in  China  imple¬ 
ments  its  policy. 

Burger  said  the  “probability 
that  the  communists  will  try  to 
secure  some  advantage  out  of 
admitting  American  news  re¬ 
porters  to  the  mainland  empha¬ 
sizes  the  strictly  political  nature 
of  the  entire  problem.” 

The  decision  also  affirmed  the 
court’s  earlier  ruling  in  the 
William  Worthy  case  that  the 
State  Department  has  authority 
to  restrict  travel  to  Red  China. 
• 

Linage  Correction 

Advertising  Linage  Service 
advises  that  the  1958  column  for 
Las  Vegas  (Nev.)  Sun  in  the 
May  linage  report  (E&P,  July 
4)  gave  figures  for  linage-to-date 
1959.  The  Service  did  not  meas¬ 
ure  the  Sun  linage  a  year  ago; 
no  1958  fig^ures  are  available. 

for  July  11,  1959 


News  seiwices,  answering  com¬ 
plaints  by  some  southern  news¬ 
papers,  avowed  this  week  they 
are  covering  interracial  news. 
North  and  South,  fully  and 
fairly.  They  added  that  news¬ 
paper  editors  of  different  regions 
are  free,  of  course,  to  edit,  cut 
and  play  such  copy  as  they  see 
fit. 

George  W.  Shannon,  editor  of 
the  Shreveport  (La.)  Journal, 
sent  a  telegram  to  the  Associated 
Press,  with  copy  to  United  Press 
International.  The  long  message 
began:  “Appreciate  2,000  words 
on  gang  rape  of  14-year-old 
white  girl  in  New  York.  Want 
comparison  between  New  York 
case  in  which  girl  raped  by  one 
Negro  while  five  others  look  on, 
and  Florida  case  in  which  Negro 
coed  raped  by  four  whites.  Point 
out  no  bnitality  in  Florida  while 
white  girl  in  New  York  beaten 
and  dragged  to  her  fate.” 

Mr.  Shannon  recently  has 
written  a  series  of  editorials 
criticizing  the  handling  of  news 
about  the  South  in  northeni 
newspapers.  (E&P,  July  4,  page 
12). 

Big  Coverage 

The  UPI  assigned  H.  G.  (Doc) 
Quigg,  a  top  reporter,  to  cover 
comprehensively  the  preliminary 
hearing  of  the  New  York  case 
and  Patricia  McCormack  follow¬ 
ed  up  with  a  story  on  its  socia- 
logical  aspects. 

“Coverage  on  this  scale  was  in 
response  to  requests  from  papers 
in  the  South,”  Earl  J.  Johnson, 
UPI  vicepresident  and  editor, 
wrote  in  the  UPI  Reporter. 
“Some  but  not  all  editors  in 
Dixie  regarded  the  schoolyard 
rape  in  Queens  as  comparable 
in  news  value  to  the  rape  of  a 
Negro  coed  in  Tallahassee,  Fla., 
by  a  group  of  white  youths.  They 
wanted  to  give  it  a  big  play. 

“If  the  Quigg  .stoiy  made  less 
impact  than  Jack  Fox’s  cover¬ 
age  of  the  Tallahassee  case  it 
was  because  the  defendants  here 
were  not  subject  to  the  penalty 
of  death  as  the  white  boys  in 
Tallahassee,”  Mr.  Johnson 
added.  “The  thing  that  made 
Tallahassee  a  major  story  was 
public  interest  in  whether  white 
men  in  Florida  would  be  exe¬ 
cuted  for  attacking  a  Negro  girl. 
It  had  not  happened  before;  and 
when  the  defendants  were  sen¬ 
tenced  to  prison  for  life  Florida 
justice  got  a  big  hand  from  the 
editorial  writers. 


“I  imagine  that  the  attention 
we  gave  to  the  Queens  story  was 
understood  by  editors  who  did 
not  see  it  as  comparable  to 
Tallahassee.  Our  aim  is  to  do 
what  we  can  to  meet  the  special 
needs  of  individual  subscribers 
when  we  can  do  so  without 
handicapping  the  flow  of  news  to 
others.” 

Incidentally,  Mr.  Shannon 
telegraphed  he  already  had 
enough  “socialogical  theories” 
from  the  Supreme  Court  and 
rejected  Miss  McCormack’s  re¬ 
port. 

A  spokesman  made  this  state¬ 
ment  on  behalf  of  the  executive 
staff  of  the  Associated  Press: 

.Same  Standards 

“The  Associated  Press  en¬ 
deavors  to  apply  to  inteiTacial 
news  coverage  the  same  stand¬ 
ards  that  govern  its  operatiojis 
generally.  It  seeks,  of  course,  to 
be  responsible  to  the  interests 
and  needs  of  its  members  insofar 
as  practical  and  consistent  with 
sound  news  judgment,  good  taste 
and  relative  values. 

“Any  experienced  wire  service 
editor  is  aware  that  interest  in 
a  given  situation  will  vary 
widely — as  between  sections  of 
the  country,  different  parts  of 
a  state  or  even  within  a  single 
city.  Within  reasonable  limits, 
these  special  interests  are  met. 
We  can  only  operate  on  the  as¬ 
sumption  that  editors  are  inti¬ 
mately  familiar  with  the  inter¬ 
ests  of  their  communities  and 
proceed  accordingly. 

“For  example,  the  recent 
Tallahassee  rape  trial  was  given 
substantially  greater  prominence 
in  the  Southern  press  than  in 
the  North. 

“Nor  are  wire  service  execu¬ 
tives  unaware  that  they  are  con¬ 
sistently  and  regularly  the 
targets  for  all  sorts  of  pressure 
tactics  from  all  kinds  of  sources. 
Some  of  these  efforts  under¬ 
standably  go  to  extremes  due  to 
the  high  emotional  content  of 
the  controversy  but  are  recog¬ 
nized  as  such.” 
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Semi-weekly.  Doubled  volume  psst  3  |  "924,  EditO'*  &  Publisher.  gg  g2  St.  N.T.  17 — OX  7-46M 

years.  Daily  few  more.  No  competition.  Husinexa  OnnortunitM  WanleA 
Owners  tjikino-  $30,000  vesHv.  Piillv  nusiness  tepponunuios  wansma 


W.  H.  Glover  Co.,  Ventura.  Calif.  ye*rs.  Daily  few  more.  No  competition. 

-  Owners  taking  $30,000  yearly.  F\illy 

IT’S  NOT  the  down  payment  that  equipped  modern  shop.  Ca-sh  only. 


IT^S  NOT  the  down  payment  that  equipped  modern  shop.  Ca-wi  only,  PRESENT  New  York  Newspaper 

buys  the  nei^paper— it’s  the  person-  $60,000.  Box  2717,  Editor  and  Pub-  Printer  wanU  to  establlah  In  Cali- 

ality  and  ability  of  the  buyer.  ’This  lisher. _  fornia.  Want  small  job  newspaper 

is  why  we  insist  on  personal  contact  SOUTHEIASTERN  WEEKLY  NEWS-  printing  plant  with  growth  posalbili- 

selling.  Az-irxTv-v  PAPER  with  potential  for  $16,600:  ties,  small  rotary  press,  Unotypes. 

0  ino”  r EIGHN^  AGEaiCY  terms.  Chapman  Company,  Inc.,  1182  etc.  Do  not  want  to  publiMi  a  paper. 

_ Mt.  Pleasant.  Mica.  -West  Peachtree  St..  Atlanta,  Gieorgia.  Prefer  Los  Angeles  area  but  wUI  oon- 


Advertiring  Rate§ 
CLASSIFIED 


Um  Rotot  EACH  CONSECUTIVE 
laser  Ilea 


#  ★  30  YEARS  on  the  Pacific  Coast. 


A.  W.  Slypes  &  Co.,  Inc..  625  Market  CALIFORNIA  explosive  growth  area  A  Pufaliaher. 


aider  San  Joee  area.  Box  2617,  Elditor 


IN  ’TODAY’S  complex  market  your 
broker’s  services  most  often  are  not 


NEWSPAPER  SERVICES 
Circulation  Promotion 


St.,  San  Francisco  6,  California  exclusive  legal  paper;  dollar  volume  up  — — — — — — — 

riwrk  A  VO  "  IZI  500^  in  3  years,  over  $40.CM)0_lR8t  year,  NEWSPAPER  SERVICES 

pi  TOT>AY  S  complex  market  yoi^  running?  20%  hijfher  row.  Population  i  •  n 

brokers  servic^  most  often  are  not  2.500  in  1956.  now  7.500:  forecast  30.-  Circulation  Promotion 

an  expend.  Rather  they  Rave  both  qqq  5^  6  years.  R^uiren  purchaser.  riRTTIT  ATTOM  PRnRTTrM<5  7  w«  will 
buyer  and  seller  time  and  money,  nartner  or  investor  Qualified  to  finance  LIKLULATION  FKUBLEMS7  We  will 
NewsiM^  Se^ce  Co.,  601  Ga.  Savings  ?^pid  major  expan.sion  to  big  weekly  or  operation,  expand 

Bank  Bldg..  Atlanta.  Ga. _  daily.  Box  2823,  Elditor  &  Publisher.  circulaUon.  show  you  how  to  in- 


Bank  Bldg.,  Atlanta,  Ga. 

OUR  BROCHUTIE  explains  what  you 


your  circulation,  show  you  how  to  in¬ 
crease  your  revenue,  install  one  of  the 
most  successful  home  delivery  oper- 


SITUATIONS  WANTED  (Rayakit  wltt 
order)  4  tiwes  O  50e  par  lint  each 
iniertlen;  3  tiaies  A  S5<;  2  C  60t; 
1  •  65e.  Add  20c  far  Bex  Service. 
JOf  APPLICANTS  may  hava  a  wpaly 
of  printed  impisyment  application  farms 
by  tend  ini  self-iddretted  8c  stamped 
envelope  to  E&P  ClassHled  Dept 

ALL  OTHER  CLASSIFICATIONS; 


have  to  do  to  buy  or  sell  a  California  OOUN’IY-SBAT  —  ’TWICE  A  WEE^  ations  in  the  country.  Rates  for  serv¬ 
er  Arizona  newspaper  property.  It’s  Ohart  Area  8.  wllege,  rapid  grrov^  $250.00  per  week,  plus  transpor- 

yours  for  the  asking.  GABBERT  &  down.  Box  2609,  tation  from  Chicago,  Illinois.  Write  at 

HANCOCK-  37n9-R  Arlintrtrtn  Ave  Ejditor  &  Publisher.  obligation  or  cost. 


4  times  9  ^c  per  line  each  insertisn; 
3  times  9  Sl-00;  2  times  •  $1.05; 
1  9  $1.10.  3  line  minimum.  Add  20c 
for  Box  Service. 


HANCOCK,  3709-B  Arlington  Ave.  _ 

Riverside.  California.  GEX)RGIA  WEEKLY  NEWSPAPER, 

'  ■  lone  media  in  county  seat.  $16,000  cash 

Newspaper  Appraisers  down  payment,  total  price  $66,000. 

one  TT » T  TT  A  ntrrvvr^  Z  _  Psul  H.  Chapman  Company,  Inc.,  1182 

of  newspapers.  Peachtree.  Atlanta.  Georgia. 

subBidianes.  televirion,  radio  and  >  ravry^vT  a  x.rv:vw;>T  xr - ^ : — tttt 

syndlcatee  to  date  for  tax  and  other  ARIZONA  WEEKLY  ne^Phoenix  fast 

purposee.  By  m^i  If  desired  upon 

receipt  or  required  data.  Compre-  $32,000.  $16,700  down.  Also  other  An- 

henmve  reports  submitted.  Quali-  1"?,“  5^5 

fied  court  witness  Sellers,  ARIZONA  NEWSPAPER 

A.  S.  VAN  BENTHUYSEN  PROPERTip,  6^  E.  Main,  Mesa, 

446  Ocean  Avenue.  Brooklyn.  N.  V  Arizona,  Phone  WO  4-1093,  Affiliate, 

_  Cummins  Trust. 

Publications  for  Sale _  BEST  BUY  OF  YEAR.  Central  Michi- 

r?AT  TTJY^nxTT  A  unrwiTT  V  r  ■  LJ.I  tu.v  8®n  weekly  for  only  $6000  carii#  In- 

':ludes_  evemhing_  but  building.  Owner 


Newspaper  Appraisers 


200  VALUA’nONS  of  newspapers, 
subsidiaries,  television,  radio  and 
syndicates  to  date  for  tax  and  other 
purposee.  By  m^i  If  desired  upon 
receipt  or  required  data.  Compre- 
hernrive  reports  submitted.  Quali¬ 
fied  court  witness. 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue.  Brooklvn.  N.  V 


JAMES  COSTELLO 
AND  ASSOCIA’TES 
9740  S.  Winston,  Chicago  43,  Illinois 
30  Years  of  Successful 
Circulation  Promotion 


Press  Enginem 

UPECO,  INC. 


SI.OO  SERVICE  CHARGE  FOR  AIRMAIL 

DRADUNf  FOR  CLASSINCD  AD- 
VCRTIStNO,  Wednesday,  4  p.m. 
Count  30  nnits  per  line,  ne  abbreviatlenf 
(add  1  line  for  box  informitinn. )  Ba 
boldera’  identities  held  in  itrlet  ten- 
Idenee.  Repliei  mailed  dally.  Editor  $ 
Publisher  reserves  the  right  ta  edit  an 


Move — ^Brect — ^Anywhere  .  . 


DISPLAY  RATES 


Publications  for  Sale 


Jrini?2g  rontifc?”  $600?  to‘*$7500  wh^“h“e  ra^R. 

n"  to  move  away,  is  fed  up  with 


BdltorTpSus'h^'  I  publ.ishing:'_will  sacrifice  fo; 


Specializing  in  Newspaper  Preneee. 
Duplex  and  Gosa  Flatbeda 
Retariea — Tubulars 
Cylindera. 

Lyndhurst,  N.  J.  Fbone  GEneva  8-S744 
20  minutes  from  New  York  City 


immediate  cash  sale.  Larry  Towe  Agen- 


MTOWEST  WEEKLY  NEWSPAPER  gy-  Holland,  Michigan. _ 

in  growing  industrial  community.  DEEP  SOUTH  EXCLUSIVE  WEEKLY, 


Priced  below  annual  grross  at  $15,000.  ONLY  ONE  in  county,  $45,000  price, 
Paul  H.  Chapman  Company.  Inc..  1182  $12,600  down.  Bailey-Krehbiel,  Box  88, 


Went  Peachtree,  Atlanta,  Georgria. 

70 


Norton,  Kansas. 


Newspaper  Preen  Installations 
MOVING— REPAIRING— TRUCKINO 
Export  Service— World  Wide 
SKIDMORE  AND  MASON  INC. 
65-59  Frankfort  Street 
New  York  $8.  N.  Y. 

BArcIay  7-9776 
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Editor  A  Publuher 

1700  TIms  Tewer  N.  T.  34.  N.  T. 

Pheme  BRyernt  «^30B2 


EDITOR  ft  PUBLISHER  for  July  11,  1959 


machinery  mnd  SUPPLIES 


OTHRBOTYPE  equipment 
fOB  SALE  FOR  TUBULAR 
4fi00  L<b.  Pot  with  Pump 
Vacuum  Casting  Box 
Late  Style  Plate  Finisher 
Router 

Chipping  Block 


MACHINERY  and  SUPPLIES 


Pr«M  Room 


scon  PRESSES 


MACHINERY  and  SUPPLIES 


PreM  Room 


HELP  WANTED 


Circulation 


U-PAGB  QOSS  HIGHSPEED  pr«M.  OIRCULATIOM  CHAIXENGE:  Good 

SLa/lC  iacb  eat  oS<  4  doable  salary  and  $10,000  bonus  if  yoa  will 

foldOT,  all  eoatrola,  76  H,  P«  motor  and  double  our  circulation.  Box  2800,  Bdl* 

6  Identical  Octuple  Preeses  driye,  oontrearor,  2-ton  pot,  pony  aoto-  tor  &  Publisher. _ 

Raz-h  Prees  eonaisU  of  4  Steal  Cylinder,  PhtU  and  ink  tank.  Prase  is  bottom  FULFILLMENT  MANAGER  needed  by 

Roller  Bearing  Unite  with  1  Unit  operated  on  1-floor  level.  Can  progressive  publisher  to  take  complete 

Bevemible  and  1  Color  Cylinder.  Heavy  be  seen  In  uaily  production.  Contact  charge  of  fulfillment  and  promotiaa 

umpping  fuTCx  rhitw  6  to  2  Double  Foldera  with  CLU  V.  L.  DeBolt  or  R.  M.  Cola.  The  mailings.  Must  be  experienced  witb 

We  have  available  a  comply  ^  of  otay^yon.  $  Ann  Reels  and  Auto-  CWessa  American.  Odessa.  Texas.  Tele-  IBM  machines.  Excellent  salary,  boe- 

Stereotype  equipment  for  21 14  Cu^.  Tensions.  Trackags  and  Turn-  phone  FBdeml  7-4611.  pitalization,  insurance,  pension  plan. 

Also  B.  Hoe  Plate  Finisher  for  22%.  table.  Steel  Floor  Decking.  Color  Foon-  ""  .  paid  vacations.  Will  pay  moving  ex- 

Many  other  stereotype  items  are  also  “•  Stereotypo  Dense  to  Middle  Atlantic  area.  Give 

available.  Consult  im  for  your  needs  In  -  „ . .  „  „  „  .  „'*  details  of  background  and  extiarienoo 


Many  other  stereotype  items  are  also 


available.  Consult  us  for  your  needs  In 


Stereotypa 


equipment,  mat  rollers  |  HERALD  TRAV- |  p2?  v^"sp^«a‘1  |  JSr 


available  now  i‘ 

14-page  1-to-l  Tubular  Complete  with  Priced.  F<w  quick  sale  or  1( 
all  Stereotype  including  Mat  Roller  and  - 


Available;  On  or  about  August  1st  Lynn  Item.  Lynn.  Mamachosstts. 

Priced:  F<w  quick  sale  or  leass  . . -  .  „ 

 Wanted  to  Buy 


Sf^iiv'S^*  BEN  SHULMAN  ASSOCIATES 

^  6U  £.  42  St.  New  York  17  OXford  7-46M 


Name  your  own  price 
Must  vacate  building  at  once 
4  or  6  Units  Hoe — 22-9/16  in.  cutoff 


DUPLEX  PRESSES 
Model  A  S#  1356 
Model  AB  S#  683 

Delivered  -  Installed  -  Guaranteed 
Anywhere 

AVAILABLE  NOW 
Priced  to  sell 


F'our  units  (64-32  pages)  Areh  type,  jj  g*  Pbila.  6  Pa. 
cylinders  roller  bearing,  steel.  brooM  ^ 


_ _ _  fabroil  gearuig,  spray  fountains,  doup 

AVAILABLE  NOW  Ue  foldm  shsut  driven,  tabloid  slitters. 

Priced  to  sell  „  .  .  offside  subway  delivery  to  conveyor, 

16-S2  Pe{?o  R.  Hoe  Two  StrftiGrnt*liiio  vubfliruocuro  two  roil  pooilioaSe  oioctric 
Daits  with  dual  delivery.  Two  built  in  h..i automatic  tensions,  two  Cutler- 
Color  fountains  in  rear  unit.  Beautiful  Hammer  76-7.6  H.P.  two  motor  ball 
machine  at  a  bargain  price.  bearing  drivea,  220  v.  S  ph,  40  cycle. 


NBWSPAPEai  SubacripUon  Sales  Or- 
ganization  with  best  references  wanted 
to  conduct  house-to-house  campaign  for 
prominent  community  weekly  in  key 
South-Eastern  <2ty.  Box  2826.  Editor 
&  Publisher. 


WANTED:  8-paga  Duplex  or  Goss  flat  AN  OPPORTUNITY  for  someone  who 
bed.  Advise  aerial  no.  and  wbm  avail-  intends  to  make  newspaper  cireulatioo 
able.  Northern  Machine  Works.  821  his  life  work.  We  guaran^  you  a 
N  4th  St.  Phila.  4.  Pa.  ■obd  background  in  all  the  funda>- 

— - ‘ -  mentals  of  circulation  in  a  fast  grow- 

xnswQwanini  nnwosns  MassachusetU.  An  oppor- 

^  tunity  to  grow  with  this  newspaper. 

AT  nni  I  Company  benefits  and  a  good  salary. 

STEREO  EQUIPMENT  Box  2940,  Editor  A  Publisher. _ 

CALIFORNIA  4,000  DAILY  wanU  cir- 


UPECO.  INC. 

420  Valleybrook  Avc.,  Lyndhurst,  N.  J. 


hoist,  now  using  68  in.  rolls  (9  oois. 
11  ems)  40  inch  diameters. 

. . . .  .  Fifth  unit  Hoe  Z  pattern  heavy  oon- 

OOMPLETB  8-IWlT  GOSS  PRESS  struction,  like  substructure,  gives  10- 
tbst  can  be  diviiW  Into  tw  ^unlt  4,,  pages.  Sell  4  or  6  units.  Will  dam- 
S4^Mgo  pr€006s«  with  new  OutlerwHAxn-  onitnt^s  Crane  rail  over  praM*  unit  i 
mer  drivee.  two  lOO-h.p.  motors.  2  transDortation  available, 

color  cylinders  and  2  double  folders.  B.  Pape— Republican-American, 

Trscta  reels,  substructure  and  elwtri-  Watartwry  20,  Conn.  PLaza  4-0141. 
esl  wiring.  Can  bo  moved  practically  - 


bearing  drives',  220  v.  S  ph,  40  cycle.  BEN  SHULMAN  ASSOCIATES  manager  build  for  fut^; 

now  geared  S2,8(».  _ink  tank,  pl^  60  E.  42  St.  New  York  17  OXford  7-46M 


Caller-  dupl.KX  flat  bed.  Model  "E'  No. 
TUnes.  uorp^i^rt^l.  1^^ -  ^  p  ^  Arallable 

HOE  PRESSES  August  1. 

-  GOSS  Oox-O-Type.  No.  00-382.  10  H.P. 

4r-4  or  8  Units — Suiier-Produetion  Steel  AC,  G.B.  V.<^lt  drive,  two  foldera, 
Oyllnder-Rollar  Be^ng — Ink  Pump—  rhsses.  Available  August  1. 

Oolamner  Moonted  Reels  and  Tensions 

—  C-H  Conveyors  —  Portablo  Color  DUPLEX  tnbidar,  16-pagaa,  2  to  1, 
Boontains.  30  H.P.  AC,  G.El.  drive,  color  foun- 

-  tain,  completo  stereotype.  Available 


Located:  BOSTON  GLOBE 
Avtilable:  Immediately 
Prised:  For  quick  sale  or  1( 


Prised:  For  qolck  sale  or  leaae  OOM  arch  type.  tuaiU.  22%»  cutoff, 

_  double  folder.  Color  Hump,  four 

nrki  ri  II  II  ,  ,  A  ki  a  c-r^c-'i  a  Trc  CAPCO  fountains.  End  Feed,  100  H.P, 

BEN  SHULMAN  ASSOCIATES  AC.  C-W  drive.  Available  March  1960. 

I*  E  42  St.  New  York  17  OXford  7-4690  w  ... 

WEB  OFFSET  PUBLICATIONS  60^^^c'*G^drira‘’^r  fL^n’ 
PMK.  Waldron  Trailblazcr  :  two  in-  "fOTner.  rompiet?  storeo^! 

Une  heeds  wiUi  six^taw  collator  fOT  Available  July  1. 

24-page  tabloid.  Sheeftoff  delivers  20ni  I 

17  X  23.  Real  buy  for  small  daily  i  /*\VAI  C 

w  weekly  with  commercial  printing.  L'^TAL  ^e  UiAve^lN 


NEWSPAPER  EQUIPMENT 


TELBrYPESBTTER  EQUIPMENT 
Ludlows — Elrods  Mat  Rollers 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  Wert  8th  Kansas  City  6,  Mo. 

WANTED 

2  full  page  mat  rollers 
32  turtles 
1  Ludlow  caster 
1  full  page  Proof  Press 
1  Sta-Ri  curve  scorcher 
32  —  8  column  stereo  chases 
1  page  storage  cabinet 
Box  2802,  Editor  St  Publisher 

_ HELP  WANTED _ 

_ AdminUtrativo _ 

PERSONNEL 


bonus  for  results.  Box  2921,  Editor  St 
Publisher. 


OUTSTANDING  OPPORTUNITY  for 
smart  circulation  or  eirculation-promo- 
tion  newspaperman  in  one  of  the  top 
advertising  agencies.  Position  as  Ac¬ 
count  Executive  handling  leading  met¬ 
ropolitan  daily.  Good  salary,  excellent 
working  conditions,  opportunity  to 
grow.  All  replies  in  strict  confidence. 
Box  2937,  Editor  St  Publisher. 


PUBLISHER  one  semi-weekly,  three 
weeklies  in  adjoining  counties  in  agri¬ 
cultural  area  with  85,000  population 
wants  man  who  can  and  will  boost  com¬ 
bined  circulation  from  present  9,000 
by  fifty  percent  or  better;  Little  Mer¬ 
chant  and  mail,  all  ABC;  local  com¬ 
petition  nil ;  Chart  Area  3.  Write  Box 
2933,  Editor  St  Publisher. 


Classified  Advertising 


CLASSIFIED  ADVERTISING  MAN¬ 
AGER,  competitive  newspaper.  Real 
fight  going  on.  Good  future  agreeable 
associations.  Box  8328,  Editor  ft  Pub¬ 
lisher. 


ipD  ii  X  Keal  Duy  lor  small  daily  i  a  i  c  rM\//^Ki  a.  a^s  ^ 

or  weekly  with  commercial  printing.  LOYAL  b.  DIXON  CO.  newspaper  pe^nnel  field  preferred, 

Ckn  be  seen  In  operation  at  Photonews,  UI64  SaUooy  St.  Sun  Valley,  CUlf.  background  in  emplo^ent, 

Inc.,  329  Broadway,  Bcthpage,  L.  I..  _  wage  and  salary,  toaining.  and  em- 


PERSONNEL  OVER  60,000  DAILY  will  employ  elM- 

sified  manager  who  can  sell.  Salary. 
Large  Midwest  daily.  Chart  Area  6,  oommission,  retirement.  Give  record 
needs  Personnel  Director.  Experience  in  date  available.  Box  2806,  Editor  ft 
newspaper  personnel  field  preferred.  PubliMier. 


GOSS  8  UNIT  PRESS 


8  HSLC  16-Page  Units 
2  Units  Reversed  with 
Color  Cylinders — 2nd  Imp. 
2  Double  Folders  22%" 
Substructure  ft  Reels 
2  100  HP  AC  Motor  Drivea 


’  wage  and  salary,  training,  and  em-  TAKE  OVER  undeveloped  elaaaifled  oa 
ployee  relations.  Labor  relations  experi-  small  daily  In  rich  field  on  percentoou 

rvTTTvT  o  Tkk^T:.  _  .  r>  ence  not  essential.  Please  write  full  of  total  sides.  Box  2836,  Editor  ft  Pro- 

iM  ®  ”"11  "^wspapCT  prms.  AB  details  including  approximate  salary  re  lisher. 

model.  Nw  rollers  and  blankets.  On  quirement.  Box  2929,  Editor  ft  Pub-  - 

Goss  service  contract.  Available  about  jigher. 

September  1.  Daily  Banning  Record,  ‘ 

Banning.  California. 


8  PAGE  FLATBEDS 

Gosa  Comet — New  York  City 
Goss  Oox-O-Type — California 


WE  HAVE  AN  OPENING  on  our 

staff  for  a  man  interested  in  a  career  ADVERTISIN&  MANAGER 
in  newspaper  production  management. 

T^e  traininig:  for  this  position  will  <»ver  Unusual  opportunity  metroK>olitaii 
all  mechani^  department  ^  ^  daily  and  Sunday  in  large  southern 

attendant  administrative  duties  inelud-  city.  Age  35-46.  Must  know  comx>etitive 


^’5?'^,.  CHy— ing  contr^  negotiations  and  griev-  gelling,  gales  ti-aining  techniques,  how 

North  OarcNina  ancee.  Goilege*  seasoned  with  ^  some  produce  with  real  estate*  employ- 

r>i-ki  II  11  .  .  .  .  ,  .  Tf-r-  experience  Is  desired.  If  this  po-  ment  agencies  and  auto  dealers.  Good 

BEN  SHULMAN  ASSOCIATES  appeals  to  you,  plea^  addrps  gtarting  salary,  company  ben^ts  and 

60  E.  42  St.  New  York  17  (TXford  7-4590  i  resume  to  Box  2912,  Editor  ideal  working  conditions.  Will  consider 

r^p  okTri. — -•  TT  — 5 - T>~ ....  «  fuDlisner. _  second  in  command.  Not  an  opening 

j  j  I  for  a  beginner  but  man  with  proven 

Pi^  ^th  half  color  deck  and  portable  _ Ctrculatton _  wanting  to  go  places.  Give  full 

AGGRESSIVE  CIRCULATION  manag-  details  ^ 

centals  and  bi^ee.  21^*  inch  cutoff.  ",  Chart  Arm  6.  excluMve  ooim^  ^t  •»  Wd  ^nfidential.  Box  2939.  Editor 
Does  excellent  four  color  and  black  w.day  ovemng  cir^ation  9,000.  Ex-  «  Publisher. 


ov  r*.  xorn  i-mw 

JOHN  GRIFFITHS  CO.  INC.  for  sale:  6  Units  Hoe  Z  Pattern 

4IK  s™  -M.-,  V..-U  IV  -M  V  Press  with  half  color  deck  and  portable 

«6  I^lngton  Ave.  New  York  17.  N.  Y.  founUins.  Substructure  and 


and  white  work.  Now  In  daily  opera-  Perience  and_  proved  ability  es^tial. 
tion.  For  further  information  or  in-  ^™»“ent  and  go^ 

spection  contact:  Publisher,  The  aarion  Ohio  a  rioheot  area.  Include 

Ledger.  Jackson,  Mississippi.  reference#,  aala^  requyemrata,  edu- 


CorrespandeniM 


duplex  tubular  PRESSES 

H .  Paga  —  Delivorsd  now  1948-1968 


Ledger  Jackson  Mississippi.  reference#,  aalary  requirementa,  odu-  FTREE  LANCE  Correspondents  wunted 

- - - '■ - - -  cation  and  post  record  first  letter,  in  major  markets;  national  trade  pa- 

PRBSS  MOTOR  DRIVES  of  26,  46,  Robert  M.  Boor,  Publisher,  Ashland,  per.  Box  2936.  Editor  ft  Publisher. 

60,  60,  76,  100,  180  H.P.  AC.  Goorga  Ohio  Tlmes-Gazette,  208  Bahama  Lane.  -  '■ 

G.  Oxford,  Box  908.  Balsa,  Idaho.  Palm  Beach,  Florida. _  Display  Advertising 


Palm  Bcodi,  Florida. _  _ Display  Advertising 

YOUNG  MAN  experienced  in  ell  tdiaaee  OPENING  FOR  Diq>lay  Ad  Sale 


Full  Mnp  ”■  .  r.  FOR  SALE  YOUNG  MAN  experienced  In  ell  phaaee  OPENINQ  FOR  Diq>lay  Ad  Salseraea. 

10  ftklmwild  rotary  web  prees,  2  pegee  of  circulation  to  take  complete  charge  Good  salary  and  many  fringe  beneflta. 

onmawi  tmve  Avmiiewt  now  32  pegee  capacity.  Cut-^  21%".  of  cireuletion  deportment  of  medium  Contact  Jock  Albee,  Lerado-Tlniae, 

•4  _ 1  «  n _ _  Speed  approximatdy  20.000  per  hour  sized  newspaper  in  Chart  Area  10.  Texas. 

AO  etreight.  Obmplete  wlOi  86  hp  AC  mo-  Only  interested  in  person  who  wants  - 

kwive  —  aterso  —  Aveusaie  now  ^  ^  controls.  Wood  pony  eutoplete.  to  beeama  port  of  growing  neiwipaiior  CLASSIFIED- DISPLAY  SALESMAN. 

11  Pgg-  — .  «  te  1 _ Locate  Son  Mmo  Good  operating  condition,  con  be  need  end  will  work  <fillgently  to  show  groi^  Small  competitive  daily  needs  eggrm 

AO  v<-i—  "Y"  for  4-color  printing.  Cutler-Hammer  in  cireuletion  end  revenue.  No  hot  aive  advertising  saiesnutn.  Young  or 

*  oTweu  veT^pie  juiy  i  conveyor.  If  deMred.  Flor  Informetion  ebots  need  apply.  Good  salary  and  old,  age  no  barrier,  but  must  be  la 
RChl  CLJllikiAKl  acr^^lATCC  or  InspeAlon  inquire  General  Manager,  bonuses  for  efforts.  In  replying  etate  top  phyaieal  condition.  Good  fxitars, 
DCIV  orlULMAIN  AobUv.zlAICO  FSmira  Star-Gazette,  nmire,  N.  Y.  age,  experisnee,  references  end  marital  agreeable  sesocietlons.  Box  2829,  Edl- 
*li4tSt.N«wYorkl7  0Xfard7-469«  RBgent  4-5151.  sUtua.  Box  2700,  Editor  ft  Publisher,  tor  ft  Publisher. 

editor  8i  PUBLISHER  foe  July  11,  1959 
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HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

Display  Advertising 

Editorial 

Editorial 

Mechanical 

GIRLiS,  if  you're  making  under  $10,000 


EDITOR  farm-dairy  publication  $10- 


MECHANICAL 


yearly,’  contact  us.  We  have  2  open-  |  JOB  MARKET  letter,  wtih  list  of  avail-  !  12,000  plus.  Archer  Agency,  301  Madi-  |  LINOTYPE  OPERATOR  for  full  tloi 

inga  in  display.  Send  sales  records,  i  able  jobs  and  nationwide  employment  son  Avenue,  New  York  City. _  l  regul^  employment  on  agrowing  aeou. 

tearsheets.  Permanent.  Fringe  bene-  i  conditions.  Bill  McKee  Birch  Personnel,  i  weekly  newspaper  in  t^art  "i^  I 

fits:  salary,  coi^ission  bonuses.  Box  |  59  E.  Madison,  Chicago,  Illinois.  EXPERIENCED  MAN  to  run  news  i  _  izr 


2808,  Editor  &  Publisher. 


COPY  EDITOR — Immediate  opening  I  department. 


regular  employment  on  a  growing  sami. 
weekly  newspaper  in  Chart  Area  I. 
Forty  four  hours  a  week ;  must  be  ikk 
to  handle  “Junk"  and  straight  matt«. 
Open  shop.  Contact  Ken  Byerly,  Jr., 
Tidewater  News  Office,  Franklin,  Vir. 
ginia.  Phone  IX)gan  2-3187. 


MANAGER  WANTED  for  Advertising  for  rompeten^t  rim  „  Tidewater  News  Office,  Franklin,’  Vir' 

Agency  which  handles  industrial,  poul-  man.  Good  starting  “lary  with  ex-  Qualifies  ions  .  If  you  can  prt^uce  a  Phone  LOgan  2-3187. 

try  accounts.  Must  be  able  to  produce  cellent  prospects  early  advancement,  lively,  intereeting  paper,  develop  re-  ^ - - — — - 

magazine  ads,  sales  literature,  direct  Metropolitan  evening  and  Sunday,  porters  and  editors  and  are  a  top  COMPOSING  ROOM  FOREMAN 
mail.  Give  full  biography  and  salary  ^f'art  Area  6.  Box  2709,  Editor  A  |  prcrfuction  tean.  write  to  Box  2915,  forking  foreman  with  all-around  skilb, 
.  ■  '  rK.wii.u—  I  {Editor  &  Publisher,  Chart  Area  -  =  . 


wanted.  Zeeland  Advertising  Agency,  Publisher. _  ^  uicmuiiig  nituveuu,  iiia,n.ui,,  w 

Zeeland,  Michigan. _  |  EJXPERIEINCBD  live  wire  reporter  for  sending  resume  outlining  experience  ^nd  some  knowledge  of  job 

wir  ws-Tm  A  ru^rkn  ahmam  for  general  assignment  for  progressive  and  salary  requirements. -  printing.  Must  be  a  qualified  ns- 

20,000  daily  in  Chart  Area  Six.  Must  GENERAL  REPORTER  for  5  day  small  chinist.  Opening  in  4-machine  shop 
Mt^fMteTt  mwing  Citvin  MissiLinni  camera.  Fine  com-  city  daily  in  new  fast  growing  resi-  printing  5  weekly  newspapers  plus  job 

^an  w?ho  wU  rome  i"  ^entUl  community.  Excel  ent  future  printing.  Salary  $140.  weekly.  Writ, 

w^  ^u?ance  hospitaU-  '  ^704.  Editor  &  Pub-  for  beginning  newsman.  College  trained  Joel  Leuchter,  Hammonton  Printin* 

zlt^n  clngenf^'  ^  ^ary  !  wanted.  Job  requires  car  and  Co.,  18  Soufi  Second  Street.  Hammoo. 

Plus!’  Servfce  and  ideas  importeJit:  j  WOMEN'S  EDITOR-We  need  high-  »>"•  New  Jersey. _ 


including  makeup,  markup,  linotype  op- 


man  wanted.  Job  requires  car  and  Co..  18  Sout'i  Second  Street.  Hammoo. 
willingness  to  accept  some  night  as-  toj,  New  Jersey. 


Write:  Syd  Fishel,  ReUil  Advertising  powered,  charming,  take-charge  woman 

Manager.  The  Meridian  Star.  Meridian,  to  build  coverage  in  SMiety-conscious  f^f^^^es  each  yelr””untir^t  th^  eid 
Miasissippi.  area  of  dynamic  suburban  newspaper.  ‘nrrMses  eacn  year  “nv!!  ^ 


ton.  New  Jersey. 

SOUTHERN  ARIZONA 


Miasissippi.  ’  area  of  dynamic  suburban  newspaper,  incr^ses  each  year  until  at  the  end  daily  now  has  permanent  imsition  opoo 

- — — - Chart  Area  12.  Record  must  stand  °f  ®  eaminRs  will  be  $6000  a  for  experienced  oiierator.  Bisbee  Daily 

A  ri\/CDTiciM/^  CAi  cCk.AM  !  rigid  inspection:  personal  interview  „ '''f  ^ H'lt’rink,  Review,  Bisbee,  Arizona. 

ADVERTISING  SALESMAN  necessary.  We’ll  w4it  for  right  per-  Daily  Herald,  Fairborn,  Ohio. _  _ _ _ _  .  . - 

I  son.  Box  2703.  Editor  &  Publisher. _  QUALIFIED  REPORTER  with  Ver-  rromotion fuMlC  neiattotu 

The  Omaha  World-Herald  has  an  oyien-  OPB^JING  for  reporter  on  old-estab-  "'""t  background  to  cover  Vermont  on  OUTSTANDING  OPPORTLT4ITY  to 

mg  in  lU  National  Advertismg  De-  ,  Hshed  daily.  4,200  circulation.  Good  I  state-wide  basis.  Write  Box  2903,  Edi-  smart  circulation  or  circulation-promo. 


Promotion — Public  Relatioiu 


partment  for  an  exyierienced  advertis-  starting  salary  plus  fringes.  College  tor  &  Publisher. 


tion  newspaper  man  in  one  of  the  top 


ha^nd^'rTrtio^^^n  ""J^aller"  daily  Fl7enshnrg REPORTER-DESK  MAN  old  established  advertising  agencies  Position  as  Ac. 
newtsTwr  M^t  h77e  TPieinL  sa  el  ,  Washington. _  j^i,y  Area  11,  excellent  fishing-  count  ExecuUve  hai^Ung  leading  met- 


handling  national  on  smaller  daily  Ellensburg.  Washington, 
newspai^er.  Must  have  original  sales  i  vc t>Tr*TWTTXT'T'  m 

pre.*ntation  ideas.  Write  c-omplete  S  ^^liv^al^ 

n^ir^  ni^q  ^  N Hshed  daily  in  quality  market.  Salary 

quiremente,  jrtc.  G.  C.  Graff.  Jr.,  Na-  j  „  j  »  , 

tional  Advertising  Manager  i  chart  Area  2.  Box  21 

THE  OMAHA  Publisher. 


wifte’"".7mntete  '  f'OMPETENT  CITY  EDITOR,  able  to  hunting.  Write  fully.’  Box  2922,  Editor  ropolitan  daily.  Good  salary,  excellent 
wiue  TO">Ptete  &  Publisher.  working  conditions,  opportunity  to 

lente,  saMi>  le-  e...v.i:4^vv  c!^^ -  grow.  All  replies  in  strict  confidence. 


WORLD-HERALD 
Omaha  2,  Nebraska 

ADVERTISING  SALESMAN 

We  want  a  salesman  and  are  will¬ 
ing  to  pay  for  one.  Comiietitive 
daily  10-20,000  circulation.  Want 
man  young,  aggressive  with  week¬ 
ly  or  small  daily  experience.  Send 
all  particulars  first  letter.  Ed 
Bauer.  General  Manager,  Sunny¬ 
vale  Standard,  Sunnyvale,  Califor¬ 
nia. 


open.  Write  fully,  include  references.  I  SPORTS  and  general  assignment  re-  Box  28,38,  Editor  &  Publisher. 

Chart  Area  2.  Box  2810,  Editor  &  '  l>orter  needed  on  semi-weekly  in  college - 

Publisher.  I  community.  Contact  B.  W.  Mittler,  WOMAN  for  growing  public  relationi 

GROWTH  and  progress — at — the  ^few-s-Chronicle,  Shippensburg,  Pa.  staff  of  large  New  England  coriioratioii 

Middletown  Daily  Record  creates  these  (SPORTS  writer  for  local  and  high  ^  do  creative  writing,  publicity,  hat- 
openings  on  the  news  room  staff:  News  school  coverage  Chart  Area  ’  Start  rl-®  **'"e’ij*^*  special  Msignmente 

Manager  of  a  2  man  bureau:  Reporter-  AuXt  1  o™ s^ner  Box  IgSl"  Kitor  5"®  opportunriy.  hb- 

Photographer:  Family  Page  Re^ri^^  ’  ,^^^04^ 


Camera  familiarity  and  automobile  re- 


eral  benefits.  Send  resume,  indicatinf 
expected  salary,  to  Box  2904.  Editor  k 


DISPLAY  AD  SALESMAN!  - 

Small  daily  in  Chart  Area  10  has  open-  pj  |p|  IC^ITV  MPM 

ing  with  opix>rtunity  for  young  aggres-  i  ruDLiv^i  i  ivjcin 

sive  local  display  ad  salesman.  Some  r  ree  lance.  Coyer  your  own  Chart 

layout  and  copy  writing  experience  es-  Area.  State  media  contacts  and  back- 

sential  but  must  be  strong  on  sales. 

Salary  open  plus  commission.  Don’t  re-  26.5.  Editor  A  Publisher. _ 

ply  unless  you  like  to  s^Jl !  Write  fully  WOMANS  EDITOR,  top  notch  8.000 

in  confidence.  Box  2901,  Editor  and  p  jf.  Daily.  ITniversitv  City.  Chart 

Publisher.  '  Ar»o  9  Rnv  V819  FAitnr  /b  PiiKli.hor 


quired.  This  is  a  top-quality,  prize-  WE  WANT  an  ambitious  young  man  Publisher. 

winning  newspaper  requiring  top-flight  to  assume  full  duties  in  editing  one  of  c_i_,_ __ 

news  people  who  seek  creative  dial-  our  3  weekly  newspapers.  Pleasant  JOiesmen 

lenge,  hard  work,  job  satisfaction,  and  working  conditions.  Paid  vacation.  Also  jjAN  OR  WOMAN  can  you  sell  $120 

adequate  pay.  Send  resume  and  dip-  can  use  an  advertising  salesman  or  gtatewide  speeiil 

pings  to  A.  N.  Romim  Managing  Ml-  saleswoman.  This  job  is  an  ideal  for  a  ind  other  promotions  for  to 

tor.  Daily  Record.  Middletown.  New  man  and  wife  team.  G.  L  Brenneman,  emn,  of  |26.000  to  you?  Permanent 

_  Phone  143  or  4.44.  Carrollton.  Ohio.  immediate  opening.  Benefits.  Retire- 

PUBL^TY  ASSISTANT  for  Southern  yOUNG  JOURNALISM  GRADUATE  ment.  Box  21301,  Editor  &  Publisher. 

j  dePr^p^1err^""Jun;owM  Syndicate  Salesman  _ 

E  U.i,”rSrTp?X.n5“  ttmins-  Slf,;' .r.S''  iSS  NEWSPAPHt  SYNDICATE 

DlIRlir'ITV  kJCM  publisher.  KnYiwIorfu-o  of  nowsmftrw^r  KiiftSnPM  h#h>> 


Free  Lance 


ground.  All  replies  confidential.  Box  l^EE  LANCERS  I  Sell  your  photos  to  i  lishen 


Knowledge  of  newspaper  business  help¬ 
ful.  Ability  amply  rewarded.  Send  fell 
resume  to  Box  2902,  Editor  &  Pub 


ihe  huge  house  organ  market.  4,000 
company  magazines  buy.  Payment  from 
110  to  $100  for  single  picture#  and  eap- 


P.M.  Dmly.  Uhiversity  City.  Chart  i  fions.  Free  informaUon.  Gehbie  Pre«i 
Area  9.  Box  2819.  Editor  &  Publisher.  1  Pictures.  1.81  W.  48th.  N.Y.C. 


DISPLAY  ADVER'nSING  SALES 
PROMOTION :  Middle  market  daily 

group,  college  grad,  small  daily  experi-  AM  OPPORTUNITY 

ence  preferred.  Chart  Area  7.  Salary.  I 

expenses,  fringe  benefits.  Box  2923. 

Editor  £  Publisher.  BLUE  CHIP  company.  Chart  Area  6.  | 

CT  A  KI  A  xiM/~  interesting  spot  for  a  good 

blAGNAIING  .  .  .  writer,  with  newspaiier  or  magazine  I 

in  your  present  position?  experience,  age  25-35,  in  our  public 

relations  department.  He  need  know  , 
Here’s  your  chance  to  earn  one  of  our  business  now.  pro-  ■ 

the  highest  incomes  in  newspaper  ad-  "®  grm*P  a  new  situation 

vertisinjf  NOW  w’hile  preparing  for  needs  to^  bt* 

an  executive  position  in  the  future !  intellectually  curious,  and  a  striver  ^ 
You  can  b«ome  a  member  of  one  j  °  in  1,000  good  woras  a  ; 

of  America’s  top,  award-winning  ad-  ?1"’®  week  and  excellent  bene-  ] 

vertising  staffs  on  a  medium-sized  y®**  .®’'®  J?®,''  tean,  your  future 

(27,000)  non-competitive  daily  located  !®  Krow  in.  Make  y(mr_  whole  pitch 
in  California’s  most  beautiful  area.  first  letter  and  include  sam- 

Finest  equipment:  modern,  new  quar-  P.te-®-  Our  staff  know^  of  this  adyer- 
ters.  e  .  M  tisement.  _  Reply  to  Box  2914.  Editor 

If  you  are  the  right  man,  thoroughly  Publisher, 

experienced,  ambitious,  between  the 

ages  of  25-44,  eager  to  advance  your- _ _ _ 

self  professionally  through  our  nation-  .  ASSOCIATE  EDITOR  for  progressive 
ally-famous  sales  and  ex^utiv'e  training  Florida  weekly  newspaj>er.  Good  ad- 
piwrai^,  we  want  you!  ^  I  vancemont  for  right  man.  Write,  Daniel 

Our  S-man  jrtaff  is  young,  congenial  b.  Bbersole,  The  Arcadian,  Arcadia. 


_ Mechanical _ 

"TAPECO” 

TELETYPESETTER  OPERATOR 


PLACEMENT  SERVICE 


Tor>  pay  for  qualified  operators 
All  areas  .  Write  fully. 


ent  from  INSTRUfmON 

lie  Ph-Mui  Linotype  School 

_  OHIO  LINOTYPE  SCHOOL 

LOGAN.  OHIO 
Linotype,  Intertype  Instruction 
Free  Information 

ATOR  OPERATOR-Printer  Training— Our  lb 
NO  FEE  year  record :  83%  of  trainees  still  « 


trade.  New  class  S^tember  21.  Writo 
Newspaper  Production  Laboratory,  Io*» 


relations  department.  ’  He  need  know  ,  P  O-  10^89.  St.  Petersburg  33,  Fla.  City.  Iowa. 


EDITOR  AND  PUBLISHER’S  CHART  AREA 


piwrai^,  we  want  you!  ^  I  vancemont  for  right  man.  Write,  Daniel 

Our  8-man  staff  IS  young,  congenial  R.  Ebersole,  The  Arcadian,  Arcadia, 
and  one  of  the  best  in  the  newspaper  i  Florida. 

field.  I  - - ^ - - — - 

If  you  qualify,  we  suggest  that  you  EDITOR.  Associate — wonderful  ground 


airmail  full  details  to: 

Clair  B.  Otis,  Advertising  Director 
EUREKA  NEWSPAPERS,  INC. 
Eureka,  California 


floor  opportunity  on  new  national  slick 
magazine  for  older  teens.  Must  be  male, 
recent  journalism  grad  with  rapport 
with  young  people.  Should  know  sports. 


P.  S.  —  We  also  want  a  young  man  science,  cars.  Eastern  location.  Send 
as  a  trainee  for  our  advertising  staff,  complete  resume  to  Box  2906.  Eiditor 

YOUNG  MAN  with  layout  talent,  am-  * - - - 

bition  and  some  experience.  No  spot  EXPERIENCED  MANAGING  EDITOR 
for  just  an  order  taker.  Operation  in-  for  afternoon  daily  with  8,000  circu- 
cludes  two  wee'Klies,  one  tri-weekly,  lation.  Chart  Area  2.  Must  be  able  to 
Two  other  weeklies  under  same  man-  direct  staff  of  5.  Know  composing  room 
agement.  Offering  plenty  of  oppor-  problems,  etc.  Strong  on  local  news, 
tunity.  Write  John  W.  Nash:  P.  O.  Write  Box  2920.  IMitor  £  Publisher 
Box  .539.  New  Milford.  Connecticut.  giving  experience  and  salary  desired 
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Use  CHART  AREA  Number  in  Ad  Copy  for  showing 
LOCATION  without  IDENTinCA’OON 

EDITOR  ac  PUBLISHER  for  July  11,  I’J’ 


INSTRUCTION 

Cla»»ified  AdtertUiiig 


11  tint 
t  ttni- 
ire»  I 
be  lUi 

matt*, 
iy#  Jt, 
n,  Vir. 


dAN 
1  skilli, 
ype  op- 
of  M 
led  na- 
e  shop 
>lus  job 
Writ! 
’rintinj 
iimmoii- 


on  opto 
«  Daily 


tiotu 


TY  for 
i-pronw- 
the  top 
as  At- 
nit  met- 
txcelleot 
lity  to 
ifidenct. 


relationi 
imratioa 
ty,  haa- 
tnmenti. 
lity,  lib- 
idicatint 
Sditor  k 


eU  $1W.- 
9  apeeiil 
I  for  ia- 
rmanent 
Retira- 
liaher- 


as  opeo- 
1.  SeliiDI 
irefemd 
esa  hdp- 
Send  f 
&  Pob- 


>OL 

ction 


—Our 
s  still  i> 
21.  Writ! 
ory,  low* 


- 1 

4  I 


« 


NOW— it’s  up  to  318  newspapers  that 
lisve  enrolled  students  in  the  30  leeson  . 
Howard  Parish  Course  in  Classified  i 
Advsrtisinc  I 

One  biK  reason  it’s  a  smart  plan  for 
newspapers  .  .  .  their  salesiieople  get 
top  notch  training  AT  HOM£  and  ON 
THEIR  OWN  TlMIl.  The  eaieepeople 
fo  for  it,  because  it  helps  them  do  s 
brtter  ieb  and  makes  them  worth  more 
to  their  newspapers. 

If  you’ve  been  putting  off  enrollinir 
your  Classified  pet^le  in  this  course 
that  gets  more  linage  and  revenue  .  .  . 
now's  a  good  time  to  quit  being  a 
"putter-offer”  I  Write  or  phone  us  their 
nsmes  ...  or  if  you’d  rather,  we’ll 
land  descriptive  broi^ure  and  regular 
enrollment  forms.  The  tab  is  just  66 
bucks  apiece,  and  when  your  i>eople 
have  finished  the  course,  if  you  don’t 
feel  it  was  one  of  the  beet  invest¬ 
ments  of  the  year — let  us  know,  and 
we’ll  send  you  a  bushel  of  fresh  Florida 
oranges  I 

Do  yourself  a  favor.  Check  this  im¬ 
portant  newspaper  executive’s  aid  to¬ 
day. 

SCHOOL  DIVISION  OF 

HOWARD  PARISH 

ASSOCIATES,  INCORPORATED 

Classified  Advertising  Development 

Serriees  For  Newspapers  Since  1938 

2900  N.W.  79th  St..  Miami  47.  Florida 
PLaza  4-6391 


SITUATIONS  WANTED 
Administrative 


ASSISTANT  OREDIT  and  COLLEC¬ 
TION  MANAGER  writb  no  place  to 
trow.  Would  like  to  be  right  hand  to 
ersdit  manager  on  the  way  up.  10  yuura 
txparience  in  all  phases  of  credit  and 
collections.  Age  32,  married.  Chart 
Areu  1,  2,  3.  Box  2637,  Editor  A 
Pnbiisber. 


IS  YEARS  experience  as  general  man- 
sgsr,  circulation  manager  and  display 
advertising.  College  graduate.  Know 
ill  departments.  Yeung,  free  to  relo¬ 
cate,  family.  Now  on  East  Coast. 
Avsilable  at  once.  Also  interested  in 
ules  related  to  newspapers.  Box  2740, 
E41tor  &  Publisher. 


WEST  COAST’S  top  small  daily  adver- 
tidng  director-publisher’s  assistant,  out- 
*Unding  long-term  linage  records,  eon- 
drtent  awards  winner,  with  widest 
r^l,  agency,  representative  contacts, 
highest  references,  proven  capabilities, 
■id-thirties,  10  years  executive  posi¬ 
tions.  Now  employed  but  seeking  wider 
opportunity,  CSiart  Areas  10  or  12.  Re- 
■Peeted,  recognized  professional  and 
ndc  leader,  personable,  responsible.  In- 
defstigable.  Reasonable  availability. 
Write  in  strictest  confidencs  to  Box 
2840,  Editor  and  Publisher. 


OmCE  MANAGER  (Female)  Ability 
to  take  charge  of  books  and  systematize 
™iw.  Get  things  done.  20  years  ex- 
Penence,  right  hand  to  publisher.  Able 
towetary.  Salary  not  first  consideration. 
“OX  2928,  Editor  A  Publisher. 


PUBLISHER  -  GENERAL  MANAGER 
P^r  over  16,000  Chart  Area  6-8.  Two- 
wcade  record  producing  good  prod- 
"rt,  sales  increases,  profits.  Family 
®wi.  46.  Reasonable  salary  plus  share 
increases  produced.  Invest  or  take  some 
Pngnient  in  stock.  Employed  but  could 
toparate  fast,  friendly.  Box  2925,  Edi¬ 
tor  A  Publisher. 


Circulation 


TO  CIRCULA'nON  MAN- 
Property  268,000  cla-ss  sold.  Ab- 
®ih«d  by  purchasing  paper.  Resigned  ; 
tow  realize  error.  Not  happy  in  other 
to™*-  29  years’  experience ;  began  at 
2  I?”  conscious.  Aware 

w^oesires  of  mansgement  and  field  per- 
jtoiel  problems.  ‘‘Little  Merchant 
specialist.  Desires  opportunity  on 
to^um  or  large  sixe  paper.  Now  rep- 
™tonting  international  firm.  Enjoying 
toPfect  health.  Resume  and  references 
‘Wable.  Box  2918.  Editor  A  Pub- 


SITUATIONS  WANTED 

Circulation  j 

COUNTRY  POST  large  daily  or  Mw-  , 
ager  on  smaller  paper.  Early  fifties,  i 
Capable,  experienced.  Top  references. 
Chart  Area  Nine.  Box  2821,  Editor 

A  Publisher. 

CIRCULA'nON  MANAGER  employed 
on  11,000  ABC  daily,  experienced  on 
Midwes^t  m  and  Southern  dailies,  skilled  j 
in  the  designing  and  execution  of  cir¬ 
culation  promotion  programs,  desires 
to  relocate  with  progressive  organiza¬ 
tion.  Box  2900,  ^itor  and  Publisher. 

MR.  PUBLISHER.  Do  you  need  a 
revenue  producing,  result  getting  cir¬ 
culation  manager  7  Over  20  years  ex¬ 
perience  all  phases.  Cost  conscious. 
Proven  ability.  Available  immediately. 
Age  40.  married,  two  children.  Box 
2911,  Ekiitor  A  Publisher. 

Classified  Advertising 

ClaASSIFlED  MANAGER.  7  years  in 
competitive  market.  Previously  sold 
display.  Box  2611,  Editor  A  Publisher. 

CLASSIFIED  MANAGER  ASSISTANT 
or  classified  display.  Competitive  mar¬ 
ket.  Box  2831,  Editor  A  Ihiblisher. 

Correspondents 

ACCREDITED  WASHINGTON  corre¬ 
spondent  seeks  one  more  publication  for 
general  assignment  or  military-space 
reporting.  Bm  2647,  Ekiitor  A  Pub¬ 
lisher. 

ACCREDITED  CORRESPONDENT 
(headquarters  in  Geneva)  seeks  addi¬ 
tional  publications  to  act  as  your  for¬ 
eign  correspondent  covering  political 
and  economioal  developments  in  West¬ 
ern  and  Ontral  Ekiroipe — including  con¬ 
ferences  and  UN  sietivities.  Box  2739, 
Ekiitor  A  Publisher, 

Display  Advertising 

20  YEARS  EDCPERIE^fCE  newspaper 
national  advertising  background.  In¬ 
cludes  desnonstrated  sales  ability,  sales 
management  and  training,  promotion, 
creation  of  effective  sales  tools,  write 
presentations,  administrative  and  or¬ 
ganizational  ability,  market  and  mar¬ 
keting  research.  Good  knowledge  of  all 
adve^sing  media.  For  farther  back¬ 
ground  and  personal  history,  please 
write  Box  2801,  Elditor  A  Publisher. 

EXPERIEafCED  MANAGER -SALES¬ 
MAN.  12  years  promotion  and  selling. 
Elxcellent  record.  College  graduate. 
Midwest  preferred.  Box  2838,  Ekiitor  A 
Ihiblisher. 

Editorial 

**EDITORS  &  REPORTERS** 

National  clearing  bouse  for  competent 
personnel  ooost-to-coast  at  no  ^arge 
to  employer.  Phone.  Write  or  Wire 
HEktDLINE  PEHISONNEH,  (Agency) 

6  E.  46  St..  New  York.  OXford  7-6728 

MANAGEIMENT  MINDED  REPORTER 
Past  2  years  top  beat.  200,000  daily. 
Daring  1966-67  hiatus  was  trained  by 
giant  corporation  for  management. 
Can  apply  to  news.  Seek  dty  editor¬ 
ship.  Pr^ous  newswork  as  reporter, 
wire  editor.  Prizewinner.  94.  Box  2627, 
Editor  A  Publisher. 

(XIMPETTENT  College  Grad,  24,  seeks 
beginning  reporter  position  in  New 
York.  New  Jersey  area.  Know  camera. 
Box  2731,  Ekiitor  A  Publi^er. 

DASHING  REPORTEIR,  photographer, 
feature-writer  proceeding  Mideast  Eu¬ 
rope,  seeks  assignments,  8  years  in 
line,  now  with  nation’s  top  daily.  Write 
Brijmohan,  32  Faiz  Bazar,  Ddhi-7, 
(India). 

1  EDCPEIRIEINCED  New  York  newsman 
:  seeks  i>art-time  feature  ossiarnments  with 
Sunday  or  other  type  newspaper  or 
publication.  Address  replies  to  Box  2784. 
Ekiitor  A  Publisher. 

j  VEJRSA’HLE  REPORTER.  All  beats, 
strong  on  features.  Will  relocate  per¬ 
manently  for  good  offer.  Married.  29. 

1  J-Grad,  vet.  Elox  2729,  Ekiitor  A  Pub- 
;  lisher. 

VET,  32,  former  UPI  Latin  American 
spedalist,  fluent  Spanish,  six  years 
Washington  experience,  also  daily  and 
business  press  experience,  now  free 
lancing,  wants  internationally  minded 
daily,  magazine,  or  network.  Box  2733, 
EMitor  A  PiAlisher. 
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SITUATIONS  WANTED  I 

Editorial _  I 

(X>PYREADE3l,  26.  4-F,  seeks  desk-  | 
work  in  metropolitan  area.  Box  2834, 
Editor  A  Publisher. 

COVER  ANY  BEAT.  J-Graduate, 
Young,  Vet,  Married.  Experienced  large 
and  small  dailies.  Dedicated.  Box  2818, 

tiditor  A  Publisher. _ 

EDITORIAL  EXECUTIVE 
Exceptional  professional,  civic  and 
educational  background.  Has  directed 
news  operation  on  papers  of  8,000  to 
400,000  circulation.  Experience  in 
problems  of  costs,  personnel,  produc¬ 
tion  and  policy.  Qualified  to  advise 
publisher,  assist  chief  editor,  or  take 
full  charge  of  putting  out  paper,  in¬ 
cluding  editorial  page.  High  standards. 
Top  references.  Box  2822,  Editor  A 

Publisher. _  | 

J-SCHOOL  GRADUATE.  26.  still  able  ; 
to  learn.  Photographer,  vet,  references.  ' 
Chart  Areas  3,  4.  Box  2837,  Editor  A  ' 

Publisher. _  [ 

MANAGING  OR  CTTY  EDITOR  with  ! 
business  and  mechanical  experience  in  ; 
6,000  to  13,000  circulation  dailies.  40.  j 
married,  vet,  sober,  socially  accepted. 
AH  experience  in  newspapers  exeei*t  I 
Naval  Officer  in  World  War  11.  Now  j 
employed  but  no  room  for  advancement. 
Must  give  notice.  Send  qualifications  ' 
needed.  If  I  can’t  handle,  will  tell  you  , 
so.  Box  2841,  Editor  A  iSibliMier.  | 

NEWLY  IMMIGRATED,  36 
years  old,  former  Middle  East-  i 
ern  magazine  editor.  11  years 
experience  In  Joumalian  in 
Arab  countries.  2  years  radio 
work  BBC  London.  Former  ex¬ 
change  journalist  and  graduate 
student  of  press  club.  Univer¬ 
sity  of  Michigan.  Degree  in 
Law  from  foreign  college,  ex¬ 
cellent  references,  fluent  Eng¬ 
lish  and  Arabic,  background 
best  suited  for  newspapers, 
magazines,  or  news  services 
with  Middle  Eastern  coverage. 
George  Yacoub,  738  Longfellow 
Street,  N.  W.,  Washington  11, 

D.  C. 


:  MIDWEST  editor,  38.  medium  or  small 
:  daily.  12  years  experience.  A.B.,  SDX. 

'  family.  Boosts  local  news,  welds  staff. 

Box  2827,  Editor  A  Publisher. _ 

I  NEWS  EDITOR,  Telegraph  Editor, 
oopydesk.  Experienced  on  large,  small 
I  pms,  ams.  ^x  2832,  Editor  A  Pub- 

I  lisher. _ 

I  REPORTER,  female,  24,  J.-graduote 
‘  desires  iiosition  as  Woman’s  Page  edi- 
^  tor.  Experienced  as  assistant  editor  on 
i  newspaper  and  hobby  magazine.  Box 
1  2816,  ^itor  and  Publisher. _ 

I  SPORTS  EDITOR- WRITRR-BAJ  Grad- 
I  uate  strong  on  desk,  hustle,  some  pho- 
'  tography.  Most  have  warm  climate. 

'  880  per  week.  Six  years  experience  in 
resort  areas.  Box  2820,  Editor  A  Pub- 
,  lisher, _ 

i  TOP  WIRE 

AND  NEWS  EDITOR 

'  ...  of  prize  winning  Michigan 

afternoon  daily  with  28  years 
rounded  experience  wishes  to 
relocate  after  24  years  with 
I  firm. 

Experience  includes  all  news¬ 
room  functions  from  reporting 
to  editorial  writing,  but  princi- 
I  pally  editing.  Strong  on  make¬ 

up  which  won  many  awards. 
Bachelor  of  Journalism,  hard 
working,  sober,  family  man 
I  with  long  record  of  community 

service  and  leadership.  Lion, 
Toastmaster,  Christian,  city 
councilman,  county  supervisor. 
Wants  desk  position  daily  news¬ 
paper,  trade  publication  or 
public  relations.  Will  consider 
good  offer  any  legitimate  field. 
Excellent  references.  Available 
by  end  July.  Go  anywhere.  O. 

G.  Willoughby.  821  Woodward. 

Iron  Mountain.  Michigan. _ 


EDITOR-REJPORTER,  seven  years  ex¬ 
perience  writing  features,  news,  edi¬ 
torials,  looking  for  editorial-writing  job 
with  future  in  Chart  Area  2.  Write 
Box  2907.  Ed itor  A  PubI isher. 


EXPERIENCED  Reporter,  tired  of  po¬ 
lice-municipal  beats,  wants  spot  on  en¬ 
tertainment-music-book  staff  of  Eastern 
publication.  BA,  MS  Journalism,  29. 
married;  has  background,  ability,  for 
job.  Box  2913,  Editor  A  Publisher. 


SITUATIONS  WANTED 
Editorud 


A  PAR'nCTPA’nNG  TYPE  Outdoor 
Editor  searching  for  a  more  lucrative 
environment.  Two  years  hunting,  fish¬ 
ing,  boating,  archery,  etc.  editor  with 
a  38,000  daily  plus  a  weekly  radio  pro¬ 
gram  and  ten  years  in  public  relations. 
Experienced  in  both — sports  and  out¬ 
door  photography.  I  am  well  satisfied 
with  Midwest  position  but  dissatisfied 
with  the  location.  Prefer  Chart  Areas 
10-11-12.  Married,  many  children  and 
33  years  old.  Box  2910,  Editor  A  Pub¬ 
lisher. 


11  YEARS’  SOLID  DESK  experience 
on  same  large  city  daily;  slot;  terrific 
pressure  commonplace ;  may  consider 
change  if  offer  attractive;  top  profes¬ 
sional  and  academic  references.  Box 

2908,  Editor  and  Publisher. _ 

REPORTER,  B.A.  Columbia  Univer¬ 
sity,  M.A.  in  Journalism,  23.  military 
service  completed,  seeks  job  with  fu¬ 
ture  in  Chart  Areas  1,  2.  3.  Hard 
worker.  Box  2917,  Ekiitor  and  Pub¬ 
lisher^ _ 

REPORTER,  25,  B.A.  vet.  2  years  fea¬ 
tures,  foreign  reporting,  editing  weekly. 
Write  Box  2935,  Editor  A  Publisher. 

REPORTER-PHOTOGRAPHER,  young 
(27),  single,  vet,  college,  stable.  Car 
and  camera.  New  York  ad  and  magazine 
experience.  Relocate  small  city.  Op¬ 
portunity  not  salary.  Box  2919.  Editor 
A  Publisher.  _ 

.‘tHARP.  ALERT  REPORTER,  five 
years  experience,  strong  on  political, 
municipal  coverage.  Other  specialties. 
Available  immediately.  Top  references, 
i  Box  2931,  Editor  A  Publisher. _ 

i  VACANCY  LIKELY  THIS  FALL?— 

I  Deskman  on  Midwest  p.m.  wants  re- 
,  sponsible  job  on  p.m.  in  Chart  Areas 
I  3,  4.  5  or  9.  Ten  years  wire,  slot,  rim, 

I  make-up  and  sports.  Native  of  South. 
Box  2930,  Editor  A  Publisher. _ 

I  VET,  J-GRAD.  MARRIED.  27  wanU 
reporting  job  daily  paper ;  will  locate; 
owns  car,  camera ;  write  Box  2909,  Edi- 
j  tor  A  Publisher. _ 

WRITING  NEWSMAN,  trapped  by 
newspaper  economics  in  non-creative 
desk  job.  seeks  rfiallenging  position 
I  with  future.  Column,  editorials,  book 
j  reviews,  thinkpieces,  book  accepted  for 
j  publication,  strong  on  local  background, 
police  beat  to  city  editor,  also  wire 
desk,  early  SO’s.  sober,  9  years  experi¬ 
ence.  Chart  Areas  3.  4,  5  preferred. 
Box  2932,  Editor  A  Publisher. 

Mechanical 


MBCHANIOAL  SUPERINTKNDENT— 
20  years  eotperience  all  department. 
ROP  color,  new  proeesson.  eoet  ron- 
scious.  proven  ability.  Bex  2626,  Bdi- 
tor  A  ^blisher. _ 

MECHANICAL  SUPERINTENDENT 
’  and  composing  room  foreman  presently 
i  employed  with  large  Group  organization 
I  desires  change.  25-year  background.  10 
I  in  supervision.  Present  emplovers  for 
I  recommendations.  Box  2609.  Editor  A 
I  Publisher. 


_ Photography 

TALENTED  YOUNG  PHOTOGRA¬ 
PHER.  versatile  news  experience.  Own 
equipment.  Will  relocate.  Box  2628, 
Editor  A  Publisher. _ _ 

Need  a  Photographer? 

The  National  Press  Photographers  As¬ 
soc.  Job  Placement  Bureau,  as  a  senf- 
iee  to  its  members  and  to  prospeetive 
employers  maintains  a  CONflDEN- 
TIAL  list  of  News  Photographers 
available.  Still-TV,  Eilm-News  reel. 
Most  with  own  equipment.  No  Fees — 
Write,  wire  or  telephone. 

Gerald  A.  Clarke 

4324  Towle  Avenue.  Hammond.  Indiana 
Telephone  WEstmore  1-2906 

Promotion'^-Publie  R^ations 


REPORTER.  84.  ten  years  experience, 
seeks  public  relations  post.  Married, 
college  degree.  Will  locate  anywhere  if 
offer  attractive  enough.  Box  2722,  Edi¬ 
tor  A  Publisher. _ _ 

NEW55MAN  wants  return  to  public  re¬ 
lations.  Young,  married,  vat.  J-Gradu¬ 
ate.  Can  edit  and  make-up.  Box  2817, 
Editor  A  Publisher, 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 

Since  long  before  the  Great 
Depression  of  the  ’thirties  there 
have  been  textbooks  and  refer¬ 
ence  works  introduced  in  grade 


High  Schools”  —  that  the  pres¬ 
ent  high  school  generation  is 
being  conditioned  to  accept  a 
“socialistic  and  totalitarian” 
schools,  high  schools  and  col-  way  of  life  through  presenta- 
leges  which  contained  unwar-  tion  of  American  history  fla- 
ranted  criticism  of  advertising  vored  with  ideology  and  distaste 
and  newspapers  and  play  down  for  free  enterprise. 


their  contributions  to  the  suc¬ 
cess  of  our  economy  and  free 
enterprise.  Their  appearance 
has  been  more  frequent  since 
the  mid-thirties. 

Newspaper  publishers  and 
editors  have  played  an  impor¬ 
tant  role  as  watchdogs  for  Hieir 
local  public  schools  in  seeing  to 
it  that  these  texts  are  not  used, 
or,  if  they  are  used,  that  they 
are  rejected.  Newspapermen 
have  b^n  unable  to  keep  up 
with  the  grist  of  these  books 
and  therefore  are  extremely 
fortunate  to  have  the  American 
Newspaper  Publishers  Associa¬ 
tion  keep  them  alert  and  in¬ 
formed  on  the  subject. 

In  1934,  for  instance,  the 
AN  PA  Federal  Laws  Committee 
reported  to  the  annual  conven¬ 
tion  on  anti-advertising  books 
and  made  special  mention  of 
“Our  Economic  Society”  by  Dr. 
Rexford  Tugwell  and  Howard 
C.  Hill.  Quoted  in  that  report 
was  the  following  excerpt  from 
a  chapter  on  “Advertising  As 
Waste:” 

“Even  if  we  assume  that  all 
the  products  advertised  are 
worth  while,  a  tremendous  social 
waste  is  involved.  Stuart  Chase 
estimates  that  600,000  people 
are  engaged  in  advertising.  He 
says  that  in  a  socially-planned 


His  book  is  a  study  of  11 
textbooks,  all  used  by  students 
of  Evanston  Township  High 
School,  Evanston,  HI.,  and  some 
used  in  every  high  school  in  the 
U.  S.  The  books  he  listed  are : 

“The  United  States — Experi¬ 
ment  in  Democracy,”  Avery 
Craven  and  Walter  Johnson 
(Boston:  Ginn  and  Company, 

1950)  ; 

“The  Making  of  Modem 
America,”  Leon  H.  Canfield  and 
Howard  B.  Wilder  (Cambridge: 
Houghton  Mifflin  Company, 
1952) ; 

“America’s  History,”  Lewis 
Paul  Todd  and  Merle  Curti 
(New  York:  Harcourt,  Brace 
and  Company,  1950)  ; 

“The  American  Story,”  Ruth 
Wood  Gavian  and  William  A. 
Hamm  (Boston:  D.  C.  Heath 
and  Company,  1951) ; 

“Story  of  America,”  Ralph 
Volney  Harlow  (New  York: 
Henry  Holt  and  Company, 

1951)  ; 

“A  History  of  Our  Country,” 
David  Saville  Muzzey  (Boston: 
Ginn  and  Company,  1950)  ; 

“History  of  United  States,” 
Dwight  L.  Dumond,  Edward  E. 
Dale,  and  Edgar  B.  Wesley 
(Boston:  D.  C.  Heath  and  Com¬ 
pany,  1948) ; 

United  States  History,”  Fre- 


society,  10%  of  this  number  p_  (New  York: 


would  be  necessary  to  spread 
useful  information  and  540,000 
might  be  released  for  other 
needed  work.” 

In  1940  attention  was  called 
to  “Introduction  to  American 
Problems”  by  Dr.  Harold  Rugg 
whose  texts  were  then  being 
studied  by  school  children. 
Boards  of  education  in  several 
states  examined  the  Rugg  books 
and  they  were  eventually  re¬ 
moved  from  study  courses 


"They  said  it  couldn't  be  done!" 


American  Book  Company, 

1952) ; 

“History  of  the  American 
Way,”  Harold  Underwood 
Faulkner,  Tyler  Kepner,  and 
Edward  H.  Merrill  (New  York: 
Harper  &  Brothers,  1950) ; 

“History  of  a  Free  People,” 
Henry  W.  Bragdon  and  Samuel 
P.  McCutchen  (New  York:  The 
MacMillan  Company,  1954)  ; 

“The  United  States  and 


the  Revolution  are  pictured  as 
enemies  of  the  people,  and  that 
“patriotism  and  genuine  nation¬ 
alism  are  seldom  if  at  all  men¬ 
tioned  except  as  they  are  linked 
with  the  excesses  of  the  ex¬ 
tremists.”  He  further  pointed 
out  that  without  exception  in 
the  11  texts  examined  “sources 
and  authorities  tend  to  be  dis¬ 
proportionately  liberal,  collec¬ 
tivist,  and,  while  quite  drastic 
toward  fascism,  quite  lenient 
toward  communism.” 

Most  recently  attention  is  be¬ 
ing  called  to  “The  Affluent  So¬ 
ciety”  by  Prof.  John  Kenneth 
Galbraith,  Harvard  University, 
(Mifflin  Co.,  Boston,  Mass.  — 
$5.00)  as  containing  anti-adver¬ 
tising  references. 

*  *  * 

The  point  of  this  discussion 
is  that  newspapermen  must  con¬ 
tinue  to  be  alert  as  to  what  is 
being  taught  the  younger  gen¬ 
erations  in  the  schools.  The  at¬ 
tacks  on  our  way  of  life  and  the 
role  advertising  plays  in  it  are 
renewed  every  few  years.  There 


is  no  guarantee  that  either  oui 
way  of  life  or  the  role  of  adver¬ 
tising  will  remain  as  we  have 
known  it  if  succeeding  genera 
tions  are  led  to  believe  that  ad 
vertising  is  an  economic  wastt 
and  another  ideology  holds  mort 
promise. 

• 

Tribune  to  Print 
American  July  27 

Chicagc; 

Effective  July  27,  the  ChicasaP 
American  will  be  printed  or 
Chicago  Tribune  presses.  Begh- 
ning  on  that  date,  the  Ameri¬ 
can’s  mechanical  requirements 
will  conform  with  those  of  tht 
Tribune,  extending  the  Ameri 
can’s  full  page  size  from  a  col¬ 
umn  280  agnate  lines  deep  to  31' 
lines  in  depth,  or  an  addition! 
240  lines  per  page.  (E&P, 

20,  page  60). 

On  Sept.  23,  four-color  print 
ing  will  be  made  available  fo:j 
the  first  time  to  American  ad 
vertisers,  according  to  P.  J 
Morrison,  advertising  director. 


In  1957,  E&P  reported  on  World  Relations,”  LUiai^  T. 
ANPA’s  distribution  to  mem 


bers  of  a  cross  section  of  text 
and  reference  books  used  in 
schools,  all  inimicable  to  news¬ 
papers  or  advertising.  That 
study  covered  excerpts  from  48 
books  covering  the  32-year 
period  from  1925  through  1956. 


Late  last  year  Prof.  E.  Mer¬ 
rill  Root  of  Earlham  College, 
Richmond,  Ind.,  pointed  out  in 
a  book  —  “Brainwashing  in  the 
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Mowrer  and  Howard  H.  Cum¬ 
mings  (New  York:  McGraw- 
Hill  Book  Company,  1952). 

Prof.  Root  noted  that  at  least 
10  of  the  11  texts  examined 
present  America’s  early  history 
in  terms  of  a  clash  of  economic 
classes,  and  point  to  the  Con¬ 
stitution  as  a  “rich  man’s  plot.” 
Notable  exception,  he  said,  is 
“History  of  a  Free  People,”  by 
Bragdon-McCutchen. 

Prof.  Root  stated  that  Ameri¬ 
can  business  and  industry  since 
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Arizona  chooses  rugged  Asphalt  pavement 
for  its  first  Interstate  Highway 


Arizona  is  a  big  state,  with  a  low  population  density. 
Which  means  it  needs  plenty  of  roads,  but  there 
aren’t  millions  of  Arizonans  to  pay  for  them.  Every 
dollar  counts.  How  is  Arizona  building  its  Interstate 
Highways? 

With  Asphalt  pavement!  The  first  project  completed 
on  Interstate  Route  40  between  Winslow  and  Holbrook 
is  Asphalt-paved.  It’s  a  four  laner  of  rugged,  durable, 
modern  Asphalt  pavement,  replacing  two  lanes  of 
older  road. 

This  stretch  is  in  desert  country.  Hot  by  day,  cold  by 
night.  And  heavy  traffic  both  day  and  night.  Only 
modern,  heavy-duty  Asphalt  pavement  has  the  rug- 
gf  dness  and  durability  to  withstand  this  combination 
of  climate  and  traffic. 

H  w  about  savings?  This  kind  of  construction  saved 
$  4,000  per  four-lane  mile.*  And  maintenance  costs 
n  more . . .  often  less! 

C  ler  states  are  learning,  too  -  no  other  pavement 
g<  9s  you  so  much  rugged  service  for  Interstate 
SI  )er-highways  at  so  low  a  cost  as  modern  Asphalt 
Pc'  'ement.  Does  your  state  practice  this  economy? 


Newest,  Most  Modern  Pavement  Engineering  Skill  and 
Knowledge  Can  Provide  -  Modern  Asphalt  Pavement 

MASSIVE  STRENGTH! 
Finest,  most  modern 
pavement  that  engineer¬ 
ing  skill  and  construc¬ 
tion  know-how  can  build. 
It's  rugged;  it’s  durable; 
it’s  easiest  on  the 
pocketbook. 


♦Based  on  engineering  estimate. 

Ribbons  of  velvet  smoothness . . . 
AS  PM  A  LT- paved  Interstate  Highways 

THE  ASPHALT  INSTITUTE 

Asphalt  Institute  Building,  College  Park,  Maryland 


TRACTION-TEXTURED  - 
FOR  GREATER  SAFETY! 
Today’s  modern  Asphalt 
pavement  grips  your 
tires  without  noise,  gives 
you  greater  skid  resist¬ 
ance.  No  sawed-in  noise 
makers  to  jangle  your 
nerves -no  dangerous 
lane  joints  to  swerve 
your  car. 


Pi  >rd  in  f 


a  symbol  for 

the  future... 


The  newly-occupied  Cleveland  Press  building  is  symbolic  of 
the  future  that  the  Press  foresees  for  this  great  metropolitan  area. 

Greater  Cleveland,  always  one  of  America’s  truly  important  markets, 
is  growing  in  size  and  industrial  capacity.  The  opening  of  the 
St.  Lawrence  Seaway  heralds  the  beginning  of  another  era  .  .  . 
an  era  that  will  see  Cleveland  emerge  as  a  busy  world  seaport. 

As  Cleveland  grows,  so  will  The  Cleveland  Press.  Following  its  policy  of 
meeting  all  issues  head-on,  the  Press  is  confident  that  its  firm  editorial  stand 
will  continue  to  merit  the  support  of  Greater  Cleveland  families. 

With  the  solid  backing  of  the  largest  circulation  of  any  Ohio  daily  newspaper, 
the  Press  is  sure  that  its  new  home  is  a  sound  investment  in  a  glorious 
future  .  .  .  for  both  Cleveland  and  The  Cleveland  Press. 
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